Few  sports  columnists  can  match  his  track  record 


Chicago  Daily  News 

Marshall  Field,  Publisher 


His  home  is  Chicago.  But  the  odds  are  his 
dateline  is  where  the  action  is.  From  places 
where  others  go . . .  and  to  many  places 
few  columnists  think  of  going. 

•  To  Kingston,  Jamaica  for  the 
Frazier-  Foreman  fight . 

•  To  Deerlake,  Pennsylvania  to  live  with 
Muhammad  Ali  in  his  training  camp. 

•  Or  to  Caracas,  Venezuela  for  the 
Foreman-Norton  title  bout . 


He  has  interviewed  and  written  about  fig¬ 
ures  ranging  from  home  run  king  Henry 
Aaron  to  Masters  golf  champion  Tommy 
Aaron,  from  Russian  gymnast  Olga  Korbut 
to  American  football  fan  Hubert  Humphrey. 

Dave  Nightingale  brings  a  fresh,  energetic 
approach  to  sports  writing.  That’s  why  the 
Chicago  Daily  News  /  Sun  -Times  News 
Service  scores  with  readers  and  editors 
everywhere. 


Before  the  cable  cars  . . .  before  the 
bridges  . . .  before  the  towering 
steeples  . . .  before  the  freeways  and 
the  crowds  of  people,  San  Francisco 
was  our  kind  of  town.  It  still  is. 

Our  love  affair  with  this  dream  city 
by  the  Golden  Gate  is  now  in  its 
109th  year.  San  Francisco  Examiner. 


DECSET-8000 
SOFTWARE  MOST 
COMPLETE  EVER. 


Everythinq  is  prosrammed 
but  paperboy. 


DECSET-SOOO  is  more  than  DECSET-SOOO  software  lets 
just  a  PDP-8.  It's  a  very  sophisti-  you  run  several  different  tasks  at 
Gated  production  system.  In  fact,  once.  According  to  your  own 
it  does  just  about  everything  but  specific  needs.  For  instance,  you 
deliver  the  paper.  can  input  from  paper  tape  and 

DECSET-8000  software  is  OCRwhileeditingonvideoter- 
integrated  so  you  can  store,  proc-  minals.  Or  you  can  output  dis- 
ess,  edit,  and  output  wire  service  play  to  photocomposition 
news  copy,  local  news,  classified  equipment  while  sorting  classi- 
and  display  ads  all  at  the  same  fied  and  editing  news, 
time.  Which  means  that  it  will  What's  more,  the  system 
save  you  editing  time.  Increase  responds  instantly  to  user  de- 
your  production  efficiency.  De-  fined  job  priorities, 
crease  your  text  handling  costs.  For  the  production  depart- 

And  save  in  paste  make-up.  ment  DECSET-8000  software 


DECSET-8000  does  everything  but  ride  a  bicyde. 


provides  minute-by-minute  ac¬ 
countings  and  controls  of 
composing  room  activities. 

For  the  accounting  depart¬ 
ment  it  accumulates  and  stores 
data  for  later  use  in  billing, 
payroll,  circulation,  accounts 
payable  and  other  EDP  related 
functions. 

DECSET-8000  is  expand¬ 
able.  Buy  what  you  need  when 
you  need  it. 

As  with  all  other  Digital 
typesetting  products,  we  pro¬ 
vide  all  the  system  support  you 
need. 

To  find  out  more  about  the 
most  complete  typesetting  soft¬ 
ware  ever  developed,  write  or 
call  Typesetting,  Digital  Equip¬ 
ment  Corporation,  Maynard, 
Mass.  01754.  (617)  897-5111.  Euro¬ 
pean  headquarters:  81  route  de 
TAire,  1211  Geneva  26.  Tel: 
42  79  50.  E>igital  Equipment  of 
Canada  Ltd.,  P.O.  Box  11500, 
Ottawa,  Ontario  K2H  8K8. 
(613)592-5111. 


EDITOR  &  PUBLISHER  CALENDAR 


.TELINE:  SUNCOAST 


Whafs  black  and  white,  yellow 
and  orange,  blue  and  green 
.  .  .  and  read  all  over? 


For  schoolchildren  on  Florida’s  Suncoast,  it  could  be 
nothing  hut  The  St.  Fetershurji  Times.  The  newspaper 
they  know  best  hasn’t  been^jrinted  without  color  since 
1957,  before  they  were  born. 

St.  FetersburK  Times  and  Evening  Independent  read¬ 
ers  of  all  ages  are  treated  to  a  sparkling  extra  dimen¬ 
sion  in  photographs,  illustrations  and  maps.  Vivid 
color  brings  news  to  life  every  day. 

Media  Records  puts  The  Times  second  in  the  nation  in 
total  color  advertising  in  1973,  up  a  brilliant  2,707,471 
lines  from  1972.  That’s  a  growth  rate  more  than  double 
top-ranked  Miami  Herald’s.  Monday  through  Satur¬ 
day,  The  Times  carried  more  color  advertising  than 
any  other  paper. 

The  Evening  Independent  skipped  from  42nd  to  27th 
in  color  ad  linage  in  1973.  Together,  these  two  papers 
carried  more  color  advertising  than  any  other  com¬ 
bination. 


Color  brings  big  results  to  those  we  serve;  More  life¬ 
like  illustrations  for  our  readers;  proven  response  for 
advertisers. 

With  us,  color  results  are  more 
important  than  color  records. 


Pftprsburg  aimra 

'  _ fiOttOA  S  ifST  NEWSPAftl^  ^ 

Evening  Independent 

9tt  ond 


P.O.  Box  1 121 

St.  Petersburg,  Fla.  33731 


MARCH 

3 (-April  3 — SNPA  Foundation  Seminar,  Planning  and  Zoning  for  Land  Use, 
U.  of  Tulsa,  Tulsa,  Olcla. 

31-April  12 — API  Women's  Page  Editors  Seminar,  Columbia  University 
N.Y.C. 


APRIL 

1- 5 — KNIT  Seminar,  Effective  Newspaper  Promotion  Management,  Miami, 
Fla. 

2- 5 — The  Washington  Journalism  Center  seminar  on  "The  Urban  Crisis: 
Growth,  Zoning  and  Land  Use."  Washington,  D.  C. 

3- 5 — Color  Seminar  for  Pressmen,  Graphic  Arts  Research  Center,  Rochester 
Institute  of  Technology,  Rochester,  NY. 

3- 6 — Inter  American  Press  Association  Midyear  Meeting,  Americana  Hotel, 
Bal  Harbour,  Fla. 

4- 6 — Illinois  Press  Association  Spring  Convention,  Ramada  Inn  Convention 
Center,  Champaign,  III. 

4- 6 — Southern  Circulation  Managers'  Association  Spring  Conference,  Hilton 
Hotel,  Tallahassee,  FI. 

5- 6 — Society  of  Professional  Journalists  Region  5  Conference,  Bloomington, 
Ind. 

5- 7 — Society  of  Professional  Journalists  Region  8  Conference,  Tulsa,  Old. 

6- 7 — Oregon  Press  Women  Spring  Conference,  Valley  River  Inn,  Eugene, 
Ore. 

7- 9 — New  York  State  Society  of  Newspaper  Editors  Annual  Conference, 
Sheraton-East,  Buffalo,  N.Y. 

7-11 — PNPA  Foundation  Newspaper  Institute  Reporters  Training  Seminar 
Penn  Harris  Motor  Inn.  Harrisburg,  Pa. 

16-19 — American  Society  of  Newspaper  Editors  convention.  Regency  Hyatt 
House,  Atlanta,  Ga. 

18-19 — Panhandle  Press  Association  Meeting,  Amarillo,  Tex. 

18- 20 — Gulf  Coast  Press  Association  Meeting,  Conroe,  Tex. 

19- 20 — Society  of  Professional  Journalists  Region  I  Conference.  Fordham 
University.  N.Y.C. 

19-20 — Society  of  Professional  Journalists  Region  3  Conference,  Tuscaloosa, 
Ala. 

19-20 — Society  of  Professional  Journalists  Region  4  Conference,  Cleveland, 
Ohio. 

19-20 — Society  of  Professional  Journalists  Region  9  Conference,  Denver,  Col. 

19- 20 — Society  of  Professional  Journalists  Region  1 1  Conference.  Fresno, 
Cal. 

20 —  Society  of  Professional  Journalists  Region  10  Conference,  Spokane, 
Wash. 

20-21 — Women  in  Communications,  Inc.  Northwest  Region  Meeting,  Wash¬ 
ington  State  U..  Pullman.  Wash. 

20- 23 — Inter-State  Circulation  Managers  Association  spring  meeting,  Hilton 
Inn,  Annapolis,  Md. 

21 —  American  Council  on  Education  for  Journalism  Annual  Meeting,  Wal¬ 
dorf-Astoria  Hotel.  N.Y.C. 

21-25 — American  Newspaper  Publishers  Association  convention,  Waldorf- 
Astoria,  New  York  City. 

21- 26— API  Business  and  Financial  Editors  Seminar,  Columbia  U.,  N.Y.C. 

22- 26 — KNIT  Seminar  on  Financial  Management  for  Non-Financial  Mana¬ 
gers,  Miami,  Fla. 

23- 26 — Catholic  Press  Association-Associated  Church  Press  Joint  National 
Convention,  Brown  Palace  Hotel,  Denver,  Col. 

26-27 — Louisiana  Press  Association  Annual  Convention,  Monteleone  Hotel, 
New  Orleans,  La. 

26-28 — N.J.  Press  Association  Annual  Advertising  Conference,  Tamiment 
Resort  and  Country  Club,  Bushkill,  Pa. 

28— 30 — Ohio  Circulation  Managers  Association,  Cleveland  Plaza,  Cleveland 
Ohio 

29 —  Canadian  Press  Spring  Meeting  of  the  Board,  Toronto. 

30 —  Canadian  Press  Annual  Meeting,  Toronto. 
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Hie  Dallas  Morning  News 
a  Wie  the  one. 


Iheieaietwo 
nenspapeis  in  Dallas. 

But  diain  food  sloies 
put  54%  of  their 
linage  iu  one. 

In  1 970  The  Dallas  Morning  News 
established  a  distinct  lead  over  the  evening  paper  in  retail 
chain  food  linage. 

And  as  the  chains  have  increasingly 
expanded  to  meet  a  rapidly  growing  population,  The  Dallas  News 
has  continued  to  benefit.  In  1 972  when 
the  chains  accounted  for  89%  of  Dallas’  retail  grocery  linage, 
we  had  1 50  more  pages  of  that  linage  than 
the  evening  paper. 

The  fact  is,  in  1 972  three  of  Dallas' 
four  biggest  grocery  advertisers— Tom  Thumb,  Safeway  and  A&P— 
placed  over  50%  of  their  linage  in  The  Dallas  News. 
Another  chain.  Affiliated  Foods,  gave  us  98%. 

How  come?  Do  Dallas  News  readers  eat  more  or  better?  The 
answer  is  "yes”.  Because  they  can  afford  to. 

Of  all  the  families  in  Metro  Dallas  who  earn  $10,000  and  over, 
we  have  1 7%  more  readers  than  the  evening  paper. 

(We  also  have  27,000  more  Metro  readers.) 

*  The  chain  food  stores  live  on  day-to-day  results.  They  have 
to  put  their  money  where  the  money  is. 

Don’t  you? 


£lectra-pepk 


Cresmer,  Woodward,  O'Mara  &  Ormsbee.  Inc  ,  National  Representative;  The  Leoriard  Co  .  Florida  Representative, 

A  Member  ol  Metropolitan  Sunday  Newspapers,  Inc  Sources:  Media  Records.  1 972:  Dallas  Continuing  Market  Study,  Belden  Associates 
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The 

Easiest  Way 
1b  Keep  Up 

With 

Insurance 

News 


ADVISORY  IS  State  Farm  s  one-page  newsletter  for 
newsmen  It's  designed  to  keep  you  alerted  to 
important  developments  in  the  personal  insurance 
field  vinthout  wasting  your  time. 

ADVISORY  packs  its  information  into  lean 
sentences  and  one-graph  stories.  You  can  read  the 
whole  thing  in  30  seconds.  We  publish  ADVISORY 
only  when  there's  news.  If  things  are  quiet,  \A/e  are  too. 

Every  newsman  who  has  a  copy  of  our  No-Fault 
Press  Reference  Manual  receives  ADVISORY 
automatically.  The  manual  is  a  300-page  loose-leaf 
encyclopedia  on  no-fault  auto  insurance  which  is 
updated  whenever  developments  warrant. 

To  receive  the  manual  and  ADVISORY  [or  to 
get  ADVISORY  without  the  manual),  write  to: 


STATI  FARM 


INSURANCi 


Robert  Sasser 

State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 


CA  TCH-lines 

By  Lenora  Williamson 

DISCREET  AIR  BRUSHING  WAS  APPLIED  to  a  photo 
which  ran  six  columns  in  the  Pittsburgh  Press  showing  streak¬ 
ers  on  the  University  of  Pittsburgh  campus.  Not  long  after  that 
particular  edition  had  time  to  get  out  to  the  campus,  photo  de¬ 
partment  manager  Dale  Gleason  got  a  telephone  call.  Com¬ 
plained  the  irate  caller,  “Man,  we  tell  you  we’re  gonna  streak 
and  then  in  the  picture  I  look  like  I  got  on  tights.” 

Diplomatically — and  dryly — Gleason  replied,  “Well,  you 
know,  we  do  lose  a  little  detail  in  reproduction.” 

«  «  * 

EDITORIAL  EVALUATION — Jim  Jesse,  publisher  of  the 
Pensacola  (Fla.)  News-Journal,  asked  to  be  excused  during 
a  meeting  with  U.S.  Senator  Lawton  Chiles,  saying  he  had  an 
appointment  with  a  doctor.  Explained  Jesse,  hurriedly  exiting, 
“Doctors  are  a  lot  harder  to  see  than  U.S.  senators.” 

«  «  « 

NEWSROOM  SCENE — In  Jim  Berry’s  editorial  cartoon 
“Berry’s  World”,  a  reporter  stands  notebook  in  hand  at  the 
editor’s  desk.  That  worthy,  eye-shield-clad  fellow  is  shouting: 
“Wait  a  minute!  Did  you  say  you  got  the  story  from  an  un¬ 
impeachable  source  or  an  impeachable  source?” 

«  «  « 

HEADY  HEADS — “All  the  Nudes  Fit  to  Sprint”  may  still 
stand  as  one  of  the  better  headlines  for  this  Spring’s  visual 
pastime.  That  one  early  on  in  the  season  (or  should  that  be 
off?)  appeared  in  the  Wyoming  State  Tribune  out  in  Cheyenne. 

*  «  « 

’TIS  NO  WONDER,  what  with  Watergate  and  all,  that 
skeptical  members  of  the  Georgetown  University  Voice  staff 
took  along  an  adding  machine  when  they  went  to  a  press  con¬ 
ference  called  by  the  university  president  to  discuss  the  insti¬ 
tution’s  new  budget.  But  credibility  reigned — student  calcula¬ 
tions  were  in  agreement  with  those  from  the  president’s  office. 
*  *  * 

ALL  THOSE  PHOTOGRAPHER  PERSONS  might  just  as 
well  concede  that  being  a  woman  is  a  bonus  on  the  job  now 
and  then,  especially  if  you  look  like  Gina  Lollobrigida — who 
absolutely  mesmerized  New  York  press  and  magazine  photog¬ 
raphers  (male)  at  a  recent  Nikon  Gallery  preview  of  her  pho¬ 
tographs.  Comments  the  actress-turned-photographer  of  her 
current  assignment  traveling  the  world  to  photograph  im¬ 
portant  men,  “I’m  somewhat  spoiled  as  a  photographer,  with 
a  decided  advantage  in  trying  to  photograph  important  men. 
They  would  prefer  to  see  me  rather  than  a  normal  papparazzi.” 
True,  true. 

«  »  * 

SIXTY  WRITES  “30” — The  oldest  by-line  at  the  Milwaukee 
Journal,  that  of  golf  and  bowling  writer  Billy  Sixty,  was  re¬ 
tired  in  March.  Billy  had  joined  the  Journal  in  1912  as  office 
boy  and  along  the  way  changed  his  name  legally  from  William 
Soechtig  (which  means  sixty  in  Dutch).  As  a  kid,  he  got  up 
at  4  a.m.  to  gather  coal  along  railroad  tracks,  sell  newspapers, 
or  caddy.  Still,  there  was  always  time  for  sports,  and  sports 
led  to  the  start  in  newspapering.  Billy  caddied  for  the  founder 
and  publisher  of  the  Journal,  Lucius  B.  Nieman,  and  got  an 
office  boy  job. 

Billy  became  a  writer  by  the  simple  expedient  of  writing.  “I 
don’t  think  I  have  a  writing  style — I  try  to  write  like  I  talk,” 
he  told  staff  writer  Cleon  Walfoort  in  an  interview. 

*  *  * 

READERS  DO  CARE — The  Troy  (N.Y.)  Times  Record 
printed  a  letter  from  Mrs.  Edward  Spaulding  of  Elnora,  re¬ 
vealing  that  her  sister-in-law,  Mrs.  Monica  Lamb  of  Mineville 
is  dying  of  a  brain  tumor  and  that  the  family  is  trying  to  find 
ways  to  keep  her  mind  occupied.  Mrs.  Spaulding  expressed  hope 
that  cards  and  letters  from  readers  would  cheer  Mrs.  Lamb. 
Result:  some  300  cards  and  letters,  mostly  from  housewives, 
arrived  in  the  first  day’s  mail.  More  than  1,500  messages  have 
come  since  then.  One  letter  that  the  family  and  Mrs.  Lamb 
especially  enjoyed  came  from  a  little  girl  who  had  drawn  the 
card,  made  the  envelope  and  also  drawn  a  picture  of  a  stamp 
on  the  envelope.  It  was  delivered  postage  due. 
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THE  SYRACUSE  NEWSPAPERS 

•  Herald-Journal,  Daily  ^  •  Post-Standard,  Daily 

•  Herald-American — Post-Standard,  Sunday 
CALL  NEWHOUSE  NEWSPAPERS,  350  Madison  Ave.,  New  York,  New  York,  10017 
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6  mo.  averaKO  net  paid  Dec.  31,  1973 — 25,261 
Renewal  rate — 77.18% 


25  more  dailies 

Some  competitors  of  newspapers  would  have  the  public  believe 
that  no  one  reads  a  newspaper  any  more — newspapers  are  on  their 
way  out. 

Newspaper  editors,  ad  salesmen  and  promotion  men  have  the  ob¬ 
ligation,  in  our  opinion,  to  let  the  public  know  it  ain’t  so. 

In  1945,  when  World  War  II  ended,  there  were  1,749  dailies  with 
48,384,188  circulation. 

,\t  the  end  of  1973,  according  to  E&P’s  54th  annual  International 
Year  Book  soon  to  be  published,  there  were  1,774  dailies  with  a  cir¬ 
culation  of  63,147,280  copies  per  day. 

That  is  an  increase  of  25  dailies  and  15  million  copies  per  day. 
There  was  a  circulation  increase  of  one  million  in  the  last  two  years. 
These  figures  certainly  are  not  proof  of  a  disappearing  business. 

There  were  contractions  in  a  few  large  cities  w'here  some  major 
newspapers  were  suspended  or  merged  in  the  last  decade,  but  the 
expanding  figures  reveal  the  strength  of  the  newspaper  business  as  a 
whole,  and  the  demand  of  the  public  for  its  daily  paper. 

Every  other  week  delivery 

Almost  every  publication,  newspapers  and  magazines,  are  receiv¬ 
ing  more  and  more  reader  complaints  about  delays  in  delivery  by 
the  postal  service.  E&P  has  commented  frequently  about  the  deteri¬ 
orating  service  while  rates  are  going  higher  and  higher. 

In  the  last  few  weeks  something  new  has  been  added.  It  is  the  de¬ 
layed  delivery  of  both  newspapers  and  magazines  so  that  they  reach 
the  subscriber  in  batches  of  two,  three  or  four,  regardless  of  publica¬ 
tion  date.  Readers  tell  us  it  is  affecting  all  magazines,  including  E&P, 
as  well  as  their  own  newspaper. 

Since  most  publications,  including  this  one,  are  observing  the  same 
schedules  for  press  time  and  postal  entry,  the  delays  are  occurring  en 
route  and  in  local  post  offices. 

E8cP  follow’s  all  reader  complaints  on  delivery  by  contacting  the  post 
office  point  of  entry  with  a  request  to  trace  it.  Sometimes  we  get  re¬ 
sults. 

E&P  now  urges  all  subscribers  who  are  having  similar  problems  to 
write  their  local  postmaster  about  it  and  send  a  copy  of  the  letter  to 
us.  It  is  the  squeaky  wheel  that  gets  the  grease. 

Color  cavalcade 

Statistics  in  this  18th  annual  Color  Issue  show  that  newspaper  color 
continues  to  grow  in  attraction  to  advertisers  because  of  its  tremendous 
impact. 

In  1973  there  were  171  newspapers  (by  Media  Records  count  and 
those  figures  submitted  to  E&P  by  publishers)  that  printed  more  than 
one  million  lines  of  color  advertising. 

Seventy-one  of  those  newspapers  published  more  than  two  million 
lines  of  color,  which  is  10  more  than  the  previous  year.  It  suggests  that 
newspapers  doing  a  good  printing  job  and  aggressively  promoting  it 
do  not  find  it  difficult  to  develop  more  and  more. 

Newspaper  color  is  now  almost  universally  available  in  the  news¬ 
paper  field.  As  a  medium  it  promises  to  expand  as  rapidly  in  the 
future  as  it  has  during  the  last  18  years  that  E&P  has  been  recording  it. 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 
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letters 

JOURNALIST  ‘SPIES’ 

Your  righteously  indignant  editorial  con¬ 
cerning  the  40  Central  Intelligence  Agency 
persons  employed  in  news  media  capacities 
overseas  surprised  me. 

It  is  a  reasonable  assumption  that  there 
are  at  least  400  trained  intelligence  agents 
employed  in  news  capacities  inside  the 
U.S.,  and  the  figure  may  well  be  closer  to 
4,000. 

It  is  further  reasonable  to  assume  that 
substantial  numbers  of  these  men  and 
women — if  not  all — are,  or  have  occasionally 
been  employed  in  intelligence  contract  work 
while  functioning  publicly  as  reporters,  edi¬ 
tors  and  publishers  of  newspapers  or  broad¬ 
casting  stations. 

The  U.S.  government  has  trained  thou¬ 
sands  of  men  and  women  during  and  since 
World  War  II  for  clandestine  operations 
in  the  intelligence  branches  of  the  Army, 
Navy,  Air  Force  and  State  Department  and 
Department  of  Defense  in  addition  to  the 
CIA  and  other  intelligence  units.  Addi¬ 
tional  thousands  have  received  other  kinds 
of  intelligence  training,  all  of  it  quite 
rigorous. 

These  men  and  women  may  well  resign, 
retire  or  be  discharged  from  formal  duties, 
but  no  one  who  ever  took  the  oath  to  serve 
the  country  and  obey  the  provisions  of  the 
U.S.  secrets  act,  formally  known  as  Title 
18,  ever  really  leaves  that  service  in  the 
ultimate  sense  except  by  death  or  imprison¬ 
ment  or  incarceration  in  a  mental  hospital. 

Thus,  when  some  service  needs  them, 
they  usually  respond  by  serving. 

And  news  people  are  in  an  ideal  situa¬ 
tion  to  perform  useful  intelligence  and 
counter-intelligence  service. 

I  think  your  indignation  is  misplaced. 

It  is  possible  such  government  service 
might  compromise  some  noble  journalistic 
ethic,  but  it  seems  to  me  to  be  unlikely. 

And  in  a  free  country  how  else  could 
your  government  agencies  defend  you  and 
I  against  similar  incursions  by  foreign  gov¬ 
ernments,  including  the  USSR  and  China, 
who,  incidentally,  can  secure  phenomenally 
valuable  intelligence  about  our  military,  in¬ 
dustrial,  economic  and  social  weaknesses 
and  strengths  by  detailed  intelligence 
analysis  of  daily  newspapers  and  news 
broadcasts. 

Any  intelligent  person  who  thinks  about 
the  true  meaning  of  government  intelligence 
values  can  find  a  dozen  breaches  of  good 
judgement  on  someone’s  part  concerning 
military  secrets  and  other  useful-to-an- 
enemy  information  in  any  daily  newspaper 
of  even  medium  size. 

We  are  grateful  for  the  Constitutional 
guarantee  of  a  free  press  in  the  U.S.,  and 
we  should  be.  but  that  very  freedom  allows 
the  uncontrolled  hazards  to  our  national 
well  being  to  exist. 

No  one  who  loves  freedom  will  suggest 
the  hazard  should  be  eliminated,  least  of 
all  me. 

But  let  us  hear  no  more  prattle  about 
infiltration  of  news  media  by  U.S.  intelli¬ 
gence  personnel. 

I  don’t  like  it  either,  but  I  am  willing  to 
accept  it  as  a  compromise  price  which 
must  be  paid  to  avoid  paying  the  far  more 
costly  price  of  revoking  that  constitutional 


guarantee  by  imposing  censorship. 

At  that  point,  neither  you  nor  anyone 
else  could  complain  about  anything  at  all. 

And  like  it  or  not,  one  of  the  benefits  of 
this  legion  of  “spies”  in  our  midst  is  the 
kind  of  investigative  reporting  that  would 
be  unavailable  to  the  press  without  the  fre¬ 
quently  used  surreptitious  “old  boy”  net¬ 
work  of  those  very  spies. 

A  close  examination  of  the  rosters  of 
network  newsmen  and  newspaper  reporters 
exposing  local,  state  and  national  political 
corruption,  crime  and  scandal  will  reveal 
numerous  men  and  women  with  close  ac¬ 
cess  to  that  “old  boy”  network. 

Close  access  solely  because  they  are  a 
part  of  it. 

And  if  an  overtrained  machine  sometimes 
produces  excesses,  like  Liddy,  Hunt  and 
Co.,  perhaps  it  is  unfortunate,  but  I  think 
the  record  will  show  most  such  excesses  get 
stopped,  many  before  they  become  a  hazard. 

Earl  Bradshaw 

(Ft.  Lauderdale,  Fla.) 

*  *  * 

QUITE  REMARKABLE 

Your  story  of  January  19,  1974,  Page  32, 
“Ex-crime  reporter  likes  being  on  the  ‘in¬ 
side’  ”  states  that  Bill  Federici  is  now  “on 
the  opposite  side  of  the  fence”  as  a  New 
York-Times  reporter.  Since  when  is  a  job 
in  a  prosecutor’s  office  in  conflict  with  that 
of  a  good  crime  reporter?  On  the  contrary, 
there  should  be  great  professional  harmony, 
since  society’s  right  to  know  what  its  public 
servants  are  doing  is  assured  by  media  re¬ 
porting  of  its  services. 

SiMMA  Holt 

(Holt  is  on  the  staff  of  the  Vancouver  Sun 
in  Canada.) 


STOP  ‘RIDING’ 

I  feel  what  is  happening  in  the  Nixon- 
Watergate  affair  is  that  some  of  the  news 
media  are  stepping  beyond  fair  reporting 
and  fair  comment  to  “riding.” 

CBS  news  is  reflecting  its  antipathy  for 
Nixon.  This  reflected  in  the  general  tenor 
of  its  questions  and  its  whole  approach  to 
administration  news.  The  New  Y  ork  Times 
is  also  reflecting  an  antipathy  toward  Nixon. 
Scotty  Reston,  normally  quite  fair,  quips 
that  he  had  pledged  to  give  up  hard  liquor 
and  Nixon  for  Lent.  This  is  flippancy  and 
reflects  the  feelings  of  the  writer.  Once  I 
sense  these  feelings,  I  read  Reston  much 
more  cautiously. 

The  news  media  are  not  in  the  “cruci¬ 
fixion”  business.  If  a  man  is  to  be  crucified, 
the  truth  will  do  it  without  any  help  from 
us. 

William  K.  Babel 
(Babel  is  editor  of  the  Orange  (Mass.) 
Enterprise  &  Journal.) 


Short  Takes 

If  we  remember  our  grammer  school 
science  lessons,  ...  —  Scranton  (Pa.) 
Tribune. 

«  *  * 

In  the  near  future  my  wife  and  I  will 
be  in  a  position  to  invest  10  per  cent  of 
our  monthly  take-hope  pay. — Washington 
(Pa.)  Observer-Reporter. 

*  *  * 

McMillen,  who  is  seeking  a  fourth  term, 
has  been  accused  of  understanding  the 
value  of  his  property  ...  —  Oakland 
(Calif.)  Tribune. 
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“I  have  read  The  New  York  Times  since  my  college 
days.  It  was  a  habit  which  I  came  to  regard  as  a 
necessity  after  becoming  a  professional  news¬ 
paperman.  I  know  of  no  substitute  for  the  broadness 
and  depth  with  which  The  Times  covers  the  news.” 

Watson  Sims.  Editor 
Enquirer  and  News,  Battle  Creek,  Mich. 
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NACON  initiates  plan 
for  co-op  ad  uniformity 


By  Darrell  Leo 

In  an  effort  to  aid  national  companies  in 
planning  their  retailer/dealer  programs, 
the  Newspaper  Advertising  Co-operative 
Network  (NACON)  introduced  a  stan¬ 
dardized  selling  brochure  as  the  first  step 
in  the  group’s  “Co-op  Action  Plans”  pro¬ 
gram. 

Introduced  at  the  NACON  Boston  semi¬ 
nar  held  on  March  20-22,  the  Co-op  Action 
Plans  (CAP)  system  was  designed  by  the 
organization  to  provide  a  fuller  flow  of 
information  to  national  advertisers  about 
both  co-operative  advertising  and  how 
newspapers  handle  them. 

According  to  Chuck  Bresnehen,  pres¬ 
ident  of  NACON  and  co-op  advertising 
coordinator  for  the  Oklahoman  and  Times 
(Oklahoma  City,  Okla.),  the  brochure — 
while  nothing  particularly  unique — 
represents  the  organization’s  first  steps  in 
standardizing  newspaper  co-op  with  the 
specific  goal  of  making  such  programs 
easier  for  a  national  company  to  use. 

Introduced  at  the  group’s  Boston  meet¬ 
ing  which  featured  more  than  20  short 
case  histories  of  locally-sold  co-op  pro¬ 
grams,  the  brochure  system  is  now  being 
used  by  newspapers  in  Detroit,  Cleveland, 
Milwaukee  and  Oklahoma. 

Uniformity  needed 

Ross  Dalbey,  co-op  ad  coordinator  for 
the  Milwaukee  Journal  and  Sentinel, 
presented  the  CAP  program,  citing  the 
blossoming  use  of  co-op  plans  to  motivate 
local  sales  as  the  reason  such  uniformity 
is  needed. 

With  such  a  selling  tool,  newspapers 
can  “give  the  manufacturer  an  idea  about 
what  he  can  most  effectively  and  efficient¬ 
ly  do  in  each  market,”  he  said. 

How  co-op  plans  eventually  go  to  the 
retailer  (final  rung  in  the  co-op  chain) 
often  depends  upon  who  a  manufacturer 
talked  to  originally,  he  explained.  “There 
really  has  been  no  cohesive  approach  ei¬ 
ther  to  talking  with  manufacturer’s  or  in 
co-op  programs  themselves,”  Dalbey  added. 

Hopefully  the  merchandising  tool  will 
help  not  only  manufacturers  but  newspa¬ 
pers  in  placing  co-op  ads,  getting  dealers 
to  pool  their  sources  together  to  get  large 
space  impact  and  eventually  spend  the  $7 
million  which  annually  goes  unspent. 

Approach  warranted 

Although  rates  and  capabilities  will 
vary  from  newspaper  to  new’spaper  and 
market  to  market,  Dalbey  said  the  simi¬ 
larities  in  co-op  warranted  such  an  ap¬ 
proach. 

Often  times  a  retailer  has  a  hard  time 
following  up  on  a  program  as  localized  as 
co-op,  he  said,  and  retailers  are  busy. 


depending  on  their  buyers  to  pass  on  in¬ 
formation. 

Dalbey  said  many  times  a  co-op  adver¬ 
tising  program  doesn’t  work.  “Sometimes 
it’s  not  a  viable  program,  or  the  sales 
representative  doesn’t  understand  it  so  he 
ignores  it  or  fails  to  follow  up,”  he  ex¬ 
plained. 

The  CAP  program  is  designed  to  give 
uniformity  to  newspapers  presenting  their 
market  to  advertisers.  Wrapped  together 
in  a  loose  sheet  brochure,  the  standard 
plan  includes  an  identifying  logo,  NACON 
insignia,  newspaper  identification,  run 
down  of  available  media  plans,  advant¬ 


ages  of  co-op  advertising,  stipulation 
forms,  examples  of  successful  ads  and 
additional  merchandising  information. 

Croup  rates 

While  not  all  plans  and  rates  are  iden¬ 
tical,  each  newspaper  will  follow  the  same 
format,  said  Dalbey.  The  Journal  and 
Sentinel,  for  example,  offer  a  “group  re¬ 
tail  rate”  which  offers  the  capabilities  of 
multi-dealer  ads.  It  lists  40  different  na¬ 
tional  advertisers  who  have  successfully 
used  co-op  advertising  in  the  Milw'aukee 
market.  Also  the  brochure  suggests  lay¬ 
outs  for  free-standing  dealer  ads,  ads 
grouped  together  with  or  without  heading 
for  small  dealer  combinations,  corporate 
ads  with  dealer  listings,  dealer  list  ads, 
preprints  and  we-prints  and  rotogravure 
magazine  ads. 

.\ccording  to  Dalbey,  the  basic  concept 
behind  the  tool  is  not  to  design  co-op  plans 
(Continued  on  page  64) 


How  Co-op  Action  Plans  Work 

Retail  Advertising  stipulated  to  by  the  signing  of  a  “CAP"  (Co-op  Action  Plan)  form  by  the 
manufacturer's  representative  to  be  paid  for  in  part  or  in  total  by  accrued  dealer  co-op  funds  will 
earn  the  “Group”  retail  rate  or  earned  retail  rate,  whichever  is  lower. 

This  rate  will  apply  to  dealer  list  retail  advertising  as  well  as  single  retailer  advertising.  This 
rate  applies  only  to  advertising  using  accruals  of  a  single  co-op  program. 

The  advertising  must  carry  the  “CAP"  logo  adjacent  to  the  dealer  name  or  dealer  listing. 

The  open  retail  rate  will  apply  to  INSIGHT  magazine  advertising.  The  retail  rate  will  apply  to 
preprints.  Anyone  or  any  combination  of  the  following  Co-op  Action  Plans  authorized  by  the 
supplier  will  qualify  for  the  retail  co-op  rate: 

1.  Individual  dealer  ads. 

2.  Ads  grouped  together,  with  or  without  a  common  heading. 

3.  Dealer  tie-ln  ads. 

4.  Dealer  list  ads,  financed  by  accrued  co-op  funds. 

5.  Solid  advertising  sections  (preprints  or  we  prints). 

6.  INSIGHT  Magazine  (rotogravure). 

Other  plans  may  be  developed.  If  compatible, 

with  Co-op  Action  Plan  as  outlined  above. 

Advantages  offered  by  Co-op  Action  Plans 

Manufacturers'  representative  will  be  able  to  put  together  and  direct  dealer  advertising  pro¬ 
grams  that  will  sell  more  merchandise  that  will  in  turn  accrue  more  co-op  funds. 

Smaller  dealers  will  be  able  to  use  co-op  funds  to  their,  and  their  suppliers  best  advantage. 

Dealers  can  combine  funds  with  other  dealers  that  will  provide  advertising  with  large  space 
impact  and  continuity. 

The  Co-op  Action  Plan  allows  flexibility  in  billing  to  facilitate  ease  of  processing.  Your  co-op 
plan  is  designed  to  sell  goods.  It  won't  work  unless  it's  planned  and  used.  It  will  work  best  if  you 
let  us  show  you  how  to  take  full  advantage  of  Co-op  Action  Plans. 

Let  us  help  you  create  more  sales  power  for  your  brand  in  the  medium  your  dealers  know 
works  best  for  them .  .  .  The  Milwaukee  Journal  and  Milwaukee  Sentinel. _ 

The  Milwaukee  CAP 
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Survey  shows  newspapers 
receive  few  ad  complaints 


Despite  growing  concern  among  Feder¬ 
al  agencies  over  false  and  misleading  ad¬ 
vertising  and  advertising  of  inferior  mer¬ 
chandise,  a  recent  survey  by  the  American 
Newspaper  Publishers  Association  re¬ 
vealed  that  complaints  about  them  are 
relatively  few. 

In  a  survey  of  488  daily  newspapers 
from  the  United  States  and  Canada,  re¬ 
sponses  indicated  that  complaints  about 
advertising  or  advertised  products  were 
not  a  major  problem.  Reason  for  this  was 
attributed  by  the  majority  to  the  advertis¬ 
ing  screening  and  editing  process  most 
paper’s  have  initiated. 

Through  such  a  system,  new'spapers 
have  been  rejecting  ads  which  fail  to 
meet  the  paper’s  standards  for  accept¬ 
ance.  Although  no  realistic  estimate  is 
available  on  how  much  money  is  lost 
through  rejected  advertising,  the  ANPA 
survey  respondents  indicated  that  total 
volume  ranged  between  $4.5  to  $5  million 
during  1973  for  at  least  266  newspapers. 

In  1958,  the  organization  made  its  first 
surv'ey  to  measure  the  volume  of  rejected 
advertising.  At  that  time  some  219  news¬ 
papers  rejected  $8  million  in  ad  business. 

Principal  problems 

A  category  breakdown  of  principal 
problem  areas  in  the  survey  indicated  that 
80%  of  the  newspapers  responding  be¬ 
lieved  ads  dealing  with  business  opportu¬ 
nities  resulted  in  the  most  complaints. 
Mail  order  ads  accounted  for  47%  and 
home  improvement  got  25%. 

•Among  other  frequently  mentioned  ad¬ 
vertising  categories  were  health  and  med¬ 
ical  (including  diets)  19.2%;  entertain¬ 
ment,  18.5%;  swimming  pools,  10.7%; 
help-wanted,  7.7%c;  schools,  job  training, 
4.27c;  small  appliances,  3.2%;;  massage 
parlors  3%; ;  Hong  Kong  tailors  2.2% ; 
insurance,  2%; ;  real  estate/ land  sales  and 
development  2%. 

Although  newspapers  seem  to  be  enjoy¬ 
ing  an  increase  in  the  believability  of 
their  advertising  columns,  the  crunch  of 
Federal  agencies  still  persists.  Because 
such  threats  still  persist,  newspapers  are 
continuing  to  develop  methods  of  protect¬ 
ing  both  their  readers  and  themselves 
from  false  advertising  problems. 

For  example,  in  April  the  Courier- 
Journal  and  Louisville  (Ky.)  Times  will 
celebrate  the  second  anniversary  of  the 
ombudsman  program,  a  project  designed 
to  check  advertising  for  false  or  deceptive 
claims  and  hazardous  products  for  sale. 
The  birthday  comes  at  a  time,  however, 
when  both  the  Federal  Trade  Commission 
and  the  Consumer  Product  Safety  Com¬ 
mission  are  cracking  down  on  the  print 
media,  urging  more  responsbility  for  the 
advertising  placed  in  its  pages. 

The  question,  of  course,  is  not  whether 
newspapers  should  do  something  to  pro¬ 
tect  its  readers  from  specious  advertising, 
but  whether  they  have  done  enough.  Judg¬ 
ing  from  the  actions  of  the  two  Federal 


agencies,  the  answer  may  be  no. 

The  first  hint  of  discontent  came  when 
the  FTC  publicly  announced  its  commit¬ 
ment  to  monitoring  ads  on  a  local  level, 
after  disposing  of  23  cases  around  the 
country  involving  misleading  claims.  In 
all  instances,  the  cases  were  handled  by 
the  commission’s  regional  offices  as  part 
of  a  so-called  “stepped-up  program”  to 
localize  the  agency’s  activities. 

The  second  came  days  later  when  Rich¬ 
ard  0.  Simpson,  chairman  of  the  Con¬ 
sumer  Product  Safety  Commission 
(CPSC),  said  he  would  take  his  case  to 
Congress,  unless  the  print  media  begins  to 
show  more  cooperation  in  weeding  out  ads 
for  potentially  hazardous  products. 

Outside  consultant 

Simpson  whose  free-sw’inging  agency 
has  also  called  for  a  possible  cigaret  ban 
said  the  print  media  was  the  worst  offend¬ 
er  in  failing  to  police  advertising  ade¬ 
quately.  He  also  suggested  newspapers 
and  magazines  retain  outside  consultants, 
if  necessary,  to  check  on  products  that 
could  cause  problems  for  the  consumer. 

Such  a  suggestion  is  not  as  implausible 
as  it  sounds.  The  Louisville  newspapers 
already  tests  products  through  the  adver¬ 
tising  ombudsman  program  as  well  as  its 
editorial  consumer  writers.  According  to 
James  Marchal,  administrative  assistant 
for  advertising  acceptability,  the  program 
has  already  turned  away  some  $300,000  of 
ad  revenue  during  its  two  years  of  oper¬ 
ation. 

Marchal  said  the  first  year  the 
Louisville  newspapers  turned  down  $200,- 
000  which  he  termed  “exceptional  and 
probably  due  to  a  ban  on  mail  order  insur¬ 
ance  inserts.”  This  year  unacceptable  ad 
revenue  will  total  about  $100,000,  he  said. 

The  paper  which  runs  an  advertising 
complaint  box  daily  receives  an  average 
of  20  complaints  a  week  from  outraged 
consumers  who  feel  they  have  been 
mislead  or  cheated.  “The  largest  number 
of  complaints  is  out-of-stock  merchandise 
on  an  advertised  sales  item,”  he  said.  “Of¬ 
ten  this  isn’t  a  problem  of  deception,  but 
one  of  coordination  between  store  manag¬ 
ers  and  the  ad  directors.” 

.Another  major  problem  area  is  delayed 
delivery  or  non-delivery  of  mail  order 
merchandise,  he  said.  In  either  case,  stan¬ 
dard  procedure  once  a  complaint  has  been 
registered  is  to  contact  the  advertiser  to 
see  if  the  consumer  has  a  valid  complaint. 

'Rectify  situation' 

“If  he  does,  then  we  work  with  the 
advertiser  to  rectify  the  situation.  If  he 
doesn’t  then  we  get  back  to  him  and  let 
him  know  why,”  said  Marchal.  However, 
if  the  complaint  is  valid  and  the  adver¬ 
tiser  is  “not  interested  in  solving  the 
problem,  we  tell  him  we’re  not  interested 
in  carrying  his  advertising.” 

As  well  as  handling  complaints,  Mar¬ 
chal  also  screens  display  ads  and  problem 


classifieds  for  possible  instances  of 
misleading,  deceptive  or  inappropriate 
claims.  “Our  basic  commitment  is  that 
industry  self-regulation  is  the  best  form 
of  regulation,”  he  added. 

“I  think  our  readers  believe  we  have  a 
responsibility  to  make  sure  the  advertis¬ 
ing  in  our  columns  is  honest  and  not 
deceptive,”  he  said.  “But  because  of  the 
volume  of  ads  that  appear,  we’re  not  al¬ 
ways  able  to  check  it  all  out.” 

Although  Marchal  believes  that  respon¬ 
sible  new’spapers  don’t  want  to  accept  ads 
which  fall  into  the  fringe  area  of  decep¬ 
tion,  he  said,  “There’s  a  wide  variation 
among  newspapers,  although  I  see  a  lot 
more  interest  in  the  subject.” 

19%  use  formal  system 

In  fact,  according  to  an  American 
Newspaper  Publishers  Association  report 
issued  this  year,  only  19%;  of  135  papers 
surveyed  used  a  formalized  type  of  adver¬ 
tising  accountability  system.  Some  71%; 
used  either  a  nebulous  “other  system”  or 
claimed  no  formal  method  was  used  to 
check  ad  claims  or  products.  (Editor  & 
Publisher,  December  1, 1973). 

This  does  not  mean  newspapers  are  es¬ 
pecially  apathetic  though.  In  the  past 
year,  the  St.  Petersburg  (Fla.)  Times  has 
begun  testing  the  claims  of  product  adver¬ 
tising  and  printing  its  results  in  a  column 
called  “Watch  This  Space”  written  by 
Mike  Marzella. 

The  Louisville  newspapers  and  the  Lake¬ 
land  (Fla.)  Ledger,  a  New  York  Times 
Company  paper,  began  similar  consumer 
columns  to  fill  the  gap  and  keep  the  public 
informed. 

According  to  Leo  L.  Kubiet,  advertising 
manager  of  the  St.  Petersburg  Times,  the 
column  will  often  affect  the  ad  department 
even  though  it  originates  in  editorial.  .As 
well  as  ads  checked  through  by  Standards 
of  Acceptability  printed  in  the  paper  and 
distributed  to  new  advertisers,  the  Times 
often  uses  a  test  laboratory  to  check  pro¬ 
ducts  by  first  contacting  the  ad  agency 
and  manufacturer  for  the  testing 
procedures  used,  then  following  the  in¬ 
structions  to  the  letter  to  see  if  the  re¬ 
sults  coincide. 

Substantial  increase 

“We  have  turned  down  thousands  of  dol¬ 
lars  of  advertising,”  he  said.  Kubiet 
noted  a  substantial  increase  in  rejected 
ads  for  his  publication  during  the  last  45 
days,  mostly  mail  order  offers. 

Concerning  eminent  pressure  from  the 
tw’o  Federal  agencies,  he  responded, 
“Newspapers  have  always  been  in  the 
forefront  of  doing  what  both  suggest, 
serving  the  reader  first. 

“I  don’t  know  of  any  newspaper  that 
would  knowingly  take  misleading  adver¬ 
tising,”  he  said.  Kubiet  w’as  also  critical 
of  suggestions  made  by  the  FTC  and 
CPSC  explaining  “We  have  sufficient  con¬ 
trols  and  an  over  abundance  of  bureaucra¬ 
cy  in  government  already.” 

Consumer  writers  too  have  been  used  to 
alert  the  consumer.  As  well  as  Marzella, 
June  Erlick  of  the  Ledger  and  Les  White- 
ly  of  the  Louisville  Times  have  received 
commendations  from  a  number  of  adver¬ 
tising  and  media  trade  publications. 

(Continued  on  next  page) 
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‘Good  developments* 

Erlick  backs  the  FTC  and  CPSC 
though.  “I  think  the  FTC  is  making  some 
good  developments,  that  is  if  they’re  not 
approaching  the  task  in  a  haphazard 
way.” 

She  warned  though,  “Most  newspapers 
can’t  afford  to  hire  more  than  one  con¬ 
sumer  writer,  let  alone  an  outside  consul¬ 
tant.  And  in  this  situation  the  print  media 
is  the  underdog.” 

Both  Erlick  and  Whitely  have  run  tests 
to  see  if  products  really  live  up  to  their 
claim.  Among  their  findings  are  that 
while  Bic  pens  can  be  jabbed  through  a 
tin  lid  and  still  keep  writing,  there’s  a 
good  chance  the  pen  will  come  apart. 
Whitely  discovered  that  Bic  and  Gillette 
Cricket  butane  lighters  barely  deliver  the 
“thousands  of  lights”  claimed.  Both  w’ill 
give  little  more  than  2,000.  Erlick  found 
that  w'hile  Saran  wrap  is  strong,  it’s  not 
all  that  clingy,  as  ads  claim. 

Findings  like  this,  Erlick  said,  are  tak¬ 
en  very  seriously  by  the  reader.  “Most 
consumer  writers  have  a  big  following,” 
she  said.  “And  what  we  w'rite  makes  our 
readers  more  aware,  ready  to  doubt 
what’s  said  in  an  ad  or  commercial.” 

Still  she  emphasizes,  “It’s  the  responsi¬ 
bility  of  the  media  to  find  out  if  a  product 
is  good,  bad  or  indifferent  when  it’s  adver¬ 
tised  in  its  pages.” 

Offset  dailies  now 
55.4  percent  of  total 

The  Research  Institute  of  the  American 
Newspaper  Publishers  Association  has  re¬ 
leased  a  survey  showing  a  total  of  1,761 
newspapers  published  in  the  United  States 
in  1973.  Of  these,  976,  or  55.4  percent  of 
the  total,  were  printed  offset. 

Daily  newspapers  published  in  Canada 
totaled  119  last  year.  The  number  printed 
offset  was  27  or  22.7  percent  of  the  total. 

Combined  daily  circulation  of  the  1,761 
U.S.  newspapers  was  approximately  62.5 
million  copies.  The  976  U.S.  offset  daily 
newspapers  had  a  combined  circulation  of 
approximately  15,897,900  copies.  The  55.4 
percent  of  U.S.  dailies  printed  offset  rep¬ 
resents  25.4  percent  of  total  daily  news¬ 
paper  circulation. 

The  119  Canadian  dailies  have  a  com¬ 
bined  circulation  of  about  4,803,000.  Ap¬ 
proximately  620,400  copies  or  12.9  per¬ 
cent  are  printed  offset. 

Ad  revenues  rose 
3.7%  in  January 

Advertising  revenues  of  daily  newspa¬ 
pers  increased  by  3.7%  in  January  1974 
over  the  same  month  last  year,  according 
to  the  Newspaper  Advertising  Bureau, 
Inc. 

The  largest  increase  was  reported  for 
retail,  up  6.5%  over  the  year  before.  Na¬ 
tional  gained  5.4%,  and  classified  was 
down  2.3%. 

These  Bureau  estimates  are  based  on 
linage  measurements  by  Media  Records, 
Inc.  in  its  64  index  cities. 


Amendments 
to  Fol  Act 
are  approved 

Amendments  to  the  eight-year-old  Free¬ 
dom  of  Information  Act  that  are  designed 
to  make  it  more  difficult  for  bureaucrats 
to  conceal  secrets  and  easier  for  the  media 
to  expose  them  have  been  approved  by  the 
House  and  are  under  consideration  by  a 
Senate  committee. 

The  declared  purpose  of  the  original 
Act  and  the  amendments  is  to  enable  the 
media  to  fulfill  its  obligation  to  provide 
the  people  with  information  they  have  a 
right  to  know  free  of  unreasonable  bu¬ 
reaucratic  obfuscation  and  restriction. 

The  amendment  passed  by  the  House  on 
March  14  by  a  vote  of  383  to  3,  was 
introduced  by  Rep.  William  S.  Moorhead, 
a  Pennsylvania  Democrat,  with  co¬ 
sponsorship  by  eleven  other  members  of 
the  House.  Its  provisions,  w'ould  alter  the 
law,  which  became  effective  on  July  4, 
1967,  in  these  important  particulars: 

•  Reduce  the  number  of  days  an  agency 
has  in  which  to  respond  to  a  request  for 
access  to  records. 

•  Place  in  the  hands  of  the  courts  the 
decision  as  to  whether  reasons  given  by 
an  agency  for  denying  a  request  are  jus¬ 
tifiable. 

•  Allow  plaintiffs  to  recover  legal  ex¬ 
penses  if  a  court  rules  that  an  agency 
withheld  information  it  should  have 
turned  over  voluntarily. 

•  Add  to  agencies  covered  by  the  Act 
the  Office  of  Management  and  Budget. 

•  Require  all  agencies  to  report  to  Con¬ 
gress  annually  what  it  has  done  to  imple¬ 
ment  the  Act. 

This  later  provision  evidences  the  con¬ 
cern  of  Congress  over  possible  infringe¬ 
ment  of  its  right  to  know  what  agencies 
for  which  it  appropriates  money  are 
doing. 

The  Moorhead  Amendment  provides 
that  each  agency  shall  determine  within 
ten  days  after  receiving  a  request  for 
access  to  records  whether  to  comply  with 
the  request  and,  if  the  request  is  denied 
and  an  appeal  is  taken,  determine  within 
twenty  days  what  to  do  about  the  appeal. 

If  an  agency  refuses  to  comply  with  a 
request  the  law  permits  an  appeal  to  the 
courts  which  shall  “determine  the  matter 
de  novo.”  The  Moorhead  Amendment 
would  add  a  provision  that  the  court  may 
examine  in  camera  the  records  of  the 
agency  to  determine  w’hether  any  part  of 
the  records  may  be  withheld  under  exemp¬ 
tions  specified  by  the  law. 

This  provision  would  put  it  up  to  the 
courts  to  decide  whether  information 
could  be  withheld  for  considerations  of 
national  security  or  upon  claims  of  execu¬ 
tive  privilege. 

The  term  “agency”  is  defined  in  the 
Moorhead  amendment  as  meaning  “any 
executive  department,  military  depart¬ 
ment,  Government  corporation.  Govern¬ 
ment  controlled  corporation,  or  any  other 
establishment  in  the  executive  branch  of 
the  Government  (including  the  Executive 


Office  of  the  President)  or  any  indepen¬ 
dent  regulatory  agency.”  That  would  seem 
to  give  the  media  and  Congress  a  broad 
desert  in  which  to  seek  and  uncover  the 
tombs  in  which  bureaucrats  may  have  hid¬ 
den  their  secrets. 

The  amendment  pending  in  the  Senate 
w'as  introduced  by  Senator  Edward 
Kennedy  of  Massachusetts  and  referred  to 
the  Judiciary  Committee,  which  has  taken 
no  action.  Its  provisions  are  basically  the 
same  as  those  of  the  Moorhead  amend¬ 
ment. 

A  current  example  of  the  effective  use 
of  the  Freedom  of  Information  Act  to 
exhume  hidden  records  is  the  suit  of  Carl 
Stern,  a  National  Broadcasting  Company 
new'sman,  against  the  FBI,  which  had 
denied  him  access  to  records  of  an  FBI 
counterintelligence  program.  Stern  won  a 
court  order  which  directed  the  FBI  to 
permit  him  to  examine  records  which  dis¬ 
closed  that  in  the  1960s  the  late  J.  Edgar 
Hoover  had  ordered  FBI  agents  to  under¬ 
take  a  program  of  surveillance  of  “black 
nationalist  hate  groups.”  The  order  was 
cancelled  after  a  relatively  brief  period 
and  no  such  procedure  is  now  authorized 
by  FBI  rules. 

Wider  use  by  the  media  of  the  FOIA 
is  urged  by  many  advocates  of  the  right  to 
know.  Since  enactment  in  1966  only  about 
200  cases  involving  refusal  to  disclose 
have  been  adjudicated  in  the  courts. 
Media  sources  point  out  that  one  reason 
may  be  that  reporters  want  information 
for  their  “today”  stories  and  cannot  wait 
26  months,  as  Stern  did,  to  inform  the 
people  by  either  the  print  or  the  electron¬ 
ics  media.  Thus  it  would  seem  that  the 
Act  might  be  of  greater  value  to  the 
investigative  than  to  the  spot  news  re¬ 
porters. 

• 

Charleston  (S.C.)  papers 
merge  Sat.,  Sun.,  issues 

The  Charleston  (S.C.)  News  and  Couri¬ 
er  and  the  Evening  Post  will  publish  com¬ 
bined  Saturday  and  Sunday  issues,  begin¬ 
ning  April  6-7. 

The  Saturday  paper  will  be  a  morning 
edition  and  will  list  the  names  of  both  the 
News  and  Courier  and  Evening  Post  at 
the  top  of  the  front  page.  It  will  be  called 
SATURDAY. 

The  Sunday  paper  also  will  combine  the 
two  papers’  names,  and  will  be  called 
SUNDAY. 

The  news  staffs  of  both  newspapers  will 
work  to  produce  the  weekend  editions. 
Subscriptions  to  either  paper  Monday 
through  Friday  will  be  50  cents,  and  35 
cents  for  the  two  weekend  editions.  Seven- 
day  delivery  will  cost  85  cents.  Newsstand 
prices  will  continue  at  10  cents  for  week¬ 
day  papers  and  25  cents  for  the  Sunday 
Post-Courier  combination. 

• 

Camp  rejoins  paper 

Clifton  D.  Camp  Jr.,  former  vicepres¬ 
ident  and  secretary-treasurer  of  the  Times 
Publishing  Co.,  St.  Petersburg,  Fla.,  is 
returning  to  the  company  as  business 
manager  on  May  1.  Camp  left  a  year  ago 
to  become  publisher  of  a  weekly  newspaper 
in  Bushnell,  Fla. 
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^Unfreedom  of  school  press* 

Real  press  restrictions 
confront  student  editors 


By  Carla  Marie  Rupp 

You’d  think  Walter  Cronkite  was  a 
movie  star  the  way  the  student  journalists 
mobbed  him,  trying  to  get  their  flashbulbs 
to  go  off,  and  get  his  autograph  after 
hearing  his  speech  at  the  concluding 
luncheon  of  the  fiftieth  annual  convention 
of  the  Columbia  Scholastic  Press  Associa¬ 
tion. 

The  large  ballroom  at  the  New  York 
Hilton  was  filled  with  these  impression¬ 
able  “young  innocents”  who  have  had  a 
taste  of  the  problems  and  rewards  of 
journalism  on  their  school  papers.  “Cron¬ 
kite  appealed  to  them:  “We  need  you. 
There  is  no  higher  respon.sibility  than 
that.  Without  reporting  or  editing  that  is 
intelligent,  people  cannot  judge  their  lead¬ 
ers. 

“Tlirill  lo  carry  card” 

“It’s  glamorous  to  chase  fires  and  mur¬ 
derers,  to  pinion  politicians,  to  sit  in  the 
House  of  Parliament  and  to  stand  outside 
10  Downing  St.  as  the  government  changes, 
to  sit  in  the  liest  seat  during  the  parade 
route  right  across  from  the  new  Presi¬ 
dent  of  the  United  States  and  watch  him 
watch  his  own  inaugural  parade. 

“It’s  a  thrill  as  well  as  a  privilege  to 
carry  that  precious  press  card  that  is  an 
admission  ticket  to  a  front  row  seat  at 
every  major  event,  to  be  the  eyes  of  your 
friends,  your  neighbors,  of  every  reader 
who  takes  your  paper  or  watches  your 
broadcast. 

“To  do  the  job  well,  you  frequently  have 
to  combine  the  best  qualities  of  some  of 
the  most  popular  television  heroes  today — 
the  cleverness  of  Colombo,  the  decency  of 
Cannon,  the  athletic  ability  and  stamina 
of  Mannix,  the  canny  experience  of 
Kojack.  But  it  is  a  lot  more  satisfying 
being  a  public  eye  than  a  private  one,”  he 
said. 

“Inside  the  business  is  equally  exciting. 
The  next  ring  of  the  telephone,  the  next 
toll  of  the  teletype  bells  can  galvanize  the 
newsroom  into  action,  and  there  is  nothing 
more  gratifying  than  taking  a  reporter’s 
notes  over  the  phone  and  turning  them 
into  a  first-class  news  story  and  then 
watching  it  whip  through  the  copy  desk 
and  down  the  shoot,  and  hear  the  presses 
roll  with  your  story  up  there  under  the 
banner  line,”  said  Cronkite. 

Different  from  yi^leryear 

Perhaps  Cronkite  made  the  life  of  a 
journalist  seem  over-glamorous,  but  many 
of  the  budding  young  reporters  and  edi¬ 
tors  of  newspapers  of  tomorrow  already 
knew  what  he  meant  when  he  talked  of 
the  “people’s  right  to  know.” 

Some  high  school  newspapers  are  get¬ 
ting  into  the  community  and  out  of  just 
“Pep  Club”-type  reporting.  They’re  trying 
to  relate.  Some  like  Susan  Prince  of  Long 


Beach  (N.Y.)  High  School  talk  of  report¬ 
ing  crime  and  corruption  in  school. 

High  school  students  of  today  put  out 
much  different  types  of  newspapers  than 
the  kinds  of  yesteryear  most  professional 
newsmen  can  recall  from  their  youth.  And 
what  they  do — judging  from  a  large  sam¬ 
pling  of  newspapers  which  were  on  dis¬ 
play  in  the  rotunda  of  the  library  at 
Columbia  University — is  not  just  “rah- 
rah”  stuff  and  occasional  mindless  muck, 
but  some  really  probing  stories  on  what’s 
going  on  around  them. 

Trouble  is:  they  can’t  do  enough  of  it, 
and  when  the  high  schoolers  do  something 
controversial,  the  advisor  takes  the  rap, 
or  as  in  the  case  of  a  Miami  Springs, 
Florida,  newspaper  editor,  you  could  get 
kicked  off  the  paper. 

The  near-shoulder-length,  intelligent- 
looking  young  man  said  he’d  be  back  on 
the  paper  by  the  end  of  March.  “I  criti¬ 
cized  Daylight  Savings  Time  and  Pres¬ 
ident  Nixon  for  allowing  it  to  pass.  Eight 
children  were  killed  in  Florida  after  it 
went  into  effect.  But  I  got  into  trouble 
because  of  my  editorials,  and  was  sus¬ 
pended  because  the  teachers  are  pro- 
Nixon,”  the  lad  charged. 

A  school  writer  from  near  Philadelphia, 
Pennsylvania,  popped  in  and  said  he  could 
get  away  with  writing  on  “most  anything 
that  isn’t  libelous”  because  if  he  were 
ever  kicked  off  the  paper,  he  said,  the 
students  would  get  so  riled  up  they  would 
strike.  His  newspaper,  he  said,  was  a  big 
factor  in  forcing  the  resignation  of  a 
principal  and  the  loss  of  Republican 
school  board  members  in  a  recent  elec¬ 
tion. 

Scott  A.  Zamost,  a  senior  at  Cherry 
Hill  (New  Jersey)  High  School  recently 
wrote  a  news  analysis  that  began  with  an 
account  of  the  resignation  of  two  drama 
advisors  at  his  school.  He  unearthed  a 
conflict  between  teachers  and  custodial 
staff  and  larger  issues  involving  inade¬ 
quate  pay  for  advisory  teachers.  He  dis¬ 
cussed  the  threat  posed  to  the  school’s 
co-curricular  activities.  For  his  account, 
he  was  given  a  special  award  at  the  con¬ 
vention. 

One  young  editor  related  how  her  paper 
had  sought  to  endorse  proposals  for  con¬ 
struction  of  a  new  school  in  the  district. 
But  the  school  board  had  vetoed  the  proj¬ 
ect,  and  she  was  told  her  paper’s  subsidy 
would  be  withdrawn  if  it  questioned  the 
board’s  wisdom.  And  some  students  told  of 
restrictions  on  references  to  sexual 
guidance  programs. 

Robert  F.  Kennedy  Memorial 

These  high  school  students — for  the 
most  part — are  confronted  with  censor¬ 
ship  on  almost  any  issue  not  of  the 
“csdendar  of  events”  variety.  To  inform 


professional  journalists  of  what’s  happen¬ 
ing  in  high  school  journalism,  the  Robert 
F.  Kennedy  Memorial  will  be  issuing  in 
late-May  a  special  couple-hundred  page 
report  on  its  findings  of  its  “Commission 
of  Inquiry  into  High  School  Journalism,” 
Editor  &  Publisher  learned. 

It  will  reveal,  said  Libby  Keefer,  staff 
coordinator  for  the  Washington,  D.C.- 
based  commission,  the  unfreedom  of 
the  school  press,”  and  how  ill-informed 
the  daily  press  is  of  “First  Amendment” 
cases  affecting  their  high  school  counter¬ 
parts. 

The  report  will  conclude  a  two-year 
study  of  high  school  journalism  by  23 
commission  members,  who  include  J- 
teachers,  school  educators,  attorneys,  com¬ 
munity  members  and  others.  They  held 
public  hearings  in  six  states,  25  regional 
meetings  and  surveyed  476  editors  of  dai¬ 
ly  newspapers  across  the  country. 

“Most  editors  were  not  aware  of  the 
nearly  50  court  decisions  in  the  past  cou¬ 
ple  years  involving  high  school  journal¬ 
ists,”  said  Ms.  Keefer.  The  commission 
learned  that  professional  journalists  are 
not  really  part  of  the  process  of  teaching 
future  journalists,  and  are  “not  very  in¬ 
terested  in  what  high  school  journalists 
are  learning,”  she  said,  except  maybe  giv¬ 
ing  an  occasional  speech  or  letting  high 
school  gn’oups  tour  the  newspapers. 

Book  will  also  deal  with  minority  parti¬ 
cipation  in  journalism  and  with  sugges¬ 
tions  for  the  established  media  to  deal 
with  high  school  journalists.  One  program 
already  in  operation  in  New  York  is  a 
high  school  workshop  for  school  editors 
begun  by  RFK  Memorial  member  Stepheji 
Presser  where  guest  speakers  from  the 
daily  press  come  in  to  instruct. 

One  episode  in  the  Kennedy  report 
reflects  a  general  condition.  At  a  Califor¬ 
nia  high  school,  the  school’s  new  journal¬ 
ism  teacher  and  newspaper  advisor  asked 
the  principal  for  any  “gpiidelines”  he 
wanted  to  suggest.  The  principal  pointed 
to  a  Rotary  International  plaque  on  his 
desk  which  listed  these  questions:  “Is  it 
the  truth?  Is  it  fair  to  all  concerned?  Will 
it  build  goodwill  and  better  friendships? 
Will  it  be  beneficial  to  all  concerned?” 

Advisor  pointed  out  that  an  article 
plainly  “true”  and  “fair  to  all  concerned” 
might  fail  to  “build  goodwill”  or  prove 
“beneficial  to  all  concerned.”  Newspaper’s 
staff  and  advisor  tried  over  a  long  period 
to  modify  the  principal’s  view,  but  the 
advisor  was  eventually  fired  when  he  ap¬ 
proved  some  stories  without  soliciting  his 
superior’s  counsel. 

In  this  case,  the  advisor  suffered,  but 
most  hate  to  go  too  far.  Kennedy  investi¬ 
gators  also  found  that  many  high  school 
editors  accept  a  form  of  voluntary  self¬ 
censorship  rather  than  risk  disputes  that 
may  endanger  their  chances  of  college 
admission. 

The  Kennedy  survey  will  show  the  de¬ 
gree  of  seriousness  with  which  the  courts 
have  ruled  on  high  school  press  cases.  In 
a  (Connecticut  case,  for  example,  a  U.S. 
District  Court  judge  flatly  declared  in 
1969  that  “the  risk  taken  if  a  few  stu¬ 
dents  abuse  their  First  Amendment  rights 
of  free  speech  is  outweighed  by  the  far 
greater  risk  run  by  suppressing  free 
speech  and  free  speech  among  the 
young.” 


12 


EDITOR  ac  PUBLISHER  for  March  30,  1974 


National  News  Council  set 
to  probe  new  Nixon  charges 

By  Jane  Levere 


After  initial  failure  to  secure  cooper¬ 
ation  from  the  White  House,  the  National 
News  Council  is  once  again  petitioning 
the  Executive  branch  for  a  list  of  specific 
examples  of  distorted  coverage  with  which 
President  Nixon  charged  the  television 
network  news  programs  last  fall. 

At  a  press  conference  October  26,  the 
President  stated,  “I  have  never  seen  such 
outrageous,  vicious,  distorted  reporting  in 
27  years  of  public  life.” 

The  News  Council,  set  up  a  year  ago  as 
an  investigative  watchdog  over  the  press, 
tried  to  investigate  these  charges 
throughout  the  winter,  but  failed  to  obtain 
official  substantiation  of  the  President’s 
claims  from  the  White  House. 

The  Council  concluded,  in  a  resolution 
released  January  28,  that  “It  would  be 
difficult,  if  not  futile  .  .  .  for  the  Council 
to  attempt  to  deduce,  from  broad  and  non¬ 
specific  charges,  the  particular  actions  of 
the  television  networks  that  inspired  the 
President’s  remarks  ...” 

(Jtes  examples 

At  a  meeting  last  week,  Bruce  Her- 
schensohn,  deputy  special  assistant  to 
President  Nixon,  charged  specific  media 
offenders  with  distortion.  The  Council  has 
in  response  reque.sted  written  confirmation 
of  these  charges. 

The  issue  was  brought  up  March  23  by 
Herschensohn  in  a  speech  to  the  Eastern 
Communications  Association.  He  said  that 
although  it  would  be  improper  for  Nixon 
to  get  into  arguments  over  specifics, 
‘•There’s  no  reason  why  I  can’t.” 

Herschensohn  then  went  on  to  describe 
four  instances  of  allegedly  distorted  re¬ 
porting,  naming  not  only  the  television 
networks  as  offenders,  but  also  the  print 
media,  which  had  not  originally  been  cited 
by  the  President. 

First,  Herschensohn  charged  the  lFa.sA- 
ington  Post  with  distortion  in  its  printing 
last  July  29  of  two  pages  from  the  daily 
news  summaries  prepared  for  the  Pres¬ 
ident.  Herschensohn  said  that  by  running 
only  the  two  pages  which  were  actually  an 
index  to  the  rest  of  the  summary,  the  Post 
misrepresented  the  amount  of  information 
the  President  received. 

Secondly,  Herschensohn  singled  out  the 
Nero  York  Tinies’  paperback  book  on  the 
Senate  Watergate  hearings  which  con¬ 
tained  highlights  of  testimony  from  the 
witnesses.  He  objected  to  incomplete 
reproduction  of  testimony  most  favorable 
to  the  Administration. 

Thirdly,  Herschensohn  said  CBS,  ABC, 
the  Post,  and  Time  magazine  had  all  de¬ 
scribed  Dwight  L.  Chapin,  former  White 
House  appointments  secretary  as  a 
“Watergate  man  when  he  had  nothing  to 
do  with  Watergate.” 

Herschensohn’s  fourth  charge  was 
against  NBC  for  its  coverage  of  Secretary 
of  State  Kissinger’s  press  conference  on 
the  .American  troop  alert  during  the 


Mideast  crisis.  Herschensohn  said  that  by 
running  four  questions  inquiring  whether 
the  crisis  was  an  emergency  or  a  subter¬ 
fuge  to  divert  public  attention  from 
Watergate,  NBC  was  emphasizing  them 
more  than  any  of  the  other  questions. 

Coiinril  acts 

In  response  to  these  claims  by  the  Nix¬ 
on  Administration,  William  Arthur,  ex¬ 
ecutive  director  of  the  News  Council  and 
Ned  Schnurman,  associate  director,  wrote 
Herschensohn  on  March  26,  requesting  a 
list  of  specific  charges  to  be  sent  to  the 
Council  “as  soon  as  possible.” 

According  to  spokesman  Schnurman, 
the  Council  remains  cautious  while  wait¬ 
ing  for  this  list,  because  “We  have  been 
asking  the  White  House  directly  for  spe¬ 
cifics  since  October  30  and  no  such  spe¬ 
cifics  have  been  forthcoming.” 

In  an  interview  with  Les  Brown  in  the 
March  27  New  York  Times,  Herschensohn 
brought  up  other  examples  of  distorted 
news  reporting  techniques  which  he  said 
were  “off  the  top  of  my  head,  and  really 
my  own  observations  that  don’t  necessarily 
reflect  what  the  President  had  in  mind 
when  he  made  his  criticism.” 

Herschensohn  mentioned  two  stories  fa¬ 
vorable  to  the  Nixon  Administration  which 
had  never  been  reported  by  the  networks, 
a  report  by  columnist  Joseph  Alsop  of  a 
theory  which  would  have  supported  the 
White  House  position  on  accidental  tapes 
erasure,  and  a  column  by  William  Safire 
in  the  New  York  Times  indicating  that 
H.  R.  Haldeman  had  paraphrased  and  not 
directly  quoted  the  President  when  he 
testified  that  Mr.  Nixon  had  said  that 
raising  hush  money  for  the  Watergate  de¬ 
fendants  “would  be  wrong.” 

Herschensohn  also  objected  to  the  label 
“Saturday  night  massacre,”  referring  to 
the  departure  of  Archibald  Cox,  Elliot  L. 
Richardson,  and  William  D.  Ruckelhaus 
from  the  Nixon  Administration.  He  asked, 
“Why  didn’t  they  call  it  the  ‘Monday  night 
massacre’  when  Dean  was  fired  and  Halde¬ 
man  and  Erlichman  resigned?” 

Discussing  “Operation  Candor,”  a  t'jrm 
coined  by  the  Wnsliington  Post,  Herschen¬ 
sohn  said,  “I  was  horrified  when  I  saw  the 
label  they  had  given  it,  because  it  sug¬ 
gested  that  the  President  wasn’t  candid 
before.” 

Herschensohn’s  final  complaint  con¬ 
cerned  a  CBS  documentary  on  the  Middle 
East  alert  called  “The  Mysterious  Alert,” 
which  he  felt  indicated  “nothing  mysteri¬ 
ous  about  the  alert.” 

(In  a  related  story,  results  of  a  study 
by  students  in  broadcast  journalism  at 
American  University  in  Washington,  D. 
C.  indicate  that  President  Nixon’s  attacks 
on  television  news  are  unsubstantiated. 

The  students  taped  the  evening  news¬ 
casts  of  the  three  networks  in  their  en¬ 
tirety  from  October  15  to  October  26,  later 
examining  them  for  editorializing  by  cor¬ 


respondents  and  also  for  the  validity  of 
the  President’s  claims.) 

In  addition  to  its  investigation  of  the 
President’s  charges,  the  News  Council  is 
also  currently  considering  a  number  of 
other  charges  brought  against  the  press. 

New  complaints 

The  New  York  Times  News  Service  was 
named  in  two  of  the  pending  cases  dis¬ 
cussed  by  the  Council  at  its  meeting 
March  25. 

The  first  case  involved  a  February  25, 
1974  article,  written  for  the  News  Service 
by  David  Shipler,  entitled  “Vast  Aid  from 
U.S.  Backs  Saigon  in  Continuing  War.” 

In  a  telegram  to  the  State  Department, 
Graham  Martin,  United  States  Ambassa¬ 
dor  to  South  Viet  Nam,  claimed  that 
Shipler  distorted  the  issues  in  his  article. 
Martin  described  the  piece  as  “propagan¬ 
da  under  the  guise  of  investigative  report¬ 
ing  rather  than  responsible  objective  re¬ 
porting.”  He  admitted,  however,  that  he 
had  refused  to  meet  with  Shipler  while 
the  reporter  was  preparing  his  article. 

It  was  also  announced  at  the  meeting 
that  Representative  John  M.  Ashbrook 
(Rep.,  Ohio)  had  notified  the  News  Coun¬ 
cil  by  phone  of  his  interest  in  Shipler’s 
case.  The  Congressman  suggested  that  the 
Council  look  into  Martin’s  complaint. 

The  Council  now  plans  to  contact  Ash¬ 
brook  and  the  State  Department  to  verify 
charges  against  Shipler,  and  if  necessary, 
will  then  investigate  the  objectivity  of 
this  reporter. 

In  the  second  Times  News  Service  case, 
the  Council  reported  that  .Accuracy  in 
Media,  a  Wa.shington,  D.C.  based  organi¬ 
zation,  has  objected  to  a  February  22, 
1974  article  by  John  Finney  entitled, 
“Viet  Nam  Defoliants  Study  Sees  Effect 
for  One  Hundred  Years.” 

With  only  limited  access  to  a  then- 
unreleased  report  on  herbicides  in  South 
Viet  Nam  researched  by  the  National 
Academy  of  Sciences,  Finney  wrote  an 
article  describing  long  range  damage  to 
the  Viet  Namese  landscape  resulting  from 
.American  bombing.  A.I.M.  claims  Finney’s 
article  is  inaccurate  because  it  creates  an 
exaggerated  and  unrealistic  picture  of  the 
Viet  Namese  ecological  situation. 

The  News  Council  has  asked  A.I.M.  to 
bring  its  complaint  directly  to  the  Times 
News  Service  so  an  official  investigation 
of  the  charges  can  begin. 

In  response  to  a  complaint  that  the 
Washington  Star  News  de-emphasized 
stories  favorable  to  the  President  by  pub¬ 
lishing  an  article  on  Alexander  Haig 
praising  Mr.  Nixon  with  the  auto  ads  in 
the  back  of  the  paper,  and  an  article  on  the 
campaign  for  Gerald  Ford’s  Congressional 
seat  titled  “Nixon  is  the  Issue”  on  the 
front  page  of  the  paper,  the  Council  de¬ 
clined  to  take  a  stand.  It  does  not  consider 
itself  “in  the  business  of  telling  editors 
where  to  put  stories,”  and  will  not  in¬ 
fringe  on  the  first  amendment  rights  of 
newspaper  editors. 

The  Council  refused  to  act  on  two  other 
cases  involving  editorial  discretion,  one 
criticizing  a  CBS  news  program  on  the 
Indians  at  Wounded  Knee  for  presenting 
only  one  side  of  the  issues,  another  criti¬ 
cizing  NBC  coverage  of  events  marking  the 
{Continued  on  jmge  80) 
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Davenport’s  all-VDT  system 
sets  newsroom  back  1 00  years 

By  Gerald  B.  Healey 


Editors,  writers  and  reporters  of  the 
Davenport  (la.)  Tinies-Democrat  are 
basking  with  management  in  the  knowl¬ 
edge  that  the  editorial  department  will 
soon  realize  full  operational  control  of  the 
composing  room. 

In  effect,  says  general  manager  Ron 
Rickman,  the  clock  is  being  turned  back 
and  returning  to  the  editors  the  responsi¬ 
bility  they  abdicated  more  than  100  years 
ago — total  responsibility  for  the  product. 

The  move  over  about  eight  years  to 
total  electronic  writing,  editing  and  com¬ 
posing  has  advanced  to  the  point  that  the 
newsroom  has  been  converted  to  visual 
display  terminals  100  percent. 

All  that  remains  to  bring  the  Lee  En¬ 
terprises  Times-Democrat  to  complete  au¬ 
tomation  is  the  elimination  of  paper  tape 
and  wiring  together  in  a  “on-line”  mode 
plus  the  direct  feeding  of  all  wire  service 
materials  into  the  computer  system. 

Reaching  the  on-line  stage  will  require 
hooking  together  the  Harris-Intertype 
Corp.  system  elements  which  will  include 
the  22C0  sub-system,  the  two  2500  com¬ 
puter  controllers,  and  TXT-2  typesetters. 
Paper  tape  will  then  become  merely  a 
back-up  medium  in  case  of  system  break¬ 
down. 

When  wire  service  copy  reaches  the 
computer  feed-in  stage  the  monitor  copy 
will  be  utilized  for  story  election.  Once 
selected,  a  given  story  will  be  called  up  on 
a  VDT  by  an  editor  and  if  used,  will  be 
edited  and  then  instructed  to  be  output. 

Manhours  will  drop 

Manhours  per  page  objective  for  1974  is 
less  than  one  hour  per  page.  Also,  before 
the  end  of  the  year  it  is  anticipated  that 
operational  control  by  the  editorial  de¬ 
partment  will  be  a  reality.  Rickman  and 
publisher  Tom  Williams  call  it  the  “front- 
end  system”  with  the  news  department 
controlling,  as  it  should  they  say,  what 
will  appear  in  the  paper  on  any  given 
day. 

Has  this  conversion  been  disturbing  to 
newsroom  employees?  Decidely  not,  says 
Rickman.  In  fact,  he  said,  they  have  taken 
to  operating  VDT’s  with  confidence  and 
alacrity  and  actually  the  move  has  tended 
to  induce  more  creativity  in  news  and 
feature  copy. 

Jules  S.  Tewlow,  Lee’s  director  of  spe¬ 
cial  projects,  traced  the  background  of  the 
group’s  swing  to  an  on-line  computer- 
based  all  VDT  system,  from  the  time  a 
contract  was  signed  with  Harris  for  in¬ 
stallation  in  the  Times-Democrat  (80,000 
circulation  all-day  and  Sunday). 

By  the  end  of  December,  1972  a  Harris 
1100  stand-alone  VDT  was  installed  to 
acquaint  editorial  personnel  with  its  intri¬ 
cacies.  Prior  to  that,  the  Times-Democrat 
was  produced  by  photocomposition  and  di¬ 
rectly  printed  from  a  new  photopolymer 
material — NAPP  System’s  water  wash¬ 
out  plastic  plates.  "The  NAPP  plate  is  a 
product  manufactured  in  the  United 


States  and  is  a  joint  venture  of  Lee  and 
Nippon  Paint  Co.,  Osaka,  Japan. 

Williams,  specifically,  decided  that  the 
next  technical  advance  to  be  made  would 
have  to  be  radical — the  capture  of  the 
original  keystrokes  of  the  reporter,  editor, 
classified  ad  taker,  etc.  After  a  careful 
examination  of  several  techniques  and  nu¬ 
merous  hardware  elements  available. 
Williams  decided  on  an  all-VDT  system. 

Rather  than  dealing  with  several  differ¬ 
ent  vendors,  Williams  sought  a  single 
manufacturer  who  not  only  had  developed 
all  the  various  hardware  components  but 
software,  as  well.  Williams  said  he  was 
seeking,  in  effect,  a  “turn-key”  system, 
with  all  the  elements  of  a  system  em¬ 
bodied  in  one  package. 

Switch  to  operational 

In  less  than  a  month  after  the  first 
papertape-fed  VDT  arrived  every  editor, 
copy  reader  and  reporter  was  using  the 
system  as  an  operational  rather  than  a 
training  tool. 

Williams  and  Rickman  said  the  un¬ 
bounded  acceptance  by  all  newsroom  per¬ 
sonnel,  both  young  and  old,  was  most 
gratifying.  Implementation  of  the  various 
components  was  directed  by  Rickman  and 
managing  editor  Mike  Lawrence. 

Tewlow  described  the  several  elements 
of  the  front-end  system.  At  its  center  are 
two  Digital  Equipment  PDP  11/40  com¬ 
puters  each  equippped  with  a  500,000 
character  fixed  head  disk  and  2.4  million 
character  moving  head  disk  plus  a 
.‘100-line-per-minute  electrostatic  printer. 
This  is  called  the  Harris  2500  controller. 

The  fixed  head  disk  acts  as  the  transac¬ 
tion  disk  while  the  larger  capacity  disk 
serves  as  a  storage  repository  for  materi¬ 
als  still  in  process,  as  well  as  those  al¬ 
ready  output.  Via  program  control,  all 
new  transactions  entered  into  the  first 
disk  are  copied  every  15  seconds  onto  the 
larger  disk.  Shortly,  a  second  2.4  million 
character  disk  will  be  added  to  each  com¬ 
puter  to  duplicate  what  has  been  de¬ 
scribed.  This  new  disk  will  serve  as  a 
second  level  of  backup. 

One  of  the  two  systems  is  dedicated  to 
the  newsroom,  and  will  handle  up  to  32 
CDT’s.  There  are  now  24  Harris  1500 
videotypewriters  and  one  1100  editing  ter¬ 
minal  in  the  newsroom.  The  small  1500’s 
being  utilized  by  reporters  and  copy  desk 
personnel  for  not  only  capturing  original 
keystrokes,  but  editing  as  well.  All  are 
portable. 

In  July,  1973  a  temporary  input-editing 
operation  was  inaugurated  with  the  ar¬ 
rival  of  a  mini-computer  capable  of  han¬ 
dling  up  to  eight  videotypewriters.  By 
November,  1973  the  full  complement  of  24 
VDT’s  for  the  newsroom  began  to  arrive 
and  the  exclusivity  of  complete  conversion 
became  a  reality. 

How  system  operates 

Basically,  the  system  operates  thusly: 


A  reporter  sits  at  his  terminal,  logs-in 
and  receives  a  story  number.  He  can  in¬ 
sert  or  delete  characters,  words,  sentences 
and  paragraphs  at  will.  He  can  scroll  his 
story  up  or  down  infinitely. 

Upon  completion  of  the  story,  the  com¬ 
puter  assigns  the  story  to  a  specific  cate¬ 
gory  in  the  system’s  director  e.g.  sports, 
entertainment,  society,  state,  city,  national 
news  etc.  Up  to  64  different  categories  of 
stories  are  handled  by  the  system’s  direc¬ 
tor.  Having  sent  in  his  story,  the  reporter 
fills  out  a  “chit”  noting  the  story’s  name 
(Times-Democrat  people  don’t  say 
slugline)  and  directory  number.  Then  he 
passes  the  chit  to  the  copy  desk  to  facili¬ 
tate  their  search  for  the  story. 

At  the  copy  desk,  a  reader  calls  up  the 
story  on  his  VDT,  corrects  and  proof 
reads  it  for  errors,  writes  the  head  and 
returns  the  story  to  computer  storage.  He 
initials  the  chit  and  passes  it  on  to  the 
appropriate  editorial  desk  where  final  re¬ 
view  of  the  story  will  occur. 

All  proofreading  is  accomplished  before 
the  fact.  This  is  done  because  the  final 
output  is  photocomposed  and  corrections 
are  facilitated  since  the  photocomposition 
devices  themselves  create  few  errors. 

At  the  appropriate  desk,  a  department 
editor  will  call  up  the  material  on  his 
1100  VDT  which  can  display  upwards  of 
2,000  characters  on  the  screen  in  two 
columns  (the  1500  will  display  only  960 
characters  at  one  time)  and  makes  any 
last  minute  changes.  He  then  indicates  the 
appropriate  typographical  instructions 
and  orders  the  material  to  be  output  in 
paper  tape  form  on  the  160-line-per- 
minute  phototypesetters.  The  text  matter 
then  is  pa.sted  up  into  assigned  pages. 

Ke-rycling  priority 

A  given  story  can  be  cycled  and  re¬ 
cycled  through  the  system  an  infinite 
number  of  times  prior  to  committing  it  to 
typesetting. 

Aside  from  significant  cost  savings,  the 
Harris  system  plus  use  of  the  NAPP 
plate  has  enabled  the  Times-Democrat  to 
extend  its  newsroom  deadlines  up  to  40 
minutes  per  edition.  Afternoon  press  time 
is  2  p.m.  and  Dickman  says  there  is  no 
variance  from  this  start  time.  It  has  been 
missed  a  couple  of  times  since  the  system 
was  installed.  The  lateness  was  only  a 
matter  of  minutes. 

In  addition,  VDT’s  are  being  used  for 
classified  and  display  input,  classified  ad 
takers  typing  the  text  on  a  VDT.  Display 
input  is  done  by  an  operator  using  a  1500 
videotypewriter.  An  output  punch  delivers 
a  six-level  TTS  tape,  which  is  then  for¬ 
warded  to  the  2200  sub-system.  This  ter¬ 
minal  consists  of  a  video  screen  which  is 
approximate  five-eights  of  a  standard 
newspaper  page  in  width  and  about  one- 
quarter  the  length  of  a  newspaper  page. 
Special  function  keys  instruct  on  type 
faces  in  sizes  six  through  48  point  in  any 
mixture  required.  Further,  the  type  face, 
when  so  instructed,  will  calculate  spacing 
for  characters  54  to  96  point  in  size.  Text 
emerges  both  proofread  and  corrected  and 
in  pre-assembly  form. 

Two  capabilities  currently  lacking  in 
the  Times-Democrat  system  is  a  page 
makeup  capability  or  “pagination”  and 

(Continued  on  page  SO) 
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Guild  rejects 
UPI  wage  offer; 
talks  continue 

There  was  no  apparent  movement  to¬ 
wards  settlement  Marfch  27  between 
Guild  negotiators  and  Uhited  Press  In¬ 
ternational  reperesentatives,  in  the  6% 
hour  meetings.  Both  sides  were  scheduled 
to  reopen  talks  at  11  a..m.  March  28. 

Federal  mediator  George  V.  Byrne  re¬ 
cessed  the  talks  March  23,  but  placed 
both  sides  “on  call,”  following  wire  serv¬ 
ice  Guild  negotiators’  rejection  of  a  new 
salary  offer  by  UPI  for  $55  weekly  salary 
increase  for  its  most  experienced  report¬ 
ers  and  photographers  within  two  years. 

The  UPI  offer  would  increase  the  cur¬ 
rent  $300  salary  for  top  scale  reporters 
and  photographers  to  $355  by  March, 
1976.  The  Guild  is  seeking  10  per  cent  in¬ 
creases  in  each  of  the  next  two  years,  or 
$363  weekly  by  March,  1975. 

New  roadblocks  in  negotiations  were 
raised  by  Bill  Blatz,  director  of  appeal 
operation  for  the  newspaper  guild.  He 
made  a  new  demand  for  an  18  month  con¬ 
tract  and  for  wage  increases  for  any  rise 
in  the  cost  of  living  more  than  2.6  per 
cent  effective  with  the  5.67  per  cent  off. 
The  Guild  went  on  strike  against  UPI 
March  18,  after  almost  five  weeks  of 
negotiations  failed  to  reach  agreement  on 
a  new  contract. 

UPI  had  offered  to  match  a  5.67  per 
cent  increase  contained  in  a  settlement  in 
January  between  the  Guild  and  Associated 
Press. 

New  three-year  offer 

UPI  made  a  new  offer  March  23,  calling 
for  increases  for  top-scale  editorial  em¬ 
ployes  of  $17  per  week  immediately;  $18 
more  in  9%  months,  on  January  1,  1975; 
a  third  increase  of  $3  in  23  months  on 
February  16,  1976,  and  a  fourth  increase 
of  $15  per  week  within  two  years,  on 
March  16,  1976.  UPI  agrees  to  attach  a 
wage  re-opener  with  right  to  strike  at  the 
end  of  two  years  to  the  three  year  pact. 

This  would  bring  top-scale  UPI  salaries 
to  $355  per  week  in  the  third  year  of  the 
three  year  contract.  Telephoto  engineers 
would  receive  the  same  increases. 

Additionally,  the  company  offer  in¬ 
cluded  a  raise  in  the  second  year  if  the 
cost  of  living  rose  more  than  8  per  cent 
in  1974. 

Key  issues 

One  of  the  key  issues  when  the  strike 
started,  concerned  use  of  computerized 
editing  equipment.  UPI  has  offered  in  its 
package  to  attach  a  policy  statement  to 
the  contract  that  would  protect  staff 
members  against  what  they  consider  pos¬ 
sible  abuses  in  connection  with  the  use  of 
electronic  editing  devices.  A  joint  subcom¬ 
mittee  would  monitor  and  resolve  prob¬ 
lems  that  might  arise. 

Another  issue  was  a  Guild  demand  for 
an  agency  shop,  a  form  of  union  security 
under  which  non-members  would  pay 
Guild  dues.  The  Guild  dropped  this  item 
March  19  shortly  after  a  news  blackout 
was  imposed  on  talks. 


tjPI  decided  March  23  that  it  would  no 
longer  observe  the  news  blackout. 

UPI’s  president  Rod  Beaton,  said  in  a 
statement  March  23:  “the  only  remaining 
serious  issue  is  the  continued  effort  for  in 
excess  of  a  two-year  new  service  pattern 
negotiated  and  accepted  by  the  Guild  just 
two  months  ago.  We  have  matched  that 
pattern  and  in  fact  have  proposed  to  go 
beyond  it  if  a  3-year  agreement  can  be 
reached.” 

Drew  Von  Bergen,  chairman  of  the 
Guild  negotiating  committee,  said  in  a 
statement  March  26: 

“Although  it  would  appear  fair  to  have 
the  same  contract  at  UPI  as  at  the  As¬ 
sociated  Press,  that  belies  the  truth.  As 
is  known  throughout  the  industry,  AP 
contract  minimums  are  just  that,  min- 
imums  onto  which  large  sums  of  ‘merit 
pay’  are  added.  At  UPI,  however,  the 
contract  minimums,  with  few  exceptions 
are  the  wages  that  UPI  employes  actually 
receive.  That  places  them  much  lower 
than  the  actual  money  their  counterparts 
take  home  in  weekly  salaries.” 

He  added  that  the  Guild  still  feels  other 
issues  remain  unresolved  including  auto¬ 
mation,  shorter  work  week,  increased  hos¬ 
pitalization  and  pension  payments  and 
minimum  car  allowances.” 

Other  benefits  offered 

UPI  has  offered  in  its  package  an  ad¬ 
ditional  $5  per  week  under  UPI’s  wage 
proposals  for  top-scale  editorial  employes 
in  Washington  and  New  York.  The  Guild 
committee  rejected  that  offer  March  22 
with  the  explanation  that  “all  employes 
work  equally  hard,  and  are  entitled  to  the 
same  pay.” 

Other  benefits  the  company  is  offering 
include:  posting  work  schedules  two  days 
earlier,  two  weeks  in  advance;  raising 
pension  payments,  medical  insurance,  va¬ 
cation  lengths;  reducing  the  work  week 
from  40  hours  to  37 hours  for  employes 
in  San  Francisco  and  Chicago.  Staffers 
in  New  York  and  Washington  already 
work  the  shorter  week. 

• 

Golden  Gloves  draws 
record  Garden  crowd 

New  York  News  Charities,  Inc.,  sponsor 
of  the  New  York  Golden  Gloves,  came  up 
with  another  winner  last  Friday  night 
when  its  48th  annual  tournament  of 
champions  drew  the  largest  crowd — 20,- 
228 — to  witness  any  sports  event  in 
Madison  Square  Garden. 

Net  proceeds  of  the  event  will  be  do¬ 
nated  to  charity.  Over  the  years,  similar 
contributions  by  the  New  York  News 
Charities  total  $2,281,748.41. 

New  York’s  Mayor  Abraham  Beame 
was  at  ringside  with  the  News’  officials 
W.  H.  James,  president  and  publisher;  B. 
G.  McCauley,  general  manager;  Floyd 
Barger,  executive  editor;  and  Michael 
O’Neill,  managing  editor. 


Colombia  publisher  dies 

Eduardo  Santos,  86,  former  president 
of  Colombia  and  founder  of  El  Tiempe, 
died  March  27  in  Bogota. 


Shield  Law  opposed 
by  Washington  Post 

The  Washington  Post  has  come  out  in 
opposition  to  a  newsmen’s  shield  law. 

In  an  editorial  in  the  March  25  edition, 
the  Post  said  the  “best  shield  is  the  First 
Amendment,  without  the  supposed  rein¬ 
forcement  of  even  the  purest  form  of 
shield  law.” 

A  broad  but  qualified  “shield  law” 
drafted  by  a  House  Judiciary  Subcommit¬ 
tee  on  Courts,  Civil  Liberties,  and  Admin¬ 
istration  of  Justice  is  scheduled  to  be  con¬ 
sidered  by  the  full  House  Judiciary  Com¬ 
mittee.  The  bill,  according  to  Rep.  Robert 
W.  Kastenmeir,  who  drafted  the  law,  has 
a  “reasonable  chance  of  enactment.” 

“For  all  the  merits  of  the  bill,”  the 
Post’s  editorial  stated,  “the  largest  ques¬ 
tion  remains.  That  is  whether  the  Con¬ 
gress  should  be  legislating  in  this  field  at 
all.” 

The  Post  said  the  issue  is  the  “extent  of 
future  congressional  efforts  to  regulate 
and  restrict  the  freedom  of  the  press.  A 
flock  of  dangerous  proposals,  such  as  bills 
to  set  up  truth-in-news  tribunals  of  one 
sort  or  another,  are  already  in  the  air.  De¬ 
fenders  of  the  First  Amendment  will  be 
busier  than  ever  if  Congress  acquires  the 
habit  of  legislating  on  the  operations  of 
the  press.” 

Kastenmeier  says  his  bill  has  the  sup¬ 
port  of  the  Associated  Press  Managing 
Editors,  Radio  and  Television  News  Di¬ 
rectors  Association,  Sigma  Delta  Chi,  Au¬ 
thors  League  of  America,  National  Asso¬ 
ciation  of  Broadcasters,  CBS  and  NBC 
and  the  American  Newspaper  Publishers 
Association. 

Kastenmeier’s  bill  broadly  defines 
newsman,  and  provides  protection  at  both 
state  and  federal  proceedings. 

A  newsman,  for  example,  would  not  be 
compelled  to  reveal  confidential  news 
sources  at  a  grand  jury  or  pretrial  pro¬ 
ceeding,  or  at  a  legislative  or  executive 
investigation.  But  at  trial  level  because  of 
a  defendant’s  Sixth  Amendment  rights, 
the  shield  must  afford  some  flexibility.  A 
newsman  could  at  this  level  be  compelled 
to  testify  if  the  court  found  by  clear  and 
convincing  evidence  1)  that  the  informa¬ 
tion  was  indispensable  to  the  matter 
being  tried,  2)  that  it  was  not  available 
from  alternative  means,  and  3)  that  there 
was  an  overriding  and  compelling  public 
interest  in  requiring  disclosure. 

Further,  the  bill  requires  a  reporter  to 
testify  in  defamation  actions  when  he  is  a 
defendant  and  when  the  information 
would  lead  to  persuasive  evidence  on  the 
issue  of  malice. 

Correction 

On  page  11  of  the  February  23  Editor 
&  PuBLiSHKR  Nude  Wirephoto  story,  the 
fifth  paragraph  has  Carol  Greenwald, 
picture  editor  of  Chicago  Today  making 
some  comment  on  the  photo.  This  is  in 
error.  Carol  Greenwald  is  picture  editor 
of  the  Milwaukee  Sentinel.  Jerry  Row¬ 
land,  picture  editor  of  Chicago  Today, 
would  like  it  known  that  he  is  still  picture 
editor  of  Today. 
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1973  COLOR 
MULTI-MILLIONAIRES 

Newspapers  peblisliiR9 
Mere  Niee  2,000,000  liees 
e«  top  Color  deriR9  1973 

(tinagm  compiM  by  M*dia  Aecor^t,  /iicj 


City,  Nowspapsr  it  Edition  LINAGE 

Miami  Harald— MAS  8,231,490 

St.  Patanburg  Timas — M&S  .  7,682,935 

Phoanix  Rapublic — MRS .  5,983,013 

Fort  Laudardala  Naws — E&S  .  5,599,305 

Houston  Chronicia — E&S  .  5,039,136 

Dallas  Timas  Harald  .  4,832,351 

Atlanta  Journal  &  Journal  & 

Constitution — E&S  .  4,572,530 

Dallas  Naws— M&S  .  4,276,390 

Phoanix  Gazatta— E  .  4,258, 1 1 6 

Houston  Post— M&S  .  4,231,599 

Milwaukaa  Journal — E&S  ..  4,086,584 

Tampa  Tribuna — M&S .  3,887,584 

Naw  Orlaans  Timas  Picayuna— M&S  3,853,493 

Columbus  Dispatch  .  3,796,549 

Fort  Worth  Star  Talaqram — E&S  .  3,550,452 

Nashvilla  Tannassaan — M&S  3,434,920 

Danvar  Post— E&S  3,414,798 

Akron  Baacon  Journal — E&S  3,323,083 

Jacksonvilla  Timas  Union — M&S  3,287,646 

Los  Angalas  Timas — M&S  .  3,188,681 

Wast  Palm  Baach  Post  & 

Post  Timas— M&S  3,074,198 

Baton  Rouga  Advocata— M&S  3,068,202 

Atlanta  Constitution — M  3,052,480 

Orlando  Santinal — D&S  3,048,816 

Cincinnati  Enquirer — M&S  3,000,668 

Syracuse  Harald  Journal  & 

Harald  American — E&S  2,989,478 

St.  Petersburg  Independent — E  2,949,902 

Washington  Post— M&S  2,855,185 

Honolulu  Star  Bulletin  &  Star  Bulletin  & 
Advertiser— E&S  2,804,195 

Birmingham  Naws — E&S  2,801,601 

San  Antonio  Light — E&S  2,795,357 

Nashvilla  Banner — E  2,671,849 

Minneapolis  Star  &  Tribune — M&S  2,657,146 

San  Josa  Mercury  & 

Mercury  News — M&S  2,618,504 

San  Antonio  News  &  Express  & 

News— E&S  2,413,192 

Cincinnati  Post  &  Times  Star — E  2,359,711 

Fort  Worth  Star  Telagrant — M  2,288,115 

Charlotte  Observer — M&S  2,281,818 

San  Diego  Union — M&S  2,245,515 

Shreveport  Times — M&S  2,213,098 

Buffalo  News — E  2,168,139 

San  Diego  Tribune — E  2,130,504 

San  Jose  News — E  2,126,363 

Detroit  News— E&S  2,125,945 

Tallahassee  Democrat — E&S  2,122,502 

Sacramento  Bee— E&S  2,118,992 

Indianapolis  Star — M&S  2,098,91 1 

Washington  Star-News — E&S  2,071,853 

Denver  Rocky  Mt.  News— M&S  2,040,674 


1973  COLOR 
MULTI-MILLIONAIRES 

Nawspopert  pablishing 
mere  than  2,000,000  liaet 
of  ROP  Color  doriog  1973 

(llnag*  subm'itf»d  by  n»wtpap»rt 
to  EDITOR  6  PUBLISHER) 


Salt  Laka  Tribuna  mS 

5,444,858 

Paoria  Journal  Star  mS 

4,187.498 

Salt  Laka  Dasarat  Naws  a 

3,942,451 

Jacksonvilla  Timas-Union  mS 

3,368,888 

Rockford  Star  &  Ragistar  Star  mS 

3.163,664 

Alamada  Cal.  Timas  Star  m 

3,152,016 

Toledo  Times  &  Blade  mS  .  3,023,795 

Chattanooga  Naws-Fraa  Press  aS  . 2,912,756 

Grand  Rapids  Press  aS  .  2,854,530 

Midland  Tax  Raportar-Talagram  aS  .  .  2,758,616 

Tucson  Citnan  &  Star  aS  .  2,701,016 

Everett  Wash  Harald  m  . 2,649,962 

Tulsa  World  mS .  2,492,741 

Lincoln  Nob.  Journal  Star  m  .  . .  2,482,879 

Odessa  America  oS  .  2,475,113 

Lansing  State  Journal  aS  2,383,206 

Ogdon  Standard  Examiner  a  .  2,356,326 

Las  Vegas  Review  Jnl  a  .  2,341,101 

London  Ont  Free  Press  2,263,374 

Cedar  Rapids  Gazatta  2,249,124 

Great  Falls  Tribune  mS  .  2,223,144 

Valley  City  ND  Timas  Record  m  2,059,288 

Lancaster  Naw  Era,  Sunday  Nows  aS  2,040,138 
Van  Nuys  Valley  Naws  &  Green  Sheet  2,010,131 
Sacramento  Baa  eS  2,006,594 


1973  COLOR  MILLIONAIRES 
Newspaparc  pablishing 

more  thae  1,000,000  liees  of 
ROP  color  advertising  in  1973 

(linago  compilod  by  tdodia  Records,  Inc.) 


Honolulu  Advartisai^— M  .  1,952,475 

Kansas  City  Timas  &  Star  . .  1,934,950 

San  Antonio  Express — M  .  1,923,653 

Memphis  Commercial  Appeal — M&S  1,866,842 
Detroit  Free  Press — M&S  1,836,163 

Wast  Palm  Baach  Timas — E  1,793,007 


Naw  Orleans  States  &  Item — E  1,789,251 

Philadelphia  Bulletin — E&S  1,719,934 

Newark  Star  Ledger — M&S  1,716,559 

Cleveland  Plain  Daalar — M&S  1,698,288 

Fresno  Baa— E&S  1,649,284 


Long  Beach  Press  Telegram  & 

Independent  Press  Telegram — E&S  1,625,477 

Rochester  Democrat  &  Chronicle — M&S  1,603,181 
Miami  News — E  1,602,315 

San  Bernardino  Sun  &  Sun 

Telegram — M&S  .  1,584,761 

Orange  County  Register — E&S  1,561,335 


Sacramento  Union — M&S  1,541,117 

Baltimore  News  American — E&S  1,533,675 

Cleveland  Press— E  1,504,296 

Indianapolis  News — E  1,452,299 

Syracuse  Post  Standard — M  1,425,468 


Philadelphia  Inquirer — M&S 
Macon  News  &  Telegraph  &  Newt 
Shreveport  Journal — E 
Albany  Times  Union — M&S 
Jacksonville  Journal— E 


1,420,974 
E&S  1,361,450 
1,347,154 
1,311,945 
1,274,119 


Milwaukee  Sentinel — M 
Roanoke  Times — M&S 
Dayton  News — E&S 
Youngstown  Vindicator — E&S 
Baltimore  Sun — E&S 


1,266,951 

1,243,446 

1,212,187 

1,182,888 

1,180,444 


Rochester  Times  Union — E 
Buffalo  Courier  Express — M&S 
Tampa  Times — E 
Boston  Globe— M&S 
Bergen  County  Record — E&S 


1,178,312 

1,173,647 

1,168,097 

1,149,399 

1,139,696 


Tacoma  News  Tribune — E&S 
Seattle  Post  Intelligencer — M&S 
Binghamton  Press — E&S 
Camden  Courier  Post — E 
South  Bend  Tribune — E&S 


1,134,440 

1,100,637 

1,089,287 

1,099,575 

1,082,484 


Fort  Wayne  News  Sentinel — E 
Minneapolis  Tribune— M 
Charlotte  News — E 
Boston  Herald  American  &  Herald 
Advertiser — D&S 

Spokane  Spokesman  Review — M&S 


1,078,238 

1,076,093 

1,071,919 

1,058,922 

1,009,849 
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Nnwtpapart  pnblithing 
mor*  than  1,000,000  linns  of 
ROP  color  odvnrtising  in  1973 

(linago  lubmittod  by  nowtpapnrs 
to  EDITOR  &  PUBUSHER) 

Lafayette  Ind  Journal  &  Courier  . 1,998,906 

Boise  Idaho  Statesman  mS  . 1,992,606 

Albuquerque  Journal  &  Tribuna  1,984,248 

Tulsa  Tribune  e  .  1,954,613 

Newport  News  Press  mS .  1,947,127 

Des  Moines  Tribune,  Sunday  Register  aS  1,916,865 

Alexandria  Daily  Town  Talk  aS  . 1,912,330 

Kitchener-Waterloo  Record  e  1,851,965 

Battle  Creek  Enquirer  &  News  a  1,841,224 

Chicago  Tribune  mS  1,763,000 

Windsor  Ont  Star  1,773,585 

Killeen  Tax  Daily  Herald  eS  1,742,184 

Pasco  Wash  Tri-City  Herald  1,690,087 

Waukegan  III.  News-Sun  e  1,674,149 

Montreal  LaPressa  e  1,667,752 

Vancouver  Wash  Columbian  eS  1,654,198 

Madison  Wise  State  Journal  mS  1,616,215 

Clay  Center  Ks  Dispatch  a  1,610,699 

Fresno  Boo  eS  1,605,060 

Gary  Ind  Post-Tribune  eS  1,602,433 

Biloxi-Gulfport  Herald  eS  1,576,246 

Allentown  Call,  Call-Chron.  mS  1,533,518 

Torrance  South  Bay  Breeze  e  1,530,032 

Tyler  Tax  Times-Telegram  1,524,124 

Moline  Daily  Dispatch  a  1,520,975 

Flint  Mich  Journal  eS  1,482,212 

Boulder  Daily  Camera  eS  1,474,507 

Elgin  Courier  News  e  1,467,922 

Morristown  Tn  Citizen  Tribune  eS  1,448,104 

Klamath  Falls  Herald  &  Naws  a  1,428,171 

Macon  News,  Tale.  &  News  eS  1,365,062 

Davenport  Times-Domocrat  1,198,806 

Rock  Island  Argus  e  1,346,664 

Palo  Alto  Timas  e  1 ,296,834 

Monterey  Peninsula  Herald  e  1,261,374 

Topeka  Capital  mS  1,325,667 

Waterloo  Courier  eS  1,198,393 

Greensville  Delta  Democrat  Timas  1,313,578 

Asheville  Citizen-Times  mS  1,301,202 

Kokomo  Tribune  aS  1 ,300,023 

Elyria  Chronicle-Telegram  eS  1,299,469 

Salinas  Californian  e  1,292,648 

Elmira  Star-Gazette,  Telegram  mS  1,287,048 

Jacksonville  Journal  e  1,276,296 

Green  Bay  Press-Gazette  eS  1,267,931 

Monroe  La.  News-Star  &  World  eS  1,263,268 

Dublin  Ga.  Courier  Harald  e  1,260,534 

Allentown  Evening  Chronicle  e  1,200,080 

Paducah  Sun  Democrat  m  1,179,276 

Marietta  Daily  Timas  e  1,155,861 

Huntsville  Ala.  Timas  eS  1,145,060 

Marion  Ind  Chronicle  Tribune  mS  1,139,824 

Santa  Rosa  Press  Democrat  1,132,018 

Bellingham  Wash  Herald  eS  1,107,476 

Reno  Nava  Gazette,  Journal  eS  1,033,160 

Brownsville  Tex  Herald  1,098,832 

EDITORS  NOTE:  In  compiling  thn  million¬ 
aire  and  multi-millionaire  lists,  total  linage 

shown  for  morning-evening-Sunday  combi¬ 
nations  is  arrived  at  by  adding  Sunday 
linage  to  either  morning  or  evening  linage, 
whichever  is  larger. 
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N.Y.  Post  to  20fi 

The  New  Yorl  Post  increased  its 
newsstand  price  from  15<  to  20^  on  March 
25  due  to  “sharp  increases  in  the  cost  of 
wages,  newsprint,  ink,  and  other  supplies 
and  services  in  all  areas  of  operation.”  A 
week  before  the  price  hike  was  an¬ 
nounced,  the  paper  began  a  circulation 
contest  that  requires  the  player  to  buy  the 
paper  everyday  in  order  to  arrive  at  a 
solution. 
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With  the  attached  THREE-WAY  CARD  we  believe  that  we  have  made  publication  ordering 
much  easier.  Simply  check  off  the  services  of  your  choice  arxl  return  the  card  today:  Mail 
remittance  with  order  or,  if  you  prefer,  we  will  send  our  invoice  later. 

Use  This  handy  card  to  order  all  3  of  these 
EDITOR  a  PUBLISHER  PUBLICATIONS . 

Editor  St  Publlslier  published  weekly 

The  weekly  news  magazine  of  the  newspaper  community— editorial,  advertising,  production,  etc. 

E&P  Market  Guide  published  October  1973 
Exclusive  data  and  statistics,  individual  market  surveys  of  all  daily  newspaper  markets. 

E^^IP  Year  Book  published  ApriM974 
Directory  of  U.S.  and  foreign  newspaper,  personnel,  related  data.  600  pages. 

Tear  Here 

Please  send  me: 

EDITOR  &  PUBLISHER,  weekly  news  magazine  of  the  newspaper  community 
**□  one  year,  $10.00  □  two  years,  $16.00  O  three  years,  $21 .00 

•E&P  YEAR  BOOK  —  Encyclopedia  of  the  Newspaper  Industry 

Q  1974  edition,  $20.00  per  copy.QBulk  orders  (5  or  more)  $18.00  ea . 

No.  of  Copies 

*E&P  MARKET  GUIDE  —  Exclusive  Data  on  Newspaper  Markets 

D1974  edition,  $15.00  per  copy.QBulk  orders  (5  or  more)  $13.00  ea . 

No.  of  Copies 

Name . 

Company . Position . . 

Address . 

City .  State . Zip . 

HOME  ADDRESS  OFFICE  ADDRESS 

BILL  ME  BILL  MY  COMPANY  PAYMENT  ENCLOSED 

’Payment  with  order  saves  mailing  charge 
**U.S.  and  Canada  Only.  All  other  countries  $25.00  a  year. 


M-30 
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EDITOR  &  PUBLISHER 
Current  newA  of  the  newspaper 
industry,  informative  features 
on  newspaper  publishing  and 
advertising;  complete  coverage 
of  editorial,  advertising,  and 
business  departnrwnts  .  .  .  plus 
news  of  syndicates,  equiprrwnt, 
related  fields.  $10.00  per  year. 
f52  issues) 


1974  MARKET  GUIDE 
Exclusive  data  on  daily  news¬ 
paper  markets:  1974  estimates 
of  population,  retail  sales,  arKi 
income;  extensive  detailed  indi¬ 
vidual  market  surveys  for  over 
1,500  U.S.  and  Canadian  daily 
newspaper  markets.  Data  on 
retailing  and  other  factors.  $15. 
per  copy.  (570  pages) 


1974  E&P  YEAR  BOOK 

Over  600  pages-directory  of 
all  U.S.  and  Canadian  dailies 
with  names  of  executives  and 
editors;  circulation,  ad  rates, 
etc.  Lists  of  U.S.  and  Canadian 
weeklies,  foreign  newspapers, 
syndicates,  news  services,  ad¬ 
vertising  agencies,  and  repre¬ 
sentatives.  $20.  per  copy. 


MAIL  Wl  OMDIK  CAMS  MlOMf— NO  POSTAGf  NSCSSSAKY  IN  U.S. 


Ploin  Dealer  Photo 


The  date: 

The  scene: 
The  incident 


August  23,  1973. 

a  road  in  rural  Ashland  County,  Ohio. 

a  crash  involving  a  car  and  an  Amish 
buggy  in  which  a  young  mother  was 
killed  and  two  children  were  severely 
injured. 

how  to  offset  staggering  medical 
expenses . 


The  problem 


A  local  fund-raising  campaign  brought  By  mid-December,  over  $50,000  had 
in  about  $9,000  within  the  next  two  months  been  contributed  to  the  drive.  Out  of  this 
— a  reflection  of  the  generosity  of  both  total,  hospital  bills  have  Imn  paid  in  full, 
Amish  families  and  others  but  an  amount  doctors'  Mils  have  been  paid  to  date  and  a 
far  short  of  the  soaring  hospital  costs  sum  has  been  set  aside  to  defray  the  costs 
incurred.  of  continuing  rehabilitation. 

Following  a  recounting  of  the  tragic  To  everyone  who  has  come  across  in  an 
event  by  staff  writer  Richard  G.  Ellers  in  hour  of  need,  our  sincere  thanks.  It's  cer- 
The  Plain  Dealer,  Ohio's  largest  newspa-  tainly  reassuring  to  know  that  when  some- 
per,  readers  open^  their  hearts— and  their  one  asks  for  help,  a  lot  of  people  listen, 
checkbooks.  And  act. 


Part-run  ad  insert  system  proves 
successful  for  Providence  papers 


The  Providence  Evening  Bulletin  has 
been  providing  advertisers  with  a  dis¬ 
tribution  system  tailored  to  fit  neighbor¬ 
hood  or  demographic  markets  in  Rhode 
Island  and  nearby  Massachusetts  since 
February  of  1973,  says  Ed  Lanciani,  di¬ 
rector  of  display  advertising. 

At  a  cost  considerably  below  that  of 
direct  mail  and  postal  services,  adver¬ 
tisers  can  deliver  their  message  in  pre¬ 
printed  sections  with  a  circulation  of  15,- 


000  or  more,  to  almost  any  market  they 
can  define  geographically  or  demograph- 
ically,  within  the  circulation  patterns  of 
the  Evening  Bulletin. 

With  the  aid  of  marketing  maps  and 
the  assistance  of  Providence  Journal-  Bul¬ 
letin  research  and  sales  staff  representa¬ 
tives,  an  advertiser  can  select  the  area  or 
market  he  wishes  to  reach  with  his  pre¬ 
print. 

As  long  as  the  selection  totals  15,000  or 


WHEN 

YOU  NEED  HELP 
FINDING 

THE  RIGHT  EXECUTIVE 
CALL 

RON  CURTIS  &  COMPANY 

During  the  past  nine  years,  we  have  successfully  filled  execu¬ 
tive  positions  with  newspapers  in  every  state.  These  assign¬ 
ments  have  been  from  all  size  markets  with  salary  levels  from 
$12,000  to  $100,000  per  year. 

Ron  Curtis  &  Company  is  retained  to  conduct  a  carefully 
planned  search  over  a  wider  range  of  prospects  than  would 
otherwise  be  practical  or  financially  feasible.  As  manage¬ 
ment  consultants,  we  save  valuable  company  time,  avoid 
embarrassing  internal  or  external  “leaks"  by  protecting  client 
identity  and  insure  objectivity  in  candidate  selection. 

Our  growth  and  continuing  success  is  tangibie  proof  of  the 
quality  of  our  work.  We  are  proud  to  say  a  majority  of  our 
new  assignments  come  from  repeat  business  or  client  refer¬ 
rals.  We  believe  this  is  the  best  possible  endorsement  and 
guarantee  of  our  professional  competence. 

When  you  need  help  finding  the  right  executive  in  your  gen¬ 
eral  management  and  business,  advertising,  mechanical,  cir¬ 
culation  or  editorial  areas,  we  know  how  to  help  you.  Call  Carl 
Young  at  312-693-6171,  or  write  Ron  Curtis  &  Company, 
O’Hare  Plaza,  5725  East  River  Road,  Chicago,  Illinois  60631. 


more  he  can  concentrate  his  advertising 
message  in  any  way  he  sees  fit  either 
adjacent  to  his  place  of  business  or  dis¬ 
tributed  demographically  throughout  the 
newspaper  circulation  area. 

Flexible  plan 

Advertisers,  through  the  selective  dis¬ 
tribution  system,  are  provided  with  many 
new  ways  to  utilize  preprints.  They  can 

(I)  pinpoint  their  market  geographically, 

by  neighborhoods,  census  tracts,  zip  code 
areas,  towns,  cities  or  counties;  (2)  reach 
areas  with  high  percentages  of  high  in¬ 
come  or  low  income  families;  (3)  reach  as 
few  as  15,000  families  or  as  many  as 
200,000;  (4)  test  day  of  week,  copy  or 
price  at  low  cost  (selective  distribution  is 
available  on  Monday,  Tuesday,  Thursday 
and  Friday,  holidays  excluded) ;  (5) 

reach  all  their  markets  at  one  time,  or  in 
installments;  (6)  reach  city,  suburban  or 
rural  families;  (7)  reach  families  with 
many  or  few  children;  (8)  reach  areas 
with  the  highest  percentages  of  two-car 
families;  (9)  reach  neighborhoods  with 
highest  percentages  of  home  owners  .  .  . 
or  renters;  (10)  reach  areas  with  high 
percentages  of  stock  and  bond  owners ; 

(II)  reach  neighborhoods  with  highest 
percentages  of  savings  account  owners, 
mortage  buyers  or  small  loan  users. 

Many  other  demographic  or  shopping 
and  buying  habit  characteristics  are  avail¬ 
able  based  on  the  Providence  Journal- 
Bulletin  Consumer  Analysis  Study.  Since 
1960,  the  Journal-Bulletin  has  conducted 
an  annual  survey  based  on  a  1  %  sample  of 
its  market.  Demographics,  shopping  hab¬ 
its,  buying  characteristics  and  brand  pre¬ 
ferences  are  available  from  the  study  by 
census  tracks,  towns  or  county  areas.  By 
correlating  these  data  with  Providence 
Bulletin  truck  routes,  dozens  of  market 
breakouts  are  possible  for  selective  pre¬ 
print  distribution. 

Some  examples 

Recent  examples  of  selective  newspaper 
inserts:  A  major  discount  chain  with 
three  stores  in  Rhode  Island  needed  to 
reach  only  defined  primary  and  secondary 
markets  near  their  stores — it  did  so  with 
a  circulation  package  reaching  150,000 
households  matching  the  defined  markets; 
a  carpet  company  with  two  stores  in 
Rhode  Island  needed  to  reach  a  total  of 
150,000  households  in  flights  of  25,000 — 
the  solution  was  a  Providence  Evening 
Bulletin  insert  package  in  five  different 
areas  reaching  25,000  households  in  each 
area  and  timed  to  be  delivered  on  Mon¬ 
days  and  Thursdays  of  three  consecutive 
weeks;  a  mail  order  firm  reached  areas 
with  highest  percentages  of  families  with 
$12,000  annual  incomes;  a  bank  reached 
only  customers  within  a  10-mile  radius  of 
a  new  branch  to  promote  its  opening. 

During  1973,  253  inserts  were  used  in 
the  Providence  Evening  Bulletin  and  the 
Providence  Sunday  Journal,  ranging 
from  a  minimum  of  15,000  circulation  to 
the  total  Evening  Bulletin  circulation  of 
146,000;  and  the  Sunday  total  of  204,000. 

Selective  distribution  of  a  minimum  of 
15,000  inserts  is  available  in  the  Evening 
Bulletin.  Inserts  in  the  Sunday  Journal 
are  available  only  in  full  run  (204,000)  or 
partial  run  (minimum  150,000). 
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in  the  Southwest . . . 
THE  HOUSTON  CHRONICLE 

It  takes  many  things  to  be  the  number  one  news¬ 
paper  in  the  nation's  fastest  growing  major  market- 
Houston.  A  high  quality  product  with  editorial  excel¬ 
lence  is  one  factor  .  .  .  like  publishing  Houston's 
only  locally  edited  weekly  rotogravure 
Magazine  in  high  fidelity  color.  Color  that  makes 
your  mouth  water  .  .  .  color  that  sells  ...  so  much 
color  everywhere  that  The  Chronicle  ranks  5th  in  the 
nation  in  r.o.p.  color  advertising. 

Join  The  Houston  Chronicle,  The  Southwest's  most 
colorful  newspaper  ...  the  leader  in  circulation 
and  advertising. 


For 

Award 

Winning 

COLOR 

. . .  spot  color 
. . .  full  color 

. . .  hi-fi 

The 

Schenectady 

Gazette 

The  ONLY  daily 

Published  in  Schenectady,  N.Y. 

circulation 

65,100 

ABC  Publisher's  Statement 
6  months,  ending  Sept.  30,  1973.  As  filed 
with  the  ABC  subject  to  audit 


Advertising  scene 


By  Daniel  L.  Lionel 

BUFFALO  NEWS  TILTS  EFFECTIVELY  WITH  TV 

Some  years  ago,  Herb  Maneloveg,  then  vicepresident 
Media  &  Information  Services  for  BBD&O  told  of  being 
called  upon  by  a  sales  representative  for  a  group  of 
print  media.  The  rep  had  heard  of  a  pending  advertising 
schedule  by  a  large  national  advertiser  and  was  making 
a  pitch  for  a  share  of  the  business  for  the  publications  he 
represented. 

“It’s  an  all  tv  schedule,”  Maneloveg  told  the  rep.  At 
that  point  the  latter  said  “Well,  if  that’s  the  story,  O.K.” 

And,  saying  thanks,  he  left.  He  also  left  Maneloveg  won¬ 
dering  why  the  salesman  wasn’t  prepared  to  put  up  a 
scrap  for  the  business  as  he  knew  him  to  do  if  another 
publication  in  his  field  were  getting  the  schedule  and  he 
wasn’t. 

That’s  why  it’s  refreshing  to  note  how  Hugh  G.  Mon¬ 
aghan,  general  advertising  manager  of  the  Buffalo  (N.Y.) 
Evening  News  takes  on  the  tv  competition  in  his  town 
single  handedly  in  a  series  of  trade  ads  headed  “GIVE 
US  30%  OF  YOUR  TV  BUDGET  AND  WE’LL  LOWER 
YOUR  CPM  BY  50%”.  Lest  this  startling  statement  be 
regarded  as  idle  rhetoric,  Monaghan  is  prepared  to  back 
up  the  assertion  with  solid  proof. 

Here’s  his  proposition:  “Let’s  assume  you  have  $6800 
to  spend  over  a  four  week  period  in  the  Buffalo  market. 

If  you  put  30%  of  it  in  the  News  (four  500  line  B&W 
ads)  and  the  rest  in  tv  (70  GRP/Week  early  and  late 
fringe)  you’ll  reach  83%  of  adult  women  6.7  times  at  a 
CPM  of  $1.83. 

“If  you  put  all  of  it  in  tv,  you  will  have  18%  less  reach, 

39%  less  frequency  and  a  CPM  of  $3.69.” 

To  arrive  at  the  tv  CPM  the  Buffalo  Evening  News 
uses  BAR  and  Broadcast  Net  Reach  Estimator  and  for 
his  own  reach  and  frequency  figures  he  uses  the  Simmons 
Local  Index. 

Although  the  promotional  ad  copy  is  based  on  a  hypo¬ 
thetical  schedule,  the  same  method  has  been  applied  to 
actual  schedules  with  salutary  results.  For  example,  in  a 
follow  up  letter  from  a  major  New  York  City  based 
agency  after  Monaghan  made  what  he  calls  his  SLI-BAR 
presentation  (It  stands  for  Simmons  Local  Index-Broad¬ 
cast  Advertising  Report)  the  media  supervisor  on  the  food 
account  in  question  said  “What  you  have  is  one  of  the 
most  refreshing  and  unique  concepts  generated  by  a  news¬ 
paper  I  have  seen  in  my  career  (however  short).  What  it 
shows  is  that  newspapers  can  generate  frequency  levels 
comparable  to  tv  as  well  as  superior  reach  abilities.” 

Furthermore,  the  agencyman  reviewed  Monaghan’s  fig¬ 
ures  with  a  fine  tooth  comb  and  came  up  with  an  under¬ 
standable  minor  discrepancy  regarding  tv  costs.  The  ac¬ 
tual  costs  were  slightly  lower  than  Monaghan  had  in¬ 
dicated  based  on  adjusted  rate  card.  The  agency  man  ex¬ 
plained  “.  .  .  only  difference  is  tv  costs,  for  which  we 
negotiate  the  lowest  possible  rate.  ( ! )  ”  The  exclamation 
point  is  this  writer’s. 

And  to  show  what  one  determined  newspaper  spokes¬ 
man  can  do  for  the  industry,  the  media  supervisor  con¬ 
cluded  “.  .  .  I  think  people  like  yourself  will  play  a  big 
part  in  educating  agencies  that  newspapers  are  valuable 
for  delivering  more  than  coupons.” 

From  a  giant  Chicago  based  agency  came  a  similar 
letter  following  a  presentation  along  the  same  lines  made 
by  Monaghan  and  Michael  Tenenbaum  of  Story  &  Kelly- 
Smith,  Inc.,  the  News’  representative  organization.  Com¬ 
menting  on  the  SLI-BAR  pitch  the  agency  executive  noted, 

“It  is  this  kind  of  good  work  that  separates  peddlers  from 
those  who  wish  to  work  with  advertisers  and  agencies  in 
evaluating  and  developing  good  campaigns.” 

In  his  regular  executive  letter  to  important  advertising 
(Continued  on  page  24) 
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where  Jhe  spradine  ie! 


^  yj^  New  England  1974  per-household  food  sales 
estimates  are  15%  above  the  national  average 

Latest  estimates  place  New  England  food  sales  in  1974 
at  a  total  of  over  $6.6  billion  dollars.  Per-household  food 
sales  in  the  six  New  England  states  will  all  top  the  $1490  U.S. 
average,  with  state  averages  ranging  from  $1547  to  $1956. 

New  Englanders  spend  more  for  other  things,  too, 
Retail  sales  per  household  10%  above  U.S.  average. 

Depending  on  state  of  residence,  New  England  spending  per 
household  ranges  from  $8  to  $822  above  the  national  average 

of  $6581  estimated  for  1974. 

*The  ROP  color  spots  won’t  all  fit  on  this  map! 

Advertisers  now  sell  with  ROP  color  in  96  of  New  England's 
103  daily  newspapers,  with  full  color  available  in  55, 
and  preprinted  inserts  accepted  almost  universally. 


Advertising  gets  results  in  these  ieading  New  England  newspapers 


MAINE 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

VERMONT 

Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 
Rutland  Herald  (M) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 
Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E&S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


V  Ji 


n 


Advertising  scene 

(Continued  from  page  22) 

influences,  Robert  H.  Lambert,  president  of  Story  &  Kelly- 
Smith,  Inc.  used  the  Buffalo  approach  to  discount  the 
widely  mistaken  notion  that  ‘newspapers  are  too  costly 
to  use  for  our  national  programs’.  He  enclosed  a  typical 
Buffalo/ Spot  tv  schedule  consisting  of  28  spots  on  3  Buf¬ 
falo  tv  stations  in  the  course  of  a  four  week  period.  Ac¬ 
cording  to  BAR  this  schedule  which  cost  $4235  would 
achieve  an  unduplicated  reach  of  49.6  adult  women  (327,- 
000  in  this  case)  with  an  average  frequency  of  3.4,  an 
average  rating  of  6  and  Gross  Rating  Points  of  172 
(Adult  Women).  A  proposed  schedule  of  five  800  line  ads 
in  the  Buffalo  Evening  News  in  the  same  time  span  would 
cost  $4000  and  achieve  280  gross  rating  points,  reach 


75%  of  adult  women  (496,000)  with  the  five  issues  with 
a  frequency  of  3.7. 

What  it  all  boils  down  to  is  that  the  tv  schedule  would 
achieve  1,112,000  gross  impressions  vs.  the  newspaper  pro¬ 
gram’s  1,835,000  gross  impressions  at  a  tv  ^ach  and 
Frequency  CPM  of  $3.81  vs.  the  News  Reach  &  Frequency 
CPM  of  $2.18. 

In  reviewing  all  the  studies  that  went  into  the  develop¬ 
ment  of  this  thoughtful  presentation  with  0.  T.  Watkins 
of  the  Story  &  Kelly-Smith  organization  we  concluded 
that  it  would  be  well  for  every  newspaper  organization  to 
include  a  basic  understanding  of  tv  and  its  application 
to  the  local  market  ADI  as  a  basic  part  of  its  training 
program.  Armed  with  such  information  there’d  be  no 
need  for  a  newspaper  sales  rep  to  accept  an  advertiser’s 
decision  to  use  tv  instead  of  his  newspaper  without  a 
sound  refutation. 


Gains  in  color  advertising 
attributed  to  good  selling 

By  Daniel  L.  Lionel 


Color  is  a  way  of  life  for  the  advertis¬ 
ing  department  of  the  Bergen  (N.J.)  Rec¬ 
ord  and  it’s  a  good  life  that’s  getting 
better  with  each  passing  year. 

Frank  J.  Savino,  vicepresident  and  ad¬ 
vertising  director  of  the  Record  has  good 
reason  to  be  sanguine  about  the  implica¬ 
tions  of  color  advertising  for  his  newspa¬ 
per.  As  he  puts  it  the  other  day,  “Our 
survey  shows  that  recall  of  color  advertis¬ 
ing  is  higher;  advertisers  who  use  color 
keep  coming  back  for  more  which  speaks 
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for  itself  in  terms  of  response  and,  while 
color  increases  newspaper  revenue  it 
doesn’t  increase  the  use  of  newsprint.” 
The  latter  is  an  engaging  consideration  in 
these  days  of  $200  plus  newsprint  costs. 

In  1965  the  Record  ran  its  first  color 
ad.  In  1973  the  paper  averaged  over  13 
color  ads  per  week  for  a  total  of  682. 
Many  of  the  ads  ran  in  full  color.  Of  the 
over  million  lines  the  paper  ran  in 
color,  200,000  were  general  or  automotive, 
the  balance  were  retail  and  classified. 

Color  gains 

While  the  lag  in  cigarette  advertising 
last  year  had  a  negative  effect  on  total 
color  ads,  the  paper  managed  to  top  its 
44%  gain  achieved  in  ’72  over  ’71  with  an 
additional  22%  in  ’73  over  ’72.  When  one 
considers  that  a  minimum  of  900  lines  is 
required  for  color  and  a  premium  ranging 
from  $215  for  black  and  one  color,  up  to 
$375  for  black  and  3  colors  is  imposed, 
with  $25  addition  for  Sunday  color,  one 
realizes  that  newspaper  color  advertising 
is  more  than  an  aesthetic  exercise. 

While  a  considerable  portion  of  the  Rec¬ 
ord’s  color  advertising  placed  by  retailers 
stems  from  co-op  money,  much  of  this 
advertising  would  run  in  black  and  white 
if  at  all,  were  it  not  for  the  unique  ap¬ 
proach  the  Record  makes  to  this  advertis¬ 
ing.  Whenever  Chuck  Hayes,  the  Record’s 
co-op  coordinator  takes  out  a  proof  of  an 
advertisement  measuring  over  900  lines, 
the  minimum  size  for  color,  he  has  the  art 
department  hand-color  the  proof.  In  nine 
cases  out  of  10  he  has  been  able  to  sell 
the  color  version  of  the  ad. 

Glancing  through  the  pages  of  the  Rec¬ 
ord  for  the  last  few  months  one  notes 
such  national  brands  as  Puritan,  Lees, 
Arrow,  Globe  Shoes,  Celanese  Fortrel, 
Manhattan,  etc.,  flaunting  their  products 
in  color  over  a  local  advertiser’s  signa¬ 
ture. 


Surprinted  color 

Some  years  ago,  Savino  noted  a  sur¬ 
print  of  color  over  the  stock  market  tables 
of  a  western  newspaper.  The  idea,  he 
figured  was  worth  a  try  on  his  paper 


which  carries  a  stock  market  roundup  on 
Sundays.  Utilizing  the  Flexon  formula 
which  calls  for  payment  by  an  advertiser 
for  2000  lines  while  utilizing  1500,  he 
proceeded  to  sell  the  concept.  A  local  Sav¬ 
ing  &  Loan  Association  bank  for  example, 
was  happy  to  pay  for  the  2000  lines  in 
addition  to  the  color  premium.  With  two 
insertions  they  obtained  over  $800,000  of 
long  term  saving  certificate  deposits. 

Ground  rules  to  provide  see-through 
readability  for  the  stock  tables  require 
that  no  type  smaller  than  48  point  and 
only  pastel  shades  of  ink  may  be  em¬ 
ployed.  Outside  of  the  ink  used  for  the 
relatively  few  words  involved  in  the  copy 
there  is  little  additional  cost. 

The  implications  of  color  appeal  to  the 
imagination  of  normally  hard  to  sell  ad¬ 
vertisers.  Savino  pointed  out  a  recent 
Florist  Transworld  Delivery  ad  geared  to 
St.  Valentine’s  day  which  attracted  18 
tie-in  ads  from  florists  in  widespread  lo¬ 
calities  around  Bergen  County.  “This  was 
a  fine  showing  for  this  type  of  advertis¬ 
ing,”  Savino  said,  “and  the  lure  of  color 
made  it  possible.” 

As  we  left,  the  Record’s  advertising 
vicepresident  was  checking  the  list  of  col¬ 
or  ads  scheduled  for  the  following  day. 
“Five,”  he  said  with  a  grin. 


Newspaper  ad  bureau 
sells  sports  tie-ins 

Major  news  events  develop  extra  news¬ 
paper  readership,  and  when  the  news  is 
predictable,  as  a  Super  Bowl  football 
game  or  a  championship  prize  fight,  it 
offers  newspaper  advertisers  the  opportu¬ 
nity  to  add  impact  and  interest  to  their 
ads. 

In  a  new  presentation,  the  Newspaper 
Advertising  Bureau,  Inc.  shows  adver¬ 
tisers  how  they  can  plan  ahead  to  tie  in 
with  these  major  sports  events  and  there¬ 
by  come  up  with  ads  that  can  benefit  from 
the  “extra  dimension  of  reader  involve¬ 
ment”  that  occurs  the  day  after  the  big 
fight  or  the  big  race  or  the  “sudden 
death”  golf  playoff. 

The  bureau  presentation  illustrates 
specific  techniques  individual  advertisers 
might  use  to  tie  in  with  major  sports 
events  in  order  to  take  advantage  of  the 
build-up  in  newspaper  circulation  and 
readership  which  occurs  on  the  following 
day. 
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Production  data  directory 
aimed  at  ad  improvements 


By  Earl  Wilken 

At  the  1973  American  Newspaper  Pub¬ 
lishers  Association/Research  Institute 
Production  management  conference  in 
New  Orleans,  Michael  T.  Winow,  of  Og- 
ilvy  &  Mather,  told  the  attendees  about 
agency  reluctance  to  place  advertisements 
in  newspapers  even  though  advertisers 
want  to  reach  the  newspaper  readers, 
(see  E&P  June  16, 1973) 

Winow,  print  production  manager  at 
Ogilvy  &  Mather,  is  also  a  member  of  the 
print  production  committee  of  the  Ameri¬ 
can  Association  of  Advertising  Agencies. 

In  his  1973  speech  he  said,  “To  prevent 
a  loss  in  national  advertising,  newspapers 
when  switching  to  cold  type  should  release 
a  standard  announcement  form,  giving 
what  kind  of  reproduction  material  is  ac¬ 
ceptable,  complete  film  details,  standard 
layout  sizes,  final  column  widths  and 
more.” 

To  solve  the  many  production  problems, 
Winow  said,  “the  ANPA  should  set  up  a 
committee  to  meet  with  the  4-A  print 
production  committee  to  resolve  areas  of 
differences  and  establish  a  standard  ter¬ 
minology  and  announcement  form.” 

Several  months  after  the  conference, 
the  ANPA /Research  Institute  at  Easton, 
Pa.  initiated  a  joint  program  with  the 
4-As  to  collect  the  data  suggested  by 
Winow. 

Peter  P.  Romano,  director,  production 
department,  of  the  ANPA/RI  stated  re¬ 
cently  that,  “within  the  next  three  months 
a  directory  of  production  specifications 
and  material  requirements,  for  daily 
newspaper  national  and  regional  advertis¬ 
ing,  will  be  completed.”  The  distribution 
of  the  data  will  be  by  the  ANPA/RI  and 
the  4-As  Joint  Committee  on  Newspaper 
Printing. 

Winow  commented  that  although  the 
newspaper  production  information  was 
forthcoming  the  problems  still  remain.  He 
said,  “With  all  our  efforts  we  must  face 
up  to  the  fact  that  “realism”  sets  in  and 
production  materials  are  still  being  used 
improperly.” 

In  response  to  the  question,  “Where  do 
we  go  from  here?,”  Winow  commented 
favorably  on  the  activities  of  Harry  Tem- 
pler,  supervisor  of  technical  services  of 
the  Canadian  Daily  Newspaper  Publishers 
Association. 

Templer  was  for  15  years  production 
manager  of  Mac  Laren  Advertising  Com¬ 
pany  of  Canada  and  had  extensive  experi¬ 
ence  with  newspaper  production.  For 
several  years  Templer  served  on  agency 
color  committees  to  promote  the  floating 
black  ink  technique. 

As  supervisor  of  technical  services  for 
CDNPA,  Templer  works  with  daily  news¬ 
papers,  advertising  agencies  and  suppliers 
to  promote  better  understanding  of  news¬ 
paper  production  problems. 

He  attributes  his  success,  in  resolving 
some  of  the  newspaper  production  prob¬ 
lems,  to  past  experience  with  agencies  and 


newspapers,  and  the  ability  to  personally 
visit  all  of  the  Canadian  daily  newspa¬ 
pers. 

Templer  has  a  close  working  relation¬ 
ship  with  the  ANPA /Research  Institute 
and  looks  forward  to  the  directory  of  pro¬ 
duction  specifications  and  material  re¬ 
quirements  since  Canadian  newspaper 
data  will  be  included. 

The  method  selected  by  the  ANPA/RI 
to  collect  the  newspaper  production  data 
is  through  a  questionnaire  which  elicits 
all  of  the  information  needed  to  present 
an  overview  of  material  options  for  na¬ 
tional  and  regional  advertisers. 

The  questionnaire  covers  composition 
method,  newspaper  format  and  final 
printed  size.  Additional  questions  in  cate¬ 
gories  from  printing  plate  process,  all 
aspects  of  color  materials  needed  for  full 
and  partial  page  production,  and  all  as¬ 
pects  of  the  requirements  for  film  have 
been  delineated. 

The  printing  plate  process  of  the  ques¬ 
tionnaire  has  been  broken  down  into  the 
following  categories:  conventional  lead 
stereotype  plate;  direct  printing  letter- 
press  plate;  pattern  plate  (stereotype 
press  plate) ;  dilitho  and  offset. 

Direct  printing  letterpress  plates  have 
been  categorized  as:  Letterflex  (W.  R. 


GOES  GOSS— Mrs.  John  W.  Bailey,  publisher 
of  the  Bureau  County  Republican,  Princeton,  III., 
pushes  the  button  to  start  the  newspaper  plant's 
new  4-un!t  Goss  Community  press,  manufactured 
by  the  Goss  Division  of  MGO  Graphic  Systems, 
Rockwell  International  Corporation.  The  Repub¬ 
lican  just  completed  its  126th  year  of  service. 


Grace  Co.),  Merigraph  (Hercules  Inc.), 
Dynaflex  (Dyna-Flex  Corp.),  NAPP 
(NAPP  Systems,  USA),  Richflex  (Rich¬ 
ardson  Co.). 

The  section  headed  Offset  and  DiLitho 
requests  information  about  types  of  plate 
used.  Categories  are  wipe-on,  presensi¬ 
tized  and  other. 

In  the  area  of  film  negatives,  the  break¬ 
down  includes:  emulsion  side;  finish; 
screen  ruling ;  and  thickness. 

Approximately  65  percent  of  the  daily 
newspapers  in  the  United  States  and 
Canada  have  returned  completed  question¬ 
naires,  according  to  Romano. 

After  collating  the  data,  the  ANPA/Re- 
search  Institute  will  transmit  the  results 
to  all  parties  involved,  including  advertis¬ 
ing  agencies,  advertisers  and  media. 


The  Stobb  Flying  Paster  has  a  speed 
capability  in  excess  of  1400  f.p.m.  Built 
for  presses  up  to  40  inches  in  width, 
this  economical  unit  has  the  capability 
of  maintaining  accurate  web  tension 
even  during  the  splice  cycle.  Because 
roll  preparation  is  made  outside  the 
paster,  the  exterior  dimensions  of  this 
unit  are  no  greater  than  those  of  a 
manual  unwind  stand.  Where  two  webs 
are  required,  this  paster  can  be  sup¬ 
plied  in  a  double  deck  configuration, 
with  easy  access  to  the  upper  unit  from 
floor  level. 


Compact! 
Economical! 
Dependable! 


FL  YINC  PASTER 

Single/Double 
Roll  Stand  and  Paster 


•  Automatic  flying 
splice  of  new  roll 
at  press  speed. 


*  Complete  web 
tension  control  at 
all  speeds. 


•  Special  dolly  *  Motorized  web 

with  unit  rolls  to  side  register  for 
lockup  position.  fine  adjustment. 


STOBB,  INC. /BOX  5205  CLINTON,  N.  )./ 201-735-5126 
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Goss  exec  describes  color 
capabilities  for  offset  press 


Lester  A.  Kraft,  vicepresident  sales, 
Goss  division,  had  these  comments  when 
asked  about  color  capabilities  of  the  web 
offset  process. 

Q.  Mr.  Kraft  how  do  you  view  the  im¬ 
pact  of  color  on  the  newspaper  read¬ 
ing  public? 

A.  Today,  new  demands  for  the  use  of 
color  and  new  print  quality  standards 
dictate  a  reassessment  of  ROP  color 
production  techniques.  High  quality 
color  is  being  used  by  magazines,  di¬ 
rect  mail  advertising,  and  by  advertis¬ 
ing  circulars.  Similar  competition 
from  color  television  increases  the 
choices  available  to  the  advertiser  for 
the  full  color  presentation  of  products 
or  services.  This  proliferation  of  color 
media  results  in  strong  competitive 
pressure  for  the  improvement  of 
newspaper  color  quality. 

Q.  Will  you  comment  on  the  acceptance 
of  the  web  offset  process  in  newspaper 
production? 

A.  The  acceptance  of  the  web  offset  proc¬ 
ess  in  newspaper  production  has  es¬ 
tablished  new  standards  of  acceptabil¬ 
ity  for  line  and  halftone  printing.  A 
similar  revision  of  color  print  quality 
standards  is  occurring  as  more  news¬ 
papers  benefit  from  the  potential  of 
offset  for  better  color  reproduction. 

Q.  How  do  you  view  the  approaches  of 
newspaper  offset  presses? 

A.  With  the  exceptions  of  differing 
means  of  process  control,  and  varying 
mechanical  arrangements,  newspaper 
offset  presses  use  a  single  approach  to 
monochrome  printing,  regardless  of 
size  of  press  or  manufacturer.  This 
approach  utilizes  double  printing  cou¬ 
ples,  printing  blanket-to-blanket ;  a 
system  which  was  adapted  from  early 
use  of  web  offset  in  commercial  print 
production.  However,  the  adaptation 
did  not  include  any  special  facility  for 
printing  color.  In  the  conventional 
commercial  web  offset  press,  extra  col¬ 
or  capability  is  attained  by  using  the 
same  printing  units,  wdth  loss  of  web 


or  page  capacity  for  each  added  color 
impression. 

Although  satisfactory  for  commer¬ 
cial  use,  where  the  products  from 
multiple  press  runs  can  be  assembled 
in  off-press  bindery  operations,  this 
arrangement  is  not  suitable  for  most 
newspaper  production.  While  two  web 
runs  are  the  norm  for  commercial 
printers  a  newspaper  requires  the 
ability  to  print  its  maximum  number 
of  pages,  plus  its  color  requirements, 
simultaneously.  The  press  should  de¬ 
liver  a  completed  product. 

Q.  What  ways  have  been  used  in  attain¬ 
ing  more  efficient  color  and  page  ca¬ 
pacity? 

A.  Several  different  routes  have  been 
followed  in  providing  newspaper  offset 
presses  with  both  color  and  page  ca¬ 
pacity.  The  most  straightforward 
method  is  the  installation  of  addition¬ 
al  press  units,  beyond  page  require¬ 
ments,  to  give  the  needed  color  im¬ 
pressions.  This  is  the  means  used  with 
the  typical  commercial  press.  Accepta¬ 
ble  quality,  subject  to  unit-to-unit  reg¬ 
ister  variations,  is  possible,  but  at  the 
cost  of  substantial  increase  in  press 
size,  building  space,  and  often  in  crew 
size. 

A  second  approach  is  the  use  of 
additional  units,  superimposed.  Ad¬ 
vantages  and  disadvantages  cited 
above  apply,  in  part.  This  arrange¬ 
ment  has  the  special  advantages  of 
providing  a  more  compact  press  and, 
with  vertical  web  lead  units,  reduces 
the  length  of  color  leads. 

Q.  What  has  been  the  impact  of  direct 
printing  techniques? 

A.  The  use  of  direct  lithography,  often 
called  “direct  printing,”  is  very  com¬ 
mon.  This  requires  that  one  color  im¬ 
pression  be  made  directly  from  a 
lithographic  plate,  rather  than  being 
transferred  to  a  blanket.  Direct  print¬ 
ing  is  becoming  increasingly  popular 
with  users  of  w'eb  offset  presses.  It 
requires  an  extra  unit,  or  units,  but 


fewer  are  needed  than  when  all  im¬ 
pressions  are  offset.  Good  results  are 
possible  with  experienced  control,  es¬ 
pecially  in  the  three-color  process. 
Drawbacks  are  slightly  poorer  image 
transfer  and  wear  of  the  direct  print¬ 
ing  plate  . 

Q.  Would  you  describe  other  techniques? 

A.  Another  method  involves  the  use  of 
single  color  cylinder,  similar  to  the 
traditional  letterpress  color  cylinders 
or  “center  colors.”  The  letterpress 
configuration  has  been  applied  to  web 
offset  by  using  two  plate  cylinders  to 
transfer  different  images,  in  different 
colors,  to  one  blanket  cylinder  of  a 
unit.  The  blanket  cylinder  in  turn 
transfers  both  images  to  the  web.  Ob¬ 
vious  advantages  of  color  cylinders 
are  the  same  as  in  letterpress;  the 
addition  of  a  minimum  of  extra  equip¬ 
ment  and  good  register  of  two  colors. 
Disadvantages  relate  to  peculiaHties 
of  the  lithographic  process. 

As  the  two  plate  cylinders  transfer 
images  to  the  single  blanket,  they  also 
transfer  dampening  solution.  The  ex¬ 
cess  dampener  transfer  may  promote 
ink-water  emulsification  and  result  in 
tinting,  weak  images,  or  other  print 
defects.  The  excess  water  reading  the 
web  can  cause  register  and  trapping 
problems  in  successive  impressions. 

Further  complications  can  result 
from  poor  trapping  of  ink  in  the  plate 
to  blanket  transfer.  High  fidelity  to 
the  color  proofs  is  extremely  difficult 
to  achieve  and  maintain  when  using 
this  two  plates  on  one  blanket  offset 
color  facility. 

Q.  Are  there  other  means  for  increasing 
capacity? 

A.  An  additional  way  of  providing  color 
capacity  is  the  use  of  two  or  more 
offset  printing  couples,  additional 
cylinders  for  color  printing  only, 
which  print  on  one  side  of  the  web, 
with  the  web  supported  or  backed-up 
by  a  steel  impression  cylinder.  This 
arrangement  can  be  built  as  a  drum 
style  or  common  impression  cylinder 
type  of  unit. 

In  this  conformation  it  is  used  in 
various  high  quality,  high  production 
publication  presses.  It  can  also  be 
provided  in  the  form  of  a  convertible 
unit  and  halfdeck  such  as  that  sup¬ 
plied  for  a  number  of  years  now  by 
the  Goss  division  of  MGD  Graphic 
Systems  for  their  Urbanite  and  Metro- 
Offset  presses. 

Q,  Mr.  Kraft  will  you  explain  the  func¬ 
tion  of  the  wrapping  cylinder? 

A.  In  a  common  impression  cylinder  unit, 
the  web  receives  successive  impres¬ 
sions  while  wrapping  the  single  im¬ 
pression  cylinder.  This  assures  the 
best  possible  web  control  for  accurate 
register.  Equally  important,  each 
printing  couple  carries  only  one 
image,  in  one  color.  This  is  the  pre¬ 
ferred  condition  for  precise  image 
transfer  and  for  maximum  control  of 
each  color  impression.  Disadvantages 
are  found  entirely  in  the  equipment 
cost  factor,  which  depends  on  the 
mechanical  design  of  the  equipment 
and  on  the  production  versatility  of 
the  particular  model. 
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When  h  comes  to  ROPcohc  come  to  US... 


BISTA  MATS: 

For  conventional  letterpress 
printing,  the  first  choice  for  ad¬ 
vertising  campaigns  in  color 
has  been  this  direct-casting 
mat.  Consistent  quality  control 
in  manufacture  and  expert  skill 
in  pre-makeready  treatment 
have  established  this  product  as 
"the  standard  of  the  Industry. 


"Minimum  Size"— smallest  space  unit  sold  for  the  number  of  colors 
specified  expressed  as  linage  or  as  a  full  page.  “None”  means  no 
minimum. 

"Extra  Charge” — Premium  added  to  black-and-white  space  cost  for 
the  specified  linage,  expressed  in  dollars,  or  as  a  percentage  of  B&W 
rates.  When  newspaper  publishes  moming/evening  combination,  costs 
shown  are  usually  based  on  combination  rate. 

"Days  of  week” — Columns  show  which  days  of  the  week  color  is  avail¬ 
able  in  relation  to  days  of  the  week  newspaper  is  published. 

"Halftone  screen  acceptable" — Indicates  halftone  screen  acceptable  by 
the  newspaper.  In  general,  papers  printed  by  regular  letterpress  re¬ 
quire  65  screen,  as  do  most  papers  with  photo-a>mposition  facilities. 
Offset  newspapers  usually  accept  any  screen  up  to  100. 

"Closing  days” — Refers  to  number  of  working  days  prior  to  publica¬ 
tion  that  reproduction  material  (not  insertion  orders)  must  be  re¬ 
ceived.  First  figure  is  for  full  color;  second  is  for  spot  color. 


"Progs  and  Proofs” — Figures  in  column  indicate  the  quantity  needed 
by  newspaper  for  any  ^or  insertion.  First  figure  is  for  sets  of  pro¬ 
gressive  proofs;  second  is  for  complete  color  proofs. 

"Printing  Process  Used”— Indicates  process  used  as  a  guide  to  prep¬ 
aration  of  correct  printing  material.  Newspapers  indicated  "RL"  are 
printed  by  regular  letterpress,  require  conventional  mates,  plastic  plates 
or  engravings  from  advertiser.  "CT'  indicates  "Cold-type”  or  ^oto- 
com  position  type  production,  usually  requiring  offset  type  or  repro 
material,  such  as  film,  enamel  proo^  scotchprints,  veloxes,  etc.  "(}F’ 
indicates  conventional  offset  printing,  requiring  repro  material  com¬ 
parable  to  "cold-type”  letterpress. 

"Pre-print  Inserts  Acceptable” — Indicates  newspaper  can  accept  HiFi  or 
SpectaColor  inserts,  or  both. 

The  final  column  indicates  whether  newspaper  uses  editorial  color 
regularly  or  occasionally,  or  not  at  all. 


NOTE;  (Tab)  indicates  newspapers  published  in  tabloid  format.  Margin  Symbol  (•)  identifies  papers  offering  color  in  letterpress  or  offset  supple¬ 
ments.  (9)  symbol  designates  9-column  page,  or  fewer  columns,  instead  of  conventional  8-column  format. 


RATES,  REQUIREMENTS  FOR  DAILY 
NEWSPAPERS  OFFERING  COLOR 


FLEX  FILM: 

A  new  conversion  |)rociuct  from 
Reilly,  for  use  by  cojd-type  let¬ 
terpress  and  offset  papers.  Ads 
furnished  to  either  make-up  or 
printing  size  on  negative  film, 
with  highlights  and  lightest  Ben 
Day  tones  accentuated  to  com¬ 
pensate  for  platemaking  loss. 


V 

LaesBrnSnung 

Graphics 


LaKBBSHore 


ADDITIONAL  REILLY  SERVICES:  art  •  ovcrii  ensravings  •  orrsn  film  and  conver¬ 
sion  MAHRIAIS  •  TYPOGRAPHY  •  OFFSET  AND  lEHERPREIS  PRINTING  •  FLEXOGRAPHIC  PUTES  • 
ELECTROTYPES  •  REILLYTYPES  •  PUSTICTYPES  •  PHENOLIC  PUTES  •  SYNDICATE,  OARED  AND 
Sim  PRE-MARERUDY  MATS  •  AD  PROOFS  AND  REPRINTS  •  ROP  COLOR  SERVICE 


812  W  VAN  BUREN  ST.  CHICAGO,  lUJNOIS  60607  (312)  829-9760 


The  right  press  for 


medium-circulation  dailies. 

Until  now,  the  medium  size  publisher  has  had  two  alterna¬ 
tives  in  considering  web  offset  presses.  One  meant  an  excessive 
number  of  press  units,  the  other  a  larger  than  necessary 
capital  expenditure. 

Now  there’s  the  Harris  N-1650,  specifically  designed  for  the 
20,000  to  75,000  circulation  range. 

The  four-plate- wide  N-1650  produces  up  to  96  pages  at 
speeds  up  to  50,000  impressions  per  hour.  It’s  electronically 
controlled.  Has  all  the  features  you  need  for  peak  operating 
efficiency.  And  doesn’t  cost  you  an  arm  and  a  leg. 

That’s  why  it  was  selected  by  the  Norwich  (Conn.)  Bulletin, 
where  it  was  installed  in  record  time. 

For  more  information  on  the  N-1650,  or  the  three  other  web 
offset  newspaper  presses  in  our  line,  write  Harris-Intertype 
Corporation,  Cottrell  Division,  Mechanic  Street,  Westerly, 

Rhode  Island  02891. 


HARRIS 
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ALABAMA 


Anniston  Star 

None 

$120 

None 

$95 

None 

$70 

All 

All 

65«5/100 

4 

1 

OF 

HF 

a  Birmiirgham  News, 

Post  Herald 

1000 

$525 

1000 

$475 

None 

$375 

All 

All 

65 

3-3 

2-1 

CT 

HFSiSP 

Reg. 

Cultmsn  Times 

1000 

$90 

1000 

$60 

1000 

$30 

STWTF 

STWTF 

65/85/100 

3-1 

2-2 

Offset 

HF 

Reg. 

Decatur  Daily 

None 

$100* 

None 

$85* 

None 

$60* 

All 

All 

65/85/100 

3-3 

1-1 

Offset 

HF 

Reg. 

Dothan  Eagle 

Norte 

$220 

None 

$150 

None 

$80 

SMTVUTF 

SMTWTF 

65 

3-3 

2-2 

5/- 

HF 

Floretx^e  Times  & 
TriCities  Daily 

%Pg. 

$125 

%Pg. 

$100 

%Pg. 

$75 

All 

All 

65/85 

7-3 

1-1 

OF 

HF 

Occ. 

Gadsen  Tinres 

None 

$137.50 

None 

$110 

None 

$55 

SMTWTFS 

SMTWTFS 

65/85 

3-3 

1-1 

OF 

HF 

Reg. 

a  Huntsville  News 

None 

$175 

None 

$125 

Norte 

$75 

MTWTFS 

65/85/100 

3 

1 

Offset 

HF 

Reg. 

Huntsville  Times 

1000 

$225 

1000 

$175 

None 

$125 

All 

All 

65 

3-2 

2-1 

-IP 

HFSiSP 

Occ. 

Jasper  Mt.  Eagle 

588 

$90 

588 

$60 

588 

$35 

MTWTF 

MTWTF 

65/85/100 

4  2 

1-1 

OF 

HF 

Reg. 

Lanett  Valley 

Times  News 

14  pg- 

$80 

14  pg. 

$40 

MTWTF 

85/100 

-5 

1-1 

Offset 

HF81SP 

Mobile  Press  Register 

1000 

$260 

1000 

$220 

1000 

$170 

All 

All 

65 

4-4 

2-2 

CT 

HF 

Occ. 

a  Montgomery  Advertiser, 
Alabama  Journal 

None 

$275 

None 

$225 

None 

$175 

All 

All 

65 

5-5 

2  2 

CT 

HF81SP 

Reg. 

Opelika  News 

None 

$80 

None 

$40 

SMTWTF 

65/85/100 

3-2 

2-2 

Offset 

HF 

Talladega  Home 

$125 

14  Pg. 

$90 

14Pg. 

$50 

MTWTFS 

MTWTFS 

65/85/100 

3-2 

12 

OF 

HF 

Occ. 

Tuscaloosa-Northport  News 

None 

$120 

None 

$90 

None 

$45 

All 

All 

100 

3-2 

-2 

OF 

HF 

Reg. 

ALASKA 

a  Anchorage  News 

14  Pg. 

80%* 

14  Pg. 

60%* 

14  Pg. 

40% 

AJI 

All 

Yes 

10  7 

12 

RL 

HF 

Occ 

Anchorage  Times 

None 

$175 

None 

$125 

None 

$75 

MTFS 

MTWTFS 

65/85/100 

6-4 

2-2 

OF 

hf" 

Occ, 

a  Fairbanks  News-Miner 

None 

$195 

None 

$140 

None 

$75 

MTWTFS 

MTWTFS 

85/100 

3-3 

2-2 

OF 

HF 

Occ. 

Juneau  Empire 

1000 

$150 

1500 

$100 

None 

$70.50 

MTWTF 

65/85 

-2 

11 

OF 

HF/SP 

Ketchikan  News 

$150 

14  Pg. 

$100 

None 

$50 

MTTF 

MTWTFS 

85 

3  2 

1-1 

OF 

HF 

Occ. 

ARIZONA 

Oou9td$  Dispatch 

Page 

$337.81 

Page 

$297.28 

Page 

$250.96 

All 

All  1 

65 '85/ 100 

OF 

HF&SP 

•  Arizona  Daily  Sun 

168 

$135 

84 

$90 

60 

$45 

MT  TFS 

MT  TFS 

85 

33 

2  2 

OF 

HF 

Occ. 

Mesa  Tribune 

1176 

$255 

oOO 

$170 

600 

$85 

MTF 

MTWTFS 

65 

2  2 

11 

OF 

Phoenix  Republic  Gazette 

1000 

$540 

1000 

$430 

1000 

$325 

MTWT 

SMTWTFS 

65 

5-5 

1-3 

-/P 

HF&SP 

Reg. 

Prescott  Courier 

$140 

$90 

$50 

SMTWTF 

MTWTFS 

6&85/100 

7-4 

8-2 

Offset 

HF&SP 

a  Scottsdale  Progress 

1000 

$185 

1000 

$135 

1000 

$75 

M 

MTWTFS 

85/100 

7-5 

-1 

OF 

HF 

Reg. 

Tempe  News 

1000 

$45 

1000 

$35 

1000 

$35 

MTWTFS 

MTWTFS 

100 

4-2 

-1 

OF 

HF 

Reg. 

a  Tucson  Arizona  Star 
&  Citizen 

1000 

$302.50 

1000 

$264 

1000 

$225.50 

All 

All 

85 

7-7 

2-2 

OF 

HF 

Reg. 

YuntaSun  &  Arizona  Sentinel  None 

$165 

None 

$110 

None 

$55 

SMTWTF 

SMTWTF 

65«5/100 

33 

1 

Offset 

HF, 

Reg. 

ARKANSAS 

Benton  Courier 

1000 

$135 

1000 

$105 

1000 

$75 

MTWTF 

MTWTF 

65/85/100 

3-2 

1-1 

Offset 

HF&SP 

Occ. 

Conway  Log  Cabin. Democrat  None 

$125 

None 

$95 

None 

$55 

65/85/100 

3-2 

1 

Offset 

HF 

Oe  Queen  Citizen 

1000 

$120 

1000 

$80 

1000 

$40 

MTF 

MTWTF 

65/85/100 

2 

2/2 

OF 

HF&SP 

Occ. 

El  Dorado  Newt  Times 

1000 

$1X 

1000 

$90 

1000 

$50 

65/85/100 

7-3 

Offset 

HF 

Occ. 

Fayetteville  Northwest 
Arkansas  Times 

None 

$140 

None 

$100 

None 

$60 

All 

All 

Not 

7  7 

11 

RL 

HF 

Occ. 

Forrest  City  Times-Herald 

1000 

$50 

All 

66/85/100 

2 

2-2 

iEnzsi 

HF&SP 

Fort  Smith  Times  Record, 
Southwest  American 

1000 

$140 

1000 

$85 

1000 

$50 

All 

All 

85 

4-4 

2-2 

CT 

HF&SP 

Occ. 

Harrison  Times 

1000 

$35 

All 

65/85/100 

2 

2  2 

offset 

HF&SP 

Helena  World 

None 

$105 

None 

$70 

None 

$36 

Enma 

SMTWTF 

66 

3-2 

1-1 

Offset 

HF 

Occ. 

Hope  Star 

1000 

$80 

1000 

$60 

1000 

$35 

MTWTFS 

MTWTFS  65/85/100 

7  3 

2 

Offset 

HF&SP 

Occ. 

Hot  Springs  Sentinel-Record 
New  Era 

1000 

$150 

1000 

$100 

1000 

$50 

All 

All 

65/85 

7-4 

1-1 

OF 

HF 

Occ. 

Jacksonville  News 

Page 

$100 

Page 

$75 

14  Pg. 

$45 

SMTVTTF 

SMTWTF 

65/85/100 

3-3 

11 

Offset 

HF&SP 

Occ. 

Jonesboro  Sun 

mmii 

_ 

1000 

3314% 

All 

65/85^00 

7 

2  2 

Offset 

HF 

a  Little  Rock  Arkansas 
Democrat 

14 

$385 

14 

$330 

14 

$265 

All 

All 

65 

7  7 

2  2 

RL 

HF&SP 

Occ. 

Little  Rock  Arkansas  Gazette  1000 

$465 

1000 

$405 

1000 

$355 

All 

All 

65 

5-5 

4  4 

-IP 

HF 

Occ. 

Mens  Star 

Page 

$75 

Page 

$60 

1000 

$40 

MTWTF 

MTWTF 

85/100 

3-2 

1-1 

OF 

HF/SP 

Occ. 

Nevrport  Independent 

1000 

$35 

MTWTFS 

65/35/100 

7 

1 

Offset 

HF 

1000 

100% 

1000 

III  II  ■ 

All 

All 

65 

10-5 

1-1 

RL 

HF&SP 

Occ. 

Rogers  News 

1000 

$105 

1000 

$70 

1000 

$35 

SMTWTF 

SMTWTF 

65/85/100 

3-1 

1-1 

Offset 

HF&SP 

Occ. 

Searcy  Citizen 

None 

$150 

None 

$100 

None 

$50 

All 

All 

65/85/100 

2  2 

Offset 

Springdale  News 

None 

fT26 

None 

$85 

None 

$45 

SMTWTF 

SMTVYTF 

85/100 

5-2 

2  2 

OF 

HF 

Reg. 

Stuttgart  Leader 

None 

$120 

None 

$80 

None 

$40 

MTWTF 

MTWTF 

85/100 

3-3 

2-2 

OF 

HF 

Occ. 

Texarkana  Gazette  &  News 

1000 

$140 

1000 

$100 

1000 

$70 

All 

All 

65/85/100 

7  7 

13 

Offset 

HF&SP 

West  Memphis  Times 

None 

$225 

None 

$150 

None 

$75 

MTWTF 

MTWTF 

65 

4.4 

2.2 

CT 

HF/SP 

CALIFORNIA 

a  Alameda  Times-Star 

1000 

110%* 

1000 

80%* 

1000 

50%* 

MTWTFS 

MTWTFS  85 

33 

-1 

OF 

HF/SP 

Occ. 

Mil  1  'll  II  1  1  !■ 

560 

$200 

560 

$150 

560 

$100 

All 

All 

65/85/100  2  1 

12 

Offset 

HF 

Anaheim  Bulletin 

1000 

$200 

1000 

$135 

1000 

$75 

MTWTFS 

MTWTFS  Vest 

3  2 

2  2 

-IP 

HF 

Mini  iii 

1000 

$180 

1000 

$120 

1000 

$60 

MTWTFS 

MTWTFS  65/85/100  22 

Offset 

HF&SP 

Orx. 

Bakersfield  Californian 

1000 

$270 

1000 

$215 

1000 

$150 

All 

All 

65 

43 

M 

RL 

HF&SP 

Reg. 

Banning-Baaumont 

Racord  Gazatte 

<  14  Pg. 

$50 

WT 

85 

3 

4-4 

OF 

HF 

Barstow  Oasart-Oispatch 

Norte 

$120 

Norte 

$80 

Mona 

$40 

MTWTFS 

MTWTFS  65/85/100  1-1 

1-1 

Offset 

HF&SP 

—  Occ 

588 

$195 

588 

$190 

988 

$95 

MTWTFS 

MTWTFS  Vest 

5-3 

2-2 

-/- 

HF 

Occ. 

980 

$80’ 

All 

All 

65«5/100  2-2 

2-2 

-1- 

HF 

Burbank  Review 

560 

$306 

560 

$205 

560 

$105 

MTF 

MTWTFS  65 

33 

22 

OF 

HF&SP 

*  Volume  rate  discount  available.  t  AdPro  inks  available.  t  To  convert  to  offset. 


OAKLAND’S 

COUNTY 

$5.67 

billion 


SAN  FRANCISCO 


COUNTY 

$3.98 

billion 


SANJOSE^ 

COUNTY 

$6^ 

biKon 


Company 


Address 


SAN  JOSES  COUNTY... 
THE  MONEY  CENTER 
OF  NORTHERN  CALIFORNIA 


In  buying  power  it  leads 
San  Francisco  by  $2.2  billion, 
Oakland’s  county  by  more 
than  $0.5  billion. 

TOTAL  NET  EFFECTIVE  BUYING  INCOME 

SAN  OAKLAND'S  SAN  JOSE’S 

FRANCISCO  COUNTY  COUNTY 
(city  and  county)  (Alameda)  (Santa  Clara) 


$3.98  billion 


$5.67  billion  $6.20  billion 


And  so  it’s  also  the  SHOPPING  CENTER 

Total  retail  sales  in  San  Jose’s  county  are  running 
at  an  annual  $2.65  billion. 

That’s  $872  million  more  than  San  Francisco’s, 
$300  million  more  than  Oakland’s  county. 

Sales  Martagement's  Metro  Area  Projections  to  12/31/73 

Reach  them  in  the  Mercury  and  News 

Nearly  60%  of  the  households  in  San  Jose’s 
big  rich  county  are  covered 
by  the  San  Jose  Mercury  and  New/s. 

The  best  coverage  any  outside  daily  newspaper 
can  deliver  is  less  than  12%. 


.4* 


lATION, 


SEND  COUPON  FOR  IN-DEPTH  MARKETING  INFORMATION, 
INCLUDING  “65  FIRSTS" 

Gerold  Zarwell,  Marketing  Mgr.,  Mercury  and  News 
752  Ridder  Park  Drive,  San  Jose,  CA  95190 
Please  send  your  special  reports  on  Northern  California 
marketing  as  checked: 

□  Population  Characteristics  n  Retail  Sales  by 
Classification  □  Travel  Characteristics  □  New  Car 

Sales  Analysis  □  Employment  Characteristics 
□  Income  Distribution  □  Educational  Characteristics 

□  Documentation  of  Santa  Clara  County’s  "65  Firsts” 


m  SAN  JOSEMERCURYANDNEWS 

Two  of  tho  Rkldar  Nowtpapors  and  mambart  of  Million  Markat  Newspapera.  Inc. 
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CALIFORNIA  (Cont'd.) 

Camarillo  News 

140 

$175 

140 

$120 

140 

$65 

MTWTF 

MTWTF  65/85/100 

5-4 

2-2 

OF 

HF 

Occ. 

Chico  Enterprise-Record 

560 

$150 

5^ 

$100 

560 

$50 

MTWTFS 

MTWTFS 

65 

3-3 

2-2 

cf 

Occ. 

Concord  T ranscript 

540 

$60 

MTWTF  65«5/100 

5-2 

2 

Offset 

HF 

Occ. 

Corona  Independent 

1000 

$60 

MTWTF 

MTWTF  65/85/100 

2-1 

Offset 

HF&SP 

Culver  City  Star  & 

News  Vanguard 

588 

$175 

588 

$125 

588 

$75 

MTWTFS 

MTWTFS 

No 

2-2 

2-2 

5/- 

HF&SP 

Davif  Enterprise 

1000 

$100 

1000 

$75 

1000 

$50 

MTWTF 

MTWTF  65/85/100 

5-2 

1-1 

Offset 

HFSiSP 

Occ. 

Downey  Southeast  News 
&  Champion 

560 

$145 

560 

$100 

560 

$55 

All 

All 

65 

4-4 

1-1 

RL 

HF&SP 

El  Cajon  Inland  Empire 
C^ifornian 

$105 

$82 

MTWTFS 

65 

2-2 

2 

CT 

HF 

El  Centro  Post  Imperial 
Valley  Press 

None 

$120 

None 

$80 

None 

$40 

MTWTFS 

MTWTFS 

85 

3-2 

OF 

HF/SP 

Occ. 

Escondido  Times-Advocate 

600 

$225 

600 

$150 

600 

$75 

SMTWTF 

SMTWTF 

85/100 

3-3 

2-2 

OF 

HF 

Reg. 

Eureka  Humbolt 

Standard  Times 

1000 

$145 

1000 

$115 

1000 

$85 

All 

All 

Not 

4-4 

1-2 

RL 

HF 

Reg. 

1000 

$100 

1000 

$76 

1000 

$50 

SMTWTF 

SMTWTF 

65/85 

3-2 

1-1 

OF 

HF 

Occ 

Fontana  Herafd  News 

None 

$135 

None 

$90 

None 

$60 

MTWTFS 

85 

3-2 

2-2 

OF 

HF&SP 

Occ. 

Frenr>ont  Newark  Argus 

560 

$120 

560 

$84 

560 

$48 

MTTFS 

MTTFS  65/85/100 

2-2 

Offset 

HF 

Fremont  News-Register 

1000 

$110 

1000 

$80 

1000 

$50 

MTTFS 

MTTFS 

Vest 

2-2 

Offset 

HF 

a  Fresno  Bee 

980 

$343 

980 

$270 

560 

$187 

All 

All 

65 

5-4 

1-2 

CT 

HF 

Reg. 

Fullerton  News  Tribune 

980 

$200 

980 

$150 

980 

$85 

MTWTFS 

MTWTFS 

65 

3-3 

2-2 

CT 

HF&SP 

Occ. 

Garden  Grove  Orange 
County  News 

1000 

$500 

1000 

$400 

1000 

$250 

All 

All 

Vest 

22 

3.4 

-IP 

HF&SP 

Gilroy  Dispatch 

None 

$90 

None 

$45 

All 

2 

Offset 

Glendale  News-Press 

560 

$305 

560 

$205 

1000 

$105 

MTTFS 

All 

65 

3-3 

2-2 

CT 

HF&SP 

Occ. 

Goleta  Velley  Today 

None 

$195 

None 

$130 

None 

$65 

MTWTF  65/85/100 

2-2 

1 

Offset 

HF&SP 

Grtfs  Valley-Neveda 

City  Union 

600 

$110 

600 

$80 

600 

$50 

MTWTFS 

MTWTFS 

65 

4 

11 

OF 

HF 

Occ. 

Hanford  Sentinel 

600 

$115 

600 

$85 

600 

$55 

MTWTFS 

MTWTFS 

65/85/100 

2-2 

1-1 

OF 

HF 

Occ. 

Heyw^d  Review 

560 

$210 

560 

$168 

560 

$108 

All 

SMTWTFS 

85 

10-7 

1-1 

OF 

HF 

Hemet  News 

1176 

75% 

1176 

50% 

FS 

All 

Yes 

5-3 

1 

-IP 

HF&SP 

Hollister  Free  Lance 

$80 

1000 

$40 

MTWTF  ( 

55/85/100 

5-2 

11 

Offset 

HF 

Huntington  Beach 
Independent 

Page 

$120 

1176 

$90 

560 

$50 

MTTF 

MTVI/TF 

65 

2  2 

12 

CT 

HF 

Reg 

Hunfingtnn  Park  Signal 

560 

$120 

560 

$90 

560 

$50 

MTTF 

MTWTFS 

65 

3-3 

1-1 

CT 

HF 

Occ. 

Indio  News 

1000 

$110 

$85 

1000 

$55 

MTWTFS 

MTWTFS 

65 

2-2 

2-1 

RL 

HF&SP 

Irigirwood  News 

588 

$175 

5^ 

$125 

588 

$75 

MTTFS 

MTTFS 

Vest 

7  3 

1-1 

5/P 

HF&SP 

$595 

1000 

$485 

$325 

MTWTF 

MTWTF 

65  r 

3-2 

1-1 

CT 

HF 

Occ. 

Lancaster  Antelope  Valley 
Ledger-Gazette 

1000 

$165 

1000 

$110 

1000 

$55 

MTWTF 

MTWTF 

65 

3-2 

1-1 

RL 

HF&SP 

Occ. 

•  Livermore  Herald  &  News 

560 

$120 

560 

$84 

560 

P5 

All 

All 

65/85/100 

3-3 

Offset 

heg. 

Lodi  News-Sentinel 

None 

$135 

None 

$90 

None 

$45 

MTWTFS 

MTWTFS 

65 

3-2 

1-1 

CT 

hF 

Occ. 

Lompoc  Record 

588 

$150 

588 

$100 

588 

$50 

MTF 

MTWTF 

65/85 

7-3 

2  1 

OF 

HF 

Reg. 

Long  Beach  Independent 
Press  Teleysm 

1000 

$550 

1000 

$450 

1000 

$290 

All 

All 

65 

3-2 

24 

CT 

HF&SP 

Reg. 

I  a  Los  Angeles  Herald-Examiner  1000 

$825* 

1000 

$725f 

1000 

■TTTrOB 

All 

All 

65 

7  7 

4 

CT 

HF/SP 

Reg./Occ. 

•  Los  Angeles  Times 

1000 

$1950 

~m5 — 

$1575 

i?565~ 

$1355 

All 

All 

65 

4-4 

3-6 

RL 

HF 

Madera  Tribune 

V4Pq. 

$100 

Vi  Pg. 

$80 

Vi  Pg. 

$50 

MTWTF 

85 

4  2 

22 

OF 

HF 

Reg. 

Martinez  News-Gazette 

40 

75% 

40 

60% 

40 

35% 

All 

All 

65 

3-2 

33 

HF 

Marysville-Yuba  City 

Af^al  Democrat 

None 

$150 

None 

$100 

None 

$50 

MTWTFS 

MTWTFS  65/85/100 

3-3 

22 

OF 

HF 

Occ. 

Merced  Sun-Star 

None 

$125 

None 

$95 

None 

$65 

MTWTFS 

MTWTFS 

65/85 

4-3 

2-2 

OF 

HF 

Occ. 

980 

$180 

980 

$160 

560 

$130 

MTWTF 

SMTWTF 

65 

3-3 

RL 

HF 

Occ. 

Monrovia  News-Post 

1000 

$135 

1000 

$90 

1000 

$45 

MTTF 

All 

65«5/100 

5-2 

2-2 

OF  set 

HF 

Reg. 

Mui.ifirey  Peninsula  Herald 

602 

75% 

602 

70% 

602 

35% 

'  All 

All 

65 

3  2 

33 

CT 

HF 

Occ. 

Napa  Register 

600 

76% 

600 

50% 

600 

35% 

MTWTFS 

MTWTFS 

85 

3-3 

1-1 

OF  St 

HF 

Occ. 

Newport  Beach -Costa  Mesa 
Orange  Coast  Daily  Pilot 

None 

$255 

None 

$170 

None 

$85 

All 

All 

65 

4-2 

2-3 

RL 

HF 

Reg. 

a  Oakland  Tribune 

1000 

$aoo 

1000 

$600 

1000 

$269.50 

SWT 

All 

65 

4  3 

24 

5/P 

HF 

Reg. 

Oceanside  Blade  Tribune 

1000 

$195 

1000 

$135 

1000 

$95 

All 

All 

65/85/100 

33 

1-1 

CT 

HF&SP 

Ontario-Upland  Ri  gori 

None 

$395 

None 

$280 

None 

$165 

All 

All 

Vest 

4-3 

2-4 

5/P 

HF 

Occ. 

Orange  County  News 
Tribune 

980 

$190 

980 

$130 

980 

$70 

MTWTFS 

MTWTFS 

65 

5-3 

2-2 

CT 

HF 

Reg. 

a  BOroville  Mercury-Register 

540 

$45 

MTWTFS  65/85/100 

2-2 

2-1 

CT 

HF 

Oxnard  Press  Courier 

None 

$135 

None 

$105 

None 

$70 

All 

All 

65 

33 

2-2 

RL 

HF 

588 

$255 

588 

$170 

588 

$85 

All 

65/85/100 

Offset 

a  Palo  Alto  Times 

14 

$160 

14 

$150 

14 

$100 

MTVirrFS 

MTWTFS 

65 

4  4 

2  2 

CT 

HF 

_ ^ 

Pasadena  Star-News 

600 

$300 

600 

$275 

600 

$225 

All 

All 

65 

2-2 

2 

CT 

HF&SP 

Reg 

Paso  Robles  Press 

40 

$50 

MTTF 

MTWTF 

65/85 

2 

11 

OF 

HF 

Occ. 

Petaluma  Argus-Courier 

None 

$105 

None 

$75 

None 

$45 

MTWTFS 

MTWTFS 

65/85/100 

3-3 

1-1 

Offset 

HF&SP 

Occ. 

Pittsburg  Post-Dispatch 

1000 

$100 

1000 

$50 

MTTF 

MTTF 

65/85/100 

101 

Offset 

HF 

Pomona  Progress  Bulletin 

None 

$395 

None 

$280 

None 

$165 

All 

All 

Yes 

4  3 

2-4 

RL 

HF 

Porterville  Recorder 

Pag* 

1500 

STM" 

684 

$50 

MTWTF 

MTWTFS 

85 

5-2 

2 

OF 

HF&SP 

Red  Bluff  News 

None 

$100 

None 

$70 

None 

MTWTFS 

MTVn'FS 

100 

3-3 

11 

OF 

HF/SP 

Occ. 

6  Redding  Record-Sear  i  -  u' 

450 

$105 

None 

$83 

None 

$61 

MTINTFS 

MTWTFS 

65 

3-3 

2-2 

RL 

HF 

Occ. 

Radland  Facts 

All 

$120 

All 

$90 

All 

$65 

MTWTFS 

MTWTFS 

85/100 

2  2 

2-2 

OF 

HF 

Occ. 

e  Redwood  City  Tribune 

None 

$140 

None 

$95 

None 

$70 

MTWTFS 

MTVyTFS 

Yest 

33 

2-2 

RL 

HF 

Reg. 

a  Richmond  Independent 

588 

$210 

588 

$165 

588 

$110 

MTWTFS 

MTWTFS 

Yes 

5-3 

2-2 

RL 

HF 

- 

Riverside  Press-Enterprise 

None 

$382 

560 

$292 

1000 

$175 

All, 

All 

65 

2-2 

11 

CT 

HF&SP 

Occ. 

40" 

$150 

40" 

$100 

HESSli 

$50 

MTWTF 

MTWTF 

65/85 

84 

2  2 

_ 2^ 

HF 

Occ. 

*  Voluine  rate  discount  available.  t  AdPro  inks  available. 
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CALIFORNIA  (Cont'd.) 

Sacramento  Bee 

980 

$395 

980 

$305 

560 

$220 

All 

All 

Vest 

5-5 

1-3 

RL 

HF 

Occ. 

a  Sacramento  Union 

None 

$370 

None 

$300 

None 

$225 

All 

All 

Vest 

4-2 

1-2 

Offset 

HFgiSP 

Reg. 

Salinas  Californian 

1204 

$150 

1204 

$125 

None 

$65 

MTWTF 

MTWTFS 

65 

5-3 

1-1 

RL 

HF 

Occ. 

San  Bernardino  Sun-Telegram 

1" 

$385 

1" 

$285 

1" 

$175 

MTWTFS 

All 

65 

2-2 

1-1 

CT 

HF 

Keg. 

San  Clemente  Sun-Post 

Page 

$150 

Page 

$100 

’/.  Pg. 

$50 

MTWTF 

MTWTF 

Vest 

5-3 

2-2 

Offset 

HF 

San  Diego  Union  Tribune 

1000 

$700 

1000 

$560 

1000 

$400 

All 

All 

35/100 

4 

1-2 

OF 

HF 

Reg. 

a  San  Fernando  Valley  Times 

None 

$365 

None 

$260 

None 

$155 

All 

Vest 

3-2 

2-2 

-/P 

HF 

•  San  Francisco 

Examiner  &  Chronicle 

1000 

$1200 

1000 

$1200 

1000 

$650 

All 

All 

65 

4-2 

3-3 

-/- 

HF 

Occ. 

San  Francisco 

Commercial  News  (Tab.) 

50% 

30% 

bb 

1 

CT 

HF 

a  San  Gabriel  Valley  Tribune 

600 

$315 

600 

$235 

600 

$180 

Not 

5/P 

HF 

San  Jose  Mercury-News 

1000 

$600 

1000 

$533 

1000 

$330 

All 

All 

Vest 

3-3 

3-3 

RL 

HF 

Occ. 

San  Leandro  News 

1000 

$110 

1000 

$80 

1000 

$50 

MTTFS 

MTTFS 

Vest 

3-3 

2-2 

Offset 

HF&SP 

a  9San  Luis  Obispo 

Telegram  Tribune 

None 

$100 

None 

$75 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

4-3 

2-2 

RL 

HF 

•  San  Mateo  Times  & 

News  Leader 

1000 

$230 

1000 

$185 

600 

$125 

MTWTFS 

MTWTFS 

65 

3  3 

2  1 

CT  • 

HF 

Occ. 

San  Pedro  News  Pilot 

560 

$375 

560 

$270 

560 

$175 

All 

All 

55/85/100 

4  2 

2-2 

Offset 

HFSiSP 

Reg. 

San  Pedro  News-Pilot 

560 

$375 

560 

$270 

560 

$175 

All 

All  65/85/100 

4-2 

5T 

HF 

Reg. 

•  San  Rafael 

Independent-Journal 

1000 

$195 

1000 

$165.75 

600 

$126.75 

MTWTFS 

MTWTFS 

65 

3-3 

2-2 

CT 

HF 

Reg. 

Santa  Ana  Register 

1000 

$595 

1000 

$485 

1000 

$325 

All 

All 

65 

3-2 

2-2 

CT 

HF 

Reg. 

Santa  Barbara  News-Press 

1000 

$205 

1000 

$145 

600 

$90 

All 

All 

65  f 

33 

2  2 

OF 

HF 

Reg. 

Santa  Cruz  Sentinel 

560 

$180 

560 

$120 

560 

$60 

SMTWTF 

SMTWTF 

65  f 

3-2 

2-2 

CT 

HF 

Santa  Maria  Times 

None 

$100 

None 

$75 

None 

$50 

MTWTFS 

MTWTFS 

85 

3-2 

12 

OF 

HF 

Reg. 

Santa  Monica 

Evening  Outlook 

588 

$190 

588 

$140 

588 

$94 

SMTWTF 

SMTWTF 

65 

2-2 

1 

CT 

HF. 

Occ. 

Santa  Paula  Chronicle 

None 

$313 

None 

$210 

None 

$5(5 

MtWTF 

MTWTF 

65 

3-1 

11 

CT 

HF/SP 

Occ. 

•  BSanta  Rosa  Press  Democrat 

1000 

$285 

1000 

$190 

600 

$145 

SMTWTF 

SMTWTF 

Vest 

7-7 

12 

-/P 

HF 

Occ. 

Sonora  Union-Democrat 

None 

60+10% 

MTWTF 

65 

2 

2 

OF 

HF/SP 

Occ. 

South  Lake  Tahoe  Tribune 

14 

$125 

14 

$90 

14 

$55 

MTWTF 

MTWTF 

Vest 

3-3 

2-2 

Offset 

HF 

Reg. 

Stockton  Record 

14 

$250* 

14 

$210* 

14 

$125* 

All 

All 

65 

7  3 

2-2 

CT 

HF/SP 

Reg. 

Sunnyvale  Standard 

Register  Leader 

588 

$50 

All 

Yes 

2 

2  2 

HF 

Taft  Midway  Driller 

None 

$80 

f588 

$50 

MTWTF 

MTWTF 

Yes 

85 

2-2 

OF 

HF 

Thousand  Oaks 
News-Chronicle 

None 

$171 

None 

$114 

None 

$57 

SMTWTF 

SMTWTF 

Vest 

65/85 

2  2 

OF 

HF 

Reg. 

Torrence- Redondo  Beach- 
Hermosa  Beach-Manhattar 
Beach  South  Bay  Breeze 

560 

$360 

560 

$270 

None 

$175 

All 

All 

Vest  65/85/100  2-2 

OF 

HF 

Reg. 

Tulare  Advance- 
Register  &  Times 

None 

$65 

None 

$50 

None 

$35 

MTWTFS 

MTWTFS 

Vest 

33 

11 

RL 

HF&SP 

Occ. 

Turlock  Journal 

923 

$90 

980 

$45 

MTWTFS 

MTWTFS 

Vest 

4-4 

3-3 

RL 

HF 

Occ. 

•  Vallejo  Times-Herald  & 
News-Chronicle 

40" 

200 

40" 

$160 

40" 

$100 

All 

All 

65 

3-2 

3-3 

-/P 

HF 

Occ. 

Van  Nuys  News  & 

Valley  News 

1000 

$372 

1000 

$267 

1000 

$162 

STF 

STTF 

65 

5-3 

3-4 

CT 

Ventura  Star-Free  Press 

20" 

$155 

168" 

$120 

168" 

$75 

All 

All 

65 

3-3 

2  2 

CT 

HF&SP 

Reg 

Victorville  Press 

IV  one 

sbv 

$60 

MTWTF 

MTWTF 

bb/btVlUO 

2-2 

M 

OF 

HF 

Occ 

Visalia  Times-Delta 

None 

$130 

None 

$115 

None 

$75 

MTWTFS 

Vest 

3-3 

2-3 

OF 

HF 

Occ. 

•  Walnut  Creek  Contra 

Costa  Times 

$190 

$160 

48" 

$100 

MTWTFS 

STWTF 

85 

5 

2 

OF 

HF 

Occ. 

Watsonville  Register- 
Pajaronian  &  Sun 

None 

$145 

None 

$100 

None 

$55 

F 

MTWTFS 

65/85/100 

4-3 

11 

CT 

HF 

Occ. 

West  Covina  Tribune 

600 

$315 

600 

$235 

600 

$180 

All 

All 

65 

52 

6-6 

CT 

HF 

Whittier-News 

1320 

$210 

1320 

$150 

660 

$90 

All 

All 

65 

5-2 

6-6 

RL 

HF 

Willows  Journal 

1000 

50% 

1000 

25% 

MTWTF 

MTWTF 

65/85/100 

3-2 

3-3 

Offset 

HF&SP 

Woodland  Democrat 

Page 

$135 

1000 

$85 

1000 

$60 

MTWTFS 

MTWTFS 

65/85/100 

3-3 

3-3 

Offset 

HF&SP 

COLORADO 

Alamosa  Valley  Courier 

40" 

$150 

40" 

$100 

40" 

$50 

MT 

MTWTF 

65/85/100 

10-3 

2-2 

OF 

HF 

Reg. 

Boulder  Camera 

1000 

$160 

1000 

$110 

1000 

$55 

All 

All 

65/85/100 

4  3 

1-1 

OF 

HF 

Reg. 

Canon  City  Record 

560 

$125 

560 

$80 

560 

$40 

MTWTFS 

MTWTFS 

8b 

3-3 

2-2 

OF 

HF/SP 

Occ. 

Colorado  Springs  Sun 

172 

$200 

172 

$140 

609 

$80 

All 

All 

65 

4  3 

2-2 

CT 

HF&SP 

Reg. 

•  Colorado  Springs 

Gazette-T  elegraph 

1000 

$340 

1000 

$230 

1000 

$80 

All 

All 

65 

4  3 

2-2 

CT 

HF 

Occ. 

Craig  N.W.  Colorado  Press 

P9- 

$75 

MTWTF 

65/85/100 

Offset 

HF 

•  Denver  Post 

1000 

50%* 

1000 

40%* 

1000 

25%  • 

SMTWS 

All 

65 

7-7 

1 

OF 

HF 

Occ. 

•  6 Denver  Rocky  Mountain  News  6x200  15% 

6x200 

15% 

6x200  15% 

All 

All 

65 

5-2 

3-3 

cf 

HF 

Reg. 

Durango  Herald 

560 

$120* 

560 

$80* 

560 

$40* 

SMTWTF 

SMTWTF 

100 

3-3 

2-2 

OF 

HF 

Reg. 

Fort  Collins  Coloradoan 

None 

$135 

None 

596 

None 

$50 

SMTWTF 

SMTWTF 

65 

4-3 

2  2 

OF 

HF 

Occ. 

Fort  Morgan  Times 

1000 

$95 

1000 

$70 

1000 

$45 

MTWTFS 

85/100 

-2 

1-1 

Offset 

HF 

Golden  Transcript 

Page 

$110 

1200 

$75 

1000 

$45 

F 

MTWTF 

65/85/100 

2-1 

1-2 

OF 

HF 

Reg. 

•  6Grand  Junction  Sentinel 

None 

60% 

None 

40% 

None 

25% 

All 

All 

85/100 

5-3 

yr 

OF 

HF&SP 

Greeley  TribuneSt  Republican  1000 

$160 

1000 

$110 

1000 

$60 

MTWTFS 

MTWTFS 

65/85/100 

3-3 

1-1 

Offset 

Occ. 

La  Junta  Tribune-Democrat 

600 

$81.50 

600 

$60.50 

800 

$39.50 

MTWTFS 

MTWTFS 

65/85/100  14-7 

1-1 

Offset 

HF 

9  Lamar  Tri-State  News 

1000 

50% 

1000 

33-1/3% 

MTTF 

85/100 

5 

2 

OF 

HF 

Occ. 

Longmont  Times-Call 

None 

$129 

None 

$86 

None 

$43 

MTWTFS 

MTWTFS 

85 

3  2 

2  1 

OF 

HF/SP 

Occ. 

Loveland  Reporter-Herald 

None 

$132 

None 

$88 

None 

$44 

MTWTFS 

MTWTFS 

65 

2 

2-1 

OF 

HF 

Occ. 

•  Montrose  Press 

500 

$120 

500 

$80 

500 

$40 

MT 

MTWTF 

85 

3-2 

2 

OF 

HF 

Occ. 

Pueblo  Star-Journal 

Chieftain 

600 

$225 

600 

$170 

600 

$115 

All 

All 

65 

2-1 

2-1 

CT 

HF&SP 

Occ. 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 
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COLORADO  (Cont'd.) 

Rocky  Ford  Gazette 

1000 

$120 

1000 

$80 

1000 

$40 

MTWT  65/85/100  3 

2 

Offset 

HF&SP 

Sterling  Journai-A^ocate 

Vooo 

$90 

1000 

$70 

1000 

$50 

MTWTFS 

MTWTFS  65/85/100  7-3‘ 

2-2 

OF 

HF&SP 

bcc. 

CONNECTICUT 


9  Bridgeport  Post  &  Telegram 

Page 

$370 

Page 

$310 

1000 

$170 

All 

SMTFS 

Not 

7-7 

3-2 

RL 

HF 

Reg. 

Bristol  Press 

850 

$285 

850 

$190 

850 

$95 

MTTFS 

MTwrrFS 

65/85 

7-7 

1 

CT 

HF/SP 

Occ. 

6  Danbury  News-Times 

1000 

$225 

1000 

$175 

1000 

$125 

All 

All 

65/85 

M 

2-2 

OF 

HF 

Reg. 

Greenwich  Time 

Page 

$340 

Page 

$210 

1000 

$185 

MTWTF 

65/85 

22 

2-2 

OF 

HF 

Occ. 

Hartford  Courant 

Page 

$564* 

Page 

$408* 

1000 

$252* 

All 

AM 

65 

7 

RL 

HF/SP 

Reg. 

Hartford  Times 

Page 

$420 

Page 

$305 

1000 

$190 

All 

All 

65 

5-5 

2-1 

RL 

HF&SP 

Occ 

Manchester  Herald 

None 

$225 

None 

$150 

None 

$75 

MTWTFS 

MTWTFS 

85 

53 

-1 

OF 

HF&SP 

Occ. 

•  9Meriden  Morning 

Record  &  Journal 

1000 

$140 

1000 

$85 

MTWTFS 

65 

3 

1  1 

CT 

HF 

9  Middletown  Press 

1000 

$255 

1000 

$170 

1000 

$85 

MTWTFS 

MTWTFS 

65 

3-3 

22 

RL 

HF 

Milford  Citizen 

1000 

$300 

1000 

$200 

1000 

$100 

SMTWTF 

SMTWTF 

65/85 

3-2 

1-2 

OF  t 

Occ. 

Naugatuck  News 

None 

$75 

MTWTFS 

100 

7-3 

2 

Offset 

HF&SP 

9New  Britain  Herald 

1000 

$225 

1000 

$175 

None 

$105 

MTWTFS 

MTWTFS 

65/85 

5-5 

22 

OF 

HF 

Occ. 

New  Haven  Journal-Courier  & 
Register 

1000 

$420 

1000 

$330 

1000 

$235 

All 

AM 

65 

5-5 

3  1 

CT 

HF 

Occ. 

9  New  London  Day 

1000 

$260 

1000 

$195 

14 

$130 

MTWTFS 

MTWTFS 

65 

5-5 

3-3 

CT 

HF 

6  Norwich  Bulletin 

1000 

$250 

1000 

$175 

1000 

$100 

All 

SMTWFS 

85/100 

5-3 

2-2 

OF 

HF 

bcc. 

Stamford  Advocate 

1000 

$170 

MTWTFS 

65 

3 

1 

CT 

HF 

Torrington  Register 

1000 

$140 

980 

$75 

MTWTFS 

MTWTFS 

85/100 

5-5 

2  1 

OF 

HF 

Vernon  Journal 

Inquirer 

1000 

$200 

1000 

$140 

1000 

$75 

MTWTFS 

MTWTFS 

65/85/100 

5-3 

2  2 

Offset 

HF 

Occ. 

a  Waterbury  Republican 
&  American 

980 

$200* 

980 

$150* 

980 

$100* 

AM 

AM  1 

35/85/100 

7  7 

2-2 

OF 

HF 

Req 

9Wiliimantic  Chronicle 

None 

$60 

MTWTF  1 

55/85/100 

2  2 

Offset 

600 

$60 

MTWTFS 

65 

6-6 

-2 

Offset 

HF 

Occ. 

DELAWARE 

Delaware  State  News 

None 

$225 

None 

$150 

None 

$75 

SMTWTF 

SMTWTF 

Not 

3  3 

2  2 

Offset 

HF 

Reg 

Milford  Eagle 

None 

$240 

None 

$160 

None 

$80 

SMTTFS 

AM 

85 

5-3 

1-1 

Offset 

Occ. 

Wilmington  News  &  Journal 

600 

$435 

600 

$335 

600 

$235 

MTWTFS 

MTWTFS 

65 

5  3 

3  1 

CT 

HF&SP 

Occ. 

DISTRICT  OF  COLUMBIA 

Washington  Post 

1000 

$765 

1000 

$620 

1000 

$515 

All 

AM 

65  105 

36 

CT 

HF 

•  Washington  Star  News 

1000 

$750 

1000 

$600 

1000 

$475 

All 

AM 

65 

7  3 

2-5 

CT 

HF&SP 

Reg. 

FLORIDA 

Boca  Raton  News 

None 

$120 

None 

$85 

None 

$50 

STWTF 

STWTF 

Vest 

3  2 

2-1 

Offset 

HF&SP 

Reg. 

•  Bradenton  Herald 

1000 

$175 

1000 

$135 

1000 

$85 

MTWTFS 

AM 

65/85 

5  3 

11 

-/- 

HF 

Reg. 

Clearwat'  r  Sun 

60" 

$260 

60" 

$195 

60" 

$125 

SMTWTF 

SMTWTF 

65 

4  4 

2  2 

OF 

HF 

Reg. 

a  Cocoa  Today 

None 

$275 

None 

$205 

None 

$150 

AM 

All  65/85/100 

5-5 

3  2 

OF 

HF 

Reg. 

6  Daytona  Beach  News- Journal 

450 

$258 

450 

$193  50 

450 

$129 

AM 

All  65/85/100 

7-3 

2 

OF 

HF 

Reo. 

a  Delar>d  Sun-News 

600 

$140 

600 

$100 

600 

$55 

SMTWTF 

SMTWTF65/85/100 

3-2 

12 

OF 

HF 

Occ. 

Fort  Lauderdale  News 

1000 

$370 

1000 

$370 

1000 

$235 

AM 

All 

65 

33 

22 

CT 

HF 

Fort  Myers  News-Press 

980 

$195 

980 

$138 

980 

$78 

AM 

AM 

65 

5-4 

2-2 

CT 

HF&SP 

Reg. 

Fort  Pierce  News  Tribune 

1000 

$175 

1000 

$125* 

1000 

$93 

SMTWTF 

SMTWTF 

65/85/100 

3-3 

1-1 

Offset 

HF 

Occ 

Fort  Walton  Beach 

Playground  Daily  News 

680 

$210 

680 

$170 

680 

$85 

SMTWTF 

SMTWTF 

65/85/100 

5-3 

1-1 

Offset 

HF 

Gainsviile  Sun 

1000 

$202 

1000 

$153 

1000 

S85 

SW 

AM 

65/85/100 

3-3 

22 

Offset 

HF 

Occ. 

Hollywood  Sun-T  attler 

'k  Pg. 

$250 

y.  Pg. 

$200 

14 

$100 

MTWTFS 

MTWTFS 

65 

5-3 

1-1 

CT 

HF 

Reg 

Honr>estead  News  Leade' 

1000 

$172 

1000 

$115 

1000 

$63 

MTWTF 

MTWTF 

65/85/100 

7  2 

2  2 

Offset 

Occ 

Jacksonville  Journal  & 
Times-Union 

70 

$500 

70 

$400 

70 

$300 

AM 

All 

65 

10  10 

2  2 

-/P 

HF&SP 

Reg. 

•  Key  West  Citizen 

1000 

$150 

1000 

$100 

1000 

$50 

SMTWTF 

SMTWTF 

65 

5-2 

2-2 

Offset 

HF 

Occ. 

Kissimmee  Osceola  Sun 

'y.Pg. 

$112 

y.  Pg. 

$45 

y.  Pg. 

$28 

MTWTF 

MTWTF 

85 

7  3 

2-1 

Offset 

HF 

Rea. 

•  Lakeland  Ledger 

None 

$235 

None 

$175 

None 

$115 

AM 

All 

RR 

3-3 

3-3 

CT 

HF&SP 

Occ. 

a  Lake  Wales  Highlander 

Page 

$95* 

Page 

$65* 

Page 

$35* 

SMTWTF 

SMTWTF 

65/85/100 

2  2 

4-5 

Offset 

HF&SP 

Reg. 

Leesburg  Commercial 

1000 

$120 

1000 

$80 

1000 

$40 

SMTWTF 

SMTWTF 

BS/RR/inn 

10  3 

Offset 

HF 

Occ. 

Marianna  Jackson 

County  Floridian 

None 

$110 

None 

$75 

None 

$40 

TWTFS 

65/85/100 

3-2 

2 

Offset 

HF&SP 

Melbourr>e  Times 

None 

$170 

None 

$115 

None 

$75 

All 

All 

65/85/100 

6  3 

22 

Offset 

HF 

e  Miami  Herald 

Norte 

$996 

None 

$711 

None 

$461 

All 

All 

65/85/100 

7  4 

15 

RL 

HF&SP 

Reg. 

•  Miami  News 

None 

$996 

None 

$711 

None 

$461 

MTWTFS 

MTWTFS 

Vest 

7  4 

15 

HF&SP 

Reg 

6  Miami  Beach  Sun 

1000 

$225 

1000 

$150 

1000 

$$75 

STWTF 

Vest 

lO-S 

1-1 

Oftet 

HFASP 

Naples  Collior  County  News 

70 

$150 

70 

$100 

70 

$50 

SMTWTF 

SMTWTF  65 

4-2 

2-2 

Offset 

HF 

Occ. 

Ocala  Star-Banner 

1000 

$150 

1000 

$120 

1000 

$75 

SMTWTF 

SMTWTF 

65/85/100  4-4 

2- 

OF 

HF/SP 

Reg 

a  Orlando  Santinal  &  Star 

44 

$430 

44 

$370 

44 

$280 

All 

AM 

85/100 

1  14-14 

2-2 

Offset 

HF 

Reg. 

Panama  City  Naws-Harald 

1000 

$200 

1000 

$125 

1000 

$75 

All 

65/85/100 

10  3 

OF 

HF&SP 

Occ. 

a  Paniacola  News-Journal 

1000 

$320 

1000 

$265 

1000 

$225 

All 

All 

65 

4-4 

2-2 

CT 

HF 

Occ. 

Pompano  Beach  Sun  Sentina 

1  1000 

$370 

1000 

$370 

1000 

$235 

All 

All 

85 

4  3 

22 

CT 

HF 

Reg. 

Punta  Gorda 

Herald-News 

$50 

MTWTFS 

85 

2-2 

Offset 

e  St.  Augustirte  Record 

None 

$100 

None 

$75 

None 

$50* 

MTWTFS 

MTWTFS 

65/85/80 

10-5 

22 

Offset 

HF 

Occ. 

a  St.  Paterfaurg  Times  & 
Indepandint 

420 

$590 

420 

$375 

420 

$265 

All 

AM 

65/85/100 

'  5^3 

33 

Offset 

HF&SP 

Req. 

a  Sanford  Harald 

1000 

$150 

1000 

$100 

1000 

$50 

SMTWTF 

SMTWTF 

85 

5-3 

2-3 

Offset 

HF 

Occ. 

Sarasota  Harald-Tribune 
ft  Journal 

1000 

$240 

1000 

$180 

1000 

$120 

AM 

All 

65/85 

4-4 

1-2 

CT 

HF&SP 

Reg. 

•  Volume  rate  discount  available.  t  AdPro  inks  available 


34 


EDITOR  ac  PUBLISHER  for  March  30,  1974 


Daily  Newspapers  offering  ROP  color:  rates  and  data  —  Cont'd. 

Compiled  by  Editor  &  Publisher  and  Reilly-Lake  Shore  Graphics,  Chicago,  March,  1974 


3  Colors  3-Color*  2  Colors 
and  Black  extra  and  Black 
Min.  Size  charge  Min.  Size 


2-Color*  1  Color  1-Color* 
extra  and  Black  extra 
charge  Min.  Size  charge 


Days 
of  Wk. 
Process 
color 
Avail. 


Days 

ojVWk.  Halftone  Closing 
Spot  devs  for 

color  Screen  jyn 
Avail.  Acceptable  Spot  Col. 


No.  of 
Progs 
and 
Proofs 


Printing 

Process 

Used 


Pre-Prt. 

Inserts 

Accepted 


Use 

Edit 

Color 


FLORIDA  (Cont'd.) 


Tallahassee  DeriKTcrat 

None 

$225 

None 

$175 

None 

$100 

All 

All 

65/85/100 

3-3 

2-2 

OF 

HF 

Reg. 

• 

Tampa  Tribune  &  Times 

1000 

$550 

1000 

$450 

1000 

$325 

All 

All 

65 

4-4 

2-2 

CT 

HF&SP 

Reg. 

Titusville  Star-Advocate 

1000 

$170 

1000 

$115 

1000 

576 

MTWTF 

MTINTF 

65/85/100 

5-3 

2-2 

OHset 

- 

Reg. 

• 

West  Palm  Beach  Post-Times 

8S0 

$295 

850 

$245 

850 

$195 

All 

All 

65/85/100 

7-3 

2-1 

OHset 

HF 

Rag. 

Winter  Haven  NevwChief 

None 

580 

None 

$45 

SMTWTF 

SMTWTF 

65/85/i90 

7-4 

2-2 

Offset 

HF 

Occ. 

GEORGIA 

Albany  Herald 

500 

$135 

500 

$110 

500 

$85 

All 

All 

65 

7-4 

2-1 

RL 

HF 

Occ. 

Americus  Time$*Recorder 

1000 

$105 

1000 

$85 

1000 

$50 

MTTF 

MTWTFS 

65/85/100 

6-3 

1-1 

Offset 

HF&SP 

Occ. 

• 

Athens  Banner  Herald 

560 

$148.03 

560 

$1 1 1 .02 

560 

$63.44 

All 

All 

85/100 

4-3 

1 

Offset 

HF&SP 

Reg. 

• 

Athens  News 

560 

$126.90 

560 

$105 

560 

$60 

All 

All 

Not 

7-5 

1-1 

OF 

HF 

• 

Atlanta  Journal  Constitution 

600 

$920 

600 

$736 

600 

$552 

All 

All 

65 

10-10 

3-3 

CT 

HF 

Occ. 

6  Augusta  Chronicle 

None 

$252.72 

None 

$189.27 

None 

$125.83 

All 

All 

85/100 

7-4 

1-1 

OF 

HF 

Rag. 

Brunswick  News 

500 

$75 

MTWTFS 

85 

3 

2-1 

Offset 

HF 

• 

Columbus  Ledger-Enquirer 

1000 

$225 

1000 

$175 

1000 

$125 

All 

All 

65 

4-4 

2 

CT  » 

HF&SP 

Reg. 

Cordele  Dispatch 

1000 

$150 

1000 

$65 

1000 

$40 

MTWTF 

MTWTF 

65/85 

3-3 

2-1 

OF 

HF 

Occ. 

Dalton  Citizen-News 

None 

$75 

MTWTFS 

MTVfTFS 

Yes 

3-3 

1-1 

RL 

HF6SP 

Gainsville  Times 

None 

$165 

None 

$120 

None 

$65 

SMTWTF 

SMTWTF 

65/85/100 

3-2 

1-1 

OF 

HF 

Reg. 

Griffin  News 

60 

$100 

60 

$75 

60 

$50 

MTWTFS 

MTWTFS 

85 

2-1 

1^ 

Offset 

HF&SP 

Reg. 

LaGrartge  News 

1000 

$65 

1000 

$65 

1000 

$40 

MTWTFS 

All 

Vest 

2-2 

1- 

OF 

HF&SP 

Occ. 

Lawrenceville  Gwinnett  News 

None 

$225 

None 

$150 

None 

$75 

SMTWTF 

SMTWTF  65/85/100 

4-2 

1-1 

Offset 

HF 

Rsg. 

Macon  Telegraph  &  News 

None 

$295 

None 

$225 

None 

$160 

All 

All 

65 

5-3 

2-2 

CT 

HF&SF 

Reg. 

Marietta  Journal 

%Pg. 

$200 

MPg. 

$150 

54  Pg. 

$110 

SMTWTF 

SMTWTF 

100 

2-2 

1-1 

OF 

HF 

Reg. 

Moultrie  Observer 

1000 

$100 

1000 

$75 

1000 

$50 

MTWTFS 

MTWTFS 

65/85 

3-3 

1-1 

OF 

HF 

Reg. 

• 

Rome  News-Tribune 

1000 

$200 

1000 

$135 

1000 

$75 

SMTWTF 

SMTWTF 

85/100 

3-2 

1-1 

OF 

HF 

Reg. 

• 

Savannah  News  &  Press 

1000 

$307 

1000 

$243 

1000 

$180 

All 

All 

65 

3-3 

1-1 

CT 

HF&SP 

Occ. 

Statesboro  Herald 

560 

$35 

MTWTF 

85 

1-1 

1-1 

Offset 

HF&SP 

Occ. 

Thomasvitle  Times*Enterprise 

Page 

$433 

Page 

$398 

P»ge 

$358 

All 

All 

65/85/100 

5-3 

2-2 

Offset 

HF 

Occ. 

Valdosta  Times 

None 

$70 

All 

Not 

-4 

2-2 

RL 

HF 

Occ. 

Warner  Robins  Sun 

1000 

$225 

1000 

$150 

1000 

$75 

MTWTF 

MTWTF 

65/86/100 

7-4 

2-2 

Offset 

HF&SP 

Reg. 

Waycross  Journal-Herald 

1000 

$120 

1000 

$85 

1000 

$50 

MTWTFS 

MTWTFS 

65 

5-3 

2-2 

RL 

- 

Occ. 

West  Point  Valley  Times-News 

None 

$60 

None 

$35 

All 

65/85/100 

Offset 

HF 

HAWAII 


e  Hilo  Hawaii  Tribune-Herald 

None 

$150 

None 

$125 

None 

$85 

SMTWTF 

SMTWTF  65/85/100 

4-3 

1-1 

Offset 

HF&SP 

Reg. 

Honolulu  Advertiser  & 

Star  Bulletin 

1334 

$551 

1207 

$431 

1080 

$310 

All 

All  65 

7-7 

2-2 

CT 

HF 

Occ. 

Honolulu  Hawaii  Hochi 

None 

$97 

None 

$66 

All 

All  65/85/100 

14-14 

3 _ 

Offset 

_ 

IDAHO 


Blackfoot  News 

None 

$95 

None 

$50 

$37* 

All 

All  65/85/100 

2-1 

4-2 

Offset 

HF 

6  8  Boise  Statesman 

980 

$230 

980 

$180 

None 

$130 

All 

All 

65 

7-7 

2-2 

CT 

HF/SP 

Occ. 

e  Burley  Co.  Idaho  Press 

$95 

$55 

MTWTF 

MTWTF  65/85/100 

7-7 

2 

Offset 

HF&SP 

a  Caldwell  News  Tribune 

560 

$100 

560 

$75 

560 

$50 

65/85/100 

3-3 

1-1 

Offset 

HF 

Occ. 

Coeur  d'Alene  Press 

600 

$110 

600 

$80 

None 

$50 

All 

All  65/85/100 

6-2 

1 

Offset 

HF 

Idaho  Falls  Post-Register 

700 

$110 

700 

$90 

700 

$50 

SMTWTF 

SMTWTF 

65 

6-4 

3-1 

CT  ■ 

HF 

Occ. 

•  Lewiston  Tribune 

600 

$163 

600 

$121 

600 

$79 

All 

All  65/85/100 

7-4 

1-1 

OF 

HF 

Occ. 

6M0SCOW  Idahonian 

None 

$180 

None 

$120 

None 

$60 

MTWTFS 

MTWTFS  65/85/100 

2-3 

1-1 

OF 

HF 

0<x. 

Nampa  Free  Press 

560 

$100 

560 

$75 

560 

$50 

MTWTFS 

MTWTFS 

65/85/100 

3-3 

1-1 

Offset 

HF&SP 

bcc. 

e  Pocatello  State  Journal 

600 

$105 

600 

$75 

600 

$45 

SMTWTF 

SMTWTF 

65 

3-2 

2-2 

OF 

HF&SP 

Occ. 

Twin  Falls  TimeS'News 

None 

$180 

None 

$140 

None 

$90 

SMTWTF 

SMTWTF 

65/85/100 

4-3 

1-2 

Offset 

HF 

Reg. 

ILLINOIS 

9Alton  Telegraph 

1000 

$170 

1000 

$130 

1000 

$80 

MTWTFS 

MTWTFS 

65 

5-3 

-1 

CT 

HF 

Occ. 

a  Aurora  Beacon-News 

’/.  Pg. 

$200 

%  Pg. 

$180 

y,  Pg. 

$165 

All 

All 

65 

7-5 

2-2 

- 

HF&SP 

Occ. 

9Belleville  News-Democrat 

1000 

$100 

MTWTF 

65 

3 

2-2 

CT 

HF 

Occ. 

Belvidere  Republican 

None 

$125 

None 

$90 

None 

$55 

MTWTFS 

MTWTFS 

65/85/100 

4-3 

2-2 

Offset 

HF 

Occ. 

6  Bloomington-Normal 
Pantagraph 

812 

$200 

812 

$150* 

812 

$100 

All 

All 

65 

5-5 

3-1 

CT 

HF 

Occ. 

Canton  Ledger 

1000 

$90 

1000 

$70 

1000 

$50 

MTWTFS 

MTWTFS 

65/85/100 

3-3 

1-1 

Offset 

HF&SP 

Reg. 

Carbondale-Herrin  Murphysboro 
Southern  Illinoisan 

1000 

$85 

All 

-1 

RL 

HF 

Central ia-Central  City- 
Wamac  Sentinel 

1190 

$150 

1190 

$100 

1190 

$50 

SMTWTF 

SMTVI/TF 

100 

-3 

1-1 

OF 

HF 

Champaign  Courier 

1000 

$75 

All 

65 

4 

1-1 

RL 

HF 

Occ. 

Champaign-Urbana  News- 
Gazette 

1000 

$150 

1000 

$110 

1000 

$75 

SMTWTF 

SMTWTF 

Vest 

4-4 

1-2 

RL 

HF 

Occ. 

Charleston  Coles  County  Times  None 

$140 

None 

$100 

None 

$60 

MTWTFS 

MTWTFS 

I  65/85/100 

7-5 

2-2 

OF 

HF&SP 

eChicago  Today 

Page 

$730 

Page 

$730 

Page 

$625 

MTVirrF 

SMTWTF 

65 

5 

2-1 

RL 

HF 

Rag. 

9  Chicago  Calumet 

None 

$195 

None 

$130 

None 

$65 

MTWTFS 

MTWTFS 

65 

3-2 

3-3 

OF 

HF&SP 

Occ. 

Chicago  Daily  Defender 

$450 

Paoe 

$175 

1000 

$125 

MTWTS 

MTWTF 

65 

7-4 

2-2 

OF 

HF 

Occ. 

e  Chicago  News 

Page 

$913 

Page 

$913 

1000 

$689 

MTWTFS 

MTWTFS 

_ 65 _ 

6-3 

3-3 

RL 

HF&SP 

Reg. 

e  6Chicago  Sun-Times 

Page 

$852 

Page 

$852 

Page 

$597 

All 

All 

65 

14-3 

3-2 

RL 

HF&SP 

Reg. 

e  Chicago  Tribune 

Page 

$294 

Page 

$1294 

1000 

$1010 

SMTT 

SMTT 

65 

12-9 

2-1 

-/- 

HF 

Rag. 

e  Danville  Comnrtercial  News 

1000 

$170* 

1000 

$125* 

1000 

$80* 

All 

All 

65 

4^ 

3-3 

RL 

HFASP 

Occ. 

a  DeKalb  Chronicle 

None 

$180 

None 

$120 

None 

$65 

MTWrrFS 

MTWTFS 

85 

3-3 

1-1 

OF 

HF&SP 

Occ. 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 
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ILLINOIS  (Cont'd) 

Oes  Plaines  Heral.f 
a  Dixon  Telegraph 

%  Pg. 

$350 

$120 

’/.  Pg. 

$250 

$80 

’/.  Pg. 

$100 

$40 

WT 

MTWTFS 

MTWTF  65 

MTWTFS  65/85/100 

5-3 

2-2 

-1 

HF 

OF 

Reg. 

HF 

Occ. 

DuQuoin  Call 

y.  Pg. 

$50 

MTWTFS 

6-4 

RL 

HF/SP 

Occ. 

East  St.  Louis 

Metro-East  Journal 

1000 

$120 

SMTWTF 

65 

3-3 

1 

RL 

HF&SP 

Occ. 

Effingham  News 

1000 

$135 

1000 

$90 

1000 

$45 

All 

All 

100  10-5 

2-2 

OF 

HF 

Occ. 

Elgin  Courier-News 

None 

$225 

None 

$160 

None 

$125 

MTWTFS 

MTWTFS 

65 

5-5 

1-1 

CT 

HF&SP 

Occ. 

BFreeport  Journal-Standard 

1000 

$150 

1000 

$110 

$80 

MTWTFS 

MTWTFS 

65/85 

4-3 

1-1 

CT 

Ppn 

Galesburg  Register-Mail 

1000 

$105 

1000 

$80 

1000 

$55 

MTWTFS 

MTWTFS 

65 

4-2 

2-2 

RL 

HF 

Occ. 

Harr^^txjrg  Register 

1000 

$50 

MTTF 

65 

6-3 

OF 

HF 

Occ. 

Hoopeston  Chronicle-Herald 

$35 

MTWTF 

MTWTF 

65/85/100 

5-2 

2 

Offset 

HF 

bcc. 

Jacksonville  Journal-Courier 

None 

$120 

None 

$85 

None 

$50 

All 

6b 

5-2 

1-1 

CT 

HF&SP 

Occ. 

Joliet  Herald-News 

None 

$220 

None 

$200 

None 

$180 

4-4 

1-1 

HF&SP 

Occ. 

Kankakee  Journal 

1000 

$215 

1000 

$145 

1000 

$90 

SMTWTF 

SMTWTF 

85 

3-2 

2- 

OF 

HF 

Reg. 

Kewanee  Star-Courier 

!4Pg. 

$85 

’/.  Pg. 

$70 

y.  Pg. 

$40 

MTWTF 

MTWTF 

65 

6-3 

1-1 

CT 

HF 

Occ. 

9  LaSalle-Peru-Oglesby 
News-Tribune 

1000 

$140 

1000 

$100 

1000 

$60 

MTWTFS 

MTWTFS 

65/85 

5-3 

2^1 

OF 

HF 

Reg. 

Lawrenceville  Record 

None 

$150 

None 

$100 

None 

$M 

MTTF 

MTTF 

85 

10-5 

OF 

HF/SP 

Reg. 

Litchfield  News-Herald 

1000 

$50 

MTWTF 

65/85 

3 

1-2 

OF 

HF 

Macomb  Journal 

1000 

$45 

MTVfTFS 

65/85/100 

3 

12 

OF 

Mattoon  Journal-Gazette 

980 

$150 

980 

$105 

980 

$79 

MTWTFS 

MTWTFS 

3-3 

1-1 

RL 

HF 

Occ. 

•  Moline  Dispatch 

1000 

$157 

1000 

$137 

1000 

$90 

MTWTFS 

MTWTFS 

65 

1-1 

OF 

HF/SP 

Reg. 

•  9  Monmouth  Review  Atlas 

Page 

$120* 

None 

$80* 

None 

$40* 

MTWTFS 

MTWTFS 

2-2 

2-2 

RL 

HF 

Morris  Herald 

980 

$100 

980 

$70 

980 

$40 

MTWTFS 

MTWTF 

No 

2-2 

2-2 

RL 

HF 

Occ. 

Mount  Prospect  Herald 

None 

$350 

None 

$250 

None 

$100 

All 

All 

65 

5-5 

CT 

Mount  Vernon  Register-News 

None 

$120 

None 

$90 

None 

$60 

MTWTFS 

MTWTFS 

65 

4-3 

CT 

HF/SP 

Occ. 

BOIney  Mail 

V4  Pg. 

$95 

MTTFS 

MTWTFS 

85 

3-3 

1- 

OF 

HF&SP 

Reg. 

Ottawa  Republic-Times 

72V' 

$150 

72Vi" 

$110 

7254" 

$65 

MTWTFS 

MTWTFS  I 

65/85/100 

4-3 

1-1 

OF 

HF 

Occ. 

Paris  Beacon-NeWw 

MTWTFS 

MTVyTFS 

85/100 

5-1 

1-1 

Offset 

HF 

Reg. 

Pekin  Times 

None 

$225 

None 

$150 

None 

$75 

MTFS 

MTWTFS 

85 

7 

2-1 

OF 

HF 

Reg. 

Peoria  Journal-Star 

S40 

$415 

840 

$3^ 

840 

$215 

All 

All 

65 

5-5 

2-1 

-/P 

HF&SP 

Occ. 

Pontiac  Leader 

600 

$130 

600 

$85 

600 

$45 

MTWTFS 

MTWTFS 

65/85/100 

3-2 

1-2 

Offset 

HF 

Occ. 

a  Quincy  Herald-Whig 

1000 

50% 

1000 

50% 

1000 

25% 

All 

All 

65 

5-3 

1-1 

-/P 

HF&SP 

Robinson  News 

1000 

$90 

1000 

$45 

MTWTFS 

65/85/100 

5-5 

1 

Offset 

HF 

Occ. 

9  Rockford  Star  &  Register 
Republic 

1000 

$280 

100 

$210 

None 

$140 

All 

All 

65 

6-4 

2-2 

CT 

HF 

Reg. 

•  Rock  Island  Argus 

1000 

$270 

$235 

$99 

1000 

$155 

MTWTFS 

MTWTFS 

65 

CT 

HF&SP 

Reg. 

Springfield  State  Journal 
&  Register 

85" 

$285 

85" 

$230 

30" 

$150 

All 

All 

65 

3-3 

3 

-/- 

HF 

Rag. 

9Sterling-Rock  Falls  Gazette 

None 

$65 

MTWTFS 

65 

3 

2-2 

OF 

HF 

Occ. 

Streator  Timer-Press 

None 

$130 

None 

$99 

None 

$55 

MTWTFS 

MTWTFS 

65 

2-2 

2- 

CT 

HF 

Taylorville  Breeze-Courier 

None 

$100 

None 

$50 

MTWTFS 

MTWTFS 

65/85/100 

3-3 

2-2 

Offset 

HF&SP 

Occ. 

Watseka  Iroquois 

County  Times 

600 

$150 

600 

$100 

600 

$50 

MTTF 

MTWTF 

65 

7  7 

3-3 

CT 

HF 

Occ. 

a  Waukegan-North  Chicago 
News-Sun 

1000 

$150 

1000 

$120 

1000 

$85 

MTWTFS 

MTWTFS 

Vest 

5-5 

2-1 

5/P 

HF&SP 

Reg. 

Wheaton  Journal 

None 

$225 

None 

$160 

None 

$125 

SMTWTF 

SMTWTF 

65 

5-5 

1-1 

CT 

HF&SP 

Occ. 

INDIANA 

SArtderson  Herald  &  Bulletin 

None 

$180 

None 

$120 

All 

65/85 

7 

3-3 

CT 

HF 

9Bedford  Times  Mail 

1000 

$345 

1000 

$230 

600 

$115 

MTWTFS 

All 

65/85 

4  3 

2-0 

CT 

HF 

Occ. 

600 

$345 

1000 

$230 

600 

$115 

MTWTFS 

All 

65/85 

5-3 

2-0 

CT 

HF&SP 

Reg. 

Clinton  Clintonian 

y*  Psgg 

$25 

MTWTF 

65/85 

3 

2 

OF 

Occ. 

Columbus  Republic 

None 

$210* 

None 

$'140' 

None 

$70* 

MTWTFS 

MTWTFS 

65/85 

4-3 

2-2 

OF 

HF 

Reg. 

Conrtersville  News-Examiner 

None 

$130 

None 

$90 

None 

$50 

MTWTF  65/85 

5-5 

1 

OF 

HF 

Occ. 

Crawfordsville 

Journal-Review 

600 

$140 

600 

$100 

600 

$55 

MTWTFS 

Not 

5-5 

2-2 

Offset 

HF 

Occ. 

Decatur  Democrat 

602 

$80 

602 

$40 

MTWTFS 

65 

3-3 

2-1 

OF 

HF/SP 

Elkhart  Truth 

588 

$140 

588 

$105 

588 

$70 

MTWTFS 

MTWTFS 

65/85/100 

4-4 

2-2 

HF&SP 

Reg. 

Elwood  Call-Leader 

600 

$150 

750 

$100 

750 

$50 

All 

65/85/100 

4 

1-2 

Offset 

HF 

Evanwille  Oturier  &  Press 

90 

$300 

90 

$250 

90 

$160 

All 

All 

65 

5-5 

2-2 

CT 

HF&SP 

Occ. 

Fort  Wayne  Journal  Gazette 
&  News  Sentinel 

1000 

$465 

1000 

$350 

1000 

$235 

MTWTFS 

MTWTFS 

65 

10-5 

2-2 

RL 

HF/SP 

Reg. 

Frankfort  Times 

None 

$150 

None 

$100 

None 

$50 

MTTFS 

MTWTFS 

Not 

7-3 

OF 

HF 

Occ. 

Franklin  Journal 

None 

$150 

None 

$100 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

3-2 

1-1 

Offset 

HF 

Occ. 

Franklin  Star 

None 

$235 

None 

$120 

MTWTFS 

MTWTFS 

65/85 

2-2 

1-1 

OF 

HF 

Reg. 

a  9  Gefy  Post-T ribune 

1000 

$275* 

1000 

$220* 

1000 

$175* 

All 

All 

65 

7-5 

3-4 

CT 

HF&SP 

Reg, 

Goshen  News 

None 

$225 

None 

$T50 

None 

$75 

MTWTFS 

MTWTFS 

65 

4-4 

2-2 

CT 

HF/SP 

Occ. 

Greencastle  Banner 

588 

$110 

588 

$55 

MTFS 

All 

65/85/100 

1  4-2 

Offset 

HF 

Hammond-East  Chicago  Times  70 

$275 

70 

$235 

70 

$150 

SMTWTF 

SMTWTF 

65/85 

5-5 

CT 

HF&SP 

Reg. 

VrPg. 

$80 

None 

$65 

Non# 

$32.50 

SMTWTF 

SMTWTF  65/85 

5-3 

2-2  . 

OF 

HF 

Occ. 

1000 

$800 

1000 

$645 

1000 

$485 

All 

All 

65 

7-7 

2-1 

RL  - 

HF&SP 

Occ. 

B  jasper  Herald 

None 

$75 

None 

$57 

None 

$35 

MTWTFS 

MTWTFS  65/85 

3-2 

1-1 

OF 

HF 

Occ 

Jefferson  News 

None 

$185 

None 

$120 

None 

$65 

MTWTFS 

65/85/100 

1-3 

2-2 

Offset 

HF 

Occ. 

Kertdaleville  News  Sun 

1000 

$50 

MTTF 

65/85/100 

3-3 

2-1 

Offset 

HF&SP 

BKokomo  Tribune 

450 

$190 

450 

_ $150 

_ 450 

$90 

_ AM _ 

All 

65/85/100  7-4 

1-1 

Offset 

HF 

Occ. 

*  Volume  rate  discount  available.  t  Ad-Pro  inks  available. 
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e  Lafayette-West  Lafayette 
Journal  &  Courier 

600 

$175 

600 

$135 

600 

$95 

MTWTFS 

MTWTFS  65 

7-7 

3-3 

RL 

HF 

Dec. 

La  Porte  Herald  Argus 

1000 

$160 

1000 

$110 

1000 

$  60 

MTWTFS 

MTWTFS  65/85 

5-5 

2-2 

DF 

HF 

Dec. 

Lebanon  Reporter 

1000 

$150 

1000 

$100 

1000 

$50 

MTWFS 

MTWTFS  65/85/100 

3-3 

1-1 

DF 

HF 

Dec. 

Lo^nsport  Pharos-Tribune  & 
Press 

1000 

$175 

1000 

$125 

1000 

$77.50 

SMTP 

SMTWTF  65/85/100 

4-3 

2-1 

CT 

HF 

Dec. 

Madison  Courier 

294 

$135 

294 

$100 

294 

$50 

MTWTFS 

MTWTFS  65/85 

3-2 

1-1 

DF 

HF/SP 

Dec. 

Marion  Leader  Tribune  & 
Chronicle 

None 

$130 

None 

$110 

None 

$65 

All 

All  65/85/105 

5-5 

2-2 

DF 

HF 

Reg. 

Martinsville  Reporter 

None 

$135 

$90 

$45 

MTWTFS 

MTVUTFS  65/85/105 

4-2 

2-1 

DF 

HF 

Dec. 

e  Michigan  City  News-Dispatch 

1000 

$180* 

1000 

$120* 

1000 

$60 

MTWTFS 

MTWTFS  65 

7-4 

3-3 

CT 

HF 

Dec. 

e  Muncie  Star  &  Press 

1000 

$225 

1000 

$150 

1000 

$87.50 

All 

All  65 

5-3 

3-3 

RL 

HF&SP 

_ 

New  Albany  Tribune 

1000 

$80 

SMTWTF  65 

3-3 

1-1 

RL 

HF 

Dec. 

New  Castle  Courier-Times 

None 

$120 

None 

$60 

MTWTFS 

MTWTFS  65 

3 

2-0 

CT 

HF&SP 

Noblesville  Ledger 

45 

$135 

45 

495 

45 

$50 

MTWTFS 

MTWTFS  65/85/100 

4-2 

1-1 

DF 

HF 

Dec. 

6Peru  Tribune 

None 

$165 

None 

$115 

None 

$60 

MTWTFS 

MTWTFS  65/85/100 

6-4 

2-2 

DF 

HF 

Reg. 

6  Plymouth  Pilot-News 

Page 

$120 

'A  Page 

$80 

'A  Page 

$45 

MTWTF 

MTWTF  65/85/80 

7-5 

2-2 

DF 

HF 

Dec. 

PortlarKf  Commercial-Review 

1000 

$50 

MTF  65/85/100 

3-3 

2-2 

DF 

HF 

Dec. 

Princeton  Clarion 

None 

$98 

None 

$49 

MTWTF  65/85/100 

2-2 

2-1 

Dffset 

HF&SP 

Dec. 

e  Richmond  Palladium-Item 

1000 

$225 

1000 

$150 

1000 

$75 

SMTWTF 

SMTWTF  65 

5-5 

1-0 

DF 

HF&SP 

Dec. 

Rushville  Republican  & 
Telegram 

588 

$45 

MTWTFS 

65/85 

0-5 

2-2 

CT 

HF 

Dec. 

Seymour  Tribune 

None 

$240 

None 

$120 

None 

$60 

MTWTF 

MTWTFS  65/85/100 

5-3 

1-1 

DF 

HF 

Dec. 

Shelbyville  News 

None 

$140 

None 

$90 

None 

$50 

MTWTFS 

MTWTFS  65/85 

5-4 

2-2 

CF 

HF 

Dec. 

e  South  Bend  Tribune 

None 

$460 

None 

$340 

None 

$190 

All 

All  65 

7-7 

2-2 

CT 

HF 

Dec. 

Terre  Haute  Tribune-Star 

Page 

$150 

1555 

$iio 

600 

$120 

MTWTFS  65 

7 

1-2 

RL 

HF&SP 

Dec. 

Union  City  Times-Gazette 

1000 

$160 

All  65/85/100 

DF 

Valparaiso  Vidette 

Messenger 

None 

$140 

None 

$100 

None 

$60 

MTWTFS 

MTWTFS  65/85/100 

4-4 

1-1 

Dffset 

HF 

Dec. 

Vincennes  Sun-Commercial 

None 

$90 

None 

$65 

None 

$35 

SMTVVTF 

SMTWTF  65/85/100 

2-3 

1-1 

DF 

HF 

Reg. 

BWabash  Plain  Dealer 

441 

$100 

441 

-  $75 

None 

$50 

MTWTFS 

MTWTFS  65/85/100 

3-3 

2-1 

DF 

HF 

Dec. 

BWarsaw  Times-Union 

'/.Page 

$150 

’/.  Page 

$110 

'/.  Page 

$70 

MTWTFS 

MTWTFS  65/85/100 

3-3 

2-2 

DF 

HF 

Reg. 

Washington  Times-Herald 

1000 

$100 

1000 

$80* 

1000 

$50* 

MTWTFS 

MTWTFS  65/85 

4-4 

2-1 

DF 

HF/SP 

Dec. 

Winchester  News  & 

Journal  Herald 

1000 

$60 

1000 

$160 

All  65/85/100 

2 

DF 

HF 

IOWA 

Ames  Tribune 

None 

$100 

None 

$80 

None 

$60 

MTWTFS 

MTWTFS  85 

7-3 

2-2 

DF 

HF 

Reg. 

Atlantic  News-Telegraph 

None 

$40 

MTWTFS  65/85/100 

-2 

2-2 

DF 

HF 

Boone  News-Republican 

•  None 

$120 

None 

$90 

None 

$45 

MTWTFS  65/85/100 

3-2 

2-2 

DF 

HF 

Dec. 

BBurlington  Hawk  Eye 

None 

$120 

None 

$90 

None 

$60 

SMTWTF 

SMTWTF  65/85/100 

5-3 

2-2 

DF 

HF 

Reg. 

Carroll  Times  Herald 

None 

$105 

None 

$75 

1000 

$40 

MTTF 

MTWTF  65 

6-6 

1-1 

RL 

HF 

Dec. 

a  Cedar  Falls  Record 

None 

$360 

None 

$255 

None 

$170 

TWTFS 

TWTFS  65/85/100 

3-3 

1-1 

Dffset 

HF 

Cedar  Rapids-Marion  Gazette 

1000 

$275 

1000 

$225 

1000 

$125 

All 

All  65 

3-3 

2-2 

CT 

HF 

Dec. 

Centerville  lowegian  & 
Citizen 

840 

$32.50 

MTWTF 

MTWTF  65/85/100 

3-2 

2-2 

Dffset 

HF&SP 

Dec. 

Charles  City  Press 

None 

$45 

MTWTF  65 

5-5 

RL 

HF&SP 

Cherokee  Times  &  Chief 

'APg. 

$75 

'A  Pg. 

$50 

’/4Pg. 

$30 

MTWTFS 

MTWTFS  65 

4-3 

2-2 

DF 

HF 

Dec. 

Clinton  Herald 

None 

$175 

None 

$125 

None 

$75 

MTWTFS 

MTWTFS  85 

10-3 

3-2 

DF 

HF 

Reg. 

Council  Bluffs  Nonpareil 

None 

$205 

None 

$140 

None 

$75 

All 

All  Vest 

7-3 

3-4 

RL 

HF 

Dec. 

Creston  News- Advertiser 

560 

$85 

560 

$60 

560 

$37.50 

MTWTFS 

MTWTFS  85/100 

3-2 

1-1 

DF 

HF 

bcc. 

a  Oavenport-Bettendorf 

Times- Democrat 

None 

$250 

None 

$250 

None 

$140 

All 

All  65 

7-3 

1-2 

CT 

HF&SP 

Dec. 

a  Des  Moines  Register 
&  Tribune 

Page 

$500* 

Page 

$500* 

1000 

$350* 

All 

All  65 

6-5 

1-2 

CT 

HF&SP 

Reg. 

a  Dubuque  Telegraph-Herald 

None 

$250 

None 

$175 

None 

$105 

SMTWTF 

SMTWTF  65/85/100 

5-4 

1-2 

DF 

HF 

Reg. 

9  Fairfield  Ledger 

1000 

$45 

MTWTFS  Not 

2 

1 

HF 

Fort  Ood9e  Messenger  & 
Chronicle 

1000 

$180 

1000 

$135 

1000 

$100 

MTTFS 

MTWTFS  65/85 

3-3 

1- 

CT 

HF&SP 

Dec. 

Fort  Madison  Democrat 

’/.  Pg. 

$90 

1000 

$70 

1000 

$40 

MTWTFS 

MTWTFS  65/85/100 

3-3 

3-3 

DF 

HF 

Dec. 

Iowa  City  Press-Citizen 

1000 

$145 

1000 

$110 

1000 

$75 

MTVfTFS 

MTWTFS  65/85/100 

3-3 

2-1 

DF 

HF 

Dec. 

Keokuk  Gate  City 

Page 

$95 

Page 

$75 

None 

$40 

MTVI/TFS 

MTWTFS  65/85/100 

3-3 

2-2 

DF 

HF 

Reg. 

6Le  Mars  Sentinel 

750 

$95 

750 

$65 

750 

$35 

MTWTF 

MTWTF  65/85/100 

3-3 

1-1 

Dffset 

HF 

Dec. 

9Marshalltown  Times- 
Republican 

10" 

$60 

MTWTFS  65/85 

-5 

1- 

CT 

HF/SP 

a  Mason  City  Globe-Gazette 

None 

$120 

None 

$100 

None 

$60 

MTWTFS 

MTWTFS  65 

5-3 

1-1 

CT 

HF&SP 

Dec. 

Muscatine  Journal 

None 

$70 

$70 

$70 

None 

$40 

MTWTFS 

MTWTFS  65 

7-4 

2-2 

RL 

HF&SP 

Dec. 

Nevada  Journal 

72" 

$50 

MTWTF  85/100 

-4 

1-1 

DF 

HF 

_  _ _ _ _ 

Newton  News 

1204 

$130 

1204 

$100 

1204 

$60 

MTTF 

MTTF  65/85/100 

3-2 

3-2 

DF 

HF 

Dec. 

Dalwein  Register 

60" 

$120 

60" 

$75 

60" 

$45 

MFS 

MTWTFS  65/85/100 

5-2 

1- 

DF 

HF 

Qcc. 

Dskaloosa  Herald 

Page 

$145 

Page 

$120 

Page 

$60 

TF 

MTF  85/100 

2-1 

2-1 

DF 

HF 

Dec. 

Dttumwa  Courier 

None 

$90 

None 

$90 

None 

$60 

MTWrrFS 

MTWTFS  65/85/100 

6-6 

2- 

Oh 

Hh/SiK 

Ucc. 

568 

$135 

588 

$90 

588 

$45 

MTTF 

MTTF  65/85/100 

10-5 

2-2 

DF 

HF 

Dec. 

9Sioux  City  Journal 

1000 

$318 

1000 

$318 

800 

$133 

MTTFS 

All  65/85/100 

2-1 

1-1 

DF 

HF 

Dec. 

Spencer  Reporter  &  Times 

None 

_ $120 

None 

$80 

None 

$40 

SMTWTF 

SMTWTF  65/85/100 

7-3 

_ 

DF 

HF 

Dec. 

Vinton  Cedar  Valley  Times 
Washington  Journal 

None 

$80 

None 

840 

$60 

$45 

None 

60" 

$35 

$30 

MTWTF 

MTWTFS 

MTWTFS  65/85/100 

4-2 

1-1 

DF 

HF 

Reg. 

*  Volume  rate  discount  available.  t  AdPro  inks  available.  t  Converts  to  Offset  in  July. 
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IOWA  (Cont'd.) 

•  9Waterloo-Cedar  Falls 
Evansville  Ccxirier 

30"  • 

$210 

30" 

$155 

30" 

$120 

SMTWTF 

SMTWTF 

65/85 

4-3 

1-2 

CT 

HF 

Reg. 

KANSAS 

Arkansas  City  Traveler 

'A  Page 

$85 

y.  Page 

$65 

APags 

$40 

MTVyTFS 

MTWTFS 

85/100 

3  3 

2-2 

OF 

HF/SP 

Reg. 

Atchison  Globa 

40" 

$90 

40" 

$45 

SMTWTFS 

SMTWTF 

85 

5-3 

12 

OF 

HF/SP 

Augusta  Gazette 

None 

$90 

500 

$30 

SMTWTF 

SMTWTF  1 

B5/85/10b 

11-2 

2-3 

Offset 

“hF55P 

Occ. 

Chanute  Tribune 

$135 

$80 

$45 

MTWTFS 

MTWTFS 

85/100 

5-3 

1-1 

Offset 

HF 

Occ. 

Coffeyville  Journal 

Page 

$75 

14Pg. 

$50 

54  Pg. 

$25 

SMTWTF 

SMTWTF 

85/100 

2  1 

2-2 

OF 

HFSiSP 

Occ. 

Dodge  City  Globe 

560 

$150 

560 

$100 

300 

$50 

MTWTFS 

MTWTFS  65/85/100 

3-3 

2-1 

Offset 

HF 

Occ. 

9EI  Dorado  Tin>es 

1000 

$143.95 

1000 

$95.30 

1000 

$47.65 

MTWTFS 

MTWTFS 

65/85/100 

7-3 

2-2 

Offset 

HF 

Occ. 

Emporia  Gazette 

1000 

$75 

1000 

$50 

MTWTFS 

65 

3 

2-2 

RL  ‘ 

HF&SP 

Fort  Scott  Tribune 

1000 

$45 

MTTFS 

65/85/100 

4 

2 

OF 

HF 

“'1080 

1000 

J18S 

1000 

— J50 - 

MTWTFS 

Yeti 

6-3 

2 

RL 

HF 

Goodland  News 

None 

$70 

None 

$35 

SMTWTF 

65/85 

6-3 

3-2 

OF  t 

Occ. 

Great  Bend  Tribune 

Page 

1555 

Page 

$140 

TBBS 

SMTWTF 

SMTWTF 

85 

4-4 

2  2 

OF 

HF&SP 

Reg. 

Great  Bend  Western 

Kansas  Press 

Page 

$100 

Page 

$75 

1000 

$35 

All 

All 

Vest 

3-2 

1-1 

HF 

Hays  News 

None 

90% 

None 

60% 

None 

30% _ 

SMTWTF 

SMTWTF 

85 

6-3 

2-2  .. 

OF  - 

HF 

Occ. 

Hiawatha  World 

$60 

420 

MTWTF 

65/85/100 

3-3 

1-1 

OF 

HF&SP 

Occ. 

•  9  Hutchinson  News 

None 

$250 

None 

$200 

None 

$110 

All 

All 

65/85/100 

7-7 

2-2 

Offset 

HF&SP 

Reg. 

lndeper.d:r.ca  Reporter 

1176 

$150 

588 

$70 

600 

$50 

S 

SMTWTF 

65/85/100 

10-6 

1-2 

OF- 

HF 

Occ. 

SJunction  City  Union 

500 

$200 

500 

$150 

500 

$75 

MTWTFS 

MTWTFS 

65 

7-3 

-3 

RL  - 

HF&SP 

Reg. 

Kansas  City  Kansan  t 

980 

$185 

980 

$125 

980 

$65 

SMTWTF 

SMTWTF 

65/85/100 

3-3 

1-1 

Offset 

HF 

Occ. 

Lawrence  JournaLWorld 

1000 

$130 

1000 

$95 

1000 

$60 

MTWTFS 

MTWTFS 

65 

5-3 

1 

RL  • 

HF&SP 

Reg. 

Leavenworth  Times 

1000 

$75 

SMTWTF 

65 

4 

1-1 

RL 

HF 

Occ. 

Liberal  Southy^est  Times 

None 

$150 

None 

$100 

None 

$50 

MTWTFS 

WT 

Yes 

3-2 

2  2 

OF 

HF 

GManhattan  Mercury 

None 

$112 

None 

$77 

None 

$42 

SMTWTF 

SMTWTF 

85 

33 

2-2 

OF 

HF 

Reg. 

McPherson  Sentinel 

1050 

$50 

MTWTFS 

65 

-3 

RL 

HF 

Newton  Kansan 

882 

$50 

All 

65/85/100 

3 

2-2 

Offset 

HF 

Olathe  News 

40 

$100 

40 

$75 

40 

$50 

TWTFS 

TWTFS 

65/85/100 

3  2 

1- 

OF 

HF 

Rea. 

Ottawa  Herald 

None 

$82.50 

None 

$62 

None 

$41  25 

MTWTFS 

MTWTFS 

85 

5-3 

2-2 

offset 

HF 

Occ. 

Parsons  Sun 

1000 

$120 

1000 

$90 

588 

$50 

MTWTFS 

MTWTFS 

85/100 

5-3 

1-2 

Offset 

HP 

Reg. 

t  Pittsburg  Headlight  A  Sun 

560 

560 

$90 

560 

$50 

All 

All 

65/85/100 

5-2 

2-2 

OF 

HF 

Occ. 

•  SPratt  Tribune 

’/.  Pg. 

$105 

’/.  Pg. 

$70 

y.  Pg. 

$35 

MTTFS 

MTTFS 

65/85/100 

3-2 

2-2 

Offset 

HF 

Occ. 

SSalina  Journal 

None 

$200 

None 

$150 

None 

$85 

SMTINTF 

SMTWTF 

65 

5-3 

2-2 

Offset 

HF 

Reg. 

Topeka  Capital-Journal 

None 

$215 

None 

$165 

None 

$115 

All 

All 

85 

2-2 

1-2 

CT 

HP 

Reg. 

Wichita  Eagle  &  Beacon 

None 

$676.76 

None 

$506.32 

None 

$338 

All 

All 

65 

7-5 

2 

RL 

HF&SP 

Reg. 

Winfield  Courier 

14 

$95 

14 

$70 

14 

$40 

MTWTFS 

MTWTFS 

65/85 

5-3 

1-1 

Offset 

HF&SP 

Occ. 

KENTUCKY 

6  Ashland  Independent 

750 

$175 

750 

$150 

750 

$100 

All 

All 

65/85/100 

7  5 

2  2 

Offset 

HF 

Occ. 

SBowiing  Green  Park  City  NewslOOO 

$174 

1000 

$122 

1000 

$58 

SMTVyTF 

SMTWTF 

65/85/100 

2-2 

11 

Offset 

HF 

Reg. 

Corbin  Tribune  &  Times 

1000 

$30 

SMTWTF 

65/85/100 

5-5 

2-2 

OF 

HF/SP 

e  Danville  Advocate  Messenger  1000 

$150 

1000 

$100 

1000 

$50 

SMTWTF 

SMTWTF 

65 

2-2 

1-1 

Offset 

HF 

Frankfort  State  Journal 

None 

$150 

None 

$100 

None 

$50 

SMTWTF 

SMTWTF 

85 

7-7 

1-2 

OF 

HF 

Occ. 

Giesedw  Times 

None 

$90 

None 

$60 

None 

$50 

MTWTF 

MTWTF 

65/8b 

5-2 

2-2 

OF 

HF&SP 

Occ. 

Henderson  Gleaner-Journal  1000 

$115 

1000 

$85 

1000 

$50 

STWTFS 

STWTFS 

85 

1-1 

11 

Offset 

HF 

Occ. 

Hopkinsville  Kentucky 
New  Era 

1000 

$107.50 

1000 

$87.50 

1000 

$57.50 

MTWTFS 

MTWTFS 

65/85/100 

3-3 

2  1 

OF 

HF 

Rea 

Lexington  Herald-Ledger 

1000 

$270 

1000 

$210 

1000 

$150 

MTWTFS 

All 

65 

7-7 

2-2 

RL 

HF 

Occ. 

GLousville  Courier  Journal 
&  Times 

y.  Pg. 

$312 

All 

65 

-10 

-2 

RL 

HF/SP 

Occ. 

Madisonville  Messenger 

None 

$150- 

None 

$100- 

None 

$50 

MTF 

MTWTFS 

85 

33 

2-2 

Offset 

HF 

Occ. 

•  SMsyfield  Me^LO’-^rr 

1000 

$100 

1000 

$60 

1000 

$40 

MTWTFS 

MTWTFS 

65/85/100 

3-2 

2 

Offset 

HF 

Reg. 

Middlesboro  News 

600 

$40 

600 

$30 

600 

$30 

TFS 

MTWTFS 

85/100 

3-3 

1-1 

OF 

HF/SP 

Occ. 

Owensboro  Messenger 
&  Inquirer 

None 

$165 

None 

$125 

None 

$75 

All 

All 

85 

5-3 

2-2 

OF 

HF 

Occ. 

Paducah  Sun-Democrat 

1000 

$145 

1000 

$125 

1000 

$105 

MT 

SMTWTF 

65 

5-3 

1-1 

CT 

HF&SP 

Paris  Enterprise 

1000 

$110 

1000 

$90 

1000 

$50 

SMTWTF 

SMTWTF 

65/85/100 

4-3 

2-2 

Offset 

HF&SP 

Reg. 

Richmond  Register 

1000 

$120 

1000 

$80 

1000 

$40 

MTWTFS 

MTWTFS 

65/85/100 

4-2 

1-i 

Offset 

HF&SP 

Occ. 

Somerset  Commonwealth- 
Journal 

1000 

$180 

1000 

$120 

1000 

$60 

MTWTF 

MTWTF 

65/85/100 

22 

Offset 

HF 

Occ. 

LOUISIANA 

Alexandria-Pineville 

Town  Talk 

1000 

$100* 

1000 

$80- 

1000 

$60* 

All 

All 

65 

4-4 

2-2 

CT 

HF&SP 

Occ. 

•  Bastrop  Enterprise 

None 

$100 

None* 

$70 

None 

$40 

MTWTFS 

MTWTFS 

85 

7-2 

2-2 

OF  t 

HF 

Occ. 

Baton  Rouge  Advocate  & 
State  Tinrtes 

None 

$345 

None 

$260 

None 

$175 

All 

All 

65 

4-3 

1-2 

CT 

HF 

Bogalusa  News 

None 

$115 

None 

$80 

None 

$45 

SMTWTF 

SMTWTF 

65/85/100 

4-2 

1-1 

Offset 

ZJS. 

•  Crowley  Signal 

1000 

$105* 

1000 

$70* 

1000 

$35* 

STWTF 

STWTF 

Yest 

2-2 

2-2 

OF 

HF&SP 

6cc. 

Frartkiin  Banner-Tribune 

1000 

$50 

MTWTF 

65 

3-2 

1-1 

Offset 

HF 

Occ. 

Hammond  Star 

None 

$110 

None 

$75* 

None 

$50 

MTWTF 

MTWTF 

65/85/100  2-1 

1-1 

Offset 

HF&SP 

Reg. 

Houma  Courier  & 
Terrbonne  Press 

60 

$255 

60 

$170 

60 

$85 

SMTWTF 

SMTWTF 

85 

4-3 

1-1 

Offset 

HF 

Jennings  News 

1000 

$80 

1000 

$60 

200 

$40 

MTWTF 

MTWTF 

85/100 

2-2 

2-2 

RL 

HF 

R—- 

Lafayette  Advertiser 

1000 

$75 

All 

Yest 

3 

2-2 

RL 

HF 

Reg. 

a  Lake  Charles  Anterican  Press  1 000 

$240 

1000 

$160 

1000 

$80 

All 

All 

65 

7-4 

3-2 

2- 

CT 

Occ. 

•  Volume  rate  discount  available.  t  AdPro  inks  available.  tChanging  to  Offset,  effective  July  1 , 1973 
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Accepted 
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Color 

LOUISIANA  (Cont'd.) 

Minden  Press-Herald 

None 

$175 

None 

$100 

None 

$50 

MTWTF 

MTWTF 

65/85/100 

2-2 

•1 

Offset 

HF 

Occ. 

Monroe  News-Star  &  World 

1000 

$190 

1000 

$170 

560 

$150 

MT 

All 

Vest 

5-3 

2-2 

RL 

HF 

Occ. 

Morgan  City  Review 

1000 

$80 

1000 

$40 

All 

65/85/100 

2 

2  2 

Offset 

HF 

•  New  Iberia  Iberian  & 

Jeanerette  Enterprise 

600 

$150 

600 

$100 

600 

$50 

MTF 

SMTWTF  65/85/100 

7  4 

11 

Offset 

HFSiSP 

Reg. 

New  Orleans  Times-Picayune 
&  State  Item 

1000 

$500 

1000 

$500 

1000 

$275 

All 

All 

65 

5-5 

2-2 

CT 

HF 

Reg. 

Opelousas  World 

1000 

$135 

1000 

$95 

1000 

$50 

SMTWTF 

SMTWTF 

65/85/100 

7-4 

3-2 

Offset 

HF 

Occ. 

Ruston  Leader 

None 

$115 

None 

580 

None 

$45 

MTWTF 

MTWTF 

85/100 

7-5 

2-2 

OF 

HF 

Occ. 

•  Shreveport  Journal  &  Times 

1000 

$325 

1000 

$260 

100 

$175 

All 

All 

65 

7-5 

2-2 

CT 

HF 

Occ. 

Thibodaux  Comet 

588 

$150 

588 

$100 

588 

$50 

MTWTF 

MTWTF 

65/85/100 

3-3 

2 

Offset 

HF 

MAINE 

Augusta  Kennebec  Journal 

1000 

75% 

1000 

60% 

MTWTFS 

MTWTFS 

65/85/100 

7-5 

1-2 

OF 

HF 

Bangor  News 

1000 

$325 

600 

$275 

600 

$225 

MTWTFS 

MTWTFS 

65 

5-5 

2-2 

CT 

HFSSP 

Occ. 

BBath-Brunswick  Times  Record 

1000 

$225 

1000 

$150 

1000 

$75 

MTWTF 

MTWTF 

65/85/100 

7-3 

11 

Offset 

Hf 

Biddeford-Saco  Journal 

1000 

$50 

MTWTFS 

65 

3-3 

3-3 

Rl 

HF 

Lewiston-Auburn  Sun  Journal  Page 

$200 

None 

$175 

None 

$150 

MTWTFS 

MTWTFS 

65 

3-3 

1-1 

CT 

HFSiSP 

Portland  Press  Herald  Express 

1000 

$350 

1000 

$300 

1000 

$250 

All 

All 

65 

10-7 

1-3 

CT 

HF&SP 

Waterville  Sentinel 

1000 

$100 

1000 

50% 

MTWTFS 

Not 

3 

1 

RL 

HF 

Brunswick  Times  Record 

1000 

$225 

1000 

$150 

1000 

$75 

MTWTF 

MTWTF 

65/86 

5-3 

1-1 

Offset 

HF 

MARYLAND 

•  Annapolis  Capital 

None 

$65 

None 

$55 

None 

$160 

MTFS 

MTWTFS  65/85/100 

7-1 

2 

Offset 

HF 

Occ. 

•  Baltimore  News  American 

1000 

$775 

1000 

$630 

1000 

$440 

SMTWTFS 

SMTWTFS 

65 

3-2 

2  2 

CT 

HF 

Reg. 

Baltimore  Sun 

1000 

$1055 

1000 

$940 

1000 

$675 

All 

All 

65 

33 

2  2 

CT 

HFSiSP 

Occ. 

Cambridge  Banner 

1176 

$120* 

1000 

$90- 

1000 

$60* 

MTWTFS 

MTWTFS 

65/85/100 

3 

2 

Offset 

HF&SP 

Occ. 

Cumberland  News  &  Times 

980 

$125 

980 

$90 

980 

$70 

SMTWTF 

SMTWTF 

65 

5-5 

33 

RL 

HFSSP 

Frederick  Post  &  News 

None 

$180 

None 

$120 

None 

$60 

All 

All 

65 

3-3 

1 

Offset 

•  Hagerstown  Herald  Mail 

1000 

f235 

1000 

$188 

1000 

$100 

MTWTFS 

MTWTFS 

65 

3-3 

i-5 

CT 

HF&SP 

Salisbury  Times 

Page 

$175 

Page 

$125 

1000 

$65 

SMTWTF 

SMTWTF 

Vest 

5-4 

3-1 

RL 

HF 

Reg. 

MASSACHUSETTS 

Athol  News 

1000 

$150 

1000 

$100 

1000 

$50 

MTWTF 

MTWTF 

65/85/100 

3-2 

2 

Offset 

HF 

Attleboro  Sun 

1000 

$225 

1000 

$150 

1000 

$75 

MTWTF 

MTWTF 

65/85/100 

53 

1-1 

OF 

HF 

Occ 

Boston  Christian  ScierKe 
Monitor 

1500 

1.90  line 

1500 

1 .90  line 

1500 

1.00  line 

MTWTF 

MTWTF 

65 

14-7 

2 

OF 

HF&SP 

Occ 

Boston  Globe 

600 

$725 

600 

$675 

600 

$525 

MTWTF 

All 

65 

14-7 

3-3 

CT 

HF&SP 

Occ. 

•  Boston  Herald-  American 

1000 

$500 

1000 

$450 

600 

$350 

TWTF 

AM 

65 

5-3 

33 

CT 

HF&SP 

Reg. 

Boston  Record 

American  (Tab.) 

1000 

$700 

1000 

$650 

600 

$500 

MTWTFS 

Vest 

33 

2  2 

HF&SP 

Occ. 

Brockton  Enterprise  &  Times 

800 

$250 

800 

$200 

800 

$125 

MTFS 

MTWTFS 

65 

7-4 

2-2 

CT 

HFSSP 

Occ 

Fail  River  Herald-News 

None 

$125 

All 

65 

3 

3-2 

RL 

HF 

Fitchburg  Sentinel 

1000 

$150 

1000 

$120 

1000 

$80 

SMTWTF 

SMTWTF 

65 

2  2 

2-2 

RL 

HF 

Reg 

Framingham  News 

None 

$210 

None 

$150 

None 

$90 

All 

All 

85 

2  2 

2  2 

OF 

HF 

Occ. 

Gardner  News 

'A  Page 

$225 

%  Page 

$150 

%  Page 

$75 

MTWTFS 

MTWTFS 

65/85/100 

4  2 

2-2 

OF 

HF 

Occ. 

•  Gloucester  Times 

600 

$200 

600 

$150 

600 

$75 

MTWTF 

MTWTF 

65/85/100 

3-3 

1-1 

Offset 

HF&SP 

Reg. 

Greenfield  Recorder-Gazette 

1000 

$255 

1000 

$170 

1000 

$85 

MTF 

MTWTFS 

65/85/100 

3-3 

2  2 

OF 

HF 

Occ. 

Haverhill  Gazette 

Page 

$175 

80 

$125 

80 

$75 

MTWTFS 

MTWTFS 

65/85/100 

2-2 

Offset 

HF 

Occ. 

Holyoke  Transcript  Telegram 

Page 

$200 

1000 

$160 

1000 

$125 

TFS 

MTWTFS 

65/85/100  7-3 

33 

OF 

HF 

Occ. 

Hyannis  Cape  Cod 

Standard  Times 

1000 

$200 

1000 

$110 

1000 

$60 

All 

All 

65/85/100 

4  4 

1-1 

RL 

HF 

9  Lawrence  Eagle  Tribune 

1341 

$300 

1341 

$250 

600 

$140 

MTWTFS 

MTWTFS 

85/100 

5-3 

2 

Offset 

HF 

Reg. 

Lowell  Sun 

1000 

$325 

600 

$250 

600 

125 

All 

All 

65 

4-2 

M 

CT 

HF 

Reg. 

Lynn  Item 

600 

$140 

MTWTFS 

65 

-2 

1-1 

CT 

HF 

Malden  News 

600 

$140 

MTWTFS 

65 

2 

1-1 

CT 

HF 

Occ. 

Medford  Mercury 

'/.  Pg. 

$75 

MTF 

MTTF 

Yes 

3  3 

2-2 

RL 

HF&SP 

Milford  News 

1000 

$125 

MTWTFS 

65 

3-3 

2-2 

RL 

HF 

•  New  Bedford  Standard  Times 

600 

$135 

All 

65/85/100 

3 

2-2 

HF 

Newburyport  News 

560 

$225 

560 

$165 

560 

$100 

MTWTFS 

MTWTFS 

65/85/100 

3-2 

1-1 

OF 

HF 

Rea. 

BNorth  Adams  Transcript 

700 

$140 

700 

$110 

700 

$65 

MTFS 

MTWTFS 

Vest 

7-7 

1-1 

dffset 

HF 

Occ. 

Northampton  Hampshire 
Gazette 

40" 

$185 

40" 

$135 

40" 

$75 

MTWTF 

MTWTFS 

85 

6-3 

3-2 

OF 

HF/SP 

Occ. 

•  Pittsfield  Berkshire  Eagle 

1000 

$250 

1000 

$210 

1000 

$150 

SMTTFS 

All 

65 

5-5 

2-2 

CT 

HF&SP 

Occ. 

Quincy  Patriot  Ledger 

1000 

$175 

1000 

$125 

MTWTFS 

MTWTFS 

65 

4^ 

CT 

HF 

Salem  News 

840 

$150 

MTWTFS 

65 

3 

2 

CT 

HF 

Southbridge  News 

600 

$95 

600 

$65 

All 

65/85/100 

2 

Offset 

Sprirtgfield  Union  News  & 
Republicen 

Page 

$498  96 

Page 

$388.07  1000 

$277  20 

MTWTFS 

All 

65 

7-3 

3-3 

CT 

HF&SP 

Rag. 

Taunton  Gazette 

1000 

$75 

MTWTFS 

65 

-5 

2 

CT 

HF 

Occ. 

Waltham  New5-Tribuf>e 

600 

$100 

60" 

$60 

MTVyTFS 

Vest 

3-2 

1 

RL 

HF 

Westfield  News 

60 

$60 

MTWTFS  65 

2  2 

Offset 

Woburn  Times 

1400 

$100 

MTWTFS  65 

2  2 

2-2 

OF 

HF 

Worcester  Telegram  & 
Gazette 

1000 

$415- 

1000 

$360 

1000 

$305 

All 

All 

Not 

5-5 

1-3 

RL 

HF 

Occ. 

MICHIGAN 

Adrian  Telegram 

42 

$150 

MTWTFS  65 

3-3 

CT 

HF&SP 

Alpena  News 

1000 

$120 

1000 

$100 

1000 

$60 

MTTF 

MTWTFS  85/100 

6-4 

2-2 

OF 

HF 

Occ. 

Albion  Recorder 

980 

$110 

980 

$80 

980 

$50 

MTTF 

MTWTF 

Vest 

5-4 

V2 

Offset 

HF&SP 

Occ. 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 
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MICHIGAN  (Cont'd.) 


Ann  Arbor  News 

2464 

$200 

2464 

$175 

1000 

$85 

All 

All 

65 

7-7 

2-2 

CT 

HF&SP 

Reg; 

Bad  Axe  Tribune 

1000 

$180 

1000 

$120 

1000 

$60 

MWTF 

MTWTF  I 

65/85/100 

5-3 

2-2 

OF 

HF 

Occ. 

Battle  Creek  Enquirer 
&  News 

1000 

$184 

1000 

$137 

1000 

$93 

All 

All 

65 

7-4 

2-2 

CT 

HF&SP 

Occ. 

Bay  City  Times 

1000 

$132 

All 

65 

-3 

CT 

HF&SP 

Occ. 

Benton  Harbor  News- 
Palladium 

70 

$195 

70 

$130 

70 

$85 

MTWTFS 

MTWTFS 

65 

3-3 

2-2 

CT 

HF&SP 

Occ. 

Big  Radpis  Pioneer 

70 

$150 

70 

$100 

70 

$50 

MTWTF 

MWF 

65/85/100 

4-2 

2-2 

OF 

HF 

•  6  Cadillac  News 

None 

$300 

None 

$220 

None 

$120 

MTINTFS 

MTWTFS 

65/85/100 

4-3 

1-1 

Offset 

HF 

Reg. 

Cheboygan  Tribune 

None 

$120 

None 

$60 

All 

65/856100 

6-3 

3-2 

OF 

HF&SP 

Detroit  Free  Press 

2400 

$1500 

2400 

$1500 

1000 

$700 

MTWTFS 

SMTWTFS 

Vest 

7-3 

2-3 

RL 

HF&SP 

Occ. 

•  Detroit  News 

Page 

$1200 

Page 

$1200 

1000 

$750 

MWT 

All 

65 

7-5 

4-6 

CT 

HF&SP 

Occ. 

Oo'wagiac  News 

None 

$150 

None 

$100 

None 

$50 

MTWTF 

MTWTF 

65/85/100 

2-2 

1-1 

Offset 

HF 

Escanaba  News 

1000 

$50 

1  MTTF 

65 

-2 

1 

RL 

HF 

Occ. 

Flint  Journal 

52 

$350 

52 

$275 

52 

$175 

MTFS 

All 

67 

7-6 

2-1 

CT 

HF&SP 

Occ. 

Grand  Haven  Tribune 

1000 

$150 

1000 

$110 

1000 

$70 

MTWTFS  65/85/100 

3 

2 

Offset 

HF&SP 

•  Grand  Rapids  Press 

750 

$405 

750 

$298 

750 

$190 

All 

All 

65 

5-4 

2-2 

CT 

HF&SP 

Occ. 

Greenville  News 

1000 

$105 

1000 

$70 

1000 

$35 

All 

All 

65/85/100 

3-3 

Offset 

HF 

Hillsdale  News 

42” 

$115 

42" 

$90 

42" 

$55 

MTWTFS 

MTWTFS 

85 

6-3 

3-2 

OF 

HF 

Occ. 

Holland  Sentinel 

Page 

$260 

Page 

$185 

1190 

$85 

MTWTFS 

MTWTFS 

Not 

7-7 

4 

RL 

HF 

Ironwood  Globe 

1000 

$180 

1000 

$120 

1000 

$60 

MTWTFS 

Vest 

3-2 

-2 

RL 

HF&SP 

Occ. 

Jackson  Citizen  Patriot 

630 

$200 

630 

$175 

630 

$100 

All 

All 

65 

7-7 

1-1 

CT 

HF&SP 

Reg. 

Kalamazoo  Gazette 

1000 

$260 

1000 

$220 

1000 

$110 

All 

All 

65 

7-6 

2-1 

CT 

HF&SP 

Reg. 

•  Lansing  State  Journal 

900 

$395 

900 

$310 

900 

$170 

All 

All 

65 

4-3 

2-2 

CT 

HF&SP 

Reg. 

Ludington  News 

1000 

$180 

1000 

$120 

1000 

$60 

MTWTFS 

MTWTFS 

85 

10-5 

2-1 

OF 

HF 

Occ. 

Manistee  News-Advocate 

None 

$110 

None 

$75 

None 

$40 

MTWTFS 

65/85 

6-6 

3-1 

OF 

HF&SP 

Occ. 

Marquette  Mining  Journal 

616 

$65 

MTWTFS 

65/85/100 

5 

2 

OF 

HF&SP 

Menominee  Herald  Leader 

602 

$90 

602 

$80 

602 

$110 

MTWTF 

MTWTF 

65/85/100 

5-3 

Offset 

Occ. 

Midland  Nevys 

14 

$70 

MTWTFS 

Not 

-3 

1-1 

RL 

HF&SP 

Reg. 

Monroe  News 

1000 

$150 

1000 

$90 

MTWTFS 

Vest 

3-3 

2- 

RL 

HF 

Mount  Clemens  Macomb  Daily  1000 

$350 

1000 

$240 

1000 

$175 

MTWTFS 

MTWTFS 

65/85/100 

3 

2-2 

Offset 

HF 

Occ. 

Mt.  Pleasant  Times-News 

1000 

$130 

1000 

$90 

1000 

$50 

MTWTF 

85 

5-2 

2-2 

OF 

HF 

Occ. 

Muskegon  Chronicle 

750 

$265 

750 

$212 

■E^il 

$127 

All 

All 

65 

6-5 

1-1 

CT 

HF&SP 

Occ. 

Niles  Star 

75" 

$125 

75" 

$100 

75" 

$75 

MTWTFS 

MTWTFS 

65/85/100 

33 

2-1 

OF 

HF 

Occ. 

Owosso  Argus  Press 

500 

$200* 

500 

$150* 

500 

$75* 

MTFS 

MTWTFS 

65/85 

5-2 

2-2 

OF 

HF 

Occ. 

•  Petoskey  News-Review 

980 

$225 

980 

$150 

980 

$75 

MTWTFS 

MTWTFS 

65/85/100 

5-5 

2-2 

OF 

HF 

Occ. 

Pontiac  Press 

%  Pg. 

$412 

’/.  Pg. 

$365 

y.  Pg. 

$259 

MTWTFS 

MTWTFS 

65 

10-6 

1-2 

CT 

HF&SP 

Occ. 

•  Port  Huron  Times  Herald 

1000 

$174 

1000 

$144 

1000 

$102 

All 

All 

65 

5-3 

33 

CT 

HF 

Occ. 

a  BSaginaw  News 

None 

$300 

None  ‘ 

$270 

None 

$135 

AM 

All 

65 

5-5 

1-2 

CT 

HF&SP 

Occ. 

St.  Joseph  Herald  Press 

70" 

$195 

70" 

$130 

70" 

$85 

MTWTFS 

MTWTFS 

65 

3-3 

2-2 

CT 

HF&SP 

Occ. 

Three  R  ivers  Commercial 

V4Pg. 

$120 

None 

$190 

V4  Pg 

$95 

MTWTFS 

MTWTFS 

65/85/100 

-2 

2 

OF 

Occ. 

Traverse  City  Record-Eagle 

None 

$85 

MTW/TFS 

65 

3-3 

-1 

RL 

HF&SP 

Occ. 

Utica  Sentinel 

None 

$100 

None 

$65 

None 

$40 

MTVIfTF 

MTWTFS 

Yes 

3-3 

2-2 

Offset 

HF 

Reg. 

Ypsilanti  Press 

980 

$159 

980 

$132 

980 

$106 

MTFS 

65 

3 

1-1 

CT 

HF&SP 

Occ 

MINNESOTA 

Albert  Lea  Tribune 

None 

$365.76 

SMTWTF 

65 

5-3 

2-1 

RL 

HF 

Occ. 

Austin  Herald 

600 

$120 

600 

$95 

600 

$70 

MTTFS 

MTWTFS 

Not 

4-4 

1-1 

RL 

HF 

Occ. 

•  Bemidji  Pioneer 

616 

$80 

616 

$60 

616 

$40 

MTWTFS 

MTWTFS 

65/85/100 

2-2 

-1 

OF 

HF 

Occ. 

Brainerd  Dispatch 

1000 

$110 

1000 

$^ 

1000 

$50 

MTWTFS 

MTWTFS  65/85/100 

3-3 

1-1 

OF 

HF 

Occ. 

•  Duluth  News  Tribune  & 
Herald 

None 

$395 

None 

$262 

None 

$210 

All 

All 

65 

10-7 

1-2 

CT 

HF&SP 

Reg. 

BFairmount  Sentinel 

None 

$90 

None 

$65 

None 

$35 

MTWTF 

MTWTFS 

65/85/100 

3-2 

2 

OF 

HF 

Occ. 

Faribault  News 

None 

$100 

None 

$75 

None 

$50 

MTWTFS 

MTWTFS 

65/85/100 

5-3 

2- 

OF 

HF 

Fergus  Falls  Journal 

1050 

$120 

1050 

$90 

1050 

$50 

S 

MTWTFS 

65/85/100 

7-7 

2-1 

OF 

HF 

Occ. 

Hibbing  Tribune 

1000 

$120 

1000 

$90 

1000 

$50 

SMTWTF 

SMTWTF 

65/85/100 

2-2 

1-1 

Offset 

HF&SP 

Occ. 

Little  Falls  Transcript 

1000 

$1M 

V4Pg. 

$60 

%Pg. 

$40 

MTVKTF 

Not 

4-3 

2-2 

RL 

HF 

Mankato-North  Mankato 
Free  Press 

1000 

$150 

1000 

$125 

1000 

$85 

MTWTFS 

MTWTFS 

65/85/100 

2-2 

3-3 

OF 

HF 

Rea. 

Minneapolis  Triburte  &  Star 

1000 

$950 

1000 

$950 

1000 

$645 

All 

All 

65 

4-2 

-2 

CT 

HF&SP 

Reg. 

Moorhead  News 

None 

$235 

None 

$225 

None 

$120 

All 

All 

65 

4-4 

2-2 

CT 

HF&SP 

Occ. 

6  New  Ulm  Journal 

%  Pg. 

$120 

'APg. 

$80 

54  Pg. 

$40 

SMTWTF 

SMTWTF 

80/100 

4-2 

2-2 

OF 

HF 

Reg. 

Owatonna  People's  Press 

1000 

$260 

1000 

$210 

1000 

$155 

STWTFS 

STWTFS 

65/85 

4-3 

2-1 

OF 

HF 

Occ, 

Red  Wing  Republican- 
Eagle 

2352 

$50 

2352 

$50 

1000 

$50 

MTWTF 

MTWTFS 

Not 

5-3 

2-1 

Offset 

HF 

Occ. 

Rochester  Post  Bulletin 

1000 

$200 

1000 

$150 

1000 

$95 

MTWTFS 

MTWTFS 

65 

5-3 

2-1 

RL 

HF 

Occ. 

St.  Cloud  Tirrtes 

1000 

$130 

1000 

$100 

1000 

$70 

MTTFS 

MTINTFS 

65 

4-4 

2-2 

CT 

HF&SP 

Occ. 

•  St.  Paul  Pioneer  Press  & 
Dispatch 

1000 

$605 

1000 

$605 

1000 

$325 

All 

All 

65 

2-1 

3-3 

CT 

HF&SP 

Occ. 

Mesabi  Daily  News 
(Virginia,  Minn.) 

1000 

$130 

1000 

$90 

1000 

$50 

All 

All 

65/85/100 

Offset 

Willmar  West  Central  Tribune  1000 

$160 

1000 

$80 

1000 

$50 

MTWTFS 

MTWTS 

No 

3-3 

1-3 

RL 

HF&SP 

Winona  News 

1000 

$75 

1000 

$75 

1000 

$50 

MTTF  • 

SMTWTF 

65 

7-5 

22 

RL 

HF 

Occ. 

Worthington  Globe 

1000 

$120 

1000 

$80 

1000 

$40 

MWTFS 

MTWTFS 

65/85/100 

5-3 

2-1 

OF 

HF 

Reg. 

*  Volume  rate  discount  available  t  AdPro  inks  available. 
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MISSISSIPPI 

Biloxi-Gulfport  Herald 

None 

$140 

None 

$115 

None 

$90 

All 

All 

65 

4-4 

1-1 

CT 

HF&SP 

Reg. 

Clarksdale  Press  Register 

1000 

$110 

1000 

$80 

1000 

$50 

All 

65/85/100 

2 

2 

OF 

HF 

Columbus  Commercial 

Dispatch 

1000 

$40 

SMTWTF 

SMTWTF 

65/85 

7-3 

1- 

OF 

HF/SP 

Occ. 

Corinth  Corinthian 

None 

$90 

None 

$60 

None 

$30 

MTTF 

MTWTF 

65/85/100 

5-2 

— 

Offset 

Occ. 

6Greer«ville  Delta  Democrat 
Times 

None 

$195’ 

None 

$130’ 

None 

$65’ 

SMTWTF 

SMTWTF 

65/85/100 

7-3 

3-3 

Offset 

HF 

Reg. 

Greenwood  Commonwealth 

None 

$90 

None 

$75 

None 

$50 

MTWTFS 

MTWTFS 

85 

5-2 

2-2 

■3^31 

Occ. 

Hcttiesburg  American 

750 

$160 

750 

$120 

750 

$80 

MTWTFS 

MTVYTFS 

65/85/100 

Not 

1 

Offset 

HF&SP 

Jackson  Clarion  Ledger 
&  News 

1000 

$300 

1000 

$200 

1000 

$125 

All 

All 

65 

10-10 

2-2 

CT 

HF 

Reg. 

Laurel  Leader-Call 

1000 

$90 

1000 

$60 

MTVfTFS 

MTWTF 

65/85/100 

4-3 

2- 

OF 

HF 

McComb  Enterprise-Journal 

1000 

$90’ 

1000 

$75’ 

1000 

$50’ 

MTWTF 

MTWTFS 

65 

5-3 

2-2 

CT 

HF 

Occ. 

Meridian  Star 

1000 

30% 

1000 

25% 

1000 

20% 

All 

All 

65/85/100 

1-1 

1-1 

OF 

HF&SP 

Occ. 

Natchez  DerrKxrat 

600 

$35 

600 

$65 

1000 

$40 

All 

All 

85/100 

2-2 

1-1 

Offset 

HF&SP 

Reg. 

Pascagoula  Mississippi 

Press  Register 

1000 

$125 

1000 

$88 

1000 

$62 

SMTWTF 

SMTVYTF 

65/85/100 

5-4 

2-2 

Offset 

HF 

Occ. 

Starksville  News 

1000 

$90 

1000 

$65 

1000 

$35 

MTTF 

All 

Yes 

3-2 

Offset 

HF 

Tupelo  Journal 

48" 

50% 

48" 

35% 

48" 

25% 

MTWTFS 

MTWTFS 

65/85/100 

3-3 

2-2 

OF 

HF/SP 

Occ. 

Vicksburg  Post 

1000 

$125 

1000 

$90 

1000 

$45 

All 

All 

85/100 

7-3 

2-2 

OF 

HF 

Occ. 

West  Point  Time  Leader 

T!5f5ir“ 

1000 

1000 

65/85/100 

Of  1 

HF 

Occ. 

Boonville  Nem  &  Advertiser  None 

Brookfield  News-Bulletin _ 

Cape  Girardeau  Southeast 

Mi»ourian _  _ 1000 

Carollton  Democrat 


Carthage  Press  1000 


Chillicothe  Constitution-Tribune 


Ciif^ton  Democrat 


Columbia  Missourian  1000 


Columbia  T  ribuna  1 000 


MTWTF  MTVyTF  65/85/100  4-3 

_ W  65/100  -3 

MTWT^  MTWTFS  65/85  3-3 

MTWTF  65/85/100  2-1 


MTWTFS  MTWTFS  65/85/1002-2 


MTWTFS  85 


MTWTF  65/85/100  3 


STWTFS  SW  65 


STWTF  STWTF  65/85/100 


Offset  HF 

J _ OF _ HFj^ _ 

2  1-1  _ CT _ HF&SP  Occ. 

Offset 


2-1  Offset  HF&SP  Reg. 


Hannibal  Courier  Post  Nona 


Independence  Examiner  None 


Jefferson  City  Capital  & 

_ Post  Tribune _ 1000 

e  Joplin  Globe  &  Newt  Herald 


MTWTFS  MTWTFS  85 


MTWTFS  MTWTFS 


SMTWTF  SMTV/TF  85  7-7 

Ali  65/85/100  7-7 


2-2  Offset  HF  Occ. 

22  OF  HF&SP  3cc 


1  Ktr.r.itt  Daily  Dunklin 

Dtmocrat 

1000 

$75 

1000 

$60 

1000 

$40 

MTWTFS 

65 

5-5 

4-4 

RL 

HF&SP 

Kirksville  Exprew  &  News 


Lebanon  Record 


Maryville  Forum 


9Mexico  Ledger 


Moberly  Monitor-Index  & 
Democrat 


Nevada  Mail _ 


Richmond  News 


Rolls  Naves 


St.  Joaeph  Gazette  & 
Newt  Press 


SMTWTF  SMTWTF 


1000 

$140 

1000 

$90 

1000  $90 

Page 

$70 

1000  $300’ 


St.  Louis  Globe  Democrat  1000  $670  1000 


St.  Louis  Poet-Dlipatch  1 


MTFS  65/85/100  7-3 


MTWTFS  MTWTFS  65/85/100  3-1 


SMTVyTF  SMTWTF  65/85/1 


SMTWTF  SMTWTF  65 


All  65/85/100 


All  65/85/100 


All  All  Vest 


MTWTFS  MTWTFS  Vast 


SMTWTF  SMTWTF  Vest 


Offset  HF&SP 


OF  HF/SP 


Offset 


Offset  HF 


Offset  HF 


3-3  Offset  HF 


St.  Louis  Record  <Tab.) 

Page 

$80  Page 

$40 

All 

Sedalie  Democrat-Capital 

500 

$150’  500 

$100  500 

$70 

All 

All 

Yest  ! 

Springfield  Newt  & 

Leeder-Preet 


Trenton  Republican  Timet 


Werrensburg  Star-Journal 


West  Pleirts  OuiH _ 

MONTANA 

Billings  Gazette 


Great  Falls  Tribune  Leader  600 


1000  $250 


1000  $150 


$200  1000 


_ 600 

$135  1000 


$200  600 


All  Vest  73 


MTTF  No 


MTWTF  Yes  3-3 


MTWTF  Yes  1-1 


All  All  Yest  4-3 


SMTWTF  SMTWTF  65/85/100  S-3 

All  All  65/85/100  7-7 


Offset  HF&SP 


-IP  HF 


Offset  HF 


HF 


Offset  HF 


OHset  HF 


Offset  HF&SP 
HF 


Helene  Independent  Record  None 


SMTWTF  SMTWTF  65  5-4 

65/85/100  W 


CT _ HF_ 

Offset  HF 
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MONTANA  (Cont'd.) 

Livingston  Enterprise 

None 

$80 

None 

$55* 

None 

$30* 

STWTF 

STWTF  65/85/100  2-2 

1 

Offset 

HF&SP 

Miles  City  Star 


Missoula  Missoulian 


5/85/100  10-5 


NEBRASKA 

Alliance  Times-Herald 


9 Beatrice  Sun 


Columbus  Telegrant 

Fremont  Tribune _ 

•  Grarrd  Island  Independent 
6  Hastings  Tribune 

Holdrege  Citizen _ 

Kearney  Hub _ 

Lincoln  Journal-Star 


12  $100 

’4  Pg.  $105 

1000  $95 

1000  $310 


$100 

500 

$75 

500 

$100* 

1000 

$70* 

1000 

$100 

70 

$75 

76 

$95 

%  Pg. 

$110 

600 

$100 

1000 

$70 

1000 

$100 

588 

$70 

588 

MTWTFS 


MTWTFS 


MTTFS 

MTTFS 
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OF 

HF 

Bryan  Timas 

70" 

$100 

70" 

$100 

70" 

$50 

MTWTFS 

MTWTFS 

65/85/100  3-3 

1-1 

Offset 

HF 

Occ. 

Bucyrus  Telegraph 

$130 

1000 

$65 

MTWTF 

MTFS 

65/85/100  7- 

2- 

OF 

HF 

Cambridge  Jeffersonian 

600 

$145 

600 

$115 

600 

$75 

MTWTFS 

MTWTFS 

65 

5-3 

2-2 

CT 

HF 

Occ. 

Canton  Rapoeitory 

None 

$360* 

None 

$250* 

None 

$130* 

MTF 

All 

65 

6-4 

2-1 

CT 

HF 

Occ. 

Calina  Standard 

600 

XPage 

$70 

XPaga 

$35 

MTWTF 

65 

3-3 

2-2 

RL 

HF 

Occ. 

a  Chardon  Geauga  Timas  Leader  72" 

$155 

72" 

$130 

7r' 

$75 

MTWTFS 

MTWTFS 

65/85/100 

-3 

2-1 

OF 

HF/SP 

Occ 

Page 

$140 

1000 

$115 

1000 

$75 

MTWTFS 

MTWTFS 

65 

5-3 

3-3 

CT 

HF 

Rag. 

CiiKinnati  Enquirer 

.  1000 

$525 

1000 

$395 

600 

$270 

All 

All 

65 

7-7 

2-2 

CT 

HFftSP 

Reg. 

a  Cincinnati  Poet  ft  TimaeStar  600 

$440 

600 

$320 

600 

$200 

MTWTFS 

MTWTFS 

65 

7-2 

2-1 

CT  - 

HFftSP 

Cirdavilla  Harald 

600 

$75 

MTTFS 

65/85/100 

4-2 

HF 

*  Volume  rate  discount  availabla.  t  AdPro  inks  availabla.  $  To  convert  to  Offset. 
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45 


A  great  production  booster 


.  .  .  bids  your  fiuyt^rs 

iravid  fustier! 

^  MICOMP 

The  Micomp  and  V-l-P  are  made  for  each  oth^r. 
More  multicode  keys  are  included  in  the  Micomp 
than  on  any  other  counting  keyboard.  This  fea¬ 
ture  alone  cuts  keystrokes  drastically,  thereby 
minimizing  errors.  The  utilization  of  a  high 
capacity  format  storage  capability  permits 
one-key  insertion  of  repetitive  text  and/or 
command  strings.  Micomp  has  a  six-bank 
keyboard  that  increases  production.  It  is  pro¬ 
grammable  .  .  .  has  its  own  built-in  computer 
memory  and  paper  tape  reader.  Micomp  is  pre¬ 
conditioned  by  the  application  of  program  and 
width  tapes  corresponding  to  those  used  in  the 
particular  V-l-P.  Font  width  tapes — the  same  as 
provided  with  V-l-P  fonts — are  “read”  into 
the  keyboard;  no  special  width  cards  or  plugs 
need  be  purchased! 


MERGENTHALER  LINOTYPE  COMPANY 
Mergenthaler  Drive,  P.O.  Box  82,  Plainview,  N.  Y.  11803 

Send  more  information  on: 

□  Micomp  Keyboards  □  The  V-l-P  Phototypesetter 


Name  _ _ 

Firm _ 

Street  Address- _ 


Mergenthaler  Linotype  Company,  Mergenthaler  Drive,  P.O.  Box  82,  Plainview,  NewYork  11803  (516)  694-1300 


•  •  lo  the  60%  speedier  V-I-P 


C3=^ 


. . .  you  grow  into  itt 
You  Don’t  Grow  Out  of  the  Y-I>P 


You  will  always  find  a  new  application  for  the  high-speed  80  lines  per  minute  V-l-P — an 
increase  of  60%  over  the  standard  V-l-P  lines.  The  three  models — 7245-1  A,  7245-2A  and 
7245-3A — have  a  6, 1 2  and  1 8  font  capacity,  respectively.  Each  sets  20  sizes  from  6  to  72 
point — ail  base-aligned.  The  unusual  mixing  versatility,  copy  fit  capabilities  and  the 
new  higher  operating  speed  of  the  Improved  base-aligning  V-l-P 
make  it  extremely  useful  in  high  speed  production  of  complex  food 
store  and  display  advertising.  They  are  available  for  early  delivery. 

And  while  you’re  at  it,  take  a  look  at  the  Micomp  Keyboard,  too! 


aiergenthaler  puts  it  all  togetherl 
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OHIO  (Cont'd.) 


Cleveland  Plain  Dealer 

Page 

$1550 

Page 

$1320 

1000 

$450 

All 

All 

65 

2-2 

2-2 

CT 

HF 

Occ. 

e  Cleveland  Press 

Page 

$1000 

Page 

$900 

90" 

$480 

MTWTFS 

MTWTFS 

65 

6-4 

3-4 

RL 

"hF - 

Occ. 

Columbus  Citizen-Journal 

1000 

$650 

1000 

$470 

1000 

$355 

MTWTFS 

MTWTFS 

65 

6-6 

2-2 

CT 

HF&SP 

Occ. 

e  Columbus  Dispatch 

1006 

$150 

1006 

$125 

1008 

$70 

MTWTFS 

All 

65/85/100 

4-4 

2-2 

OF 

HF&SP 

Occ. 

Conneaut  News-Herald 

1000 

$135* 

1000 

$110* 

1000 

$65* 

MTWTFS 

MTWTFS 

65 

4-3 

2-1 

CT 

HF 

Occ. 

Coshocton  Tribune 

None 

55% 

None 

45% 

None 

35% 

All 

All 

65  14-7 

3 

CT 

HF&SP 

Occ. 

e  Dayton  Journal  Herald 
&  News 

1000 

$511.50 

1000 

$418.50 

None 

$325.50 

MTFS 

All 

85 

5-3 

2-3 

OF 

HF&SP 

Occ 

Defiance  Crescent-News 

Page 

$115 

Ppge 

$85 

iOM 

$50 

WTFS 

MTWTFS 

65/85/100 

3-2 

1-1 

Offset 

HF 

Occ. 

Delphos  Herald 

Page 

$130 

Page 

$105 

1000 

$50 

All 

All 

65/85/100 

4-4 

2-2 

Offset 

HF 

Dover  New  Philadelphia 
Reporter 

1000 

$195 

1000 

$130 

1000 

$65 

MTWTFS 

MTWTFS 

65 

-3 

2-2 

RL 

HF 

Rag. 

East  Livetpool  Review 

1000 

$65 

MTWTFS 

85 

7-3 

1- 

OF 

HF 

Occ. 

Elyria  Chronicle-Telegram 

None 

$200 

None 

$150 

None 

$100 

All 

All 

65/85/100 

4-4 

1-1 

Offset 

HF 

Reg. 

Fairborn  Herald 

Page 

$195 

1  560 

560 

$95 

Kusai 

65 

-3 

2-2 

CT 

HF&SP 

Occ. 

Findlay  Republican-Courier 

1000 

$128 

1000 

$50 

MTVyTFS 

65/85/100 

3-3 

2 

HF 

1000 

$155 

1000 

$125 

1000 

$75 

MTWFS 

85 

5-3 

1-2 

OF 

HF 

Occ. 

Fremont  News-Mesaenger 

840 

$90 

840 

$60 

1000 

$75 

MTWFS 

MTVYTFS 

65 

2-2 

2- 

OF 

HF 

Calton  Inquirer 

IBHH 

bb^^h 

H^BI 

MTWTFS 

65/85 

-3 

3-3 

OF 

Gallipolis  Tribune 

None 

$225 

Nona 

$175 

None 

$125 

65/85/100 

4-4 

2-2 

Offset 

HF 

Geneva  Free  Press 

'1000 

$135 

1000 

$110 

1000 

$65 

Ensia 

ESSDa 

65 

2-2 

2-2 

CT 

HF&SP 

Occ. 

Hamilton  Journal -News 

1008 

$155 

1008 

$120 

1008 

$75 

All 

All 

65 

4-4 

2-2 

RL 

- 

Rag. 

Ironton  Tribune 

1000 

$50 

SMTWTF 

65/85/100 

5-4 

2-2 

OF 

HF&SP 

e  Kent  Ravenna  &  Record- 
Courier 

70" 

$150 

70" 

$120 

1050 

$60 

TS 

MTWTFS 

85 

3-3 

2-2 

OF 

HF 

Occ. 

Kenton  Times 

1000 

$100 

1000 

$50 

MTVTTFS 

MTWTFS 

65 

3-3 

-2 

RL 

HF&SP 

Lancaster  Eagle-Gazette 

1000 

$330 

1000 

$250 

1000 

$150 

MTWTFS 

MTWTFS 

65 

4 

RL 

HF 

Lima  News 

2436 

$205 

2436 

$155 

2436 

$90 

All 

All 

No 

3-3 

3-2 

-/- 

HF 

Occ. 

London  Madison  Press 

None 

$135 

None 

$90 

None 

$45 

MTTF 

MTWTF 

65/85/100 

4-2 

2-2 

Offset 

HF&SP 

Occ. 

Lorain  Journal 

%  Pg. 

$200 

%Pg. 

$150 

%Pg. 

$100 

MTWTF 

All 

85/100 

5-2 

1-1 

OF 

SP 

Reg. 

Mansfield  News-Journal 

None 

$150 

None 

$150 

None 

$140 

All 

All 

65 

5-3 

1-1 

CT 

HF&SP 

Occ. 

6  Marietta  Times 

None 

$130 

None 

$100 

None 

$115 

MTWTFS 

MTWTFS 

65 

5-5 

1-1 

CT 

HF 

Reg. 

Marion  Star 

1000 

$90 

65/85/100 

3-2 

3 

OF 

HF&SP 

Martins  Ferry-Bellaire 

Titnes  Leader 

1000 

$185* 

1000 

$135* 

1000 

$85* 

MTFS 

MTWTFS 

65 

7-4 

2 

RL 

HF 

Rag. 

Massillon  Independent 

1176 

$75 

MTWTFS 

65/85/100 

4-3 

1-1 

OF 

Occ. 

6  Medina  County  Gazette 

.0..  f 

KPg. 

$175 

)4Pg. 

$125 

KPg. 

$75 

MTWTFS 

MTWTFS 

65/85/100 

4-3 

1-1 

OF 

HF&SP 

Occ. 

Middletown  Journal 

2000 

$160 

1500 

$125 

(ooo 

$80 

All 

All 

Not 

5-3 

2-2 

HF 

•  Mount  Vernon  News 

None 

$125 

None 

$95 

None 

$60 

All 

All 

65/85/100 

5-3 

1-1 

Offset 

HF 

— 

tl  ^  ft!  a  i  .I'A'  :  W 

None 

$150 

None 

$100 

None 

$50 

MTWTF 

MTWTF 

85 

5-5 

2-2 

OF 

HF/SP 

Occ. 

Newark  Advocate  & 
American 

700 

$200 

700 

$150 

700 

$100 

MTWTFS 

MTWTFS 

65 

4-3 

2-2 

CT 

HF&SP 

Occ. 

Niles  Times 

11000 

$75 

MTWTFS 

MTWTFS 

65/85/100 

4-4 

Offset 

HF 

Occ. 

Norwalk  Reflector 

980 

$50 

MTWTFS 

65/85/100 

3 

2 

Offset 

HF 

Occ. 

Painesville  Telegraph 

40" 

$165 

40" 

$140 

40" 

$90 

All 

All 

85 

4-3 

OF 

HF 

Reg. 

BPiqua  Call 

None 

$125 

None 

$90 

None 

$60 

MTWTFS 

MTVYTFS 

85/100 

3-3 

2-2 

Offset 

HF 

Occ. 

Pomeroy -Middleport 

Sentinel  Times 

None 

$100 

None 

$70 

None 

$40 

MTTF 

SMTWTF 

65/85/100 

3-2 

2-2 

Offset 

HF 

Occ. 

PortsnxMJth  Times 

40" 

$60 

40" 

$85 

MTWTFS 

65 

7-4 

-2 

OF 

HF&SP 

Occ. 

Salem  News 

1000 

$75 

MTWTFS 

65 

-3 

-2 

CT 

HF 

BSaiKfusky  Register 

28 

$150 

28 

$125 

28 

$85 

MTFS 

MTWTFS 

65 

3-3 

3-2 

CT 

HF 

Reg. 

Shelby  Globe 

560 

$30 

MTIWTFS 

MTTFS 

No 

5-3 

1-2 

Offset 

HF 

BSidney  News 

1000 

$170 

1000 

$85 

MTWTFS 

65/85 

3-3 

2-3 

OF 

HF 

Springfield  News-Sun 

Page 

$300 

Page 

$275 

1000 

$200 

All 

All 

Vest 

5-4 

RL 

HF 

Steubenville  Herald-Star 

Page 

$240 

Page 

$160 

1000 

$85 

MTWTFS 

MTWTFS 

Vest 

5-5 

1-1 

RL 

HF 

Occ. 

Tiffin  Advertiser 

$190 

None 

$135 

Norte 

$80 

MTWTFS 

85 

3-2 

2-2 

OF 

HF/SP 

Toledo  Times  &  Blade 

1000 

$630 

1000 

$490 

1000 

$335 

SM7WFS 

All 

65 

5-5 

2-4 

RL 

HF&SP 

Occ. 

Troy  News 

None 

$120 

None 

$85 

None 

$85 

MTWTFS 

MTWTFS 

65/85/100 

7-2 

2-2 

Offset 

HF 

Occ. 

Van  Wert  Times-Bulletin 

None 

$150 

None 

$100 

None 

$50 

MTWTFS 

MTWTFS 

65/85/100 

5-3 

2-1 

OF 

HF&SP 

Occ. 

Warren  Tribune  Chronicle 

1000 

$175 

1000 

$'15(5 

1000 

TlOO 

MTWTFS 

MTWTFS 

65 

4-3 

3-3 

CT 

HF 

Occ. 

Washington  Court  House 
Record  Herald 

None 

$50 

MTWTFS 

65/85/100 

3 

2-1 

Offset 

HF 

e  Willoughby  News-Herald 

980 

$100 

All 

65 

3-3 

1-1 

CT 

HF 

Occ. 

Wilmington  News-Journal 

1000 

$90 

1000 

$50 

65/85/100 

7 

2 

OF 

HF 

e  Wooster  Record 

KPg. 

$150 

KPg. 

%Pa. 

$60 

MTWTFS 

MTWTFS 

85/100 

3-3 

2-2 

Offset 

Rag. 

Xenia  Gazette 

Page 

$175 

Page 

$125 

500 

$75 

MTWTFS 

MTWTFS 

Vest 

5-4 

1-1 

Rl 

HF 

Youngtown  Vindicator 

2520 

$360 

2520 

$250 

1000 

$130 

All 

All 

65 

7-7 

2-2 

RL 

HF 

EEZl 

S12S 

None 

$95 

None 

$65 

All 

All 

& 

4 

1-1 

CT 

HF 

Greenville  Advocate 

$65 

MTWTFS 

■3 

RL 

HF 

Occ. 

OKLAHOMA 

Ada  News 

%Pg. 

$60 

SMTWTF 

Yes 

5-5 

2-1 

RL 

HF 

a  Altus  Times  Democrat 

Page 

il20 

MPg. 

$80 

1/3  Pg. 

$40 

SMTWTF 

SMTWTF 

85 

4-3 

1-2 

Offset 

HF 

Reg. 

Anardarko  News 

None 

$30 

STWTF 

66 

4-3 

1-2 

Offset 

HF 

Ardmore  Ardmoreite 

1000 

$50 

SMTWTF 

65 

■3 

1 

OF 

HF 

Occ. 

*  Volume  rate  discount  availalbe.  t  AdPro  inks  availalbe. 
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The  Reasons  Why 


CdlORFSL 


TULiA 


is  even  MORE  TERRIFIC!!! 


Above  is  the  new  Newspaper  Printing  Plant,  now 
under  construction,  which  will  house  16  units  of 
Wood-Hoe  Colormatic  Presses.  We’re  growing  with 
our  market  too.  Let  us  help  YOUR  sales  grow! 


^^OW!  A  $574  BILLION  Market, 

bustling  with  an  all  time  high  building 
boom,  including  the  new  $200,000,000 
Williams  Center  in  the  heart  of  Downtown, 
and  a  $13,000,000  Performing  Arts 
Center.  The  new  FORD  Glass  Plant  will 
employ  3,600  people,  for  example.  And 
though  we’re  62nd  in  population,  we’re 
52ncl  in  total  retail  sales  and  42nd  in  per¬ 
sonal  income.  Hitch  your  promotions, 
make  ’em  colorful,  and  you  can’t  miss  in 
Terrific  Tulsa,  COMPLETELY  covered  by ... . 


^ SOON... NEW  FACILITIES  FOR 
EVEN  FINER  COLOR  SERVICE  ! 


THE  OIL  CAPITAL  NEWSPAPERS  morning  /  evening  /  Sunday 

Two  Independent  and  separately  owned  Newspapers 

Representatives  —  14  St.im 

I  NEWSPAPCn  SALES 


AN  OCEAN  PORT 
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OKLAHOMA  (Cont'd.) 

Bartlesville 

Examiner-Enterprise 

1000 

$125 

1000 

$90 

1000 

$50 

SMTWTF 

SMTWTF  65/85 

3-2 

1-1 

Offset 

HF 

Occ. 

Blackvifell  Journal-Tribune 

14  P9- 

14  pg. 

$55 

14  pg. 

$30 

SMTF 

SMTWTF  85 

4-2 

4-2 

Offset 

HF 

Occ. 

Chickasha  Express 

1000 

$75 

1000 

$40 

All 

All  65/85/100 

3 

1-1 

Offset 

Claremore  Progress 

None 

$120 

Norte 

$80 

None 

$40 

STVKTF 

STVyTF  65/85/100 

2-2 

1-1 

Offset 

HF&SP 

Occ. 

Clinton  News 

14  Page 

$120 

14  Page 

S75 

14  Page 

$40 

SMTVirrF  65/85/100 

2 

2-2 

Offset 

HF 

Occ. 

Cushino  Citiren 

None 

$50 

MTTF  65/K 

-2 

1-1 

Offset 

HF 

Duncan  Banner 

None 

$110 

None 

$75 

None 

$40 

SMTWTF 

SMTVyTF  65/85 

3-3 

2-2 

Offset 

Occ. 

Durant  Democrat 

14 

$100 

14 

$75 

14 

£42 

SMTWTF 

SMTWTF  85 

2-2 

1-1 

Off»t 

HF&SP 

Occ. 

Elk  City  News 

14  Page 

$75 

14  Page 

$40 

All  65/85/100 

1 

Offset 

Reno  Tribune 

60 

61  TO 

60 

$75 

60 

$40 

SMTWTF 

SMTWTF  65/85 

S5 

TT 

Offset 

HFSSP 

TJcc. 

Enid  Ne««s  &  Eagle 

600 

$150 

600 

$125 

600 

$100 

All 

All  65/85/100 

4-4 

2-1 

Offset 

HF 

Occ. 

Gutherie  Leader 

40 

$142 

40 

$75 

40 

$42 

SMTWTF  65/85/100 

8-6 

2-2 

OHset 

HF 

Occ. 

a  Henryetta  Free  Lance 

None 

$35 

All  65/85/100 

2 

1 

Offset 

HF&SP 

Holdenville  News 

14  pg. 

$50 

14  09- 

$30 

STTF 

STWTF  85 

3-2 

2-1 

Offset 

HF 

Occ. 

Idabel  McCurtain  Gazette 

None 

$40 

MTWTFS  85 

-6 

-J 

Ci??tat 

Hr 

Lawton  Constitution  Press 

1000 

$160 

1000 

$130 

1000 

$95 

MTWTF 

All  65 

10-5 

2-2 

CT 

HF 

Occ. 

SMcAlester  News-Capital 

Page 

$ro5 

Page 

$70 

Page 

$35 

SMTWTF 

SMTWTF  85 

1-1 

Offset 

HF&SP 

•  McAlester  Democrat 

1000 

$25 

STWTFS  65/86/100 

2 

Offset 

Miami  News-Record 

588 

$150 

588 

$100 

588 

$50 

All 

All  65/85/100 

5-10 

2 

Offset 

Muskogaa  Phoenix  & 

Timas  Democrat 

None 

$160 

None 

$135 

None 

$110 

All 

All  85/100 

7-2 

2-2 

Offset 

HF 

Reg. 

BNorman  Trartscript 

1000 

$115 

1000 

$85 

1000 

$55 

SMTVyTF 

SMTWTF  68 

68 

1-1 

RL 

HF&SP 

Reg. 

a  Oklahoma  City 

Oklahoma  Journal 

1000 

$250 

1000 

$200 

1000 

$120 

All 

All  65/85/100 

3-3 

1-1 

Offset 

HF 

Reg. 

a  Oklahoma  City 

Oklahoman  &  Times 

Pa^ 

$715 

1000 

$675 

1000 

$340 

All 

All  Vest 

8-2 

2-1 

CT 

HF&SP 

Occ. 

Okmulgee  Times 

r* 

$102  50 

1" 

$70 

1" 

$37.50 

STWTFS 

STWTFS  85 

3-2 

2-1 

Offset 

HF 

Occ. 

Pauls  Valley  Democrat 

1000 

$105 

980 

$80 

980 

$40 

STWTF 

STWTF  K/85/100 

3-1 

1-2 

Offset 

HF 

Reg. 

Pawhuska  Journal-Capital 

616 

$90 

616 

$65 

616 

$35 

S 

STWTF  86/100 

5-2 

1-2 

Offset 

Reg. 

gPofKa  City  News 

1000 

$100 

1000 

$70 

1000 

$40 

SMTWTF 

SMTWTF  Vest 

4-3 

1-1 

RL 

HF 

Occ. 

gSapiiipa  Herald 

None 

$127.50 

None 

$85 

None 

$42.50 

SMTWTF 

SMTWTF  85/100 

7-4 

2-2 

Offset 

HF 

Occ. 

Seminole  Producer 

1000 

$75 

1000 

$40 

STWTF  65/85/100 

2 

2-2 

Offset 

HF 

Occ. 

a  Shawnee  News-Star 

14  P9 

$110 

14  pg. 

$70 

14  pg. 

$40 

STWTFS 

STWTFS  85 

2-2 

3-2 

Offset 

HF&SP 

Occ. 

Stillwater  News-Press 

560 

$116 

560 

$79 

560 

$42 

STTF 

SMTWTF  65/86 

3-1 

1-1 

Offset 

HF 

Occ. 

a  Tulsa  World-Tribune 

1000 

$450 

1000 

$375 

1000 

$250 

AM 

All  65 

10-8 

2-2 

CT 

HF&SP 

Reg. 

Vinita  Journal 

1000 

$90 

1000 

$60 

1000 

$30 

MTVIfTF  65/85/100 

1 

2 

Offset 

HF&SP 

Occ 

Woodward  Press 

40" 

$37.50 

MTWTF  ffi/85/100 

3-3 

-2 

OHset 

HF&SP 

Occ. 

OREGON 

Albany  Oemocrat-Herald 

1000 

$180 

600 

$135 

600 

$75 

MTWTFS 

MTWTFS  85/100 

4-3 

2-2 

Offset 

HF 

Occ. 

Ashlarid  Tidings 

588 

$150 

588 

$100 

588 

$50 

MTWTFS  66/86/100 

5-3 

1-1 

OHset 

HF 

Reg. 

Astoria  Astorian 

None 

$150 

None 

$100 

None 

$50 

MTWTF 

MTWTF  85 

3-2 

2-2 

Offset 

HF 

Reg. 

a  Baker  Democrat-Herald 

None 

$85 

Norte 

$60 

None 

$35 

MTWTFS 

MTWTFS  65/86/100 

3-2 

2-1 

OHset 

HF&SP 

Band  Bulletin 

None 

$120 

None 

$80 

None 

$40 

MTWTFS 

MTWTFS  85 

M 

1-1 

Offset 

HF 

Occ. 

a  Coos  Bay-North  Band  World 

588 

$195 

588 

$130 

588 

$65 

MTWTFS 

MTWTFS  65 

M 

2-2 

RL 

HF&SP 

•  Corvallis  Gazette-Times 

N  70" 

$135 

70" 

$92 

70" 

$48.60 

MTWTFS 

MTWTFS  BR/lOO 

4-4 

1-1 

Offset 

HF 

Occ. 

a  Eugene  Register-Guard 

Noim 

$230 

Norte 

$170 

None 

$115 

All 

All  65 

4-4 

2-1 

CT 

HF&SP 

Rag. 

Grants  Pass  Courier 

588 

$180 

588 

$120 

588 

$60 

MTWTFS 

MTVyTFS  85 

4-4 

2-2 

CT 

HF 

Klamath  Fallt  Harad  &  News 

Notw 

$195 

Norte 

$130 

None 

$65 

SMTWTF 

SMTWTF  65/85/100 

4-3 

1-1 

OHset 

HF 

Reg. 

6  La  Grarxl  Observer 

Norte 

$105 

None 

$70 

Norte 

$3S 

MTWTFS 

MTINTFS  65/85 

5-3 

1-1 

Offset  HF 

Occ. 

a  9  Medford  Mail  Tribur>e 

660 

$125 

660 

$96 

1000 

$56 

SMTWTF 

SMTVyTF  65  * 

3-3 

2-2 

CT 

HF&SP 

Ontario  Argus-Observer 

None 

$135 

None 

$90 

None 

$50 

MTWTF 

MTWTF  65/85 

5-3 

2-2 

OHset 

HF 

Reg. 

Or»on  City 

Cntgrprise-Couritf 

Norte 

$210 

None 

$140 

None 

$70 

MTWTF 

MTWTF  85 

3-2 

2-1 

OHset 

HF 

Occ. 

a  Pendleton  East  Oregonian 

9% 

$150 

980 

$100 

None 

$50 

MTVKTFS 

MTWTFS  65/85/100 

3-2 

2-2 

Offset 

HF 

Occ. 

a  Portland  Oregonian  & 
Oregon  Journal 

Page 

50%* 

Page 

25% 

1000 

50%* 

MTWTFS 

All  65 

6-4 

2-2 

Offset 

HF 

Occ. 

Roseburg  News  Review 

Norte 

$135 

Norte 

So“ 

None 

$50 

MTWTFS 

MTWTFS  65/85/100 

3-3 

1-1 

Offset 

HF 

Rag. 

a  gSalem  Oregon  Statesman  & 
Capital  Journal 

Norte 

$250 

None 

$200 

Norte 

$100 

All 

All  65/85/100 

3-2 

3-3 

Offset 

HF 

Occ. 

The  Dalles  Chronicle 

None 

$105 

Norte 

$80 

None 

$55 

MTVyTFS 

MTWTFS  65/85/100 

2-2 

1-1 

OHset 

HF&SP 

Occ. 

PENNSYLVANIA 

Allentown  Cell-Chronicle 

Page 

$360 

Page 

$300 

1000 

$200 

SMTWFS 

All  65 

4-4 

1-1 

RL 

HF&SP 

Reg. 

Altoona-Mirror 

2352 

56% 

2352 

45% 

2352 

35% 

MTWTFS 

MTWTFS  65 

3-3 

2-3 

RL 

HF 

Occ. 

a  Baavar-Rochester-Aliquippe- 
Ambridge  Beaver  Courtty 
Timas 

1000 

$200 

1000 

$150 

1000 

$100 

All 

All  65 

3-2 

3-1 

CT 

HF 

SBeaver  Falls-Naw  Brighton 
News-Tribune 

600 

$100 

600 

$75 

600 

$40 

_ MTWS _ 65/85/100  * 

2-1 

Offset 

HF 

Berwick  Enterpriee 

14  00. 

$120 

%DO. 

$90 

%Da. 

$60 

MTWTFS 

MTWTFS  65/85 

5-3 

2-2 

Offset 

HF 

Occ. 

a  Bethlehem  Globe-Times 

1000 

$100 

MTWTFS  ^ 

-4 

2-2 

CT 

HF 

Bloonaburg  Press 

30" 

$120 

30" 

$90 

30" 

$60 

MTWTFS 

MTVrrFS  66/85 

7-3 

2-2 

Offset 

Oca 

Bradford  Era 

14  pg. 

$180 

14  pg. 

$120 

14  pg. 

$60 

TFS  86/100 

505 

202 

OHect 

HF&SP 

Occ 

Brownevilla  Telegraph 

Paoe 

$120 

1000 

$70 

MTWTFS 

MTWTFS  66/86100 

3-1 

4-1 

QHWI 

HF 

Butler  Eagle 

1000 

$160 

1000 

$120 

1000 

$80 

All 

All  86/86/100 

3-3 

2-2 

Offset 

HF 

Carlitle  Sentinel 

Norte 

$145 

None 

$106 

None 

$fiO 

MTWTF 

MTWTFS  66 

-3 

2-2 

Offset 

HF&SP 

Occ. 

Chambariburg  Public  Opinion  an" 

$210 

40" 

$140 

40" 

£70 

MTWTFS 

MTWTFS  66 

3-3 

_ 2^ 

CT 

HF&SP 

Reg. 

Chactar  Delaware  County 
Timas 

1000 

$250 

1000 

$150 

1000 

$140 

MTWTFS 

MTWTFS  65 

5-5  3-3 

CT 

HF 

_ _o^ 
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Clearfield  Progress 

602 

$150 

602 

$130 _ 

_«s _ 

_ 

MTFS _ 

MTFS _ 

_65 _ 

64 

3-2 

Offiet 

HF 

Occ. 

Columbia  Newt 

600 

$150 

600 

$100 

Mo 

SM 

MTWTFS  65/85/100 

5 

2-2 

Offset 

HF 

Connellfvilla  Courier 

None 

$160 

None 

$80 

MTWTFS 

..  .. 

-4 

2-1 

OffMt 

HF 

Corry  Journal 

None 

$60 

MWTFS 

85/100 

-7 

Offset 

HFftSP 

Occ. 

Danville  News 

600 

$100 

600 

$50 

65/85 

3-3 

Offset 

HF 

Occ 

Doylattown-Hatboro 

Intelligencer 

Page 

$235 

1000 

$160 

1000 

$80 

MTwg|i 

VWfPS 

85/100 

7-4 

2-2 

Offset 

HF 

OuBois  Courier-Exprea 

y.pg. 

$175 

Ik  pg- 

$1% 

*  pg. 

$75 

MTTFS 

MTTPS 

85/100 

4-4 

1-1 

Offset 

HF 

Easton  Exprass 

1000 

$270 

1000 

$200 

1000 

$120 

MTWTFS 

MTWTFS 

65/85 

5-3 

2-2 

CT 

hF 

Occ 

BElwood  City  Ledger 

700 

$138 

700 

$86 

700 

$45 

MWFS 

MTWTFS 

65 

3-3 

2-2 

Offset 

HF 

a  Erie  Times-Naws 

70" 

$245 

7a' 

$215 

70" 

All 

85/100 

7-3 

2-2 

Offset 

HF 

Occ. 

Greensburg  Tribune-Review 

None 

$255 

None 

$170 

None 

$8b^ 

MTWTFS  . 

MTWTFS 

65 

6-3 

2-2 

CT 

HF 

Occ. 

Greenville  Record-Argus 

600 

$35 

MTWTFS 

65 

-7 

-2 

CT 

HF 

Occ 

Hanover  Sun 

1000 

$80 

MTWTFS 

65 

7-7 

RL 

HF 

Occ. 

e  Harrisburg  Patriot  News 

1000 

$375* 

1000 

$300* 

840 

$200* 

All 

All 

65 

4-2 

2-2 

RL 

HF 

Occ. 

Hazleton  Standard-Speaker 

1000 

$125 

1000 

$75 

MTWTFS 

65 

6S 

RL 

HF 

Homastaad-Wast  Homastaad 
Munhall  Messer>gar 

1000 

$100 

1000 

$80 

1000 

$50 

MTWTFS 

65/85/100 

4-2 

2-3 

Offset 

HF 

Reg. 

Huntington-Mount  Union 
News 

1000 

$180 

1000 

$130 

1000 

$80 

MTWTFS 

MTWTFS  65/85/100 

7-7 

2-2 

Offset 

HF 

BJeanetta  News-Dispatch 

14 

$180 

14 

$120 

14 

$60 

MTF 

Not 

3-2 

1-1 

RL 

HF 

a  Johnstown  Tribune-Democrat  1000 

$400 

1000 

$280 

1000 

$162 

MTWTFS 

MTWTFS 

65/85 

13-2 

1-1 

Offset 

HF 

Reg. 

King  of  PriMSia  Today's  Post 

600 

$140 

600 

$100 

600 

■teo 

MTV^TF 

MTWTF 

^/lOD 

4-4 

T-1 

Offset 

HF 

Reg. 

Kittanning  Laadar-Times 

’/.Pegs 

$66 

MTFS  1 

l>5/85/1UU 

2-2 

1 

Offset 

HF 

Lancaster  Intelligancer- 
Journal  ft  New  Era 

Page 

$370 

1500 

$270 

800 

$170 

All 

All 

65 

7-1 

2-1 

CT 

HF 

Req. 

Lansdala  North  Penn 

Reporter 

None 

$255 

None 

$170 

None 

$85 

MTWTF 

MTWTF 

85 

5-2 

3-3 

Offset 

HF 

Reg. 

Latrobe  Bulletin 

Page 

$100 

1000 

$75 

600 

$50 

All 

All 

65 

4-4 

1-2 

RL 

HF 

Lebanon  News 

None 

$140 

Nofw 

$100 

None 

$68 

MTWTFS 

MTWTFS 

65/85/100 

6-3 

2-3 

Offset 

HF 

Lavittown  Bucks  County 
Courier  Times 

1000 

$260 

1000 

$210 

1000 

$140 

All 

AM 

65 

4-3 

3- 

CT 

HF 

Occ. 

a  Lewistown  Sentinel 

300 

$175 

None 

$125 

None 

$75 

MTVfTFS 

MTWTFS  65/85/100 

4-3 

2-2 

Offset 

HFftSP 

Lock  Haven  Express 

1000 

$110 

1000 

$90 

1000 

$60 

MTTWTFS 

MTWTFS  65/85/100 

5-3 

3-1 

Offset 

HF 

Reg. 

Lock  Haren  Exprass 

Clariton  News 

1000 

70% 

1000 

50% 

1000 

30% 

MTWTFS 

MTWTFS 

65 

5-3 

3-1 

RL 

HF 

Reg. 

a  BMilton  Standard 

None 

70% 

None 

50% 

Non€ 

30% 

MTF 

MTWTFS 

65 

5-3 

2-2 

RL 

HFftSP 

Occ. 

Monasaen-Chartaroi-Donora 
Valley  Independent 

1000 

50% 

1000 

40% 

1000 

25% 

MTWTF 

MTWTFS 

65 

2-1 

2-2 

RL 

HF 

Occ. 

a  Monongahela  Daily  Herald 

None 

$80 

None 

$40 

MTWTF 

MTWTF  65/85/100 

5-5 

Offset 

HFftSP 

Mount  Carmel  Item 

1000 

$150 

1000 

$100 

600 

$80 

All  65/85/100 

4 

2 

OHset 

HF 

Newcastle  News 

None 

$150 

None 

$120* 

None 

$80* 

MTTFS 

MTWTFS 

85 

3-2 

2-2 

Offset 

HF 

Occ. 

New  Kansington-Amold 
Dispatch 

None 

$225 

None 

$175 

None 

$125 

MTWTFS 

MTWTFS 

Vest 

5-4 

2-2 

Offset 

HF 

a  Norristown  Times-Harald 

1000 

$175 

1000 

$145 

1000 

$115 

MTWTFS 

MTWTFS 

Vest 

5-5 

2-1 

RL 

HF 

Occ. 

Oil  City  Franklin  Derrick 
ft  Nsses-Harald 

1000 

$150 

1000 

$80 

MTuSst. 

MTWTFS 

65 

2-2 

2-2 

CT 

HF 

Occ. 

IStsta  Collegs) 

Pennsylvania  Mirror 

66" 

$95 

6a' 

$60 

6a' 

$40 

All 

All 

65/85/100 

3-2 

2- 

Offset 

HF 

Occ. 

PhHadalphla  Bulletin 

1000 

$800 

1000 

$800 

1000 

$575* 

All 

All 

Vest 

4-3 

1-11 

RL 

HFftSP 

Reg. 

Philadelphia  Inquirer 

None 

$726 

None 

$575 

All 

All 

Vest 

7-3 

2-6 

-/- 

HFftSP 

Reg. 

PhHadalphia  News  (Tab.l 

None 

$410 

None 

6410 

None 

$235 

MTWTF 

MTWTFS 

Not 

7-3 

2-6 

RL 

HFftSP 

Reg. 

PhoanixvflIa  Republican 

1000 

$50 

All 

65 

5 

2-1 

RL 

Pitnbur^  Poat-Gazatta 

Page 

$1765 

PW 

t1766 

1000 

$1365 

MWF 

MWF 

65 

3-2 

14 

RL- 

HF 

Occ. 

a  PItliburgh  Press 

Page 

$1850 

Paga 

$1850 

1000 

$1450 

MTWTF 

MTWTF 

Vest 

1-3 

14 

RL 

HF 

Occ. 

a  Potuiosso  Mercury 

1000 

$150 

1000 

$125 

1000 

$100 

MTWTFS 

MTWTFS 

65 

54 

2-^ 

CT 

HF 

T  . 

BPoitavHIa  Rapubliean 

40" 

40" 

45% 

4a' 

$80 

MTWTFS 

MTWTFS 

65/85 

74 

2-2 

Offset 

HF 

Occ. 

Reading  Timss-Eagle 

1000 

54 

2-1 

RL 

St.  Mary's  Press 

None 

$90 

MTFS 

85 

7-3 

2-2 

Offset 

HF 

a  ScranlDn  Tknas 

1000 

$325 

1000 

$260 

1000 

$175 

WPS 

All 

65 

5-3 

2-2 

RL 

HFftSP 

Occ. 

a  Scranton  Tribune  ft 
Screntonlan 

1000 

$325 

1000 

$250 

1000 

$175 

SMTFS 

All 

85/100 

7-3 

3-3 

Offset 

HFftSP 

SShamokin  NawaDlsptach 

1000 

$150 

1000 

$100 

1000 

$80 

MTWTFS 

Not 

3 

2 

Offset 

HF 

SharorvFerrell-Sharpsville 
Wheatland  Herald 

1000 

$200 

1000 

$175 

600 

$150 

MTWTFS  65/85/100 

7-7 

2 

-/- 

HFftSP 

Occ. 

BShanandoah  Herald 

1500 

1500 

1500 

$75 

MTWTFS 

MTFS 

65 

5-5 

1-1 

CT 

HF 

a  Somarwt  American 

1000 

$100 

1000 

$50 

MTFS 

MTWTFS 

65/85 

64 

1-1 

Offset 

HF 

Occ. 

State  Collaoa-BaHafonte 
Canter  Timaa 

None 

$150 

None 

$130 

None 

$76 

MTVyTFS 

MTWTFS 

66 

-3 

2-1 

CT 

HF 

StroudaburgEaat  Stroudsburg 

Poeono  Record  Page 

$180 

Page 

$120 

1000 

$60 

MTWTFS 

MTWTFS 

65/85/100  7-3 

1-1 

Offset  HFftSP 

Reg. 

Sunbury  Ham 

1000 

$160 

1000 

$125 

1000 

$100 

MTWTFS 

MTWTFS 

Ya»t 

5-5 

2-2 

RL 

HF 

a  STarentum-Brackanridga 
Valiev  News 

None 

$225 

None 

$175 

None 

$125 

MTTFS 

MTTFS 

85/100 

5-2 

1-1 

Offset 

HF 

Rag. 

Towande  Rwiaw 

None 

$150 

Nona 

$100 

None 

$50 

MTTFS 

MTTFS 

65/85/100  7-7 

3 

Offset 

Occ. 

Union  Town  Herald 

1000 

$160 

300 

$120 

300 

$80 

TF 

MTWTFS 

85 

5-3 

2-2 

Offset 

HF 

Occ. 

Vandargrift  Nawa  CHizan 

6a' 

$170 

6a' 

$120 

OO" 

$70 

MTTFS 

MTTFS 

85 

14-7 

Offset 

HFftSP 

Occ. 

a  Warren  Timea  Mirror  ft 
Obaarvnr 

600 

$150 

600 

$100 

600 

$50 

MTWTFS 

MTWTFS 

65/85/100  5-3 

2 

Offset 

HF 

Occ. 

Washington  Obaarvar- 
Raportsr 

1000 

$255 

1000 

$170 

1000 

$85 

MTTFS 

MTWTFS 

65 

4-3 

2-1 

CT 

HF 

Occ. 

Wg^fOMbofo  Rgoofd  Hmld 

1000 

$60 

MTWTF 

65/85/100  4 

2 

Offset 

HF 

Occ. 

Waynaabuig  Democrat 

None 

$80 

None 

$40 

MTWTFS 

MTWTFS 

65/85/100  3-3 

2-2 

Offset 

HF 
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West  Chester  Local  News 

1000 

$150 

1000 

$110 

1000 

$60 

MTFS 

MTWTFS  65/85/100  4-3 

2-1 

OF 

HF 

Reg. 

Wilkes-Barre  Record,  Times- 
Leader  &  News 

Page 

$450 

Page 

$350 

1000 

$250 

All 

All 

65  7-3 

1-1 

RL 

HF 

Reg. 

York  Record 

1000 

$425 

1000 

$275 

1000 

$150 

MTWTFS 

MTWTFS  65/85  4-3 

1-2 

OF 

SP 

Occ. 

PUERTO  RICO 


San  Juan  El  Imparcial  (Tab.) 

Page 

$150 

Page 

$125 

560 

$75 

All 

All 

Yes 

5-5 

HF 

•  San  Juan  El  Mundo 

588 

$425 

588 

$220 

588 

$150 

All 

All 

Yest 

5-3 

3  -/-  HF8iSP 

5San  Juan  Star  (Tab.) 

504 

$225 

5-4 

$150 

504 

$75 

All 

All 

Yest 

10-2 

Offset  HF 

RHODE  ISLAND 


Newport  News 

1000 

$225 

1000 

$175 

1000 

$100 

MTTFS 

MTTFS  65/85/100 

3-2 

2-2 

OF 

HF  _ 

Occ. 

9  Pawtucket-Central  Falls  Times 

1000 

$150 

MTWTFS 

65 

-4 

2- 

CT 

HF 

•  Providence  Journal  Bulletin 

1000 

$310* 

All 

65 

1-2 

CT 

HF81SP 

Westerly  Sun 

None 

$200 

None 

$150 

None 

$75 

SMTWTF 

SMTWTF 

85/100 

2-2 

2-2 

OF 

HF 

9West  Warwick  Pawtucket 
Valley  Times 

1180 

$150 

1180 

$100 

1180 

$100 

TWTFS 

MTWTFS 

65 

7-4 

3-2 

CT 

HF/SP 

9Woonsocket  Call 

600 

$185 

600 

$155 

600 

$125 

MTWTFS 

MTWTFS 

65 

3-3 

2-2 

CT 

HF 

Occ. 

SOUTH  CAROLINA 

Aiken  Standard  &  Review 

1000 

$125 

1000 

$95 

1000 

$65 

MTWTF 

MTWTF  65/85/100 

5-2 

2-2 

Offset 

HF81SP 

Reg. 

•  Anderson  Independent  Mail 

1000 

$285 

1000 

$190 

1000 

$135 

MTFS 

All 

85 

4-4 

2-2 

OF 

HF 

Reg. 

Charleston  Post,  News  & 
Courier 

1000 

$300 

1000 

$225 

1000 

$150 

All 

All 

65 

4-4 

2  2 

CT 

HF81SP 

Reg. 

•  Columbia  State  8i  Record 

None 

$350 

None 

$260 

None 

$175 

All 

All 

65 

5-7 

3-3 

CT 

HF81SP 

Reg. 

•  Florence  News 

560 

$160 

560 

$130 

560 

$100 

All 

All 

65 

4-4 

2- 

CT 

HF&SP 

Occ. 

Greenville  News  &  Piedmont 

1000 

$340 

1000 

$260 

1000 

$180 

All 

All 

65 

10-7 

2-2 

CT 

HF 

Reg. 

Greenwood  Index-Journal 

None 

$195 

None 

$130 

None 

$65 

MTFS 

MTWTFS 

85/100 

5  3 

11 

OF 

HF81SP 

Occ. 

Orangeburg  Times  & 

Democrat 

1000 

$200 

1000 

$150 

1000 

$75 

SThF 

All 

65/85 

4  2 

2-2 

OF 

HF81SP 

Occ. 

•  6 Rock  Hill  Herald 

None 

$195 

None 

$130 

None 

$65 

MTWTFS 

MTWTFS 

65/85/100 

3-3 

-2 

OF 

HF&SP 

Reg. 

SSparUiiburg  Herald-Journal 

1000 

$325 

1000 

$245 

1000 

$160 

All 

All 

65/85 

4-4 

14 

OF 

HF 

Occ. 

Sumter  Item 

1000 

$140 

1000 

$115 

1000 

$70 

MTWTFS 

MTWTFS 

65/85 

10-5 

2-1 

OF 

HF/SP 

Occ. 

Union  Times 

%  Pg. 

$150 

%  Pg. 

$100 

y.  Pg. 

$50 

MTWTFS 

MTWTFS 

85 

2  2 

2  1 

OF 

HF&SP 

Occ. 

SOUTH  DAKOTA 

Aberdeen  American-News 

1000 

$140 

1000 

$100 

1000 

$70 

All 

All 

85 

7  2 

11 

OF 

HF/SP 

Reg. 

6  Brookings  Register 

’/*  Pg. 

$80 

y.  Pg. 

$80 

%  Pg. 

$80 

MTWTF 

85/100 

4-2 

1-1 

OF 

HF 

Occ. 

Huron  Plainsman 

1000 

$120 

1000 

$85 

1000 

$50 

SMTWTF 

SMTWTF 

85 

5  3 

2-1 

OF 

HF 

Reo 

Lead  Call /Pioneer  Times 

None 

$90 

None 

$60 

None 

$30 

MTWTFS 

MTWTFS 

65/85/100 

2-2 

2-2 

OF 

HF/SP 

Occ. 

6  Madison  Leader 

1000 

$70* 

1000 

$50* 

None 

$30* 

MTWTF 

MTWTF 

85/100 

2-1 

-1 

OF 

HF 

Occ. 

Mitchell  Republic 

1000 

$180 

1000 

$130 

1000 

$70 

MTWTFS 

MTWTFS 

65 

4-4 

1-1 

RL 

HF 

Occ. 

Rapid  City  Journal 

Page 

$159.50 

1000 

$159.50 

1000 

$71  50 

All 

All 

65 

4  3 

2-2 

CT 

HF&SP 

Occ. 

Sioux  Fails  Argus- Leader 

None 

$180 

1000 

$155 

1000 

$120 

All 

All 

65 

3-2 

11 

CT 

HF 

Reg. 

Watertown  Public  Opinion 

1000 

$100 

1000 

$75 

1000 

$50 

MTWTFS 

MTWTFS 

85/100 

3-2 

1-1 

OF 

HF 

Reg. 

Yankton  Press  &  Dakotan 

980 

$105 

980 

$75 

980 

$45 

MTWTFS 

MTWTFS 

65/85/100 

2-2 

1-1 

OF 

HF&SP 

Occ. 

TENNESSEE 

Athens  Post-Athenian 

None 

$100 

None 

$75 

None 

$50 

MTVirrF 

MTWTF 

85/100 

3-3 

2-2 

Offset 

HF 

Bristol  Herald  Courier  & 
Virginian  Tennessean 

None 

$175 

None 

$145 

None 

$110 

All 

All 

65/85/100 

Offset 

•  Chattanooga  News-Free  Press 

1000 

$300 

1000 

$235 

1000 

$130 

SMffFS 

All 

Yest 

4-3 

2-2 

HF&SP 

Reg. 

Chattanooga  Times 

800 

$300 

800 

$235 

800 

$130 

All 

All 

bb 

/•/ 

2-4 

Cl 

HF&SP 

•  Clarksville  Leaf  Chronicle 

1000 

$225 

1000 

$175 

1000 

$125 

SMTWTF 

SMTWTF 

85 

2-2 

1-1 

OF 

HF&SP 

Occ. 

Cleveland  Banner 

Page 

$180 

1000 

$120 

1000 

$60 

MTWTFS 

MTWTFS 

65/85 

3-2 

2 

OF 

HF 

Occ. 

a  Columbia  Herald 

980 

$118* 

980 

$88* 

980 

$59* 

MTWTFS 

MTWTFS 

65/85/100 

3-3 

2-2 

Offset 

HF 

Occ. 

Cookeville  Herald  Citizen 

None 

$120 

None 

$80 

None 

$40 

Tu 

MTWTF 

65/85/100 

5-5 

1- 

OF 

HF/SP 

Occ. 

Dyersburg  State  Gazette 

1000 

$130 

1000 

$90 

1000 

$50 

MTWTF 

MTWTF 

85 

5-3 

2-2 

OF 

HF/SP 

Occ. 

Elizabethon  Star 

616 

33-1/3% 

SMTWTF 

MTWTF 

65/85/100 

3-2 

1-1 

Offset 

HF&SP 

Occ. 

9Greenville  Sun 

None 

1/3+$96 

None 

1/3+$64 

None 

1/3 

MTTFS 

MTWTFS 

65/85/100 

7-2 

1-1 

Offset 

HF 

Occ. 

•  Jackson  Sun 

None 

$175 

None 

$125 

None 

$100 

SMTWTF 

SMTWTF 

65 

7  5 

3-3 

CT 

HF 

Occ. 

John  son  City  Press-Chronicle 

1000 

$130 

1000 

$10b 

1000 

$80 

All 

SMTWTFS 

65 

4-3 

1-1 

CT 

HF&SP 

Occ. 

Kingsport  Times-News 

1000 

$192 

1000 

$168 

1000 

$75 

MTWTF 

SMTWTF 

65/85/100 

4-3 

2-1 

OF 

HF 

Reg. 

Knoxville- Journal  &  News 
•  Sentinel 

1000 

$405 

1000 

$355 

1000 

$305 

All 

All 

65 

3-3 

2 

CT 

HF 

Occ. 

Maryville-Alcoa  Times 

596 

2/3 

596 

2/3 

596 

1/3 

MTWTF 

MTWTF 

65/85 

3-2 

2-2 

OF 

HF 

Occ. 

•  Memphis  Commercial  Appea 
8i  Press-Scimitar 

1000 

$695 

1000 

$575 

1000 

$460 

All 

All 

65 

5-5 

1-1 

CT 

HF&SP 

Reg. 

Morristown  Citizen  Tribune 

None 

$110 

None 

$80 

None 

$50 

SMTWTF 

SMTWTF 

85 

4-4 

2-2 

OF 

HF 

Reg 

Morristown  Gazette-Mail 

None 

$10() 

None 

$40 

None 

$20 

SMTWTF 

SMTWTF 

65 

3-1 

2-2 

RL 

HF 

Murfreesboro  News- Journal 

1000 

$150 

1000 

$100 

1000 

$55 

SMTWTF 

SMTWTF 

65/85/100 

2-2 

1-1 

Offset 

HF 

Reg. 

•  Nashville  Banner 
&  Tennessean 

1000 

$397 

1000 

$318 

1000 

$265 

All 

All 

65 

7-5 

2-2 

CT 

HF 

Reg. 

Oak  Ridge  Oak  Ridger 

None 

$110 

None 

$80 

None 

$50 

MTWTF 

MTWTF 

65/85/100 

5-2 

1-1 

OF 

HF 

Occ. 

Paris  Post- Intelligencer 

None 

$130 

None 

$90 

None 

$50 

MTWTF 

MTWTF 

85 

5-2 

2-2 

OF 

HF 

Occ. 

•  Shcibyville  Times-Gazette 

1000 

$100* 

1000 

$70* 

1000 

$60* 

MTWTF 

MTWTF 

65/85 

3-4 

1-1 

Offset 

HF 

Reg. 

Union  City  MeissP-iger 

1000 

$90 

1000 

$70 

1000 

$50 

MF 

MTWTFS  65/85/100 

4-3 

2 

Offset 

HF 

Occ. 

*  Volume  rate  discount  available.  t  AdPro  inxs  available. 
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TEXAS 

•  Abilene  Reporter  News 

1000 

$160 

1000 

$120 

1000 

$80 

All 

AM 

65 

3-2 

1-1 

RL 

HF 

Reg. 

Alice  Echo 

Page 

$125 

Page 

$85 

1050 

$50 

MTTF 

SMTWTF 

Not 

5-5 

3-3 

Offset 

Hf 

Occ. 

Amarillo  News  &  Globe-Times  None 

$255 

None 

$195 

None 

$150 

All 

AM 

65 

3-3 

2-1 

CT 

HF81SP 

Occ. 

Arlington  News-Texan 

40” 

$120 

40” 

$90 

40" 

$60 

SMTWTF 

SMTWTF 

85 

2-2 

1-1 

Offset 

HF 

Reg. 

Athens  Review 

1000 

$120 

1000 

$80 

1000 

$40 

MTTFS 

MTTFS 

65/85/100 

5-3 

2-1 

Offset 

HF&SP 

Occ. 

•  BAustin  American-Statesman 

1000 

$245 

1000 

$205 

1000 

$165 

All 

AM 

65 

5-3 

2-2 

CT 

HF&SP 

Reg. 

Bay  City  Triburre 

1000 

$175 

1000 

$125 

1000 

$72 

MTWTF 

MTWTF  65/85/100 

5-2 

2-2 

Offset 

HF&SP 

Occ. 

Baytown  Sun 

’4  Pg. 

$150 

y.  Pg. 

$110 

y.  Pg. 

$60 

SMTWTF 

SMTWTF 

Vest 

9-4 

2-2 

Offset 

HF 

Occ. 

Cdeaumont  Enterprise  & 
Journal 

14 

$300 

14 

$225 

14 

$180 

All 

AM  65/85/100 

1-3 

Offset 

HF 

Req. 

Big  Spring  Herald 

1000 

1000 

$80 

1000 

$50 

SMTWTF 

65 

5-3 

1-1 

RL 

HF&SP 

Reg. 

Brenham  Banner-Press 

40" 

$135 

40” 

$90 

40” 

$45 

MTWTF 

1- 

Offset  HF&SP 

Occ. 

50” 

75% 

50” 

50% 

50” 

25% 

SMTWTF 

65  ^ 

-3 

1-1 

RL 

HF&SP 

Occ. 

Bryan  Eagle 

1000 

$116.60 

1000 

$95.40 

1000 

$58.30 

SMTWTF 

SMTWTC  65/85/100 

3-2 

1-1 

Offset 

HF 

Occ. 

Cleburne  Times-Review 

1000 

$105 

1000 

$70 

1000 

$35 

All 

AM 

65 

2-2 

1-1 

RL 

HF 

Corpus  Christ!  Caller-Times 

600 

$310 

600 

$250 

600 

$180 

All 

65 

7-7 

2 

CT 

HF&SP 

Reg. 

Cuero  Record 

1000 

$35 

AM  65/85/100 

3-3 

7 

Offset 

Dallas  News 

1000 

$525 

1000 

$425 

1000 

$325 

All 

AM 

65 

4-4 

3-3 

CT 

HF&SP 

Reg. 

$475 

1000 

$375 

1000 

$275 

Alt 

AM 

65 

4-3 

2-2 

RL 

HF&SP 

Reg. 

50” 

$50 

50” 

$40 

50” 

$35 

SMTTF 

SMTTF 

85 

-5 

1-1 

Offset 

HF 

Occ. 

Denison  Herald 

70” 

$120 

70” 

$80 

70” 

$40 

SMTWTF 

SMTWTF 

85 

4-4 

1-2 

Offset 

HF 

Occ. 

•  Denton  Record-Chronicle 

1000 

$100* 

1000 

$75* 

1000 

$60 

SMTWTF 

SMTWTF 

65 

2-2 

2  2 

CT 

HF 

Ocs. 

Edinburg  Review 

None 

$105 

None 

$70 

None 

$35 

STWTF 

STWTF 

65/85/100 

2-1 

3-3 

dffset 

HF&SP 

Occ. 

El  Paso  Times  &  Herald-Post 

None 

$275 

None 

$225 

None 

$150 

All 

AM 

65 

5-5 

3-3 

CT 

HF&SP 

Occ. 

Farmers  Branch  Times 

None 

$150 

None 

$100 

None 

$50 

STWTF 

STWTF 

85/100 

3-2 

2-1 

Offset 

HF&SP 

6Fort  Worth  Press  (Tab.) 

600 

$150 

600 

$110 

600 

$80 

SMTWTF 

65 

3 

3-3 

RL 

HF 

Reg. 

•  Fort  Worth  Star-Telegram 

1000 

$662 

1000 

$463 

1000 

$331 

All 

AM 

65 

5-3 

2-2 

CT 

HF&SP 

Reg. 

Freeport-Clue-Lake  Jackson 
Brazosport  Facts 

980 

$130 

980 

$90 

980 

$50 

SMTWTF 

SMTWTF 

65/85 

4-3 

1-1 

Offset 

HF 

Occ. 

Gainesville  Register  & 
Messenger 

’/•  pg. 

$120 

y*  pg. 

$80 

y*  pg. 

$40 

MTWTFS 

65 

3-2 

RL 

HF 

Occ. 

Galveston  News  &  Tribune 

None 

$135 

None 

$115 

None 

$80 

All 

AM 

65/85 

3-3 

1-1 

Offset 

HF 

Reg. 

Garland  News 

560 

$120 

^0 

$90 

560 

$60 

SMTWTF 

SMTWTF 

65/85/100 

2-2 

1-1 

Offset 

HF&SP 

Req. 

Grand  Prairie  News-Texan 

560 

$120 

$90 

$90 

560 

$60 

SMTWTF 

SMTWTF 

65/85/100 

2-2 

1-1 

Offset 

HF&SP 

Req. 

Greenville  Herald-Banner 

1000 

$100 

1000 

1000 

$50 

All 

All 

65 

7-3 

2-2 

CT 

HF&SP 

Occ. 

9  Harlingen  Valley 

Morning  Star 

1000 

50% 

1000 

40% 

None 

25% 

All 

AM 

Vest 

3-3 

1-1 

5/P 

HF&SP 

Occ. 

Henderson  News 

1000 

$120 

1000 

$80 

14 

$40 

SMTWTF 

SMTWTF 

85/100 

2-2 

2-1 

Offset 

HF 

Reg. 

Hillsboro  Mirror 

1000 

$50 

All 

1 

Offset 

SP 

•  Houston  Chronicle 

1000 

$615 

1000 

$455 

1000 

$310 

All 

AM 

65 

7-2 

7-7 

RL 

HF&SP 

Reg. 

•  Houston  Post 

1000 

$690 

1000 

$475 

1000 

$340 

All 

All 

65 

5-3 

1-6 

PL 

HF&SP 

Reg. 

Hurst  Mid-Cities  New  Texan 

560 

$120 

560 

$90 

560 

$60 

AM 

AM 

65/85/100 

2-2 

4 

Offset 

HF&SP 

Irving  News 

40” 

$120 

40” 

$90 

40” 

$60 

SMTWTF 

SMTWTF 

85 

2-2 

1-1 

Offset 

HF 

Reg. 

Kerrville  Times 

560 

$120 

560 

$80 

560 

$40 

AM 

AM 

65/85/100 

5-3 

Offset 

HF&SP 

Kilgore  News  Herald 

1000 

$120 

1000 

$80 

1000 

$40 

SMTWTF 

SMTWTF 

65/85/100 

4-2 

2-2 

Offset 

HF 

Reg. 

Kileen  Herald 

1000 

$95 

1000 

$65 

1000 

$35 

SMTWTF 

SMTWTF 

65/85/100 

3-3 

1-1 

Offset 

HF&SP 

Occ. 

Laredo  Times 

2352 

$245 

1400 

$175 

560 

$105 

SMTWTF 

SMTWTF 

65/85/100 

2-2 

1- 

Offset 

HF&SP 

Occ. 

Levelland  Sun  News 

1000 

$45 

$30.88 

All 

65/85/100 

2 

2-2 

Offset 

HF 

Longview  Journal-News 

1000 

$200 

1000 

$125 

1000 

$75 

65 

3-3 

1-2 

RL 

HF&SP 

Occ. 

•  Lubbock  Avalanche-Journal 

850 

$170 

850 

$175 

850 

$130 

AM 

All 

65 

5-2 

2-2 

CT 

HF&SP 

dec. 

•  9  Lufkin  News 

None 

$110 

None 

$85 

None 

$55 

SMTWF 

SMTWTF 

65 

1-2 

-/- 

RL 

HF&SP 

Occ. 

Marlin  Democrat 

980 

$100 

500 

$45 

MTWTFS 

65/85/100 

-2 

-1 

Offset 

HF 

Occ. 

•  Marshall  News  Messenger 

1000 

$100 

1000 

$80 

1000 

$50 

S 

SMTWTF 

65/85/100 

7-2 

1-1 

Offset 

HF 

Reg. 

McAllen  Valley  Monitor 

None 

50% 

None 

40% 

None 

25% 

SMTWTF 

SMTWTF 

65 

3-3 

1-1 

RL 

HF 

Occ. 

McKinney  Courier-Gazette 

560 

$180 

560 

$120 

560 

$60 

SMTWF 

SMTWTF 

65/85 

5-3 

2 

Offset 

HF 

Mexia  News 

3x  10 

$105 

3x10 

$70 

3x  10 

$35 

MTTFS 

MTWTFS 

65/85/100 

5-3 

2-2 

Offset 

Occ. 

Midland  Reporter-Telegram 

None 

$95 

None 

$65 

None 

$35 

SMTWTF 

SMTWTF 

Vest 

5-3 

2-2 

RL 

HF&SP 

Occ. 

Mount  Pleasant  Tribune 

80” 

$135 

80” 

$90 

40” 

$45 

STWTF 

STWTF 

65/85 

2-1 

2-2 

Offset 

HF 

Occ. 

Mineral  Wells  Index 

1000 

$80 

1000 

$40 

SMTWTF 

SMTWTF 

65/85/100  2-2 

2-2 

Offset 

HF&SP 

Occ. 

Nacogdoches  Sentinel 

560 

$120 

560 

$80 

560 

$40 

AM 

SMTWTF 

85 

5-3 

2-2 

Offset 

HF&SP 

Occ. 

Odessa  American 

14 

$180 

14 

$135 

14 

$90 

All 

AM 

65 

3-3 

2-2 

CT 

HF&SP 

Orange  Leader 

14 

$120 

14 

$85 

14 

$50 

SMTWTF 

SMTWTF 

65 

2-2 

1-1 

RL 

HF 

dec. 

•  Palestine  Herald-Press 

None 

$150 

None 

$100 

None 

$50 

SMTWTF 

SMTWTF 

85 

3-3 

1-i 

Offset 

HF 

Occ. 

Pampa  News 

None 

$120 

None 

$90 

None 

$50 

SMTWTF 

SMTWTF 

65/85/100 

3-3 

2-3 

Offset 

HF 

Paris  News 

70” 

$110 

70” 

$80* 

70” 

$50* 

SMTWTF 

SMTWTF 

Vest 

5-3 

2-2 

RL 

HF&SP 

Occ. 

Pasadena  Star  News  Citizen 

72” 

$202 

72” 

$147 

56” 

$95 

STWTFS 

STWTFS 

65/85 

4-4 

2-2 

Offset 

Occ. 

Plainview  Herald 

1000 

$70 

1000 

$35 

SMTWTF 

Not 

3-3 

RL 

HF 

a  9Port  Arthur  News 

100' 

$137.50  1000 

$118.50 

1000 

$87.50 

AM 

AM 

65 

4-4 

1-1 

CT 

HF&SP 

Reg. 

Richardson  News 

560 

$120 

560 

$90 

560 

$60 

SMTWTF 

SMTWTF 

65/85/100 

2-2 

2-1 

Offset 

HF&SP 

Req. 

Rosenberg  Herald  Coaster 

$150 

$105 

$60 

SMTWT 

SMTWT 

85/100 

10-3 

2-2 

Offset 

Occ. 

•  San  Angelo  Standard-Times 

1008 

$135 

(  1008 

$100 

1008 

$65 

All 

AM 

65 

3-3 

2-2 

CT 

HF&SP 

Occ. 

•  San  Antonio  Express-News 

1000 

$375 

1000 

$330 

1000 

$275 

AM 

All 

65 

3-3 

2-1 

CT 

HF&SP 

Reg. 

a  San  Antonio  Light 

1000 

$378 

1000 

$315 

1000 

$252 

AM 

AM 

65 

3-3 

1-2 

CT 

HF&SP 

Reg. 

Sherman  Democrat 

1000 

$120 

1000 

$80 

1000 

$40 

SMTWTF 

SMTWTF 

65/85/100 

5-3 

1-1 

Offset 

HF&SP 

Occ. 

Snyder  News 

1000 

$60 

1000 

$30 

AM 

65/85/100 

2 

2-2 

Offset 

Sulphur  Spring 

News  Telegram 

None 

$150 

None 

$100 

None 

SM 

SMTWTF  85 

5-3 

2-1 

Offset 

Reg 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 
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Color 

TEXAS  (Cont'd.) 

Taylor  Press 

1000 

$90 

1000 

$60 

1000 

$30 

MTWTF 

MTWTF  65/85/100 

5-2 

2-2 

Offset 

HF&SP 

Occ. 

9  Temple  Telegram 

1000 

$150 

1000 

$100 

1000 

$50 

All 

All  65/85/100 

3-2 

2-2 

Offset 

HF&SP 

Occ. 

Texarkana  Gazette  &  News 

1000 

$140 

1000 

$100 

1000 

$70 

All 

All  65 

5-4 

2-1 

OF 

HF&SP 

•  Texas  City  Sun 

None 

$100 

None 

$70 

None 

$50 

SMTP 

SMTP  65/85/100 

4-3 

2 

Offset 

Occ. 

Tyler  Courier-Times  & 
Telegraph 

1000 

$200 

1000 

$125 

1000 

$75 

SMTWTF 

All  Vest 

32 

2-1 

RL 

HF&SP 

Occ. 

Vernon  Record 

1000 

$150 

1000 

$100 

1000 

$50 

SMTVirrF  65/85/100 

4-4 

2-2 

Offset 

HF&SP 

Occ. 

•  Victoria  Advocate 

None 

$75% 

None 

50% 

None 

25% 

All 

All  65/85/100 

7-4 

1-1 

Offset 

HF 

Reg. 

•  9  Waco  News-Tribune  & 

Times  Herald 

1000 

$185 

1000 

$144 

1000 

$113 

All 

All  65 

7-3 

2-2 

CT 

HF&SP 

Occ. 

Weatherford  Democrat 

1000 

$50 

All  65/85/100 

Offset 

HF 

•  Wichita  Palls  Record-News 
&  Times 

72" 

$179 

72" 

$151 

72" 

$92 

All 

All  Vest 

3-2 

1- 

RL 

HF&SP 

Reg. 

UTAH 

Logan  Herald-Journal 

600 

$115 

600 

$85 

600 

$55 

SMTWTF 

SMTWTF  65/85/100 

4-3 

2-1 

Offset 

HF 

•  Ogden  Standard-Examiner 

1000 

55% 

1000 

45% 

600 

35% 

All 

All  65 

4-4 

2-2 

CT 

HF 

Occ. 

Provo  Herald 

600 

75% 

600 

50% 

600 

35% 

SMTWTF 

SMTWTF  85 

3-3 

1-1 

OF 

HF/SP 

Occ. 

•  Salt  Lake  City  Tribune  & 
Desert  News 

None 

$625 

None 

$625 

None 

$435 

All 

All  65 

6-5 

2-2 

CT 

HF&SP 

Occ. 

VERMONT 

Bennington  Banner 

70" 

$150 

70" 

$100 

70" 

$50 

MTWTFS 

MTWTFS  65/85/100 

4-4 

2-1 

OF 

HF 

600 

$240* 

600 

$160* 

600 

$85 

MTWTFS 

MTWTFS  65/85/100 

2-2 

1-1 

OF  . 

Occ. 

Newport  Express 

None 

$150 

None 

$100 

1000 

$50 

MTWTFS  65/85/100 

6^ 

2-1 

Offset 

HF 

Occ. 

Rutland  Herald 

1000 

$220 

1000 

$170 

1000 

$100 

MTWTFS 

MTWTFS  65/85/100 

6-6 

3-2 

OF 

HF 

•  St.  Albans  Messenger 

560 

$35 

SMTWTF  65 

2-1 

CT 

HF&SP 

Occ. 

St.  Johnsbury  Caledonian- 
Record 

1000 

$55 

MTWTFS  Not 

-2 

-1 

HF 

Springfield  Bellow  Falls 
Times-Reporter 

1000 

$180 

1000 

$120 

1000 

$60 

MTWTF 

MTWTF  65/85 

3-2 

1-1 

OF 

HF 

Occ. 

White  River  Junction 

Valley  News 

588 

$60 

MTWTF  Not 

5-5 

2-1 

HF 

VIRGINIA 

Alexandria  Gazette 

Page 

$125 

MTWTFS 

MTWTFS  65/85/100 

6-2 

2-2 

Offset 

HF 

Arlington  Northern  Virginia  Sun  1000 

$300  1000 

$200 

1000 

$150 

MTWTFS 

MTWTFS  65/85/100 

7-4 

12 

OF 

Occ. 

Bristol  Herald-Courier  & 
Virginia  Tennessean 

None 

$175 

None 

$145 

None 

$110 

All 

All  85/100 

5-5 

2-2 

OF 

HF 

Reg. 

•  Charlottesville  Progress 

1000 

$160 

1000 

$115 

1000 

$75 

All 

All  85/100 

5-5 

2-2 

OF 

HF&SP 

Req. 

Covington  Virginia 

600 

$40 

All  65/85/100 

2 

1-1 

OF 

HF 

Culpeper  Star-Exponent 

1800 

$160 

1800 

$110 

600 

$60 

MTWTFS 

MTWTFS  65/85/100 

2-1 

2-2 

Offset 

HF&SP 

Occ. 

Danville  Registerfiee 

1000 

$50 

All  65 

-5 

2-2 

CT 

HF 

•  Fredericksburg  Free 

Lance  Star 

None 

$150 

None 

$100 

None 

$60 

MTWTFS 

MTWTFS  65/85/100 

4  2 

1-1 

Offset 

HF 

Reg. 

•  Harrisonburg  News-Record 

600 

$130 

600 

$95 

600 

$70 

MTWTFS 

MTWTFS  65/85 

6-4 

1-1 

Offset 

HF 

Occ. 

Hopewell  News 

1000 

$55 

1000 

$35 

All  65/85/ i  00 

3 

1 

Offset 

HF 

Martinsville  Bulletin 

1000 

$125 

1000 

$100 

1000 

$75 

All 

All  85 

5-5 

Offset 

HF 

Reg. 

•  9  Newport  News-Hampton 
Press  &  Times  Record 

1000 

$300 

1000 

$240 

1000 

$180 

SMTWTFS 

SMTWTFS  65 

5  5 

2-2 

CT 

HF 

Occ. 

Norfolk  yirginia-Pilot  & 
Ledger-Star 

1000 

$550 

1000 

$445 

1000 

$335 

All 

All  65 

7-4 

2-2 

CT 

HF&SP 

Occ. 

9 Petersburg  Progress-Index 

1000 

$95 

All  65 

3 

-2 

CT 

HF/SP 

•  Pulaski  Southwest  Times 

None 

$60 

SMTWTF 

SMTWTF  65/85/100 

10-2 

1 

Offset 

HF 

Occ. 

Richmond  Times-Dispatch  & 
News  Leader 

1000 

$650 

1000 

$550 

1000 

$450 

All 

All  Vest 

7-3 

3-2 

HF&SP 

Occ. 

•  Roanoke  Times  & 
World-News 

1000 

$358 

1000 

$286 

1000 

$204 

All 

All  65 

4  2 

2-2 

CT 

HF 

Occ. 

•  Staunton  Leader 

•70" 

$83 

70" 

_$62 

70" 

$41 

TuF 

SMTWTF  85 

4-2 

11 

OF 

HF 

Strasburg  Northern 

Virginia  Daily 

1/8  Pg. 

$50 

MTFS  65/85 

3 

2 

Offset 

HF 

Suffolk  News-Herald 

None 

$150 

None 

$100 

None 

$50 

SMTWTF 

65/85/100 

4-2 

2-2 

Offset 

HF&SP 

•  Waynesboro  News-Virginian 

1000 

$100 

1000 

$65 

1000 

$40 

MTWTFS 

MTWTFS  65/85/100 

3-3 

2-1 

OF 

HF/SP 

Occ. 

Winchester  Star 

600 

$115 

600 

$85 

600 

$50 

MTTFS 

MTWTFS  65 

6-3 

2-2 

OF 

HF 

Occ. 

WASHINGTON 

•  Aberdeen  World 

1000 

$125 

1000 

$85 

14  lines 

$45 

All 

All  85/100 

7-4 

2  2 

OF 

HF 

Reg. 

9Bellingham  Herald 

None 

$160 

None 

$130 

None 

$75 

SMTWTF 

SMTWTF  65 

3-4 

2-1 

CT 

HF&SP 

Occ. 

9Bremerton  Sun  & 

News  Searchlight 

None 

$225 

None 

$150 

None 

$75 

MTWTFS 

MTWTFS  65/85/100 

2-2 

2-2 

OF 

HF 

Occ. 

•  Central  ia-Chehal is  Chronicle 

14  lines 

$145' 

’  14  lines 

$100' 

*  14  lines 

$52* 

MTWTFS 

MTWTFS  65/85 

5-3 

2  2 

OF 

HF 

Reg. 

1  Ellensburg  Record 

1000 

$100 

500 

$75 

None 

$50 

MTWTFS 

MTWTFS  65/85 

4-3 

2-2 

OF 

HF 

Occ. 

•  Everett  Herald 

None 

$205 

None 

$160 

None 

$115 

MTWTFS 

MTWTFS  66 

4-3 

4-2 

RL 

HF 

Reg. 

•  BLongview-Kelso  News 

None 

$160 

None 

$110 

None 

$60 

MTWTFS 

MTWTFS  85 

3 

2- 

OF 

HF 

Reg 

Moses  Lake  Columbia 

Basin  Herald 

None 

$120 

None 

$90 

None 

$50 

MTWTF 

MTWTF  65/85/100 

3-3 

1-1 

Offset 

HF 

Occ. 

•  Mount  Vernon  Skagit 

1  Valley  Herald 

None 

$135 

None 

$90 

None 

$50 

MTWTFS 

MTWTFS  65/85/100 

3-2 

1-2 

OF 

HF 

Occ. 

j  *  Volume  rate  discount  available.  t  AdPro  inks  available. 
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Inserts 

Accepted 

Use 

Edit 

Color 

1  WASHINGTON  ICont’d.) 

i  Olvmpia  Olympian 

None 

$180 

None 

$125 

None 

$65 

SMTWTF 

SMTV/TF  I 

35/85/100 

3-3 

1-1 

Off; 

HF 

Reg. 

!  PascoKennwick'Richland 

Tri-City  Herald 

1000 

$165 

1000 

$110 

1000 

$55 

All 

All 

65 

7-2 

11 

RL 

HF 

6  Port  Angeles  News 

None 

$150 

None 

$100 

None 

$50 

SMTWTF 

SMTWTF 

65/85 

5-3 

2  2 

Offset 

HF 

Occ 

Seattle  Journal  of  Commerce 
&  Northwest  Construction 
Record 

None 

$150 

All 

65 

1 

RL 

•  Seattle  Post-Intelligencer 

70" 

$630 

70" 

$570 

70" 

$365 

All 

All 

65 

5- 

3  2 

CT 

HF 

Reg. 

•  Seattle  Times 

1000 

$630- 

1000 

$570 

1000 

$365 

All 

All 

65  10-6 

4-4 

CT 

HF 

Reg. 

•  Spokane  Spokesman-Review 
&  Chronicle 

1000 

$528 

1000 

$418 

500 

$307 

All 

All 

65 

3-3 

2  2 

RL 

HF 

Reg. 

•  Tacoma  News-Tribune 

1000 

$475 

1000 

$410 

1000 

$265 

All 

All 

65/85/100 

4-3 

2-3 

OF 

HF 

Occ. 

Tri-City  Herald 

150 

$201 

150 

$146 

150 

$91 

SMTWTF 

SMTWTF 

Vest 

7-3 

1-1 

-  /r 

HF 

• 

•  Vancouver  Columbian 

None 

$202.50  None 

$135.50 

None 

$67.50 

SMTWTF 

SMTWTF 

85 

7-3 

3 

Offset 

HF 

Req. 

Walla  Walla  Union-Bulletin 

None 

$180 

None 

$120 

None 

$60 

SMTWTF 

SMTWTF 

85 

3-3 

1-1 

Offset 

HF 

Reg. 

•  Wenatchee  World 

None 

$200 

None 

$150 

None 

$82.50 

SMTWTF 

SMTWTF 

85 

-3 

2  2 

Offset 

HF 

Reg. 

Yakima  Herald  &  Republic 

728 

$140* 

None 

$115* 

None 

$80" 

All 

All 

65/85/100  7-3 

2-2 

OF 

HF/SP 

Reg. 

WEST  VIRGINIA 

•  Beckley  Post-Herald  & 

Raleigh  Register 

600 

$170 

600 

$130 

600 

.  $75 

MTTFS 

AM 

65 

3-3 

2 

RL 

HF 

Occ. 

•  Bluefield  Telegraph  & 

Sunset  News-Observer 

1000 

$160 

1000 

$130 

1000 

$100 

MTWTFS 

All 

65 

5-4 

2-2 

CT 

HF 

Occ. 

•  Charleston  Gazette  &  Mail 

600 

$375 

600 

$300 

600 

$225 

All 

All 

65/85 

5-5 

2-2 

OF 

HF 

Reg. 

1  Fairmont  Times-West  Virginian 

1000 

$100 

STWTF 

Vest 

5 

2 

RL 

HF 

Grafton  Sentinel 

Page 

$50 

65 

2  1 

RL 

HF/SP 

•  BHuntington  Herald-Dispatch 
&  Advertiser 

1000 

$285 

1000 

$225 

1000 

$150 

All 

All 

65/85 

5-3 

1-1 

CT 

HF&SP 

Reg. 

Keyser  News  Tribune 

$65 

$35 

MF 

MF 

65/85/100 

Lewisburg  West  Virginian 
Daily  News 

None 

$45 

None 

$30 

MTTF 

65/85/100 

3 

2  2 

Offset 

Martinsburg  Journal 

None 

$50 

MTWTFS 

65/85/100 

4 

2 

Offset 

HF 

Morgantown  Dominion 

News  &  Post 

750 

$275 

750 

$165 

750 

$80 

All 

All 

65/85/100 

3-3 

22 

Offset 

HF 

•  Moundsville  Echo 

None 

$50 

MTTF 

65/85/100 

2 

Offset 

HF&SP 

•  Parkersburg  News  &  Sentinel 

600 

$300 

600 

$238 

600 

$138.75 

MTWTFS 

All 

85 

7-4 

2  2 

OF 

HF&SP 

Occ. 

Welsh  News 

None 

$150 

None 

$100 

None 

$50 

MTWTFS 

MTWTFS 

65/85/100 

7  7 

2-2 

Offset 

HF 

Occ. 

•  Wheeling  Intelligencer  & 

News  Register 

1000 

$340 

1000 

$270 

600 

$160 

All 

All 

65 

7-4 

11 

CT 

HF&SP 

Occ. 

WISCONSIN 

Antigo  Journal 

$155 

$110 

$55 

MTWTFS 

65/85/100 

2-2 

2  2 

OF 

HF/SP 

•  Appleton-Neenah-Menasha 
Post-Crescent  J 

None 

$200 

None 

$175 

None 

$150 

All 

All 

85 

6-4 

2  2 

Offset 

HF 

Occ. 

Ashland  Press 

None 

$120 

None 

$90 

None 

$50 

.MTWTFS 

MTWTFS 

65/85/100 

15  2 

2  1 

OF 

HF 

* 

•  Beloit  News 

1000 

$185 

1000 

$125 

1000 

$80 

MTWTFS 

MTWTFS 

85 

3  2 

12 

OF 

HF 

Occ. 

•  Chippewa  Falls  Herald- 
Telegram 

None 

$130 

None 

$95 

None 

$55 

MTWTFS 

MTWTFS 

65/85/100 

3-2 

2-2 

Offset 

HF 

Occ. 

Eau  Claire  Leader  &  Telegram 

None 

$175 

None 

$150 

None 

$125 

MTWTFS 

MTWTFS 

85 

5-3 

-2 

OF 

HF&SP 

Occ. 

Fond  Du  Lac  Commonwealth 
Reporter 

None 

$108 

None 

$82 

MTWTFS 

65 

6 

1-1 

RL 

HF&SP 

Occ. 

•  Green  Bay  Press-Gazette 

None 

$225 

None 

$180 

None 

$137 

All 

All 

65 

4  4 

11 

CT 

HF&SP 

Reg. 

6  Janesville  Gazette 

903 

$165 

903 

$145 

903 

$85 

MTWTFS 

MTWTFS 

85 

5  3 

11 

Offset 

HF 

Occ. 

•  Kenosha  News 

None 

$140 

None 

$110 

None 

$80 

MTWTFS 

MTWTFS 

65/85/100  5-5 

3  1 

OF 

HF 

Occ. 

•  La  Crosse-Tribune 

1000 

$150 

1000 

$150 

1000 

$100 

All 

All 

65/85/100 

Uh 

HF 

Occ. 

Madison  Wisconsin  State 
Journal  &  Capital  Times 

Page 

$250 

Page 

$250 

1000 

$150 

All 

All 

65 

10  5 

2  2 

CT 

HF&SP 

Reg. 

■  Manitowoc-Two  Rivers  Herald- 

■  Times  &  Reporter  None 

$120 

None 

$90 

None 

$60 

MTWTFS 

MTWTFS 

65 

3-3 

2-2 

CT 

HF&SP 

Occ. 

Marinette  Eagle-Star 

1000 

$120 

1000 

$90 

1000 

$60 

MTWTFS 

MTWTFS 

Not 

3-3 

2  2 

RL 

HF&SP 

Occ. 

Marshfield  News- Herald 

None 

$70 

MTWTFS 

65/85 

-2 

2 

CT 

HF&SP 

Occ. 

•  Milwaukee  Journal 

1000 

$800 

1000 

$675 

1000 

$550 

All 

All 

65 

7-5 

13 

CT 

HF 

Reg. 

Milwaukee  Sentinel 

1000 

$990 

1000 

$745 

1000 

$570 

MTWTFS 

MTWTFS 

65 

21-7 

1-1 

CT 

HF 

Reg. 

Monroe  Evening  Times 

None 

$140 

None 

$100 

None 

$60 

MTTF 

MTTFS 

65/85/100 

5-5 

2-2 

OF 

HF 

Occ. 

Oshkosh  Northwestern 

1000 

$220 

1000 

$180 

100C 

$140 

MTWTFS 

MTWTFS 

65 

7-7 

11 

CT 

HF&SP 

* 

Racine  Journal-Times  & 
Bulletin 

None 

$160 

None 

$140 

None 

$120 

All 

All 

65 

4-4 

2-2 

CT 

HF&SP 

Occ. 

'U  Pg. 

$60 

Pg. 

%  Pg. 

$20 

MTWTFS 

3  3 

2  2 

OF 

HF&SP 

Occ. 

Sheboygan  Press 

1000 

$148 

$115 

1000 

$82 

TTFS 

65 

7-7 

11 

CT 

HF 

Occ. 

Stevens  Point  Journal 

None 

$150 

None 

$100 

None 

$50 

MTWTFS 

MTWTFS 

65/85/100 

1  3-3 

1-1 

OF 

HF 

Reg. 

Superior  Telegram 

40" 

$120 

40" 

$90 

40" 

$50 

MTTFS 

MTWTFS 

65/85/100 

5-2 

2 

Offset 

HF 

Occ. 

Watertown  Times 

None 

$120 

None 

$80 

None 

$55 

MTWTFS 

MTWTFS 

85/100 

3-2 

2-2 

OF 

HF 

Occ. 

•  Waukesha  Freeman 

980 

$130 

980 

$100 

980 

$70 

MTWTFS 

MTWTFS 

65 

6-6 

2-2 

CT 

HF 

Occ 

•9  Wausau  Record-Herald 

None 

$125* 

None 

$100 

None 

$80 

MTWTFS 

MTWTFS 

65/85 

5-3 

2-2 

Offset 

HF 

Req. 

West  Bend  News 

None 

$150 

None 

$100 

None 

$50 

mtvA'fs 

,  MTWTFS 

65 

5  5 

1-1 

Offset 

HF 

Occ. 

—Wisconsin  Rapids  Tribune 

None 

$145 

None 

$110 

- 

$75 

MTWTFS 

■  MTWTFS 

65 

5-3 

1-1 

CT  - 

HF&SP 

Reg. 

WYOMING 

i 

•  Casper  Star-T  ribune 

None 

$175 

None 

$140 

None 

$100 

All 

All 

85 

5-3 

1-2 

Offset 

HF 

Reg. 

■  •  Cheyenne  Wyoming  Eagle  (Tab.) 

■  &  Wyomirtg  State  Journal  Page 

75% 

1000 

50% 

840 

25% 

All 

All 

85/100 

7  3 

2-2 

OF 

HF 

Reg. 

■  *  Volume  rate  discount  available.  t  AdPro  inks  available. 
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Occ. 
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1000 
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TWTFS 
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MTWTFS 
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$250 

MTWTFS 
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MTWTFS 
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MTWTFS 

MTWTFS 
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BRITISH  COLUMBIA 
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$90 
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MTWTF 

MTWTF 

85 

2-1 
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OF 

HF 

Occ. 
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600 
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600 
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MTWTFS 

MTWTFS 

65/85/100 

53 
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Offset 
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600 

$185 

600 

$135 
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$85 

MTWTFS 
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OF 
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65/85/100 

Offset 

Nanaimo  Free  Press 

600 
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600 

$135 

600 
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MTWTFS 

65/85/100 

4 

3 

Offset 
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None 
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$75 
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$50 

MTWTFS 

MTWTFS 

65/85/100 

7-3 

2-2 

OF 

HF 
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MTWTFS 

MTWTFS  65/85/100 

2-2 
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OF 
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Penticton  Herald 
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$185 
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MTWTFS 
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HF 

!  Port  Alberni  Valley  Times 
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MTWTFS 

MTWTFS 

65/85/100 
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HF 
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MTWTF 

MTWTF 
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$125 

None 
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3 
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Vancouver  Province  &  Son 

None 
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IIXM 

$390 

1000 

$190 

1000 

$130 

All 

All 

Vest 

3-2 

2-2 

RL 

HF 

Occ. 
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$35 

All  65/85/100 
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•  Winnipeg  Free  Press 

600 
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MTWTFS 

MTWTFS 

65 
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RL 
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Occ. 
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Fredericton  Gleaner 

600 
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600 
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600 

$75 

MTWTFS 

65/85 

RL 

HF 

Occ. 

Moncton  L'Evangeline 

600 
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65/85/100 
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2 
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HF 
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600 
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Si  Times-Globe 

600 
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600 
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600 
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MTWTFS 

MTWTFS 

Vest 

3-2 

3-5 

RL 

HF  &  SP 

Occ. 

NEWFOUNDLAND 

Corner  Brook  Western  Star 

600 

$85 

1000 

$85 

MTWTFS 

65 

4-2 

1-1 

RL 

HF 

St.  John's  News  (tab.) 

’/.Page 
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MTWTFS 

65/85/100 

3 

2 
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HF  &  SP 
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600 

$135 

600 
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MTWTF 

MTWTF 

65  t 

7-7 
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NOVA  SCOTIA 
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MTWTFS 
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4-2 

1 

RL 
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65 
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Fort  William  Times-Journal 

600 

$175 

600 

$125 

600 

$75 

All 

All 

65 

4-3 

2-2 

RL 

HF 

Guelph  Mercury 

600 

$190 

600 

$145 

600 

$90 

MTWTFS 

MTWTFS 

65 

3-3 

2-2 

RL 

NF&SP 

Occ. 

Hamilton  Spectator 

600 

$470 

600 

$350 

600 

$230 

MTWTFS 

MTWTFS 

65 

5-3 

2-2 

RL 

HF&SP 

Reg. 

Kenora  Miner  &  News 

None 

$105 

None 

$70 

None 

$50 

All 

All  65/85/100 

1-1 

Offset 

•  Kingston  Whig-Standard 

600 

$190 

600 

$145 

600 

$90 

MTWTFS 

MTWTFS 

65 

4-2 

2-2 

CT 

HF&SP 

Occ. 

Kirkland  Lake  Northern  News 

600 

$185 

600 

$135 

600 

$85 

MTWTFS 

65 

3-3 

1 

RL 

HF 

Kitchener-Waterloo  Record 

600 

$195 

600 

$145 

600 

$95 

MTWTFS 

MTWTFS 

65 

7-4 

2  2 

RL 

HF&SP 

Occ. 

Lindsay  Post 

None 

$65 

All 

65 

4 

2 

RL 

9 London  Free  Press 

1000 

$425 

1000 

$325 

1000 

$225 

MTWTFS 

MTWTFS 

65 

4-4 

2-2 

RL 

HF 

Reg. 

9Niagara  Falls  Review 

600 

$185 

600 

$135 

600 

$85 

All 

All 

65 

3-2 

RL 

HF&SP 

North  Bay  Nugget 

600 

$185 

600 

$135 

600 

$85 

MTWTFS 

MTWTFS 

Vest 

4-3 

1-2 

-/- 

HF&SP 

Reg. 

Oakville  Journal-Record 

600 

$175 

600 

$125 

600 

$75 

MTTFS 

MTWTFS 

65 

2-2 

2-2 

RL 

HF 

Occ. 

Orillia  Packet  &  Times 

600 

$175* 

600 

$125* 

600 

$75* 

MTWTF 

MTWTF 

65 

1-4 

2-2 

Rl- 

HF 

Occ. 

90shawa-Whitey  Times 

600 

$195 

600 

$145 

600 

$95 

MTWTFS 

MTWTFS 

65 

4-4 

2-2 

CT 

HF/SP 

Ottawa  Citizen 

600 

$120* 

600 

$90* 

600 

$60* 

MTWTFS 

MTWTFS 

35/85/100 

4-4 

1-2 

OF 
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Occ.  j 

Ottawa  Jou  rnal 

600 

$496 

600 

$372 

600 
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MTWTFS 

MTWTFS 

65 

4  2 

11 

RL 

HF 

Reg.  1 

Ottawa  LeDroit 

600 

$215 

600 

$145 

600 

$75 

MTWTFS 

MTWTFS 

85/100 

4-4 

2-2 

OF 

HF 

Reg. 

Owen  Sound  Sun-Times 

600 

$175 

600 

$125* 

600 

$75* 

MTWTFS 

MTWTFS 

85 

4-4 

1-1 

OF 

HF 

Pembroke  Observer 
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MTTF 

All 

65 

3-3 

1-1 

RL 

HF 

Occ. 
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600 
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MTWTFS 

MTWTFS 

65 

2-2 
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RL 

HF 

Occ. 
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600 

$225 
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$165 
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$110 

All 

All 

65 

4-4 

3-3 

RL 

HF 

9St.  Catherines  Standard 

600 

$250 

600 

$180 

600 

$100 

MTWTFS 

MTWTFS 

65 

4-4 

2-2 

RL 

HF&SP 

Occ. 

St.  Thomas  Times-Journal 

600 

$125 

600 

$75 

MTWTFS 

65 

2 

2 

HF 

Sarnia  Observer 

600 

$185 

600 

$135 

600 

$85 

MTWTFS 

MTWTFS 

65 

7-3 

1-1 

RL 

HF 

Sault  St.  Marie  Star 

600 

$195 

600 

$135 

600 

$75 

MTWTFS 

MTWTFS 

65 

4  2 

2- 

RL 

HF 
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$175 
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MTWTFS 

MTWTFS 

65 

4-2 

1 

RL 

HF 

Reg. 
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600 
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MTWTFS 

MTWTFS 

65 

4-3 
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HF 

Occ. 

Timmins  Press 

600 

$185 
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MTTFS 

65 
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MTWTFS 

Vest 

3 

HF 

Occ. 
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1000 

$400 
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MTWTFS 

MTWTFS 

65 

2  3 

CT 
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Woodstock-Ingersoil 

Sentinel  Review 

$185 

1000 

$135 
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MTTFS 

65 

3-2 

2-2 

RL 

HF 

PRINCE  EDWARD  ISLAND 

Charlotte  Guardian  &  Patroit 

600 

$195 

600 

$145 

600 

$95 

All 

65 

4 

3-3 

RL 

HF&SP 

Summerside  Journal-Pioneer 

600 

$175 

600 

$125 

600 

$75 

MTWTFS 

65/85/100 

4-4 

OF 

HF 

Reg. 

QUEBEC 

Grandby  La  Voix  de  L'Est 

600 

$190 

600 

$140 

600 

$100 

MTWTFS 

MTWTFS 

85/100 

5-5 

2 

OF 

HF 

Reg. 

Montreal  Gazette 

600 

$525 
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MTWTFS 

MTWTFS 
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10-3 

2-1 

HF 

Reg. 

•  Montreal  La  Press 

600 
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MTWTFS 

MTWTFS 
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5  3 
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HF 
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Montreal  Le  OeVoir 

600 

$325 
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MTWTFS 

MTWTFS  65/85/100 
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HF 
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Montreal  Le  Journal  de 
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600 
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All 

All 
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MTWTFS 

MTWTFS 

65 
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MTWTFS 
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Quebec  L'Action 

600 

$175 

600 

$125 

600 

$75 

MTWTF 

MTWTFS 

Not 

3-2 

2-1 

-/- 

HF 

Occ. 
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600 
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MTWTFS 

MTWTFS 

65 

2-2 
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5-3  . 
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Trois  Rivieres  Le  Nouvelliste 

600 

$300 

600 
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4 
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RL 

HF 
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SASKATCHEWAN 

•  Moose  Jaw  Times-Herald 

600 

$135* 

600 
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MTTFS 
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RL 
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All 

65 

4-4 

RL 

HF 

Regina  Leader-Post 

600 
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MTWTFS 

MTWTFS 
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HF 
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Floyd  Sparks  enjoys 
publishing  newspapers 


By  Jim  Scott 

“The  big'gest  problem  facing  newspa¬ 
pers  today  is  the  younger  generation — so 
many  of  them  can’t  read.  The  kids  would 
rather  spend  their  time  watching  televi¬ 
sion. 

“In  schools  now,  history,  geography, 
reading  and  writing  are  overlooked  in  the 
rush  for  social  sciences.  The  emphasis  is 
all  on  how  to  get  along  with  other  peo¬ 
ple.” 

This  is  the  opinion  and  fear  of  Floyd 
Sparks,  one  of  California’s  most  success¬ 
ful  publishers. 

In  the  Daily  Review  plant  in  Hayward, 
Sparks  publishes  the  Review,  an  evening 
paper,  whose  more  than  40,000  circulation 
spreads  throughout  Southern  Alameda 
County;  and  two  daily  morning  papers, 
the  Argus,  circulated  in  Fremont,  Newark 
and  Union  City,  and  the  Tri-Valley  Her¬ 
ald  in  Livermore- Amador  Valley.  The 
combined  circulation  of  the  three  seven- 
day  papers  is  68,500.  Several  pages  are 
common  for  all  three. 

In  addition.  Sparks  has  the  Tri-Valley 
News,  distributed  three  times  a  week  in 
Livermore- Amador  Valley  and  the  weekly 
Shopping  News,  which  blankets  all  South¬ 
ern  Alameda  County. 

Plant  expansion 

The  airy,  elongated,  two-story  plant  is 
undergoing  a  $2  million  expansion.  Al¬ 
ready  at  work  is  a  $1.5  million  five-unit 
offset  press  and  computers  that  handle 
both  ads  and  editorial  copy. 

Since  Sparks  started  from  scratch, 
what  is  the  secret  of  his  success? 

“The  key  thing  is  to  pick  an  area  about 
to  expand — and  your  newspaper  can  ex¬ 
pand  with  it.  Sure,  it  takes  hard  work  but 
it’s  enjoyable  work.  I  think  any  youngster 
could  do  it  today  if  he  picks  the  right 
area.  Gosh,  I  wish  I  had  started  20  years 
sooner. 

“And,  once  you’re  on  solid  ground,  you 
must  hire  the  best  people  and  pay  them 
well.  Otherwise  you’ll  lose  them.” 

Sparks  feels  that  his  papers’  days  of 
expansion  are  not  over  for  new  industries 
are  springing  up  like  dandelions  in  the 
area.  However,  he  plans  to  buy  no  more 
papers. 

Besides  illiterate  youngsters.  Sparks 
also  fears  the  ending  of  regional  govern¬ 
ment.  “Many  municipal  affairs  are  now 
taken  over  by  the  State,  and  the  State 
even  yields  some  to  Washington,”  ex¬ 
plained  Sparks. 

Sparks,  as  are  all  publishers,  now  is 
concerned  by  soaring  cost  of  labor  and 
newsprint.  Last  February,  he  was  forced 
to  raise  the  monthly  price  of  his  paper 
50<  to  $3.25. 

Ad  background 

Although  Floyd’s  background  is  in  ad¬ 
vertising,  he  still  watches  closely  all  de¬ 
partments  of  his  papers.  A  gentleman  of 


the  old  school,  the  stocky,  blue-eyed  pub¬ 
lisher  believes  in  honesty  and  d^ication. 
He  wants  the  best  possible  employees,  and 
he  has  the  last  word  on  anyone  hired. 

Sparks  feels  he  has  a  great  managing 
editor  in  Chuck  Peterson,  who  started  as 
a  reporter,  then  moved  up  to  city  editor 
before  tapped  by  Sparks  for  the  top  edito¬ 
rial  job. 

Floyd  has  aged  little  in  the  past  20 
years,  a  fact  that  might  be  attributed  to 
his  outdoor  life.  He  has  a  stable  of  five 
riding  horses. 

And  he  loves  to  go  on  long  pack  trips 
and  pull  trout  out  of  isolated,  blue  lakes. 
Peterson  often  accompanies  him  on  his 
mountain  treks,  usually  around  Yosemite. 

Floyd  also  likes  to  hunt  in  the  fall,  but 
the  demands  of  his  papers  have  prevented 
him  from  doing  much  the  past  two  years. 

Sparks  was  bom  near  Klamath  Falls, 
Ore.,  where  his  father  was  a  rancher.  The 
family  moved  to  Walla  Walla  when  Floyd 
was  starting  his  sophomore  year  in  high 
school. 

He  was  in  military  training  at  Oregon 
State  for  World  War  I  when  it  ended. 
Floyd  then  transferred  to  Whitman  Col¬ 
lege  in  Walla  Walla,  where  he  took  his 
B.S.  degree  in  economics. 

Newspaper  ad  rep 

In  1924,  he  went  to  work  soliciting  na¬ 
tional  advertising  for  M.  C.  Mogensen, 
representing  a  number  of  small  papers. 

Growing  tired  of  entertaining  publish¬ 
ers  at  night,  Floyd  answered  a  call  from 
Berkeley  Gazette  publisher  George  Duns- 
comb  in  September,  1941  to  take  over  his 
advertising. 

“I  jumped  at  the  chance,  for  it  meant  I 
could  return  home  to  be  with  my  family  at 
night,”  said  Sparks. 

But  the  following  March,  he  returned  to 
the  advertising  firm,  which  had  been  taken 
over  by  West-Holliday. 

Sparks  had  first  become  interested  in 
new'spapers  in  1932  when  he  and  the  late 
Dan  Beebe  bought  the  Oroville  Mercury. 
Sparks  remains  a  part-owner  of  the  now 
daily  paper. 

While  in  the  San  Francisco  Bay  Area, 
Sparks  realized  that  southern  Alameda 
County  was  due  for  a  boom. 

Buys  first  paper 

So,  in  March,  1944,  he,  Beebe  and  Glenn 
Wright  purchased  the  Hayward  Review,  a 
twice-a-week  paper,  with  a  1,800  circula¬ 
tion. 

In  December,  1944,  Sparks  bought  out 
the  other  two  owners.  He  then  had  nine 
employees.  Today  the  number  has  grown 
to  557. 

By  1950,  the  Hayward  Review  had  be¬ 
come  The  Daily  Review,  published  six 
days  with  a  circulation  of  6,231.  By  1960, 
the  Review  was  published  seven  days  and 
had  27,092  subscribers. 


Both  the  Argus  and  the  Herald  were 
purchased  by  Sparks  in  1965.  In  April, 
1972,  Sparks  bought  the  Morning  News  of 
San  Leandro  and  the  News-Register  from 
Abe  Kaufman.  Both  were  folded  later  that 
month  and  replaced  by  Sparks’  papers. 
The  Daily  Review,  always  strong  in  San 
Leandro,  now  enveloped  the  city. 

This  left  only  two  cities  in  California, 
Los  Angeles  and  Sacramento,  with  two 
competing  dailies  under  seperate  owner¬ 
ship. 

The  Review  has  undergone  many  peri¬ 
ods  of  transition  and  expansion  under 
Sparks.  The  first  was  a  move  from  Castro 
Street,  which  had  been  its  home  since 
1930,  to  a  new  plant  built  by  Sparks  at 
116  W.  Win  ton  Ave.  in  1957. 

The  Win  ton  building  has  been  enlarged 
several  times,  and  more  room  is  becoming 
available  with  the  removal  of  the  old 
presses  and  linotype  machines. 

Personal  side 

Sparks  was  married  in  Los  Angeles  in 
1926.  He  and  Betty  have  a  son  and  a 
daughter,  neither  interested  in  journalism. 
Robert  is  pursuing  a  religious  career  in 
Michigan,  and  their  married  daughter, 
Corinne  Fuller,  is  living  in  Oregon. 

Despite  the  pressure  of  the  papers, 
Floyd  accompanies  Betty  to  the  Redwood 
Community  Church  about  every  Sunday. 

A  friendly  man  who  has  a  smile  and  a 
backpat  for  his  employees,  and  he  can  call 
most  of  them  by  their  first  name. 

Of  the  nine  employees  who  were  with 
Sparks  in  1944,  only  three  remain:  Leona 
Ward,  associate  editor;  her  sister,  Verla 
Becker,  head  of  research,  and  Vera  Pic- 
cetti,  head  bookkeeper. 

In  March,  1974,  in  observance  of  the 
30th  Anniversary  of  his  purchase  of  the 
Review,  Sparks  inaugurated  the  Daily  Re¬ 
view  Award  of  Valor. 

A  plaque  and  a  $50  check  went  to  Fre¬ 
mont  Fire  Capt.  Edward  R.  Campbell  for 
his  dramatic  rescue  in  March  of  two  per¬ 
sons  trapped  in  a  burning,  overturned 
car. 

Does  Sparks’  advertising  background 
help  him  in  getting  national  accounts? 

“Not  one  bit,”  he  replied.  “When  you 
are  far  from  a  big  city,  it’s  harder  to  get 
national  advertising.” 

Floyd  Sparks  doesn’t  care  for  local  ad¬ 
vertisers  keep  his  papers  fat  and  lively. 
He  has  a  bright  sports  section,  presid^ 
over  by  Lowell  Hickey,  which  has  more 
space  than  most  of  the  metropolitan 
dailies. 
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Two  women  win 
Polk  award  for 
local  reports 

Winners  of  the  1974  Georpe  Polk  Mem¬ 
orial  Awards  competition  were  announced 
by  Long  Island  Univei’sity  Brooklyn  Cen¬ 
ter. 

Recipients  in  the  dozen  categories  in¬ 
cluded  six  newspapers,  one  wire  service, 
American  and  British  tv  organizations,  an 
author  and  a  contributing  editor  to  a  na¬ 
tional  magazine.  The  New  York  Tivien 
garnered  two  citations. 

The  winners  were  selected  by  faculty 
members  in  the  Department  of  Journalism 
at  The  Brooklyn  Center  of  Long  Island 
University.  Professor  Jacob  H.  JafTe  is 
curator  of  awards  and  chairman  of  the 
department.  Categories  include:  foreign, 
national,  metropolitan,  local,  investiga¬ 
tive,  magazine  and  television  reporting; 
community  service;  news  photography; 
television  documentary;  book,  and  special 
award. 

Each  of  the  winners  will  receive  a  cita¬ 
tion  and  a  bronze  plaque  at  a  ceremony, 
the  time  and  place  of  which  will  be  an¬ 
nounced  shortly. 

The  1974  Polk  winners  are: 

*  FOREIGN  REPORTING:  Henry  S. 
Bradsher,  Hong  Kong-listening  post  cor¬ 
respondent  of  the  Washington  Star-News, 
for  detailed  stories  that  vividly  described 
and  forecast  political  and  economic  de¬ 
velopments  in  Communist  China,  ex¬ 
plained  and  anticipated  important  shifts 
in  power  and  examined  the  likelihood  of 
an  intensifying  struggle  between  the  fol¬ 
lowers  of  Mao  and  the  supporters  of 
Chou,  which  could  significantly  alter  for¬ 
eign  policy. 

*  NATIONAL  REPORTING:  Andrew 
H.  Malcolm  of  the  New  York  Times,  for 
informing  the  nation  of  illegal  no-knock 
raids  by  Federal  narcotics  agents  that 
subjected  innocent  victims,  including  en¬ 
tire  families,  to  sudden  terror  and  vio¬ 
lence.  His  series  of  stories  helped  to  bring 
about  indictments,  operational  reforms  in 
anti-drug  agencies  and  introduction  of 
remedial  legislation  in  Congress. 

*  METROPOLITAN  REPORTING: 
James  Savage  and  Mike  Baxter  of  the 
Miami  Herald,  for  articles  revealing  the 
secret  and  illegal  campaign  fund-raising 
for,  and  later  acknowledged  by.  Senator 
Edward  J.  Gurney  (R.,  Florida),  along 
with  the  influence-peddling  by  his  office  to 
favor  Florida  builders  seeking  approval 
from  FHA.  Federal  investigations  re¬ 
sulted  and  are  continuing. 

*  LOCAL  REPORTING:  Carol  Talley 
and  Joan  Hayde  of  the  Daily  Advance 
(Dover,  N.J.),  for  a  page-one  series  of 
stories  disclosing  that  Morris  and  Sussex 
County  officials  were  improperly,  regular¬ 
ly  and  extravagantly  dining  and  enter¬ 
taining  themselves  and  numerous  friends 
and  acquaintances,  a:^  well  as  taking  trips 
to  conventions,  at  public  expense.  Despite 
much  local  financial  and  political  pressure 
to  halt  the  series,  it  continued,  and  re¬ 
sulted  in  corrective  moves  in  both  coun¬ 
ties. 

{Continued  on  gage  62) 


LULU  AWARDS — 180  fashion  editors  and  broadcasters  attended  the  Men's  Fashion  Association's 
5-day  Spring-Summer  Press  Show  in  Dallas,  February  6-10.  Highlight  of  the  meeting  was  the 
presentation  of  "Lulu"  Awards  for  editorial  and  broadcasting  excellence  in  the  coverage  of 
men's  fashion.  The  winners  were  (left  to  right)  Esther  Walker,  fashion  editor,  San  Jose 
Mercury  News;  Rita  Davenport,  KPHO-tv  Phoenix;  Jason  Thomas,  Cleveland  Plain  Dealer  men's 
fashion  editor;  Gretchen  Wyker,  accepting  for  Mike  Douglas  Show;  Leonard  Sloane,  accepting 
for  John  Camposa,  men's  wear  editor,  New  York  Times  Magazine;  Mildred  Whiteaker,  fashion 
editor,  San  Antonio  Express-News;  Walter  Logan,  men's  wear  editor,  UPl  New  York; 
Genevieve  Buck,  men's  fashion  editor,  Chicago  Tribune;  and  Elviretta  Walker,  fashion  editor, 

Oklahoma  Journal. 


American  Dental  Association  announces  its  9th  Annual 


SCCNaNNRIlERS 
Av\m)  eAdPETmoN 


Established  to  help  "broaden  and  deepen  the 
public  understanding  of  dental  disease,  dental 
treatment  and  research.” 


Pat  Atkinson 

Tulsa,  Okla.,  Daily  World 


Don  A.  Schanche 
Today's  Health 


In  1973,  Pat  Atkinson,  medical  writer  for 
the  Tulsa,  Okla.,  Daily  World,  and  Don  A. 
Schanche,  a  freelancer  writing  in  Today's 
Health  magazine,  were  awarded  the  $1,000 
first-place  prizes  in  the  competition’s 
newspaper  and  magazine  divisions. 
Awards  of  Merit  were  presented  to  six 
other  entrants. 

The  competition,  which  is  supported  by  a 
grant  from  Lever  Brothers  Co.,  again  will 
offer  $1,000  for  the  best  newspaper  story 
and  $1,000  for  the  best  magazine  article 
on  dentistry. 

Articles  published  between  July  1,  1973, 
and  June  30,  1974,  will  be  eligible  for  con¬ 
sideration.  Deadline  for  submitting  entries 
is  August  31,  1974. 


1972  First  Place  Winners 


Newspaper 
William  Hager 
Bradenton,  Fla.,  Herald 


Magazine 

Elizabeth  Barley  and 
William  Glavin 
Good  Housekeeping 


For  more  information,  write: 

I  1  American  Dental  Association 
riCl\  Writers  Award  Committee 

[iX-  1  211  E.  Chicago  Avenue 
^  J  Chicago,  Illinois  60611 


EDITOR  di  PUBLISHER  for  March  30,  1974 


59 


news-people 


Thomas  G.  Clancy — appointed  home 
delivery  sales  promotion  manager  of  the 
Chicago  Tribune !  Today.  He  began  with 
the  Tribune  in  1959  as  a  classified  adver¬ 
tising  salesman. 

«  *  ¥ 

John  J.  Sullivan — to  manager,  adver¬ 
tising  services,  Chicago  Sun-Times  and 
Chicago  Daily  News.  He  had  been  assist¬ 
ant  market  research  manager. 

♦  *  * 

Donald  M.  Robertson — to  sales  man¬ 
ager  and  Anthony  J.  Flowers — to  man¬ 
ager  of  automotive  division  for  the  Chi¬ 
cago  Tribune!  Today  classified  advertising 
department. 

*  *  * 

Robert  Stenner — from  assistant  man¬ 
aging  editor,  Freeport  (Ill.)  Journal- 
Standard,  to  managing  editor  succeeding 
Ford  N.  Fuller,  retired  because  of  ill¬ 
ness. 

¥  ¥  ¥ 

Lou  Chapman,  Milwaukee  (Wis.)  Sen¬ 
tinel  sportswriter,  named  1973  Wisconsin 
Sportswriter  of  the  Year  by  the  National 
Sportscasters  and  Sportswriters  Associa¬ 
tion.  He  also  received  the  award  in  1969. 

¥  ¥  ¥ 

Jeb  Bing — from  assistant  to  the  man¬ 
aging  editor,  Chicago  Tribune,  to  senior 
writer  in  the  creative  services  group  of 
Standard  Oil  Company  (Indiana). 

¥  ¥  ¥ 

Jay  Reed,  outdoor  writer  for  the  Mil¬ 
waukee  (Wis.)  Journal,  named  conserva¬ 
tion  writer  of  the  year  by  the  Wisconsin 
Wildlife  Federation. 


For  the  tenth  time  in  15  years,  Blackie 
Sherrod,  executive  sports  editor  of  the 
Dallas  (Tex.)  Times  Herald,  has  been 
voted  the  outstanding  sportswriter  in 
Texas  by  the  National  Sportscasters  and 
Sportswriters  Association. 

*  *  * 

Larry  Grove — Dallas  (Tex.)  Times 
Herald  reporter,  named  recipient  of  the 
1974  Southwest  Journalism  Forum  Award 
by  Southern  Methodist  University  and  the 
Dallas  Press  Club. 

¥  ¥  ¥ 

Dean  McKibben,  classified  advertising 
manager  of  the  Janesville  (Wise.)  Ga¬ 
zette  since  February  1963 — promoted  to 
advertising  sales  director,  effective  July 
1.  James  B.  Warner,  retail  advertising 
manager  of  the  Gazette  for  38  years — 
announced  he  will  retire  on  June  30. 

♦  *  ♦ 

Kenneth  Germanson,  former  Milwau¬ 
kee  Sentinel  reporter — named  chairman  of 
a  county  task  force  to  review  the  dis¬ 
semination  of  information  to  the  news 
media  by  county  employes. 

*  *  * 

Mike  Core,  sports  editor  for  the  last 
two  years — named  editor  of  the  St.  Marys 
(Ohio)  Evening  Leader,  succeeding  Kath¬ 
ryn  C.  Geiger,  who  retired  after  nearly 
51  years  with  the  paper. 


Gene  Marvin  Jr.,  42,  honored  last  Oc¬ 
tober  by  the  Ohio  Library  Association  as 
an  “Author  of  the  Year”  for  his  book, 
“Vestige  of  Valor” — named  editor  and 
part-owner  of  the  weekly  Boyd  County 
Press  Observer  in  Catlettsburg,  Kentucky. 
Marvin  has  been  a  staffer  with  the  Ash¬ 
land  (Ky.)  Daily  Independent  for  13 
years. 

*  *  * 

Thomas  N.  Ceravolo,  previously  assist¬ 
ant  to  the  publisher — named  operations 
manager  at  the  Lockport  (N.Y.)  Union- 
Sun  and  Journal. 

«  *  « 

Eleni  Epstein,  fashion  editor  for  the 
Washitigton  Sfar-.\ews  for  27  years,  re¬ 
cently  presented  the  decoration  of  Cava- 
liere,  one  of  the  highest  civilian  honors 
the  Italian  Government  can  bestow,  for 
her  enthusiasm  and  appreciation  for 
Italian  fashion. 

*  *  <!■ 

Jack  L.  Kennedy,  education  writer  for 
the  Lincoln  (Nebr.)  Journal — elected  pres¬ 
ident  of  the  Education  Writers  Associa¬ 
tion.  Bette  Orsini,  St.  Petersburg  Times 
— named  vicepresident;  and  Stanley 

Cohen,  Montreal  Star,  secretary-treas¬ 

urer. 

«  *  * 

Perry  C.  Hill,  editorial  writer  of  the 
Milwaukee  Journal,  retired  March  15  af¬ 
ter  41  years  for  Milwaukee  newspapers. 

¥  ¥  ¥ 

Thomas  J.  Ferrick  Jr.,  son  of  ex-base- 
ball  pitcher,  Tom  Ferrick,  (New  York 
Yankees  and  Philadelphia  Athletics)  — 
appointed  United  Press  International  bu¬ 
reau  manager  at  Harrisburg,  Pa.  where 
he  had  been  UPI’s  legislative  correspond¬ 
ent.  Ferrick  succeeds  John  Barrette,  who 
joined  the  Lincoln  (Nebr.)  Jo2imal. 

¥  ¥  ¥ 

Kay  Woestendiek,  managing  editor, 
Colorado  Spring  Sun,  was  named  “Women 
of  Achievement”  by  Colorado  Press 
Women. 

*  *  * 

Ronald  L.  Lindsay,  36,  general  man¬ 
ager  since  February  1,  1973 — promoted  to 
publisher  of  the  Keokuk  (la.)  Daily  Gate 
City. 

*  * 

Paul  Smith,  29,  general  manager  of  the 
El  Dorado  (Ark.)  News  and  Times  since 
December — named  advertising  director  of 
the  Arkansas  Democrat.  Tim  LeMay,  33, 
classified  advertising  manager,  Texarkana 
Gazette  since  1970 — appointed  classified 
ad  manager,  Arkansas  Democrat.  The  ap¬ 
pointments  are  effective  upon  sale  of  the 
Democrat  to  Palmer  Newspapers. 

*  *  * 

James  E.  Charlct  Jr.,  33,  vicepresident 
and  editor  of  Clarksville  (Tenn.)  Leaf- 
Chronicle — promoted  to  general  manager 
of  the  paper  and  15  associated  newspa¬ 
pers,  succeeding  his  father  James  E. 
Charlct  Sr.,  who  will  remain  active  as 
president,  publisher  and  chief  operating 
officer. 
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‘Representation  in  major  advertising 
centers  is  crucial  to  the  survival 
of  the  newspaper  buying  function. 
Advertising  agencies  are  enormous 
consumers  of  data. ...  If  we  had 
to  rely  on  individual  letters  and 
phone  calls,  we  could  not  cope,  and 
the  medium  would  suffer.”* 


‘American  Association  of  Advertising 
Agencies  (4A's)  Newspaper  Committee  Presentation 
Before  INAE  1974  Convention 


THE  DIFFERENCE  IS  j 

Bx*a.iiJn.ajDn. 


/ 


NEWSPAPER  SALES 
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in  the  news 


Thomas  E.  Wark,  39,  who  joined  the 
New  York  Times  in  1970  after  seven  years 
at  the  Detroit  Free  Press,  where  he  was 
an  assistant  city  editor — promoted  to  as¬ 
sistant  news  editor.  He  has  been  an  assist¬ 
ant  national  editor. 

*  *  • 

Tim  P.  Jones,  administrative  assistant 
of  Press  Inc.,  publishers  of  the  Johnson 
City  (Tenn.)  Press-Chronicle  —  named 
“Outstanding  Young  Man  of  the  Year” 
by  the  local  Jaycees  for  his  United  Way 
campaign,  renovation  program  of  the 
newspaper,  and  his  efforts  to  obtain  a 
sufficient  number  of  pediatricians  in 
Johnson  City. 

*  «  * 

Jan  J.  Wilks  has  been  named  advertis¬ 
ing  manager  of  the  Springfield  (Tenn.) 
Herald. 

«  *  • 

Howard  Barrow,  formerly  associated 
with  the  production  department  of  the 
Durham  (N.C.)  Herald  and  Raleigh 
(N.C.)  News  and  Observer — named  gen¬ 
eral  manager  of  the  Chapel  Hill  (N.C.) 
Newspaper. 

«  *  * 

Jerry  Liddle,  previously  city  circulation 
manager — to  the  newly-created  post  of 
circulation  sales  manager  at  the  Dubuque 
(la.)  Telegraph  Herald. 

«  *  * 

Susan  Park  McKee,  assistant  to  the 
editor  of  the  Indianapolis  Star  since  1970 
— promoted  to  fashion  editor,  replacing 
Opal  Crockett,  who  has  retired  on  pen¬ 
sion. 

*  «  * 

Amon  Carter  Jr.,  publisher.  Fort  Worth 
Star-Telegram — named  to  the  board  of 
directors  of  the  Texas  Sports  Hall  of 
Fame  Foundation. 

*  *  * 

Frank  L.  Goll,  30,  previously  supervi¬ 
sor  of  state  circulation  for  the  Austin 
(Tex.)  American  Statesman — named  cir¬ 
culation  manager  of  the  Orange  (Tex.) 
Leader,  succeeding  John  P.  Dubose,  27, 
who  has  joined  the  Port  Arthur  (Tex.) 
News  as  comptroller,  replacing  Rudy 
Lofton,  who  resigned. 

*  *  * 

Glenn  E.  Hanna — named  manager  of 
educational  services  for  the  Minneapolis 
Star  and  Tribune.  He  has  been  with  the 
educational  division  of  the  New  York 
Times. 

*  *  4> 

Edward  L.  Scarritt,  wire  editor  at  the 
Oxnard  (Calif.)  Press-Courier,  retired 
after  a  42-year  career  as  a  newspaperman 
that  began  as  a  reporter  on  the  Roswell 
(N.M.)  Daily  Record. 

*  *  • 

Jonathan  Marshall,  publisher  of  the 
Scottsdale  (Ariz.)  Daily  Progress,  said 
he  expected  to  announce  his  candidacy 
soon  for  U.S.  Senator.  His  opponent  is 
Barry  Goldwater. 

*  *  * 

Dorothy  Johannessen,  reporter  for 
the  Texas  City  Daily  Sun,  is  the  first 
woman  candidate  to  seek  office  in  Texas 
City.  She  is  running  for  city  commissioner. 


Woody  M.  Barron,  a  27-year  veteran  of 
the  Waco  (Tex.)  Tribune-Herald — named 
managing  editor  to  succeed  Murray 
Neal,  who  retired  after  a  career  of  43 
years.  Robert  C.  Sadler  becomes  city 
editor. 

«  *  * 

Gary  L.  Johnson,  ad  account  executive 
for  Bozeman  (Mont.)  Daily  Chronicle — 
named  public  relations  director  and  ac¬ 
count  executive  for  Empire  Broadcasting. 

*  •  « 

Miss  Hane  Maroney,  city  editor, 
Springfield  (Mass.)  Union  and  Sunday 
Republican — named  recipient  of  the  first 
Award  for  Unsung  Heroes  of  the  Com¬ 
munications  Field  by  the  Springfield  Civi- 
tan  Club. 

♦  ♦  • 

Walter  A.  Brown — retired  as  director 
of  community  relations  and  personnel  for 
the  Oakland  Tribune  which  he  joined  more 
than  52  years  ago. 

*  *  * 

Ben  H.  Scarpero,  onetime  staff  writer 
and  assistant  city  editor  for  the  South 
Bay  Daily  Breeze — named  manager  of  the 
Garrett  Corp.’s  news  bureau  in  Los  An¬ 
geles. 

♦  *  ♦ 

Robert  V.  Hudson,  associate  professor 
and  assistant  chairman.  School  of  Jour¬ 
nalism,  Michigan  State  University — ap¬ 
pointed  acting  assistant  dean  of  the  Col¬ 
lege  of  Communications  Arts  at  MSU. 

Barry  Prehn,  formerly  retail  advertis¬ 
ing  manager,  Woodbury  (N.J.)  Daily 
Times — to  general  advertising  manager  of 
the  paper.  Named  to  succeed  him  was 
Paul  Capelle,  formerly  a  classified  ac¬ 
count  executive. 

*  *  * 

John  McEvoy,  city  circulation  man¬ 
ager,  Dubuque  (la.)  Telegraph  Herald — 
retired  after  a  51-year  career  with  the 
paper.  “A  Salute  to  Mr.  McEvoy  and  his 
10,000  carrier  Brigade”  was  held  at  the 
ballroom  of  the  county  fairgrounds  on 
March  10,  attended  by  former  carriers 
from  as  far  back  as  1909. 

*  *  0 

Hazlett  a.  Cochran,  former  sports 
editor  of  the  Wheeling  (W.Va.)  News- 
Register  and  city  editor  of  the  Wheeling 
Intelligencer — promoted  to  vicepresident- 
corporate  public  relations  at  Consolidation 
Coal  Co.,  Pittsburgh,  Pa. 
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Terry  Neill,  former  manager  of  the 
Canton  (Tex.)  Free  State  News — to  pub¬ 
lisher  of  the  Stanton  (Tex.)  Reporter, 
which  was  bought  recently  by  himself 
and  Lonnie  Brown,  Canton. 

♦  ♦  ♦ 

Allan  L.  Gaul,  news  editor  for  the  past 
three  years,  promoted  to  acting  managing 
editor,  a  new  position,  of  the  San  Gabriel 
Valley  (Calif.)  Daily  Tribune.  Robert 
Christensen,  assistant  city  editor,  pro¬ 
moted  to  city  editor.  Mike  McDonnell, 
from  city  hall  reporter  in  West  Covina,  to 
assistant  city  editor. 

*  *  * 

The  Connecticut  Daily  Newspaper  Assn, 
has  elected  Mrs.  Judith  Brown,  New 
Britain  Herald,  president;  Edmund  W. 
Downes,  Hartford  Courant,  and  Fred 
Hennick,  Naugatuck  Daily  News,  vice- 
presidents;  Kenneth  Carter,  Waterbury 
Republican-American,  secretary  ;  and 
Walter  Gisselbrecht,  Torrington  Reg¬ 
ister,  treasurer. 

*  *  * 

Jim  Bishop,  syndicated  columnist — re¬ 
cipient  of  1974  John  F.  Kennedy  Memorial 
Award  from  the  Most  Rev.  Christopher  J. 
Weldon,  bishop  of  the  Diocese  of  Spring- 
field,  Mass.,  at  annual  St.  Patrick’s  Mass 
March  16  at  St.  Jerome’s  Church,  Holyoke, 
Mass. 

4>  * 

Barbara  Williams,  reporter,  Hartford 
(Conn.)  Times — to  Vernon  bureau  chief. 
Susan  Honeyman,  West  Hartford  re¬ 
porter — to  city  and  state  elementary  edu¬ 
cation  coverage.  Susan  Cureau,  on  Avon 
bureau  staff,  to  West  Hartford,  along  with 
Lucinda  Fleeson.  Richard  Lowenstein, 
from  Bloomfield  coverage — to  local  Fed¬ 
eral  offices  beat.  William  Dougherty, 
from  New  Haven  Register — to  editorial 
writer. 

• 

Two  Milwaukee  Journal  staff  writers 
have  won  awards  in  the  1973  reporting 
and  writing  contest  sponsored  by  the  Na¬ 
tional  Council  for  the  Advancement  of 
Education  Writing.  Don  Olesen  won  a 
first  prize  for  his  feature  on  St.  John’s 
Military  Academy  in  Delafield,  Wis. 
Anthony  Carideo  won  a  second  prize  for 
his  series  on  life  in  an  elementary  school 
classroom. 

*  *  * 

Thomas  S.  Moore,  assistant  production 
manager  of  the  Tampa  (Fla.)  Tribune 
and  Times — named  production  manager  of 
the  Greenville  (S.C.)  News-Piedmont 
Company.  He  succeeds  L.  Holbert  Pick¬ 
ens,  who  has  retired  after  almost  40  years 
with  the  company. 
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Polk  winners 

{Continued  from  page  59) 


*  COMMUXITY  SERVICE:  William 
Sherman  of  the  Xeic  York  AVh’r,  for  a 
series  of  14  news  stories  that  revealed 
how  doctors,  dentists  and  pharmacists  in 
New  York  City  were  scandalously  exploit¬ 
ing  and  making  a  mockery  of  the  actual 
needs,  the  health  and  the  lives  of  Medi¬ 
caid  patients  on  welfare,  all  for  the  pur¬ 
pose  of  acquiring  large  and  unjustified 
profit.  Posing  as  a  down-and-out  patient 
with  a  Medicaid  card,  he  visited  health 
clinics  and  was  systematically  treated  for 
a  variety  of  illnesses  he  did  not  have.  The 
series  led  to  a  state  investigation  and 
introduction  into  Congress  of  legislation 
to  restructure  the  Medicaid  sy.stem. 

^  IXVESTIGATIVE  KEPORTIXG: 
Seymour  Hersh  of  the  Xew  York  Time.'t, 
for  his  exclusive  report  on  the  historically 
unprecedented,  illegal  and  secret  .Ameri¬ 
can  air  raids  on  Camlwdia  in  19(59  and 
1970,  along  with  follow-up  stories  de¬ 
scribing  the  nature  of  the  raids  and  how 
the  Nixon  Administration  concealed  the 
truth  from  the  i)eoi)le.  His  expose  con¬ 
tributed  to  a  reaction  in  Congress  that  led 
to  the  curbing  of  the  President’s  war  jiow- 
ers. 

*  MAGAZIXE  RE  PORT  I XG:  John  Os¬ 
borne,  for  his  columns,  “The  Nixon 
Watch,’’  which  has  appeared  weekly  in 
the  Xew  Rep}ihlic  magazine.  The  award 
recognizes  the  breadth,  cohesiveness,  fac¬ 
tual  balance,  clarity  and  historic  perspec¬ 
tive  of  his  running  story  on  President 
Nixon,  the  man,  and  the  complexities  of 
Nixon’s  administration,  together  with  the 
forces  relating  to  it. 

»  TELEVISIOX  REPORTIXG:  The 
Public  Broadcasting  Service  and  its 
Washington  production  facility,  the  Na¬ 
tional  Public  Affairs  Center  for  Televi¬ 
sion,  for  total  live  coverage,  |)lus  a  taped 
evening  repeat,  of  the  Senate  Watergate 
Committee  Hearings,  bringing  the  Ameri¬ 
can  public  into  sustained  and  convenient 
contact  with  every  phase  and  nuance  of  a 
major  historic  event  it  was  essential  for 
them  to  understand  and  evaluate. 

-  TELEVISIOX  DOCVMEXTARY : 
Jeremy  Isaacs,  executive  producer  of 
“The  World  at  War,’’  from  Thames  Tele¬ 
vision  (London,  England),  the  first  full- 
scale  film  history  of  World  War  II,  utiliz¬ 
ing  not  only  contemporary  visual  records 
but  also  recent  interviews  of  surviving 
political  leaders,  generals,  journalists  and 
civilians.  The  documentary,  awesome  in 
its  detail,  totals  2(5  one-hour  episodes  and 
follows  four  years  of  research  and  pro¬ 
duction.  It  has  been  telecast  in  the  United 
States  as  well  as  in  Great  Britain. 

*  .Vy=:iV.S'  PHOTOGRAPHY:  George 
Brich,  .Associated  Press  staff  photogra¬ 
pher,  for  his  picture  of  the  homecoming  of 
Colonel  Laird  Guttersen,  after  more  than 
five  years  as  a  POW  in  North  Vietnam, 
and  the  joyous  welcome  from  his  wife  and 
children  at  March  .Air  Force  Base  in  Cali¬ 
fornia. 

*  BOOK:  David  Wi.se,  for  “The  Politics 
of  Lying — Government  Deception,  Secre¬ 
cy,  and  Power”  (Random  House),  an  in¬ 
tensive  and  powerful  examination  of 
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RECORD  BREAKER  —  Parade's  first  quarter 
advertising — a  total  of  237  pages — set  a  new 
high,  16%  above  1973.  Looking  at  the  ads  (left 
to  right):  Tom  Ferguson,  marketing;  Jess  Gorkin, 
editor;  Jim  McAllister,  ad  sales  director;  and 
Daniel  D.  Kinley,  president. 


])lanned.  intricate  and  extended  falsehood 
to  mislead  and  manipulate  the  public,  a 
new  form  of  corruption  that  has  severly 
undermined  the  confidence  of  .Americans 
in  the  intent  and  integrity  of  their  elected 
loaders  and  caused  them  to  question  the 
verv  purpose  of  government. 

-  SPECIAL  AWARD:  Donald  L.  Bar- 
lett  and  James  B.  Steele  of  the  Philadel¬ 
phia  Inquirer,  for  a  three-part  series  of 
articles,  in  mid-197.‘I,  explaining  the 
causes,  the  full  seriousness  an<l  the  pre¬ 
sumed  con.sequences  of  oil  shortage  in  the 
United  .States,  well  before  the  .Arab  oil 
embargo,  and  pinning  their  ideas  down 
through  hard,  persuasive  and  alarming 
facts  which  grimly  introduced  all  that 
would  follow. 

• 

Delayed  special  section 
tops  past  editions 

The  Orlando  (Fla.)  l^entinel  .'<tar  Mail- 
wag  Pictorial  was  born  four  months  late 
this  year  and  one  ounce  heavier  than  its 
predecessor,  weighing  in  at  .5  lbs..  8  oz., 
and  .588  ))ages  in  length.  This  largest 
pictorial  in  the  28-year  history  of  the 
mailway  series  since  WWII  arrived 
March  3  after  being  delayed  from  mid- 
November  due  to  the  jiaper  shortage. 

The  Pictorial  contained  2(5,250  inches  of 
advertising  in  .‘10  sections.  Offset  sections 
included  a  11-page  citrus  section.  72-page 
fashion  tabloid  and  24-i)age  in.surance  tab¬ 
loid,  plus  two  regular  offset  advertising 
sections  and  three  offset  advertising  suji- 
plements  of  eight  pages  each.  .Adding  the 
mailaway  and  the  regional  editions  for 
that  day,  a  total  of  fil4  pages  were  print¬ 
ed  for  March  .‘1,  some  4(*  i)ages  more  than 
for  the  November,  1972,  mailaway. 

More  than  14,000  copies  were  ordered 
by  mail  at  prices  ranging  from  75  cents 
for  delivery  within  the  U.S.  to  $1.50  over¬ 
seas.  Cross  pressroom  figure  for  the 
March  3  pictorial  was  258,500  copies.  Ten¬ 
tative  plans  are  to  publish  the  next  .Senti¬ 
nel  Star  mailaway  in  mid-.April,  1975. 

• 

Advances  publication 

The  Conneeticiif  Siindag  Herald,  state¬ 
wide  weekly  published  at  Norwalk  by 
William  Loeb,  has  advanced  publication 
date  from  Sunday  to  Thursday. 


No  drug  prices 

in  ads  declared 
unconstitutional 

.A  three-judge  federal  panel  has  ruled 
that  a  drugstore  may  advertise  the  prices 
it  charges  for  prescription  drugs  so  cus¬ 
tomers  may  shop  for  bargains. 

It  was  the  first  such  decision  by  a  fed¬ 
eral  court  and  declared  a  Virginia  law 
unconstitutional.  “The  right  to  know  is 
the  foundation  of  the  first  amendment,” 
the  judges  ruled. 

The  Virginia  law  had  barred  drugstores 
from  advertising  their  prescription  drug 
l)rices. 

If  upheld  by  higher  courts,  the  decision 
could  have  widespread  effects.  Raymond 
Bonner,  an  attorney  for  Public  Citizen, 
Ralph  Nader’s  consumer  group,  estimated 
laws  still  exist  in  30  .states  forbidding 
such  drug-iirice  advertising.  “It’s  a 
tremendous  victory  for  consumers,”  Mr. 
Bonner  said.  “.And  it  should  result  in  low¬ 
er  prices  for  prescription  drugs.” 

The  court’s  decision  came  in  a  suit 
against  the  State  Board  of  Pharmacy.  It 
was  filed  last  July  by  the  Virginia  Citi¬ 
zens  Consumer  Council,  the  Virginia 
.AFL-CIO  and  Lynn  B.  Jordan  of 
.Springfield,  Va.  Elderly  people  and  the 
infirm  spend  a  large  part  of  their  incomes 
on  medicine,  the  plaintiffs  said.  But  the 
law  made  it  impossible  to  obtiiin  informa¬ 
tion  on  where  j)rescription  drugs  could  be 
bought  most  cheaply. 

• 

Coupon  pulls  2,400 
names  in  eight  days 

It  took  a  double-truck  i)age  to  list  the 
2,400  area  residents  who  accepted  the  Pe¬ 
taluma  (Calif.)  Argiix-Conrier's  invita¬ 
tion  to  sign  a  letter  that  was  sent  to 
state,  federal  and  local  officials  urging 
them  to  get  the  true  facts  on  the  gas 
crisis. 

The  newspajier  compiled  the  list  of 
names  in  a  space  of  8  days. 

Val  1.  Hess,  editor,  said  “We  were 
amazed  at  the  reaction  and  response  we 
got  from  our  offer.  Peoi)le  here  seldom 
take  the  time  to  fill  out  coupons,  but  the 
I’eturn  on  this  ])roject  was  beyond  our 
wildest  dreams.” 

The  |)ublic  service  layout  was  ])ublished 
March  14. 

Taylor  wins  medal 
for  seventh  time 

The  George  Washington  Honor  Medal 
for  1973  has  been  awarded  for  the  seventh 
time  by  the  trustees  of  Freedoms  Founda¬ 
tion,  Valley  Forge,  Pennsylvania  to  Henry 
.1.  Taylor,  columnist  on  national  and  inter¬ 
national  affairs  for  United  Feature  .Syndi¬ 
cate.  The  current  award  cited  a  column 
titled  “Fear  Has  No  Place  in  America,” 
termed  by  the  trustees  “an  outstanding 
accom|)lishment  in  helping  to  achieve  a 
better  understanding  of  .America  and 
.Americans.” 
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N.J.  assemblyman 
wants  papers  to 
pay  for  offices 

The  privileged  right  of  press  access  to 
covering  New  Jersey  State  Legislature  in 
Trenton  has  been  challenged  by  a  state 
assemblyman’s  recent  charge  that  the 
news  media  has  been  freeloading  in  the 
state  house. 

Assemblyman  Kenneth  A.  Gewertz,  D- 
Glouster,  has  urged  New  Jersey’s  Gover¬ 
nor  Brendan  T.  Byrne  to  require  newspa¬ 
pers  to  pay  their  rent  and  phone  bills  in 
the  state  house. 

Roughly  50  correspondents,  full-time 
and  part-time  cover  the  Legislature  in 
Trenton,  according  to  Lloyd  P.  Burns, 
New  Jersey  Press  Association  secretary- 
general  manager.  He  said  correspondents 
are  represented  from  almost  all  major 
Jersey  dailies,  some  weeklies,  the  New 
York  Times,  New  York  News,  Philadel¬ 
phia  Bulletin,  and  the  Wire  Services. 

Freeloading  charge 

The  charge  of  newspaper  freeloading 
stemmed  from  the  fact  that  taxpayers  are 
contributing  an  estimated  $130,000  for  the 
11  offices  and  unlimited  telephone  service 
offered  to  the  news  media. 

According  to  a  March  22  article  in  the 
New  Brunswick  (N.J.)  Home  News,  by 
Trenton  Bureauman  Jeff  Gaydos,  the  as¬ 
semblyman  concludes  that,  “Many  people 
in  this  state  can  barely  afford  to  eat.  Why 
should  they  be  paying  bills  for  private 
enterprise.” 

Gaydos  polled  representative  Jersey 
newspapermen  on  their  reactions  to 
G«wertz’s  charges  in  his  March  22  story: 

“You’d  think  Gewertz  would  have  had 
more  important  legislation  to  be  working 
on,”  Bridgewater  (N.J.)  Courier-News 
city  editor  Daniel  J.  Caruso  said.  “Well,  I 
suppose  this  is  the  season  for  Watergate 
and  these  things  are  brought  up.” 

Home  News  executive  editor  Robert  E. 
Rhodes  said  in  Gaydos’  article  that  “he 
would  give  instructions  today  (March  22) 
that  from  now  on  we  will  be  picking  up 
all  long  distance  telephone  bills.  To  be 
frank,  I  was  under  the  misinterpretation 
that  we  were  already  paying  those  bills.” 

Ronald  E.  Rakos,  executive  editor  of  the 
Woodbridge  (N.J.)  News  Tribune,  said  in 
the  article  that  his  paper  “no  longer  had 
a  permanent  state  house  correspondent  in 
Trenton  but  rather  sent  reporters  to  cover 
specific  news  events.”  He  said  he  didn’t 
know  what  the  arrangements  with  tele¬ 
phone  calls  entailed. 

Coverage  limitation 

One  of  the  key  points  of  the  rent  and 
phone  control  proposal,  according  to 
Rhodes,  in  the  article,  was  “I  would  hate 
to  see  coverage  limited  to  just  those  news¬ 
papers  who  could  afford  to  have  offices  in 
the  state  house.” 

Rhodes  mentioned  a  similar  situation  in 
Washington  D.C.,  where  there  is  a  press 
room  in  the  White  House.  He  said,  “If 
they  did  not  provide  space,  maybe  only 


three  or  four  newspapers  could  afford  to 
rent  it.  The  newspapers  are  serving  the 
taxpayers  as  well  as  reporting  the  official 
positions  of  the  politicians.” 

He  added  in  the  article,  “I  would  object 
to  paying  rent.  I  believe  it’s  the  function 
of  government  to  make  sure  government 
is  represented  back  to  the  people.  We  will 
continue  as  we  have  been  doing  with  re¬ 
gard  to  rent.  I  would  first  have  to  see  the 
White  House  start  charging  rent  to  the 
White  House  press  corps  before  making 
any  changes.” 

One  of  the  possible  approaches  to  this 
problem,  according  to  Assemblyman 
Gewertz  is  legislation  or  court  suits,  if 
the  16  newspapers  and  wire  services  oc¬ 
cupying  offices  in  the  state  house  refuse 
to  pay  rent  or  their  phone  bills,  the  news 
story  states. 

Gewertz  feels  that  legislators  are  in 
dire  need  of  extra  office  space.  This  may 
be  a  result  of  the  one-man  one-vote  issue, 
two  years  ago,  which  resulted  in  enlarg¬ 
ing  the  State  Senate  from  20  to  40  mem¬ 
bers  and  the  House  from  60  to  80  mem¬ 
bers. 

In  fact,  according  to  NJPA’s  Burns, 
“there  wasn’t  enough  physical  space  in 
either  Chamber  to  seat  all  the  correspon¬ 
dents  on  hand.”  He  said  press  seats  in  the 
Chamber  are  now  at  a  premium. 

Century-old  policy 

The  policy  of  permitting  the  press  to 
have  free  office  space  and  phone  service 
dates  back  to  the  turn  of  the  century. 
Bums  said.  The  policy  has  been  ques¬ 
tioned  before,  but  Burns  said  it  was  usu¬ 
ally  dismissed. 

He  said  that  in  essence  the  Governor 
wants  to  look  at  the  assemblyman’s  pro¬ 
posal  but  he  doesn’t  want  to  shut  off  the 
press’  access  to  state  legislators  and  ex¬ 
ecutives. 

According  to  the  Home  News  report, 
Gewertz’s  demand  is  under  review.  “The 
Byrne  spokesman  has  indicated  a  meeting 
between  the  Governor  and  newspaper  and 
wire  service  executives  will  be  arranged 
before  any  administrative  decisions  are 
made  regarding  the  assemblyman’s  sug¬ 
gestion.” 

• 

Media  advertising  tax 
is  overturned  in  W.  Va. 

The  West  Virginia  legislature  over¬ 
turned  March  8  the  State  Tax  Commis¬ 
sioner’s  proposed  regulations  which  would 
have  reclassified  newspaper  advertising 
from  manufacturing  to  the  service  clas¬ 
sification,  and  which  would  have  subjected 
such  advertising  to  a  3%  Consumer’s 
Sales  Tax. 

The  State  legislature  passed  H.B.  1364 
declaring  that  the  business  of  newspaper 
publishing  (including  all  gross  income  or 
proceeds  of  sale  from  circulation  and  ad¬ 
vertising)  shall  be  classified  as  income 
from  manufacturing  for  purpose  of  the 
State’s  Business  and  Occupation  Tax 
Law. 

Also  excluded  from  Consumers  Sales 
Tax  were  radio,  tv,  and  outdoor  advertis¬ 
ing. 


Tobacco  firms  top 
color  users  list 

Cigaret  manufacturers  led  the  top  15 
advertisers  who  used  ROP  color  during 
1973,  placing  more  than  half  of  all  linage 
placed  in  newspapers  among  the  top  ac¬ 
counts.  Of  the  15  different  accounts  mea¬ 
sured  by  Media  Records  Inc.,  six  cigaret 
manufacturers  were  in  the  top  group. 

The  survey  by  Media  Records  for  Edi¬ 
tor  &  Publisher  advertisers — primarily 
cigaret  brand  makers  and  passenger  car 
manufacturers — placed  a  total  of  13,593,- 
259  lines  of  color  in  newspapers  during 
1973. 

The  top  two  accounts,  according  to 
Media  Records,  were  Salem  and  Winston 
cigarets,  both  manufactured  by  R.  J.  Rey¬ 
nolds  Industries  Inc.  A  total  of  2,294,203 
lines  were  placed  during  the  year  for 
Salem,  while  1,516,457  were  placed  for 
Winston. 

Two  other  R.  J.  Reynolds  products  were 
among  the  top  15.  Camel  ad  linage  totaled 
1,266,670  for  a  fifth  place  on  the  list, 
while  Vantage — the  company’s  latest 
brand — was  introduced  with  650,499  lines 
of  color.  The  other  cigaret  brands  in  the 
top  15  were  American  Tobacco  Company’s 
Twist  with  a  year  end  sixth  place  rank 
for  946,246  lines  and  Philip  Morris’  Doral 
cigarets  (8th)  with  656,354. 

Among  passenger  car  makers,  the  Ford 
Division  was  the  top  auto  manufacturer 
using  newspaper  color  with  1,311,098  lines 
for  a  third  place  rank.  Other  car  makers 
in  the  leaders’  list  were  Pontiac  Division 
(1,291,100),  Chevrolet  Division  (861,443), 
Datsun  (456,985),  Dodge  Division  ^53,- 
075)  and  Chevrolet  Vega  (450,850). 

Car  makers  in  the  top  15  placed  4,824,- 
551  lines  of  color  during  1973,  while  ciga¬ 
ret  manufacturers  placed  7,330,429  lines. 

Rounding  out  the  leaders’  list  were 
RCA  Products  for  its  radio  and  television 
sets.  Whirlpool  Products  for  miscellaneous 
household  equipment  and  appliances  and 
Florist  Transworld  Delivery. 


Calif,  group  increases 
ad  revenues  by  30% 

The  Mainline  Market  group,  a  cooper¬ 
ative  venture  of  five  daily  newspapers  in 
Northern  California,  have  reported  a  30% 
increase  in  advertising  revenue  for  1973. 

The  group,  formed  in  1961  to  promote 
advertising,  includes  the  Chico  Enter¬ 
prise-Record,  Marysville-Yuba  City  Ap¬ 
peal-Democrat,  Oroville  Mercury-Register, 
Redding  Record-Searchlight  and  the  Sac¬ 
ramento  Union. 

Recently,  the  group  sent  out  a  10-page 
brochure  to  advertising  agencies  and  na¬ 
tional  advertisers  which  details  each  pa¬ 
per’s  market,  retail  data,  circulation  and 
specifications.  The  brochure  offers  adver¬ 
tisers  an  18.3%  discount  from  individual 
rates  through  the  cooperative. 

Jack  Fitting  of  Branham-Moloney  Inc., 
San  Francisco,  is  sales  supervisor  for  the 
group.  He  reports  advertising  for  the  first 
two  months  of  1974  were  strong  with 
“surprising  support  from  automotive.” 
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The  offset 
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Lithomatic 


Colorflex  II 


A  now  ora  in  pross  fiesiqn 


Each  pross  IS  designecJ  to  satisfy  thespocific 
noods  of  a  newspaper  s  circulation  The 
Lithomatic  the  Lithoflox  the  Colorflex  II 
and  the  Coijrmaster  represent  Wood -Hoe  s' 
total  commitment  to  the  future  of  offset  print 
mg  in  the  newspaper  publishing  business 

Years  of  (expertise  in  pross  design  and 
superior  engineering  talent  gave  birth  to  this 
new  generation  It  s  the  same  expertise  and 
engineering  that  have  made  the  Colormatic 
the  leader  m  its  field 

The  Offset  Generation  a  total  commitment 

The  Lithomatic 

An  offset  press  with  full  colorjfiexibility 
that  maintains  production  at  70,000  pph 
The  only  offset  press  for  Metropolitan  daily 
newspapers 

The  Lithoflex 

A  double  width  offset  press  for  mid-size 
newspapers  Its  flexibility  in  design  and 
color  capabilities  make  it  the  perfect  press 
to  close  todays  gap  between  large  and  small 
offset  presses  Speeds  up  to  50  000  pph 

The  Colorflex  II 

The  most  versatile  press  in  its  class  Full 
color  capability  with  our  unique  three  color 
unit  Capacity  from  four  broad  sheet  pages 
to  sixty- four  broad  sheet  pages  Speeds  up 
to  45  000  pph  The  press  to  grow  with 

The  Colormaster 

Thf^  perfect  supplement  press  36"  wide 
maximum  web  Speeds  up  to  30  000  nph 
^law  type  or  conventional  newspaper  folder 
Capacity  up  to  8  webs  Modular  design  black 
units  Publication  quality  through  use  of 
four  color  CIC  units 
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Grim  situation 
faces  newspapers 
in  Gt.  Britian 

By  Tony  Brenna 

Fleet  Street,  once  the  hub  of  the  British 
newspaper  industry,  is  suffering  from  a 
depression  such  as  it  has  never  known 
before  with  newsmen  and  managements 
pondering  their  future  in  a  situation  that 
could  lead  to  new  closures  and  thousands 
of  lost  jobs. 

The  British  press  is  caught  on  what 
appear  to  be  the  horns  of  an  insoluuble 
dilemma  resulting  from  a.stronomically 
rising  newsprint  costs,  rebellious  highly- 
unionized  production  staffs  who  strike  at 
the  drop-of-a-hat  while  resisting  moderni¬ 
zation,  and  shrinking  ad  revenues  result¬ 
ing  from  broadcast  competition  and  a 
weak  economy. 

The  gloom  extends  through  every  office, 
from  the  bright  breezy  tabloids  with  their 
.sex  and  sen.sationali.sm,  to  the  standard¬ 
sized  “heavies”  with  their  large  staffs  of 
foreign  correspondents  and  more  serious 
handling  of  home  and  foreign  news 
events. 

With  the  situation  worsening,  already 
one  London  group — Beaverbrook  Newspa¬ 
pers — has  ceased  publication  of  its  three 
Glasgow-based  papers,  the  Scottish  Daily 
avd  Sunday  Dxyress  and  the  (Slasgmr 
Keening  Citizen,  at  a  cost  of  nearly  2,000 
jobs. 

.\ccording  to  the  latest  figures  from 
Britain,  combined  losses  on  tbe  production 
of  National  and  London  evening  newspa¬ 
pers  are  estimated  to  be  running  at  20 
million  pounds  sterling  (4fi  million  dol¬ 
lars)  a  year. 

Hurried  moves  to  increase  selling  prices 
and  ad  rates  are  being  rushed  into  effect, 
but  almost  every  major  newspaper  has 
been  losing  money  following  the  increase 
in  the  price  of  newsprint  from  80  pounds 
(184  dollars)  a  ton  last  July  to  llfi 
pounds  (267  dollars)  last  January. 

But  have  the  emergency  moves  been 
made  soon  enough  and  will  they  be  capa¬ 
ble  of  offsetting  new  newsprint  price  hikes 
on  the  way?  -And  will  advertising  levels  be 
maintained  or  still  further  decline? 

These  are  the  questions  that  hold  the 
key  to  the  future  for  thousands  of  British 
printers  and  journalists,  some  of  the  lat¬ 
ter  being  foreign  correspondents  strung 
around  the  world. 

So  far  high  British  publishing  sources 
are  not  giving  optimistic  answers  when 
asked  to  forecast  what  will  happen. 

Grimly  they  point  to  the  past  financial 
year  and  pessimistically  they  note  still 
spiralling  wages  and  other  costs.  F'aced  by 
an  ever  climbing  cost  of  living.  British 
newspaper  workers  including  journalists 
are  relentless — some  say  unrealistic  and 
stupid — in  their  demands  for  more  money. 

Some  papers  have  been  losing  hundreds 
of  thousands  of  pounds  a  month  in  the 
first  quarter  of  1974.  In  the  last  complete 
financial  year,  the  national  dailies  (these 
are  the  papers  that  circulate  throughout 
the  British  Isles)  and  London  evening 


newspapers  made  a  total  profit  of  around 
17  million  pounds  (39.1  million  dollars). 

Most  of  this,  however,  was  made  in  the 
first  three  quarters.  For  the  last  quarter, 
profits  were  down  to  an  annual  rate  of 
1,260,000  pounds  (2.9  million  dollars)  a 
year. 

But  the  unprecedented  rise  in  the  cost  of 
paper,  and  the  quadrupled  price  of  fuel 
oil,  has  dislocated  the  finances  of  all 
firms,  and  caused  last  year’s  profits  to 
disappear.  Selling  prices  have  been  raised 
but  the  proceeds  have  been  more  than 
eaten  up  by  new  financial  burdens. 

As  a  result  of  the  closure  by  Beaver¬ 
brook  Newspapers  of  its  Glasgow  oper¬ 
ation  (with  printing  of  the  Daily  and 
Sunday  Express  northern  editions  being 
switched  to  the  firm’s  Manchester  plant), 
the  company  hopes  to  save  the  London 
Daily  Express,  one  of  Britain’s  brightest 
popular  dailies.  But  the  company  may  end 
the  year  with  a  near  one  and  half  million 
pounds  (3.45  million  dollars)  loss — a  fact 
that  could  presage  further  contraction  in 
the  newspaper  industry. 

New  contractions  in  the  industry  may 
include  closure  of  more  printing  centers 
or  agreement  for  joint  printing  arrange¬ 
ments  in  Glasgow,  Manchester  and  Lon¬ 
don. 

At  pre.sent,  national  (some  of  these 
dailies  have  circulations  exceeding  four 
million)  and  London  evening  newspapers 
employ  about  36,000  people.  Even  before 
the  next  round  of  pay  raises,  the  average 
cost  per  employee,  if  all  overheads  are 
taken  into  account,  is  about  4,000  pounds  a 
year. 

With  some  British  newspaiier  compa¬ 
nies  it  is  hard  to  obtain  a  precise  picture 
of  the  profitability  situation,  particularly 
as  two  of  the  major  groups.  International 
Publishing  Corporation,  and  Thomson 
Newspapers,  have  diversified  holdings  in 
magazines,  trade  journals  and  commercial 
television. 

But  International  Publishing  Corpora¬ 
tion,  publishers  of  the  mass-selling  Daily 
and  Sunday  Mirror,  expects  a  profit  of  4 
million  pounds  (9.2  million  dollars)  last 
year  to  be  converted  into  a  projected  loss 
of  nearly  a  million  pounds  this  year. 

Times  Newspapers,  owned  by  Canada’s 
Lord  Thomson,  publishers  of  the  fat  and 
prosperous  Sunday  Times,  and  the  lean 
unprosperous  but  prestigious  daily  Times, 
hopes  to  break  even  this  year.  But  dreams 
of  turning  the  Times  into  a  viable  proper¬ 
ty  have  been  completely  dashed  by  the 
present  situation. 

Britain’s  best  internationally  known 
daily  continues  to  lose  money  and  its  very 
existence  depends  on  the  continued  pros¬ 
perity  of  the  Sunday  paper  and  Lord 
Thomson’s  personal  desire  to  keep  the  his¬ 
toric  daily  afloat. 

Associated  Newspapers,  publishers  of 
the  Daily  Mail,  which  has  been  successful¬ 
ly  transformed  from  a  standard-sized 
paper  into  a  bright  and  interestingly 
presented  popular  tabloid  format,  is  still 
losing  money  on  this  property.  But  the 
company’s  holdings  in  land,  paper  and 
provincial  evening  and  daily  papers,  gives 
the  Mail  a  certain  strength.  In  the 
present  situation,  however,  the  talk  of  a 
merger  between  the  Mail  and  its  arch¬ 
rival,  the  Express,  is  growing  stronger. 

The  Sun,  a  brash  tabloid  owned  by  Aus¬ 


tralia’s  Rupert  Murdock,  is  just  holding 
its  own  having  climbed  to  a  three-million- 
plus  circulation,  mostly  at  the  expense  of 
the  4-million-plus  circulation  Mirror.  The 
News  of  the  World,  with  5.8-million  Sun¬ 
day  circulations  also  appears  solvent. 

But  there  are  rumors  that  if  someone 
came  up  with  a  40  million  pound  (92 
million  dollars)  offer,  Murdock  would  rid 
himself  of  both  papers. 

The  Daily  Telegraph  and  the  Sunday 
Telegraph,  two  of  Britain’s  most  respect¬ 
ed  papers,  will  probably  just  break  even 
after  increasing  the  selling  price  and  ad¬ 
vertising  rates,  but  before  pending  wage 
increases  are  taken  into  account. 

The  Guardian,  bastion  of  good-writing, 
and  liberal  politics,  has  been  making  more 
than  a  million  pounds  loss  for  many  years 
and  is  expected  to  go  further  into  the  red 
as  is  the  Sunday  Observer,  another  quali¬ 
ty  paper. 

According  to  one  report,  probably  the 
only  major  British  paper  making  money  is 
the  Financial  Times  (equivalent  to  the 
Wall  Street  Journal),  which  is  backed  up 
by  the  enormous  resources  of  a  powerful 
group. 

Other  signs  of  the  depressed  situation 
are  in  the  fact  that  some  British  dailies 
are  beginning  to  trim  foreign  bureaus  cut¬ 
ting  long-term  staffers  from  the  payroll  in 
economy  moves  that  editorial  men  think 
go  nowhere  near  the  real  roots  of  the 
financial  problem. 

.Also,  the  rush  to  Fleet  Street,  once  the 
mecca  of  British  provincial  journalists, 
has  stopped  with  many  young  British 
newspapermen  contenting  themselves  with 
a  life  outside  of  London  with  the  compara¬ 
tive  safety  of  a  provincial  daily  or  eve¬ 
ning  paper. 

Nor  are  the  London  papers  as  prone  to 
throw  money  around  as  they  were.  News 
editors  think  twice  about  staffing  foreign 
jobs,  sending  a  team  of  reporters  and 
photographers  to  trouble  spots  around  the 
world  without  as  much  as  a  second 
thought. 

Now  such  assignments  are  given  serious 
consideration  as  to  their  value  in  terms  of 
costs.  But  many  British  newspaper  buffs 
say  that  if  this  trend  continues,  re-written 
news  agency  material — no  matter  how 
cleverly  done — will  never  have  the  sparkle 
and  depth  of  the  “man-on-the-spot”  style 
of  coverage  which  the  British  papers  con¬ 
tinue  to  provide  at  high  cost  to  those 
responsible  for  budgets. 

Another  sign  of  the  times  is  that  many 
British  newspaper  men  have  taken  off  for 
.Australia  and  New  Zealand.  There  has 
always  been  a  steady  flow  to  Canada  and 
some  to  the  States. 

In  fact  down  in  Lantana,  Florida, 
where  the  National  Enquirer  has  its  head¬ 
quarters,  there  is  a  strong  Fleet  Street 
contingent  helping  produce  America’s 
fast-growing  “Human-interest”  tabloid 
which  now  sells  4  million  weekly. 

British  journalists,  particularly  those 
from  the  popular  London  papers,  have  the 
feel  and  touch  for  the  kind  of  stories  the 
Enquirer  seeks. 

With  further  newsprint  increases  on 
the  way  on  or  even  before  July  1,  and  the 
serious  repercussions  this  will  have  for 
the  British  press,  the  sunshine  of  Florida 
may  soon  be  very  appealing  to  many  more 
Fleet  Streeters. 
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UBEnjKran . 

A  Rollfilm  Camera  designed  with 
management  and  operator  in  mind 


THE  LIBERATOR  incorporates  a  bold,  new  concept- 
simple  and  dependable  in  operation,  and  designed 
and  constructed  with  the  concerns  of  management 
and  cameraman  in  mind. 

We  have  insisted  upon  having  a  camera  with  process 
capabilities,  but  with  the  speed  of  a  roll  film  camera. 
That  camera  is  THE  LIBERATOR.  Pitman  is  proud 
of  it.  It  meets  the  present  and  future  requirements  of 

the  newspaper  field  and  the  commercial  printer,  - ^ 

and  daily  experience  proves  it  I  ^ 


Send  for  illustrated  brochure 


MAIN  OFFICE:  3239  South  51st  Avenue  •  Chicago,  Illinois  60650  •  312  242-1174 

BRANCHES  IN:  Secaucus.  N.J.  •  Cleveland  •  Atlanta  •  Minneapolis 
Boston  •  Charlotte,  N.C.  •  Hyattsville,  Md.  •  Tampa  •  Kansas  City 


Co-op  uniformity 

(Continued  from  page  9) 


for  the  advertiser  but  to  get  him  thinking 
about  co-op  advertising  plans,  how  they 
work,  what  can  be  done  to  make  them 
effective  and  efficient. 

He  said  more  advertisers  would  be 
going  toward  such  localized  programs  as 
national  space  and  tv  time  gets  more  ex¬ 
pensive.  Dalbey  cited  projected  increases 
in  television  commercial  time  as  one  rea¬ 
son,  national  manufacturers  should  and 
would  start  putting  more  emphasis  on  co¬ 
operative. 

Case  histories 

More  or  less  proving  his  point,  speakers 
from  major  companies  as  well  as  newspa¬ 
per  co-op  ad  managers  presented  case  his¬ 
tories  of  prog^rams  used  and  sold  during 
1973. 

Most  significant  was  a  presentation  by 
Carroll  Shelton,  vicepresident  of  planning 
and  sales  for  the  Advertising  Checking 
Bureau.  In  a  five-minute  audio/visual  pro¬ 
gram,  Shelton  explained  ACB’s  interest  in 
co-op  plans  and  expressed  what  he  called 
a  new  feeling  of  cooperation.  That  feel¬ 
ing,  he  said,  has  been  cemented  by  a 
working  agreement  now  in  effect  between 
NACON,  the  Newspaper  Advertising  Bu¬ 
reau  Inc.  and  ACB  on  pooling  information 
about  new  and  important  co-op  programs 
as  they  break  so  that  all  three  have  access 
to  the  information. 

He  said  when  possible,  ACB  would  not 
only  notify  newspapers  of  pending  plans 
but  try  to  provide  dealer  lists  as  well, 
which  hopefully  will  make  the  job  of  coor¬ 
dinating  such  programs  easier. 

New  co.«p  dollars 

He  also  announced  three  new  national 
co-op  programs  which  are  expected  to  be 


broken  in  spring.  They  included: 

— Hallmark  Co.,  which  is  planning  a 
dealer  plan  for  its  new  line  of  writing 
instruments,  an  expensively-priced  pen 
and  pencil  set.  The  program  includes  a 
100%  reimbursement  based  on  2%%  of 
dealer  volume  purchase.  The  plan,  said 
Shelton,  will  be  working  through  the  com¬ 
pany’s  800  locally-based  sales  representa¬ 
tives  and  designed  for  its  small  retail 
outlets. 

— U.S.  Gypsum  Co.,  which  recently  ac¬ 
quired  Wallite  decorator  paneling.  The 
company  will  offer  dealers  a  50%  ad  cost 
program  to  introduce  the  Wallite  line  into 
home  improvement  stores.  According  to 
Shelton,  the  home  improvement  area  is  a 
“hot  co-op”  area  that  ACB  expects  will 
expand  this  spring. 

— Lowry  Organ,  a  steady  co-op  adver¬ 
tiser,  which  increased  its  1974  budget  by 
$1.5  million  to  allow  smaller  retailers  a 
50%  reimbursement  on  all  ads  they  place. 

Past  co-op  programs  presented  during 
the  seminar  emphasized  organizing  the 
smaller  retailer — rather  than  department 
stores  and  mass  merchandisers  for  a  new 
avenue  of  advertising  revenue. 

One  example  of  such  a  program  was 
presented  for  Eastman  Kodak  Co.  by  John 
Maione  of  the  Los  Angeles  Times  and 
Frank  W.  Hennessey  of  the  Chicago 
Tribune.  To  promote  the  use  of  co-op 
funds  among  California  dealers,  the 
Times  put  together  a  35mm.  film  on  Kodak 
and  the  Southern  California  market.  The 
film  which  is  now  being  used  by  Kodak  for 
its  marketing  executives  stresses  the  high 
competitiveness  of  the  Los  Angeles  mar¬ 
ket,  the  huge  size  and  potential  profit  and 
then  explains  how  to  get  Kodak  co¬ 
operative  advertising  dollars  put  to 
work. 

Christmas  brochure 

The  Tribune  put  together  a  brochure 
for  Kodak  on  a  Christmas  sales  theme 
which  explained  how  the  two  got  together 


and  helped  dealers  work  out  their  pro¬ 
grams  and  place  more  than  12,000  lines  of 
ads.  Using  the  theme  “Hold  Christmas  in 
Your  Hand  with  Kodak,”  the  newspaper 
mailed  co-op  information  to  some  600  area 
dealers,  staged  a  retail  ad  sales  contest 
and  then  encouraged  follow-ups  on  the 
mailing. 

Mike  Denesha,  dealer  advertising  serv¬ 
ices  specialist  for  Kodak,  told  the  NA¬ 
CON  group  that  Kodak  expected  to  repeat 
its  co-op  plan.  He  said  the  company  pre¬ 
dicted  some  50%  of  its  18,000  dealers 
would  redeem  their  money  in  1974  through 
advertising. 

Another  presentation  stressed  small  co¬ 
op  accounts  and  the  need  to  do  the  follow¬ 
up.  According  to  Rod  Hatchett  of  the  Tul¬ 
sa  (Okla.)  World  and  Tribune,  there  are 
many  thousands  of  dollars  which  are  ig¬ 
nored  by  both  retailers  and  newspapers 
because  they  seem  too  small. 

He  said  in  the  health  and  beauty  aids 
area,  many  small  over-the-counter  phar¬ 
maceuticals  offer  deals  on  one  to  two  inch 
column  ads.  Hatchett  said  he  tracked 
down  the  companies,  contacted  the  retailer 
and  worked  out  a  system  of  billing  direct 
to  the  manufacturer. 

“They  may  seem  like  peanuts,”  he  said, 
“but  we  ran  some  $5,000  worth  of  these 
ads  this  year.  And  that’s  $5,000  we 
wouldn’t  have  had  any  other  way.” 

Florida  citrus 

One  co-op  plan  which  has  yet  to  hit 
nationally  in  a  significant  manner  is  the 
Florida  Citrus  Program,  presented  at  the 
seminar  by  Frank  Hennessey  of  the  Chi¬ 
cago  Tribune.  Although  ads  have  ap¬ 
peared  in  certain  markets  with  heavy  suc¬ 
cess,  the  group  noted  it  had  not  hit  well  in 
other  areas.  The  plan  offers  grocery  re¬ 
tailers  a  co-op  ad  allowance  for  featuring 
either  generic  or  brand  name  Florida  or¬ 
ange  juice  product  in  either  free-standing 
ads  or  ads  with  coupon. 

Also  during  the  seminar  new  officers 
were  elected.  John  Maione,  co-op  ad  coor¬ 
dinator  for  the  Los  Angeles  Times,  was 
elected  president  of  the  group.  Ross  Dal¬ 
bey  of  the  Milwaukee  Journal  and  Senti¬ 
nel  was  named  executive  vicepresident, 
Wayne  Sagor  of  the  Indianapolis  Star  and 
News  was  elected  vicepresident. 

Maione  succeeds  Bresnehen  who  has 
been  president  since  NACON  was  founded 
four  years  ago.  There  is  no  fixed  term  of 
office. 

Chicago  Tribune  wins 
Jacob  Scher  Award 

The  1973  Jacob  Scher  Award  in  the 
metropolitan  daily  newspaper  category 
went  to  the  Chicago  Tribune  team  of  four 
reporters  for  its  investigation  of  police 
brutality  in  the  Chicago  area. 

The  four  are  George  Bliss,  William 
Mullen,  Pamela  Zekman  and  Emmett 
George.  The  Scher  Award  are  named  in 
memory  of  the  late  Jacob  Scher,  North¬ 
western  University  journalism  professor, 
who  fought  for  freedom  of  the  press  and 
the  public’s  right  of  access  to  information. 
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Postal  increases 
boon  to  preprint 
advertising  sales 

Despite  the  many  woes  of  a  newsprint 
shortage  that  especially  hurt  the  Newspa¬ 
per  Preprint  Corporation  last  year, 
William  W.  Fitzhugh  Jr.,  president,  is 
predicting  an  upswing  in  business  for 
1974. 

He  told  Editor  &  Publisher  that  the 
veil  of  tension  and  nervousness  that  has 
covered  many  advertisers  during  these 
uncertain  and  unpredictable  economic 
times  “has  been  lifted.” 

For  Newspaper  Preprint,  business  has 
been  brisk  during  the  first  three  months 
of  1974.  “We’ve  done  more  business  in 
three  months — especially  stuffers — than 
we  have  ever  done  before,”  he  said. 

New  campaigns,  new  strategies  and  a 
lot  of  talk  among  businesses,  he  said,  was 
responsible  for  more  ads.  Increased  costs 
in  direct  mail  and  other  media  are  also 
helping  to  make  newspaper  advertising 
via  preprinted  Hi-Fi,  Spectacolor  and 
stuffers  more  desirable,  he  added. 

Co-op  stuffers 

Fitzhugh  predicted  a  rise  in  co¬ 
operative  stuffers  would  mark  this  year. 
The  post  office  has  rescinded  regulations 
that  allowed  only  50%  of  a  page  to  be 
used  for  couponing  effective  during  1974. 
Because  of  this,  Fitzhugh  foresees  in¬ 
creased  interest  in  preprinted,  color  cou¬ 
pon  pages  with  multiple  numbers  of  com¬ 
panies  footing  the  cost  that  was  once  paid 
by  a  sole  businessman. 

The  elimination  of  such  regulations,  he 
explained,  will  allow  smaller  businesses, 
that  have  never  used  color  because  of  the 
costs,  to  invest  in  such  advertising. 

Representing  some  300  newspaper  pub¬ 
lishers  that  account  for  87%  of  all  total 
daily  circulation,  Fitzhugh’s  company  re¬ 
corded  an  upsurge  in  automotive  use  of 
preprinted  color.  “It  allowed  car  manufac¬ 
turers  more  control  of  color  so  that  it 
could  be  matched  with  a  model,”  he  said. 
A  continuance  of  use  by  auto  makers  is 
probable  during  1974,  he  added. 

Newspaper  Preprint  also  expects  more 
interest  in  preprinted  color  from  direct 
response  products  companies.  “We’ve  been 
handling  literally  hundreds  of  inquiries 
from  direct  mail  companies  about  the  pos¬ 
sibility  of  newspaper  preprint  ads,”  he 
said. 

Direct  response 

The  rise  in  postal  rates  have  forced 
many  direct  response  people  to  seriously 
considering  a  different  method  of  adver¬ 
tising,  Fitzhugh  claims.  “It’ll  take  time 
for  it  all  to  materialize,”  he  added.  “Many 
companies  don’t  want  full  circulation.  So 
we’ve  been  working  with  the  newspapers 
to  institute  zoned  circulation  to  attract 
such  advertising.” 

Another  preprint  trend,  multi-paged  ad¬ 
vertising  special  sections,  is  on  the 
upswing  as  well.  Although  Paramount 
pictures  was  the  latest  to  successfully  use 
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the  technique  to  promote  several  of  its 
films,  most  massive  special  sections  have 
been  used  by  local  department  stores, 
Fitzhugh  said. 

Although  business  is  looking  up,  some 
problems  from  1973  are  still  alive  and 
still  plaguing  not  only  Newspaper  Pre¬ 
print  but  independent  publications  as 
well.  The  main  problem,  according  to 
Fitzhugh,  was  the  paper  shortage. 

“Both  Hi-Fi  and  Spectacolor  have  been 
effected  seriously,”  he  said.  “Mills  that 
made  the  proper  kind  of  paper  for  those 
color  reproduction  methods  stopped  mak¬ 
ing  them  and  have  not  started  to  make 
them  yet.” 

Limited  stock 

He  said  Spectacolor  was  especially  diffi¬ 
cult  because  substitute  newsprint  was 
“extremely  difficult  to  work  with.”  Regu¬ 
lar  Spectacolor  stock  was  available  on  a 
“limited  basis  only.” 

Hi-Fi  color  on  the  other  hand  can 
switch  over  to  a  roto  news  stock  which  is 
available,  he  said.  “But  then  again  it’s 
hard  to  determine  how  many  advertisers 
have  switched  over  to  hi-fi  from  spectacol- 
or  or  if  we’ve  lost  advertising  because  of 
the  newsprint  crunch.” 

Spectacolor  stock,  he  said,  may  be  avail¬ 
able  again  as  newsprint  problems  recede. 
But  no  real  date  for  full  availability  has 
been  set,  Fitzhugh  added. 

We  are  experimenting  with  making 
Spectacolor  available  on  a  local  basis  with 
a  few  newspapers,  he  said,  but  no  real  nor 
extensive  program  has  been  set. 

.\lso  during  1973,  Fitzhugh’s  company 


racked  the  steady  decline  of  direct  mail 
insurance  advertising  as  state  regulations 
grew  stiff er  and  public  resentment  grew 
stronger  against  tJiis  gender  of  ads. 

As  for  rumors  that  Newspaper  Pre¬ 
print  may  merge  with  the  Newspaper  Ad¬ 
vertising  Bureau  Inc.,  Fitzhugh  said,  “It’s 
not  likely  in  the  immediate  future.  We’re 
still  preceding  on  our  own,  although  the 
Ad  Bureau  has  expressed  a  lot  of  interest 
in  preprint  advertising. 

“We  work  very  closely  together  al¬ 
ready.  But  as  for  a  merger,  there’s  noth¬ 
ing  to  indicate  it  would  happen  soon,”  he 
said. 

• 

Kidnap  insurance  ads 
to  run  in  two  weeklies 

An  advertising  campaign  for  an  up-to- 
now  unheard  of  form  of  insurance  is 
being  tested  in  two  weekly  newspapers  by 
the  American  Underwriters  Corporation 
of  Detroit. 

The  insurance  is  a  kidnapping  and  ran¬ 
som  policy.  The  ads  are  designed  to  ap¬ 
peal  to  those  individuals  open  to  “this 
financial  devastation.”  American  Under¬ 
writers  will  run  ads  in  the  Grosae  Point 
News  and  the  Birmingham  Eccentric, 
newspapers  which  reach  Detroit  execu¬ 
tives. 

The  ads  which  refer  to  kidnapping  and 
ransom  as  “this  unfortunate  reality  of  our 
times”  were  created  by  E.  A.  Robinson 
Inc.  The  policy  itself  will  be  written  by 
American  Underwriters,  but  carried  by 
brokers  of  Lloyd’s  of  London. 


OLEAN  TIMES-HERALD-The  Largest 
Fastest  Growing  Newspaper  in  a  Wide 
New  York-Pennsylvania  Five  County  Area! 


timesiUkrald 


«  Knu  mewaki  todat  ...  acuaieu  aei^apu  Twnmiiiii 


AN  OFFSET  NEWSPAPER  WITH 
OVER  25,000  CIRCULATION! 


Heavy  t>n  Conieiit  I 


WE  GO 
ALL  THE 
WAY 
WITH 
COLOR 

One  Color  Spot  To 
Full  Process. 


Member  Of  The  Southern  Tier  Newspaper  Group 


Represented  Nationally 
by  Mathews,  Shannon  &  Cullen,  Inc. 
with  offices  in  New  York  •  Boston  • 
Detroit  •  Chicago  •  Philadelphia  • 
Pittsburgh  •  Atlanta  •  Cleveland  • 
Syracuse  •  Charlotte 


TIME! 


ESTABLISHCD  ItAO 


[ERALD 


OLIAN.  New  YORK 


30,  1974 


6S 


Weekly  editor  By  Philly  Murtha 

EX-PUBLISHER  IS  STILL  AN  ADVOCATE 


A  backwoodsy  Texas  weekly  editor- 
publisher  with  the  gift  of  a  poet,  has  left 
his  pica  pole  in  search  of  the  supposedly 
extinct  Ivory-billed  woodpecker.  He  still 
writes  his  column,  “The  Printer  Fires 
Both  Barrels,”  for  the  Kountze  (Tex.) 
News,  and  he  still  plans  to  write  a  book. 

Archer  Fullingim,  72,  is  either  a  hero 
or  a  crazy  old  man  to  the  people  in  his 
community,  according  to  a  recent  feature 
in  the  Beaumont  (Tex.)  Enterprise.  But 
the  article  also  refers  to  him  as  a  crusad¬ 
er  against  lumber  companies  and  conser¬ 
vatives  in  the  heart  of  timber  country 
mostly  populated  by  traditionalists. 

Texas  editor  on  tv 

Fullingim  is  well-known  for  country 
weekly  “grass-roots”  spunk.  Recently,  the 
sweetly  gruff  newsman  appeared  on  the 
NBC  “Tomorrow”  show  and  talked  about 
country  weeklies  with  two  other  weekly 
editors  from  Mississippi  and  New  Hamp¬ 
shire.  He  had  some  very  pointed  views. 
He  doesn’t  like  most  of  the  weeklies  in 
Texas,  and  he  always  comes  out  with  his 
own  opinions,  however  troublesome  they 
might  be. 

“Most  weeklies  report  blue  skies  and 
mother,  in  my  opinion.  Of  course  there 
are  the  progress  reports.  I  don’t  believe  in 
progress.  All  results  in  ruin  of  education, 
ecology,  spreading  more  miles  of  con¬ 
crete,”  Fullingim  criticized. 

The  former  publisher  has  had  a  multi¬ 
faceted  news  career.  He  started  the 
Kountze  News  twenty-five  years  ago.  Be¬ 
fore  that  he  worked  for  the  Pampa 
(Tex.)  Daily  News;  w'as  editor  of  the 
Panhandle  (Tex.)  Herald  Weekly,  the 
Shaftra  (Calif.)  Progress;  reported  for 
the  Wichita  (Kan.)  Eagle,  the  Arkansas 
City  Traveler,  the  Galveston  (Tex.) 
News. 

Until  several  weeks  ago,  Fullingim  pub¬ 
lished  the  Kountze  News  himself,  on 
Miehle  Flatbed  letterpress,  using  32  inch 
by  44  inch  paper.  But,  Fullingim  said,  he 
decided  to  turn  over  publishing  to  a  new 
owner  when  his  newsprint  supplier,  Abiti- 
bi  Newsprint  Corp.,  stopped  making  that 
size  sheet  six  months  ago.  Fullingim 
bought  up  all  the  paper  left  in  this  size 
and  decided  to  continue  publishing  until 
the  paper  supply  ran  out.  He  didn’t  want 
to  switch  over  to  offset.  Four  weeks  ago, 
the  paper  supply  ran  out.  “A  new  man 
took  over  and  is  now  printing  the  paper 
offset,”  Fullingim  said. 

Strong  columns 

The  Kountze  News  is  famous  for  its 
columns,  according  to  Fullingim.  It  is  also 
a  paper  of  dynamic  opinion  and  conserva¬ 
tion  crusading. 

Fullingim  said  that  he  has  been  run¬ 
ning  a  column  by  Dr.  P.  J.  Kennedy,  a 
biologist  from  the  University  of  Texas  on 
ecology  for  the  last  five  years.  Gordon 
Baxter,  a  local  radio  announcer,  who  has 
won  several  Texas  weeklies’  column 
awards  is  still  writing  and  so  is  Buddy 


Johnson,  who  writes  a  “hillbilly-type” 
column. 

Of  course,  Fullingim  still  runs  his  opin¬ 
ion  profile:  “The  Printer  Fires  Both  Bar¬ 
rels.”  Why  the  name?  Fullingim  said  he 
was  nicknamed  the  printer  when  he  first 
came  to  Kountze,  because  “everyone  saw 
me  printin’  never  writin’.” 

All  of  the  columns  will  continue  for  at 
least  a  year  in  the  newly-owned  paper, 
which  runs  about  8-12  pages  in  length, 
Fullingim  added. 

Fullingim  is  a  fighter  and  always  has 
been  in  editorial  philosophy.  Over  the 
years,  one  of  his  biggest  projects  has  been 
saving  the  “Big  Thicket,”  a  preserve  near 
Kountze  of  about  100,000  acres  with  “owls 
and  thrushes,  singin’  and  proclaimin’  their 
territory  among  toadstools,  alligators.”  He 
proposes  that  it  be  made  into  a  Big  Thick¬ 
et  National  Park. 

Another  policy  over  the  years  has  been 
his  support  of  Presidential  candidates  in 
editorials  including  Adlai  Stevenson ; 
John  F.  Kennedy,  whom  he  says  revo¬ 
lutionized  his  thinking  on  civil  rights,  and 
he  has  supported  Francis  Farenthold  for 
Governor.  He  also  was  a  McGovern  sup¬ 
porter. 

He  has  a  sense  of  humor  too;  his  most 
recent  column  was  on  the  humor  angle  of 
“streaking.”  Some  of  this  meets  with  dis¬ 
sension,  according  to  Fullingim,  especially 
since  the  people  in  East  Texas  are: 
“mostly  populists  and  George  Wallace 
supporters.” 

Mo»l  unusual  logo 

The  1,703  population  town  has  a  color¬ 
ful  history  according  to  Fullingim.  The 
town’s  slogan  is:  “The  Big  Light  in  the 
Big  Thicket,”  Fullingim  says  his  newspa¬ 
per’s  logo  reflects  the  town’s  atmosphere. 
It  is  a  unique  logo,  and  according  to  Ful¬ 
lingim,  “the  Kountze  News  is  the  only 
paper  on  earth  with  a  quote  from  the 
Indian  leader  Chief  Crazy  Horse,  “men  do 
not  sell  the  earth  upon  which  people 
walk,”  for  a  motto.  He  explains:  “Every 
generation  changes  but  nobody  owns  the 
earth.” 

The  conservation  crusade  has  been  Ful- 
lingim’s  life-long  advocacy.  “Now  that  I 
am  72  years  old  and  rich,  I  can  do  what  I 
want  to  do,”  he  says.  But  he’s  still  an 
advocate.  He’s  fought  bulldozing  and 
clear-cutting  on  the  acres  of  cypress,  oak, 
and  beech  trees  in  the  Big  Thicket.  And 
he  believes  in  selective  cutting;  still  fights 
for  it  because  he  adds,  “otherwise  all  the 
streams  and  lakes  will  be  ruined.” 

Fullingim  explains  that  he  wanted  to 
quit  newspapering  completely,  but  he  has 
received  fan  mail  from  all  over  America, 
since  his  tv  show  appearance,  and  so,  has 
decided  to  continue  writing  his  column  for 
a  year. 

Circulation  is  around  3,000  counting 
mail-orders.  The  Kountze  News  goes  to 
the  Sierra  Club  ‘hot  shots,’  the  Audubon 
Society  and  numerous  politicians  ac¬ 
cording  to  the  lively  editor.  He  chuckles 


when  he  remembers  taking  Lyndon  Baines 
Johnson’s  name  off  the  mailing  list.  Pres¬ 
ident  Johnson  had  forgotten  to  renew  his 
subscription.  “It’s  pay  or  lose,”  the  ex¬ 
publisher  said. 

Fullingim  was  selective  in  changing  the 
paper’s  ownership.  He  had  several  offers 
from  a  chain  of  weeklies,  but  preferred  to 
sell  the  paper  to  C.  R.  Moore,  who  also 
has  a  paper  in  Huntington,  Texas,  70 
miles  north  of  Kountze.  He’s  gone  offset 
with  the  tabloid,  Fullingim  says. 

Has  the  editorial  position  changed  with 
new  ownership?  Fullingim  says  no.  The 
columns  are  still  appearing  in  the  weekly, 
and  the  ex-publisher  explains  that  Moore 
is  following  a  similar  policy  with  the  pa¬ 
per. 

• 

Tombstone  expands 
with  monthly  edition 

The  Tombstone  (Ariz.)  Epitaph,  a 
weekly  with  a  circulation  of  5,608,  w’hich 
features  “old-time”  Western  format  and 
reporting,  added  a  monthly  Journal  edi¬ 
tion  for  expanded  national  distribution 
April  1. 

The  monthly  Journal  edition  is  designed 
to  be  the  “bible”  of  Western  Americana 
for  the  scholar,  historian  buff  and  roman¬ 
ticist,  according  to  Wayne  Winters,  edi¬ 
tor-publisher. 

Winters  resigned  recently  to  assume  di¬ 
rection  of  his  long-established  Tombstone 
Nugget  Book  Publishing  Company.  He 
also  plans  to  found  a  monthly  mining 
newspaper,  “The  Western  Prospector- 
Miner. 

The  weekly  Epitaph’s  new  editor  is 
Frederick  Schoemehl,  a  young  West  Coast 
newspaperman.  The  monthly  Journal  edi¬ 
tor  is  Dean  Pritchard,  who  recently  re¬ 
turned  to  Arizona  from  newspaper,  maga¬ 
zine,  advertising  careers  abroad. 

The  Epitaph  has  been  a  chronicle  of 
western  history  for  nearly  a  hundred 
years.  With  its  new  monthly  Journal  edi¬ 
tion,  the  Epitaph  has  become  a  national 
newspaper  of  the  Old  West. 

• 

Out-of-state  sales 
dropped  by  weekly 

One  of  America’s  largest  weeklies  has 
had  the  kind  of  success  it  can’t  afford.  It 
is  maybe  one  of  the  first  weeklies  to  re¬ 
fuse  out-of-state  subscriptions  because  of 
economics  and  postal  regulations. 

The  Lapeer  County  (Mich.)  Press,  with 
a  total  circulation  of  19,000,  including 
over  4,900  out-of-county,  and  1,000  out-of- 
state  subscribers  began  curbing  its  circu¬ 
lation  last  week,  according  to  publisher 
Bob  Myers. 

“In  an  effort  to  avoid  the  higer  sur¬ 
charge,  we  have  raised  the  out-of-state 
subscription  price  to  $15  per  year.  This 
isn’t  enough,”  Myers  said.  “We  still  crowd 
the  5,000  mark  and  on  occasional  weeks 
we  go  over  it.  We  don’t  want  to  discour¬ 
age  circulation  just  outside  the  county 
because  it  benefits  our  advertisers.”  My- 
er’s  only  alternative  is  to  refuse  out-of- 
state  new  subscriptions. 

He  said  that  the  Lapeer  Press  is  accept¬ 
ing  renewals,  and  subscriptions  are  still 
being  gpven  to  buyers  of  the  circulation 
and  management  service. 
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City  mayor  bans 
press,  but  later 
softens  stance 

Calling  the  city’s  two  newspapers  the 
“most  disruptive  influence  in  city  govern¬ 
ment  for  the  past  30  years,”  Mayor  Ed¬ 
ward  Hanna  of  Utica,  N.Y,,  issued  a 
statement  on  March  7  banning  all  city 
department  heads  from  talking  to  report¬ 
ers  from  the  Daily  Press  or  Observer- 
Dispatch,  both  Gannett  publications.  The 
next  day  the  mayor  was  in  his  office  an¬ 
swering  questions  from  the  reporter  who 
caused  his  flery  statement. 

According  to  Gilbert  Smith,  executive 
editor  of  both  papers.  Mayor  Hanna,  who 
just  assumed  office  on  January  1  after 
winning  a  three-w’ay  race  as  an  indepen¬ 
dent,  is  a  “very  volatile  man.”  Evidently, 
Smith  said,  a  story  the  paper  had  run  set 
the  city  official  off.  “One  day  everything 
was  roses,  the  next  he  was  barring  report¬ 
ers,”  the  editor  said. 

The  mayor  accused  the  newspapers  of 
“inaccurate,  irresponsible  and  lopsided  re¬ 
porting  out  of  City  Hall.”  He  then  desig¬ 
nated  the  Syracuse  newspapers — some  50 
miles  away — as  the  official  newspapers  of 
the  city. 

He  specifically  named  Observer- 
Dispatch  reporter  W.D.  Clements  as  one 
member  of  the  newspaper  press  corps  to 
be  banned.  Hanna  said  he  didn’t  like  Cle¬ 
ments’  “style  of  reporting.” 

Tax  story  involved 

Clements  had  written  a  story  the  day 
before  the  ban  on  a  $4.02  tax  cut  credited 
to  the  city’s  Urban  Renewal  Agency.  The 
story,  the  mayor  said,  should  have  cited 
instances  of  tightening  of  spending 
procedures  and  employe  layoffs. 

When  making  his  statement  to  report¬ 
ers  from  local  television  and  radio  sta¬ 
tions,  the  mayor  said  any  questions  from 
the  two  newspapers  should  be  directed  to 
his  office.  “Let’s  just  forget  they  exist,” 
he  added. 

He  also  issued  a  challenge  to  Daily 
Press  editorial  writer  William  H.  Lohden 
and  Smith  to  debate  him  on  radio  or  tele¬ 
vision.  Both  men  were  attacked  for  “writ¬ 
ing  editorials  that  are  inaccurate  and 
without  the  facts.” 

Open-door  government? 

The  reporter  banning  came  two  months 
after  the  mayor  had  announced  what  he 
then  called  an  “open-door  government.” 
He  said,  however,  that  he  would  now  treat 
newspaper  reporters  “like  any  other  citi¬ 
zen”  and  “stop  kissing  the  feet  of  the 
giant.” 

The  next  day  though  Mayor  Hanna 
granted  interviews  with  both  Clements 
and  another  Observer-Dispatch  reporter 
sent  as  a  back-up  man.  He  told  Clements 
that  he  would  answer  questions  but  if  he 
“twisted”  the  report  he  would  be  banned 
again.  . 

According  to  Smith,  access  to  public 
offices  and  public  records  through  the 
city’s  other  agencies  were  still  open  to  the 


two  newspapers. 

Smith  said  the  two  Gannett  papers 
w'ere  never  editorially  against  the  mayor. 
Even  Mayor  Hanna  in  an  interview  with 
New  York  Times  reporter  Judith  Cum¬ 
mings  admitted  that  about  75  percent  of 
the  two  papers’  editorials  had  been  favor¬ 
able  to  him. 

“He  never  told  us  that  though,”  said 
Smith.  The  editor  added  that  the  mayor 
never  publicly  changed  his  position  after 
issuing  the  ban.  “He  just  softened  his 
stance,”  Smith  explained,  “and  extended 
the  olive  branch.” 

The  whole  controversy  ended  March  10 
with  an  editorial,  Smith  said.  To  clarify 
the  “misunderstanding,”  Smith  wrote, 
“Elected  officials  ought  to  realize  .  .  .  that 
newspapers  generally  and  this  one  in  par¬ 
ticular  are  interested  in  the  issue  only. 


not  the  personality.  We  could  not  sincere¬ 
ly  or  logically  hope  for  a  mayor  or  council 
member  or  school  board  member  to  fail 
miserably. 

“This  is  our  community  too.  And  we 
want  the  best  for  it,”  he  summarized. 


Page  size  problem 

The  Wall  Street  Journal  reports  that 
its  new  narrower  page  width  poses  a 
problem  for  a  Philadelphia  paving  con¬ 
tractor.  “He  found,”  the  WSJ  said,  “the 
old  paper  just  the  right  size  to  wrap 
manhole  covers  before  applying  asphalt  to 
the  street.”  The  paper  recently  started 
using  60-inch-wide  newsprint  after  many 
years  of  66-inch  rolls. 
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Local 


ALARAMA 

Huntsville 

Times  e  .  .  694.738 

Tlmes-S  .  344,358 

Jasper 

Mountain 

Eagle-e  ex.sat  _  191,184 


National 

Santa  Rosa 

Local 

National 

Press  Democrat-e  . . 
Thousand  Oaks 

974,726 

157.292 

99,302 

4.662 

New$-Chronicle-eS  . 
Torrance 

South  Bay 

52,088 

92,172 

Dally  Breeze  e 
Tulare 

1.377,138 

152,894 

Advance-Register-e 

Ukiah 

174,706 

8,195 

Journal-e  . 

56.764* 

In  local 

Local  National 


IDAHO 


ALASKA 


Ketchikan 

News-e 


Star*m  . . 

1,823,451 

185,543 

Citlzen-e  . 

1,861,902 

184,154 

Star-S  .  . 

,  645,845 

7,726 

Yuma 

Arizona  Sentinel*e; 

Sun-S  . 

504,004 

53,600 

NOTE;  Total  for  last  8  months  only 
Van  Nuys 
Valley  News  & 

Green  Sheet-m&S 
Walnut  Creek 
Contra  Costa 

Time$-mS  .  698,621 

Watsonville 
Reqister- 
Pajaronian-e 
Whittier 
Newse  . 


8oise 

Idaho  Stafesman-m 
Idaho  Statesman-S 
Idaho  Falls 
Post-Register-e  ... 
Moscow  _ 

Idahonian-e  . . 

Pocatello 
Idaho  State 
Journal-e&S 


Local  National 

Shelbyville 

News-e  .  448.150  3,000 

South  8end 

146  145.609 

181  5,787 


1,541.372 

260.680 

1 18.622 
71.932 

Tribune-e . 

Tribune-S . . . 

Terre  Haute 

863,844 

29,38o 

Star-m  . 

Tribune-e  .....' . 

161,196 

23.772 

Tribune-Star-S  . 

Valparaiso 

Vidette- 

1,494,647 

29,37V 

Messenger-e . 

.911,826 

98,305 

698,621 

53,147 

ILUNOIS 

Bloomington 

Pantograph- 

214,710 

3,000 

(All  Day;  S)  .. 

....  848,472 

42.0S5 

91,840 

44,618 

Chicago 

Today-e  . 

....  80,400 

138,800 

Tribune-m  . . 

....  1,212,070 

302,461 

Tribune-S  . 

....  204,207 

44,262 

ARKANSAS 

Batesville 

Guard-e  .  4,704 

Hope 

Stare  17,554 

Hot  Springs 

Sentinel  Record-m  243.740 

New  Era-e  .  243.740 

Sentinel  Record-S  140.000 

Pine  Bluff 

Commercial-eS  ....  642,885 

Stuttgart 

Leader-e  .  69,104 


CALIFORNIA 

Alameda 

TImes-Star  m  .  2,758,154 

Antioch 

Ledger  .  215,026 

Berkeley 

Gaiette-e  .  126,784 

El  Cajon 

Californian-e  _ _  157,000 

Fresno 

Bee-e  .  997,132 

Bee-S  .  243,995 

Glendale 

News-Press  e  .  282.916 

Hayward 

Revlew-eS  .  517,720 

LaHabra 

Star-Progress-e  .  139,426 

Lodi 

News-Sentinel-m  ...  268,282 

Lompoc 

Lompoc  Record  e  118.590 

Marysville 

Appeal  Democrat-e  282.240 

Merced 

Sun-Stare  .  243.971 

Monterey 

Peninsula-Herald-e  1,261,374 

Oroville 

Mercury-e  .  103,313 

Palo  Alto 

Times-e  .  1,213,142 

Pasadena 

Star-News-m  .  237,734 

Star-  News-e  .  237,734 

Star-New-S  .  26,488 

Paso  Robles 

Press-e  .  4,704 

Pomona 

Pro^ress-Bulletin-e-S  - 

Redding 

Record-Searchllght-e  398,860 

Richmond 

Independent-e  ....  416,437 

Riverside 
Enterprise  m  & 

Press-e  .  . 

Sacramento 

Union-mS  .  1,228,054 

Salinas 

Salinas 

Californlan-e  _  1,222,214 

San  Luis  Obispo 
Telegram-Tribune-e  186,545 

San  Mateo 
Times  &  News 

Leadere  .  738.276 

San  Pedro 

News-Pllot-e  .  242,900 

San  Rafael 
Independent- 

Journal-e  .  812,609 

Santa  Barbara 

News-Press  e  _  528.379 

News-Press-S  .  144.314 

Santa  Maria 

Times-e  .  177.054 

Santa  Monica 

Outlook-e  .  236,649 


9,000 

9,000 


393,862 

37,854 


COLORADO 

Boulder 

Daily  Camera-eS  1,439,971 
Durango 

Herald-e;  Durango- 
Cortez  Herald-S  18.816 

Fort  Collins 

Coloradoan-eS  . .  717,474 

Fort  Morgan 

Times-e  .  85,540 

Longmont 

Times-Call-e  _  340,256 

Loveland 

Reporter-Herald-e  94,320 

Pueblo 

Chieftain-m  .  237,934 

Star-Journal-e  .  237.934 

Star-Journal  & 

Chieftain-S  .  127,772 


34,536 

1.344 

29,526 

3.920 


51,790 

51,790 


2,400 


Danville 

Commercial  News-eS  682,864  55,916 

Dixon 

Telegraph-e  .  389,326  6,048 


424,956 

417,116 

44,968 


IOWA 

Boone 

News-Republican-e  .  298,000 

Burlington 

Hawk  Eye-eS  .  688,100 

Carroll 

Times  Herald-e  ....  407,372 

Clinton 

Herald-e  .  650,363 

Cedar  Rapids 
Cedar  Rapids 

Gazette-eS  . 2,112,600 

Davenport 

Times-Democrat- 


CONNECTICUT 


Bridgeport 


Telegram-m  . 

319,746 

104,259 

59,269 

Post-e  . 

319,746 

104,259 

126,070 

Bristol 

Press-e  . 

220,696 

3,990 

325.479 

Meriden 

35,945 

Record/Journal-m&e 

294,546 

10.500 

Middletown 

93,890 

Press-e  . 

183,737 

3,045 

New  Britain 

73,031 

Herald-e  . 

308.126 

11,951 

New  Haven 

256,914 

Journal-Courier-m 

389,718 

97,762 

Reglster-e  . 

275,576 

86.878 

31,990 

Register-S  . 

122,178 

10,934 

New  London 

Day-e  . 

398,622 

-  35,245 

Stamford 

46.368 

Advocate-e  . 

7,128 

6,600 

Vernon 

21.054 

Journal  Inquirer-e 

140,000 

79,040 

7.270 

83,692 

169,192 

169,192 


183,098 

47,552 

53,375 

254,906 

285,646 

70,434 

51,077 

164,913 

121,884 

121.395 

161,758 

5,750 

42,788 

135,204 


DELAWARE 

Wilmington 

News-m  .  788,783 

Journal-e  .  788,783 


141,459 

141,459 


Elgin 

Courier-News-e  _ 

.  1,426,118 

41.804 

(Alt  Day;  S)  . 

Freeport 

Journal-Standard-e  . 

.  441,133 

7,511 

Register-m  .... 

Harrisburg 

Register-e  . 

23,520 

17,056 

Register-S  .... 

Lawrenceville 

Record-e  . 

87,584 

2,352 

Ledger-e  . . 

Mattoon 

Journal  Gazette-e  .. 

132,804 

980 

Democrat-e  . . . 

Moline 

Dispatch-e  . 

.  1,375,248 

145,727 

Press-Citizen-e 

LeMars 
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Washington 

Post  m  .  1,837,543..  396.590 

Posts  .  595.821  25,232 


FLORIDA 

Boca  Raton 

News-e-tue  to  fri.,  S  In  Nall.  464,674 
Gainesville 

Sun-eS  .  736,736  97.715 

Kissimee 

Osceola  Sun  e  ....  60,452  8,890 

Lakeland 

Ledger-eS  ...; .  685,384  32.424 

West  Palm  Beach 

Post  m  .  2,106,118  114,952 

Timese  .  1,629,320  105,019 

Post-Times-S  .  653,478  4,876 

Winter  Haven 

News-Chief  eS  .  781,291  - 


Peoria 

Journal  Star-m&e  ..13,201,380 

Journal  Star-S .  640,304 

Pontiac 

Leader-e  .  379,000 

Quincy 

Herald-Whig-e-S  . . .  299,845 

Rock  Island 

Argus-e  .  1,203,517 

Rockford 

Star-m  .  2,492,644 

Register-Republic-e  .  2,492,084 

Register-Star-S  .  488,656 

Sterling 

Gazette-e  .  427, 1 82 

Waukegan 

News-Sun-e  .  1,609.941 


INDIANA 

Bedford 

Times-Mall-e  .  227,710 

Bloomington 

Herald-Telephone-e  .  404,959 

Herald-Times-S  _  45,325 

Clinton 

Clintonian-e  .  26,643 

Connersville 

News-Examiner-e  ...  337,589 

Crawfordsville 

Journal-Review-e  ...  94,430 

Elkhart 

Truth-e  .  548,366 

Gary 

Post-Tribune-e  .  1,168,531 

Post-Tribune-S  .  257,586 

Goshen 

News-e  .  35,280 

Greensburg 

News-e  .  180,390 

Hartford  City 

News-Tlme$-e  .  31,640 

Kokomo 

Tribune-e  .  771,592 

Tribune-S  .  482,305 

Lafayette 
Journal  & 

Courier-e  . 

La  Porte 

Herald-Argus-e  .... 
Logansport 
Pharos-Tribune  & 

Press-eS  . 

Marion 

Chronicle-Tribune-m  . 
Chronicle-Tribune-S  . 

Muncie 


319,144 

26.670 

8,000 

35,968 

143,147 

175.952 

175.952 
6,412 

5,200 

64,208 


13,154 


4,800 

2,000 


3,612 

2,930 

39,984 

155,786 

20,530 


Sentinel-e  .  216,412 

Marshalltown 

Times-Republican-e  569,982 
Ottumwa 

Courier-e  .  277,046 

Perry 

Chlef-e  .  35,322 

Washington 

Journal-e  .  497,104 

Waterloo 


Courier-eS 


.  1,198,393 


KANSAS 

Atchison 

Globe-e-S  .  162.078 

Chanute 

Tribune-e  .  61,166 

Clay  Center 

Dispatch-e  .  1,568,420 

Coffeyville 

Journal-e  .  640.626 

Journal-S  .  148.330 

Emporia 

Gazette-e  .  163,191 

Junction  City 

Union-e  .  537,306 

Kansas  City 

Kansan-e  .  141,400 

Lawrence 

Journal-World-e  ...  524,762 

Liberal 

Southwest  Daily 

Timet-a  .  141,120 

Pittsburg 

Sun-m  .  151,706 

Sun-S  .  70.250 

Pratt 

Tribune-e  .  6,790 

Topeka 

Capital-m  .  998,634 

State  Journel-e  ....  908,530 

Capital-Journal-S  ..  174,174 


43,310 

2,816 


KENTUCKY 


Bowling  Green 


GEORGIA 

Dublin 

Courier-Herald-e  .  1,243,642  16.892 

Gainesville 

limes-e  .  485,674  10.752 

Tifton 

Gazette-e  .  84,000  - 

Waycross 

Journal  Herald-e  ...  431,711  7,000 


New  Castle 
Courier-Times-e 
Richmond 
Palladium-ltem-e 
Rochester 

Sentinel-e . 

Seymour 

Tribune-e  .  595,224 


76.048 

74,606 


2,408 


23,520 

21,000 

17,000 

28,027 

136,524 

158,769 

164,100 

179.508 

114,046 

20,006 

18,760 

17,000 

294,000 

24,000 

23,016 

20,000 

124,439 


42,279 

3,066 


5,040 

32,000 

6,000 


150,990 

151,606 

1,869 


Daily  News-e-S  ... 

374,080 

32,760 

269,675 

2,408 

Corbin 

Times-Tribune-e-S  . 
Covington 

9,808 

11,760 

220,766 

6.832 

Kentucky  Post-e  _ 

Hopkinsville 

366,984 

1,000 

857,290 

260,344 

22,190 

Kentucky  New  Era-e  . 
Madisonville 

564,886 

34,132 

Messenger-e . 

320,089 

5,376 

349,418 

114,637 

Maysville 

419,872 

127,166 

Ledger-Independent- 

20,300 

180,026 

7,119 

686,000 

Paducah 

432,982 

18,915 

Sun  Democrat-e-S  . 

1,140,832 

38,444 

490,112 

28,938 

LOUISIANA 

Alexandria 

Town  Talk-e-S  . 

1,422,792 

34,370 

26,194 

3,512  (Continued  on  page  69) 
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Local  National 
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Lake  Charles 
American  Press-e-S 
Monroe 
World-m/News- 

Star-e  .  917,666 

World-S  .  283.340 

Shreveport 

Times-m  .  1,533,714 

Journal-e  .  1,213,563 

Time$-S  .  451,487 


Local 

Mississim 


National 


72,122 

62,262 


143,446 

133,591 

20,308 


MAINE 


..  1.138,749 

44,922 

. .  378.623 

13.951 

25,000 

12,000 

.  1,304,978 

8,600 

. .  339,010 

12,740 

...  12.040 

3,200 

■ugusta 

kennebec 


Journal-m  . 

50,778 

2,000 

Bangor 

News-m  . 

386,610 

45.413 

MARYLAND 

Hagerstown 

Herald-m  . 

360,934 

23,025 

Mail-e  . . .  - . 

360,934 

23,025 

MASSACHUSETTS 

Attleboro 

Sun  Chronicle*e  • 
Gardner 

121,129 

35,000 

Haverhill 

Gazette-e  . 

41,097 

29,750 

Holyoke 

Tran$crlpt>Telegram-e 

155,848 

16,260 

Northampton 

Hampshlre-Gazctte-e 

28,000 

Waltham 

News-TrIbgne-e  .... 

54,992 

4,004 

Worcester 

Telegram-m  . 

264,187 

141,505 

Gazette-e  . 

375,599 

143,308 

Telegram-S  . 

421,789 

18,214 

Biloxi-Gulfport 

Herald-e  _ 

Herald-S 
Corinth 
Corinthian-e  ex  sat 
Greeneville 
Delta  Democrat 
TImes  e  ex  sat;  S 
Natchez 
Democrat-m 
Starkville 


MISSOURI 

Cape  Girardeau 
Southeast 

Missourian-e  878,864 

Columbia 

Missourlan-m  .  86,688 

Columbia 

Tribune-e  .  105,574 

Tribune-S  .  43,890 

Hannibal 

Courier-Post-e  .  67,116 

Joplin 

Globe-m-S  .  449,204 

Macon 

ChronicleHerald-e  34,594 

Neosho 

News  .  240,884 

Poplar  Bluff 

American  Republic-e  406,098 
St.  Joseph 

Gazette-m  .  17,703 

News-Press-e  .  223,174 

News-Press-S  .  87,290 

Sedalia 

Capital-m  .  197,572 

Democrat-e  .  197,572 

Democrat-S  .  68,544 

Sikeston 

Standard-e  .  588,308 

Warrensburg 

Star-Journal-e  .  50,446 


Salem 

Today's  Sunbeam-m 


MICHIGAN 

Alpena 

News-e  .  84.246  2,050 

Battle  Creek 

Enguirer  &  News  e  ..  1,780,646  60,578 

Bay  City 

Times-e-S  .  363,300  120,960 

Benton  Harbor 

News  Palladium-e  ..  *610,050  *41,804 

'Includes  St.  Joseph  Herald  Press 

Cadillac 

News-e  . 80,191  10,152 

Escanaba 

Press-e  .  51,152  34.263 

Flint 

Journal-e  .  1,176,910  124,334 

Journal-S  .  178,910  2,058 

Grand  Haven 

Tribune-e  .  146,118  - 

Grand  Rapids 

Press-e  .  2,146,116  190,645 

Press-S  .  501,746  16,023 

I  ronwood 

Globe-e  .  849,492  7,238 

Lansing 

State  Journal-e  ....  1.497.986  107,646 

State  Journal-S  _  766,878  10,696 

Manistee 

News-Advocate-e  ...  41,496  - 

Monroe 

News-e  .  105,308  4.998 

Muskegon 

Chronicle-e-S  _  381,608  104,728 

Petoskey 

News-Review-e  - _  40,488  - 

Port  Huron 

Times  Herald-e  -  296,870  18,634 

Times  Herald  S  -  220,318  994 

St.  Joseph 

Herald  Press-e  Incl.  In  Benton  Harbor 
News-Palladium 
Traverse  City 

Traverse  City 

Record-Eagle-e  167,580  17,679 


Brainerd 


Dispatch-e  . 

288,764 

6,932 

Faribault 

News-e  . 

81,508 

3,532 

Fairmont 

Sentinel-e  . 

...  543,648 

4.603 

Hibbing 

Tribune-e  . 

.  109,200 

13,440 

Tribune-S  . 

27,440 

14,112 

New  Ulm 
Journal-e-S  . 

. . ,  700,728 

1,200 

Rochester 
Post-Bulletin-e  -  ■ 

808,990 

86,450 

St.  Cloud 

TImes-e  . 

.  .  495,124 

21,012 

Winona 

New$-e-S  . 

...  160,356 

25,690 

Worthington 
Globe-e  - . 

...  604,618 

23,506 

EDITOR  8C 

PUBLISHER 

MONTANA 

Butte 

Montana 

Standard-m-S  - - 

Great  Falls 

Tribune-m  .  1,955,926 

Tribune-S  .  190,848 

Helena 

Independent 

Record-e-S  ex.  sat.  341,502 


NEIRASKA 

Alliance 

TImes-Herald-e  106,176 

Columbus 

Telegram-e  .  841,632 

Holdrege 

Citizen-e  ex.  sat.  . . .  122,304 

Kearney 

Hub-e  .  357.504 

Lincoln 

Journal-Star-m-e-S  ■  2,346,974 

McCook 

Gazette-e  .  527,604 


NEVADA 

Elko 

Free  Press-e  .  16,072 

Las  Vegas 

Review  Journal-e  .  2,169.468 
Revlew-Journal-e-S  -  2,169,468 
Reno 

Nevada  State 

Journal-m  .  663,219 

Gazette-e  .  813,813 

Nevada  State 

Journal-S  .  164,528 

NEW  HAMPSHIRE 

Keene 

Sentenll-e  .  169,316 

Lebanon 

Valley  News-e-sat.-m  107,226 
Laconia 

Citizen-e  .  17,290 

Nashua 

Telegraph-e  .  51,576 


NEW  JERSEY 

Dover 

Advance-e  ex  sat.  .  In  Natl 
New  Brunswick 

Home  News-e  .  537,846 

for  March  30,  1974 


51,319 

1,000 

9,664 

10,500 

62,430 

2,254 

34,342 

103.218 

103.218 


12,401 

12.401 

2.401 

37,408 


67,481 


62,264 

14.106 


29,372 


17,321 

980 

25,872 

135,905 

2,400 


1,600 

171,633 


55.819 

54.819 


Vineland 

Times  Journal-e  ... 
Willingboro 
Burlington  County 
Times-e-S  . 


NEW  MEXICO 

Alamagordo 

News-e  .  39,396 

News-S  .  5,880 

Albuquergue 

Journal/ 

TrIbune-m-e-S  _  1,836,492 

Farmington 

TImes-e  .  74,221 

Times-S  .  33,327 

Gallup 

Independent-e  .  112,679 

Hobbs 

News-Sun-e-S  ex  sat  333,872 
Roswell 

Record-e-S  .  287,777 


Local 

National 

Goldsboro 

Local 

National 

281,040 

187,403 

News;Argus-e-S  .. 
Greenville 

. .  360,857 

18,809 

Reflector-e  . 

. .  209,342 

9,000 

In  Natl 

96,320 

Reflector-S  . 

Hickory 

75,558 

274,624 

10,196 

Record-e  . 

Jacksonville 

143,962 

41,769 

News-e  . . . 

. .  627,700 

563,906 

56,014 

Lumberton 

NEW  YORK 

Amsterdam 

Recorder-e  .  48,692 

Cortland 

Cortland  Standard-e  187,376 
Elmira 

Star-Gazette 

All  Day  .  1,008,140 

Telegram-S  .  209,860 

Ithaca 

Journal-e  .  719,460 

Jamestown 

Post-Journal-e  .  749,364 

Kingston 

Freeman-e  .  257,642 

Freeman-S  .  22,225 

Mamaroneck 

TImes-e  .  70,490 

Mount  Vernon 

Argus-e  .  93,996 

New  Rochelle 

Standard-e  .  70.490 

Niagara  Falls 

Gazette-e  .  559,314 

Gazette-S  .  103,250 

Nyack 

Journal-News-e  .  368,564 

Journal-News-S  ....  4S,444 

Clean 

Times-Herald-e  --  267,645 

Cneida 

Dispatch-e  .  331,038 

Oneonta 

Star-m  .  41,706 

Ossining 

Citizen  Register-e  . .  70,490 

Port  Chester 

Item-e  .  70,490 

Rome 

Daily  Sentinel-e  ....  378,623 

Saratoga  Springs 

Saratogian-e  .  289,436 

Tri-County  News-S  .  88,746 

Schenectady 

Gazette-m  .  750,342 

Staten  Island 

Advance-e  .  404,767 

Tarry  town 

News-e  .  70,490 

Troy 

Times  Record-e  ...  612,136 

Utica 

Press-m  .  407,848 

Observer-Dispatch-e  311,402 

Observer-Dispatch-S  98,462 

White  Plains 

Reporter  Dispatch-e  70.490 

Yonkers 

Herald  Statesman-e  122,990 


Robesonlan-e-S 

ex  sat . 

Roanoke  Rapids 
Herald-e  ex  sat. 

Herald-S  . 

Salisbury 

Post-e  . 

Post-S  . 

Sanford 

-  Herald-e  . 

-  Statesville 

Record  & 

Landmark-e  .  247,500 

147,756  Wilson 

Times-e  . 


90.202 


92,890 

24,080 


177,926 
1 10,572 


94,038 


6,034 

1,344 


14,462 


4,216 

1,000 

65,030 

4,018 

30,814 

53,032 

6,070 

41,650 

59,822 

41,650 

71,736 

11.662 

95,718 

602 

39,470 

8,704 


41,650 

41,650 

13.913 

4,046 

1,498 

91,180 

185,441 

41,650 

93,444 

86,632 

86.548 

10,262 

41,650 

65,142 


5,908 


604 

5,200 


123,000 

133,842 


160,618 


NORTH  DAKOTA 


7,688 


14,000 

8,000 


NORTH  CAROLINA 


Fargo 

Forum  (all  day-S)  , 

.  987,869 

108,019 

Grand  Forks 
Herald-e-S  . 

.  551,782 

36,204 

Minot 

News-e  . 

431,004 

63,798 

Valley  City 

Times  Record-e 
ex  sat . 

.  1,965,670 

93,618 

Wahpeton 

News-e  . 

89,334 

978,908 

100,786 

Times-e  . 

978,908 

100,786 

Citizen-Times-S  - 

214,970 

6,538 

Burlington 

Times-News-e  . 

607,362 

9,583 

Tribune-e-S  ex  sat. 

180,306 

1,000 

Durham 

572,333 

80,344 

Sun-e  . 

Herald-S  . 

572,333 

232,266 

80,344 

Gastonia 

379.120 

OHIO 

Ashland 

Times-Gazette-e  ....  57,316  3,020 

Bowling  Green 

Sentinel-Tribune-e  --  21,252  15,872 

Cambridge 

Jeffersonlan-e  .  186,326  3,080 

Elyria 

Chronicle-Telegram-e  860,447  16,930 

Chronicle-Telegram-S  421,582  510 

Findlay 

Republican-Courier  363,668  30,576 

Fostoria 

Review  Times-e  ....  134,482  - 

Fremont 

News-Messenger-e  274,967  18,977 

Hamilton 

Journal  News-e-S  ..  844,423  50,275 

Kenton 

Times-e  .  90,062  2,968 

Kent-Ravenna 

Record-Courier-e  514,176  24,000 

MansEeld 

News  Journal-e-S  ..  493,472  40,026 

Marietta 

TImes-e  .  1,143,333  12,528 

Marysville 

Journal-Tribune-e 

ex  sat .  127,176  2,000 

Newark 

Advocate-e  .  623,280  22,252 

Niles 

Times-e  .  221,872  1.84b 

Sandusky 

Register-e  .  465,234  34,039 

Toledo 

Times-m  .  116,950  74,190 

Blade-e  .  1,850,814  88,529 

Blade-S  .  884,807  8,505 

Troy 

News-e  .  580,356  3,760 

Upper  Sandusky 

Chief-Union-e  .  27,468  1,960 

Urbana 

Citizen-e  .  46,606  14,000 

Warren 

Tribune  Chronicle-e  936.096  95.886 

Wilmington 

News-Journal-e  ....  27,000  5,000 

Xenia 

Gazette-e  .  148,120  - 

OKLAHOMA 

Ada 

News-e  .  216,566  - 

News-S  .  1 19,742  - 

Altus 

TImes-Democrat-e-S  378,000  76,214 

Enid 

News-m/ News-e  ..  171,304  86,282 

News-S  .  40,376  1,778 

Miami 

News-Record 

m  ex.  sat.-S  -  282,240  In  Local 

Muskogee 
Phoenix  &  Times 

Democrat-m-S  278,516  12,866 

(Continued  on  page  70) 
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Local 

National 

Norman 

Transcript-e  ex.sat  . 

.  296,338 

5,320 

Transcript-S  . 

182,000 

10.976 

Oklahoma  City 

Oklahoman>m  . 

.  2,011,831 

183,241 

Times-e  . 

.  1,906,913 

177,868 

Oklahoman-S  . 

.  956,691 

17.227 

Ponca  City 

^17 

779  IM) 

Sapulpa 

179  R9A 

179’ R9A 

Seminole 

179  1A0 

Tulsa 

Wor!d-m  . 

.  1,760,405 

194.208 

Tribune-e  . 

.  1,760,405 

194,208 

World-S  . 

.  510,336 

27,792 

Sunbury 

Item-e  . 

Unlontown 

Herald-m/ 

Standard-e  . 

Vandergrift 

News-Citizen-e  . 

Washington 
Observer- Reporter 

All  Day  . 

Wilkes-Barre 
Times-Leader — News/ 
Record  (All  Day) 
Times-Leader — News/ 

Record-S  . 

Williamsport 

Sun-Gazette-e  . 

York 

Record-m-S  . 


Local  National 
132,314  7,280 


RHODE  ISLAND 


Bend 

Bulletin-e  . 

Corvallis 

Gazette  Times-e  _ 

Grants  Pass 

Courier-e  . 

Klamath  Falls 
Herald  and  News 

e-S  ex.  sat . 

Pendleton 

East  Oregonian-e  .. 

Roseburg 

News-Review-e  . 

Salem 

Oregon 

Statesman-m  . 

Capital  Journal-e  .. 


PENNSYLVANIA 

Allentown 

Call-m  .  1,122,772 

Chronicle-e  .  1,102,962 

Call-Chronicle-S  ...  311,640 

Altoona 

Mirror-e  .  365,554 

Beaver 

Beaver  County 

Times-e  . . 

Bedford 

Bedford  Gazette-m  .  28,896 

Bethlehem 

Globe-Times-e  .  460,072 

Carlisle 

Sentinel-e  .  54,852 

Chester 

Delaware  County 

Times-e  .  328,028 

Columbia 

News-e  .  15,239 

Corry 

Journal-e  .  118,202 

Danville 

News-e  .  33,558 

Huntingdon 

News-e  .  341,964 

Indiana 

Gazette-e  .  837,984 

Jeannette 

News-Dispatch-e 
ex.  sat .  16,296 


Newport 

"■739  •• 

“>•73'  wlrr'keV 

_  Call-e  ... 


SOUTH  CAROLINA 


Aiken 

Standard-m 


SOUTH  DAKOTA 

Aberdeen 

American  News-e-S  483,140 
Huron 
Plainsman 

e-S  ex.  sat .  174,734 


Chattanooga 
News-Free  Press-eS  2, 

Dyersburg 
State  Gazette-e 
Greeneville 

Sun-e  .  ' 

Kingsport 

News-m  .  ! 

Times-e  .  ! 

Times-News-S  . 

Morristown 

Citizen  Tribune-e  .  I, 
Citizen  Tribune-S  .. 
Watertown 
Public  Opinion  e  . . 


Tarentum-Vandergrift 
Valley  News 

Dispatch-e  . 

Norristown 

Times  Herald-e  _ 

Phoenixville 

Republican-e  . 

Pottstown 

Mercury-m  . 

Reading 

Times-m/Eagle-e  ... 

Eagle-S  . 

St.  Mary's 

Press-e  . 

Scranton 

Times-e  . 

Times-S  . 

Sharon 

Herald-e  . 

Somerset 

American-m  . 

Stroudsburg 

Pocono  Record-m 


t 

Loqan 

-e-S.  946.036 

Herald  Journal 

23,268 

Ogden 

Standard- 

Examiner-e 

Salt  Lake 

.  2,072,056 

Tribune-m  .... 

.  3,869,886 

39,522 

Deseret  News-e 

....  3.869.886 

Tribune-S  . 

.  1,368.463 

90  624 

1,500 

VERMONT 

Bennington 

42,150 

Banner-e  . 

_  157,864 

Brattleboro 

43.  IK 

Reformer-e 

.  157,864 

Local  National  Local  National 

Rhinelander 

News-e  .  45,360  3,015 

Sheboygan 

946.036  43,960  Press-e  . .  581,896  26,307 

Stevens  Point 

Journal-e  .  189,392  11,450 

072,056  284,270  Superior 

Telegram-e  .  454,968  376,152 

869  886  145,367  Watertown 

’869^886  72,585  TImes-e  .  108,052  - 

368  463  61,142  Wausau-MerrIII 

'  Herald-e  .  564,689  34,869 

West  Bend 

IT  News-e  .  .  111,678  - 

Wisconsin  Rapids 

Tribune-e  .  365,470  18,186 


8urllngton 

Free  Press-m  .  518,308 

Newport 

Express-e  .  51,447 

Rutland 

Herald-m  .  189,868 

St.  Johnsbury 
Caledonian- 

Record-e  .  94,066 


240,184 


WYOMING 

n-S  .  351,526 


VIRGINIA 

ler-m  707,616 


765,660 

26,474 

ex.  mon . 

Florence 

. ..  162,057 

....  433,128 

6,433 

41,824 

1,545,433 

146.945 

Rock  Hill 

25.250 

2,759 

1,323,509 

151.928 

Sumter 

ltem*e  . 

170,016 

24.780 

Bristol 

Herald  Courler-m  707,616 

VirgInia-Tennessean-e  707,616 
Covington 

Virginian-e  .  3,304 

Culpeper 

Star-Exponent-m  .,.  181,673 

Fredericksburg 

Free  Lance-Star-e  ..  827,116 
Harrisburg 

News  S- Record-m  . .  300,730 

Newport  News 

Press-m  .  1,469,825 

Times-Herald-e  ....  1,331,948 

Press-S  .  363,219 

Staunton 

Leader  Papers-e-S  .  262,164 

Waynesboro 

News-VirgInian-e  .  428,372 


WASHINGTON 


124.012 

Herald-e-S  . 

1,093,652 

13,824 

8remerton 

Sun  e  . 

667.212 

77  7on 

59,794 

Ellensburg 

4,071 

Everett 

39,872 

Herald-e . 

1 .980,944 

669.018 

Pasco-Kennewick-Richland 

39,872 

Tri-City  Herald-c-S 

1,654,184 

35,903 

2.114 

Port  Angeles 

Ncws-c-S  ex.  sat.  . . 

850,486 

3,388 

In  Local 
In  Local 

Seattle 

Times-e-S  . 

1,299,781 

360.455 

25,200 

Vancouver 

Columbian-e  . 

1,328,747 

59,962 

Columbian-S  . 

264.439 

1,050 

Wenatchee 

World-e  . 

932,808 

30,109 

World-S  . 

118,704 

4,934 

Rawlins 

TImes-M  ex.  mon.  .. 


CANADA 

ALBERTA 

Medicine  Hat 

News-e  .  185,383 

Red  Deer 

Advocate-e  .  126,518 


^  BRITISH  COLUMBIA 

- New  Westminster 

Columbian-e  .  361,956 

-  Vancouver 

.  Province-m  . .  451,169 

11,796  Vancouver 

Sune  .  804,437 

2,996  Victoria 

Colonist-m-S  Time-e  411,538 


14  112  Brandon 

Sun-e  .  212,396 

12,040  Winnipeg 

Free  Press-e  .  714,852 

Tribune-e  .  654,547 


NEWFOUNDLAND 

Corner  8rook 

Western  Star-e  16,246 

St.  Johns 

Telegram-e  .  8I,00( 


Johnstown 

lU.I.  u 

Review-e  . 

35.112 

9.408 

Tribune-Democrat 

Brownsville 

All  Day  . 

684,537 

72,235 

Herald-e-S  ex.  sat.  . 

1,027,138 

71,694 

Lancaster 

Corsicana 

Intelligencer 

Sun-e  . 

119.196 

2,100 

JournaUm/ 

Sun-S  . 

34,167 

New  Era-e  . 

1.158,491 

114,096 

Greenville 

News-S  . 

594.276 

5,220 

Herald  Banner-m-S 

237.342 

4,182 

Lebanon 

Harlingen 

News-e  . 

313,012 

34,318 

Valley  Morning 

Levittown 

Star-m-S 

530,901 

134,141 

Bucks  County 

Kilgore 

Courier  Times-e-S 

698,222 

56,434 

News  Herald-e 

Lock  Haven 

ex.  sat . 

22,635 

Express-e  . 

138,215 

1,000 

News  Herald-S  _ 

90,541  . 

20,236 

New  Kensington 

Killeen 

Herald-e  ex.  sat.  ...  1,106,238 

Herald-S  .  624,984 

Lubbock 

Avalanche-Journal 

m-e-S  .  2,000,180 

Marshall 

News  Messenger-eS  193,758 

Midland 

Reporter-Telegram 
e  ex.  sat .  2,063,026 

Reporter- 

Telegram-S  .  651,378 

Nacogdoches 

Sentinel-e  .  36,320 

Odessa 

American-e-S  .  2,392,910 

Pecos 

Enterprise-e  ex  sat.  67,242 
Port  Arthur 

News-e-S  .  715,890 

Tyler 

Telegj-aph-m/ 

Courler-Times-e  ..  1,467,004 


WEST  VIRGINIA 

Huntington 

Herald- 

Dispatch-m  .  251,314 

Advertiser  e  .  243,824 

Herald- 

Advei+i$er-S  .  101,878 

Williamson 

News-e  .  90,860 

WISCONSIN 

Appleton 

Post-Crescent-e-S  791,084 

Chippewa  Falls 
Fterald- 

Telegram-e  .  322,672 

Eau  Claire 

Leader  Telegram-e  .  550,354 

Green  8ay 

Press-Gazette-e-S  1,152,074 

La  Crosse 

Tribune-e  .  415,370 

TrIbune-S  .  176,830 

Madison 
Wisconsin  State 

Journal-m  .  1,027,097 

Capital  Times-e  .  1,027,097 

Wisconsin  State 

Journal-S  .  341,031 

Milwaukee 

Sentinel-m  .  803,316 

Journal-e  .  2,369,251 

Journal-S  .  1,056,601 

Oshkosh 

Northwestern-e  ...  335,118 


NOVA  SCOTIA 


New  Glasgow 

News-e  .  109,256 


ONTARIO 

Kingston 

WhIg-Standard-e  487,528 

<itchener-Waterloo 

Record-e  .  1,435,301 

London 

Free  Pres$-m-e-S  ..  1,726,590 


4,934  Record-e  .  1,435,301 

London 

Free  Pres$-m-e-S  ..  1,726,590 
Niagara  Falls 

Review-e  .  418,344 

North  8ay 

Nugget-e  .  415,186 

88,172  Ottawa 

83!  1 18  Citizen-e  .  914,743 

Owen  Sound 

658  Sun-Tlme$-e  .  154,998 

St.  Thomas 

-  Times-Journal-e  _  196,499 

Sault  Ste.  Marie 

Star-e  .  242,539 

Simone 

Reformer-e  ex.  sat.  .  165,918 

Windsor 

?67.372  Star-e  .  1,237,279 


60,760  Montreal 

Le  Deroir-m  .  33,025 

115,857  Montreal 

Gazette-m  .  856,971 

55,921  Montreal 

7,023  La  Presse-e  .  .-  1,154,847 

Montreal 

Star-e  .  833,829 

235,183  Trois-RIvleres 

235,183  Le  Nouvelllste-e  ..  593,270 


337,306  SASKATCHEWAN 

_  344,134  Regina 

. ..  1,056,601  163,337  Leader-Post-e  .  611,813  255,985 

Saskatoon 

. ..  335,118  20,541  Star-PhoenIx-e  .  857,769  269,976 
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Akron  Beacon  Journal-* .  2,00i,4ll 

Akron  Beacon  Journal-S  .  844,459 

Albany  Knickerbocker  News 

Union-Star-e  .  881,818 

Albany  Times-Union-m .  595,897 

Albany  Times-Union-S  .  482798 

Atlanta  Constitution-m  .  2,275[008 

Atlanta  Journal-e  .  2,814790 

Atlanta  Journal  &  Constitution-S. .  583,220 

Baltimore  News-American-S  .  ...  480,880 

Baltimore  News-American-e  .  892,335 

Baltimore  Sun-m  .  308,848 

Baltimore  Sun-e  .  551,041 

Baltimore  Sun-S  .  435,297 

Baton  Rouge  Advocate-m  t 

State  Times-e  .  2,092,385 

Baton  Rouge  Advocale-S .  888,487 

Bergen  County  Record-e  .  589,943 

Bergen  County  Record-S  .  279,148 

Binghamton  Press-e  .  787,822 

Binghamton  Press-S  .  123,870 

Birmingham  Post-Herald-m  .  839,203 

Birmingham  News-e  .  1,804,555 

Birmingham  News-S  .  570,312 

Boston  Herald  American-d  .  297,288 

Boston  Herald  Advertiser-S  .  181,385 

Boston  Globe-e  .  475,433 

Boston  Globe-m  .  559,291 

Boston  Globe-S  .  289,889 

Buffalo  Courier  Express-m  .  315,014 

Buffalo  Courier  Express-S  .  490,837 

Buffalo  News-e  .  1,832,445 

Camden  Courier-Post-e  .  917,198 

Charlotte  News-e  .  788,418 

Charlotte  Observer-m  .  1,424,514 

Charlotte  Observer-S  .  521,928 

Cincinnati  Enquirer-m  .  1,705,498 

Cincinnati  Enquirer-S  .  844,839 

Cincinnati  Post  &  Times-Stat-e  . . .  2,050,537 

Cleveland  Plain  Dealer-m  .  1,128,940 

Cleveland  Plain  Oealer-S .  193,948 

Cleveland  Press-e  .  1,175,157 

Columbus  Dispatch-e  .  2,309,822 

Columbus  Dispatch-S  .  829,510 

Columbus  Citiien-Journal-m  .  491,194 

Dallas  News-m  .  2,883,402 

Dallas  News-S  .  887,185 

Dallas  Times-Herald-e  .  3,079,927 

Dallas  Times-Herald-S  .  1,137,248 

Dayton  Journal-Herald-m  .  887,802 

Dayton  News-e  .  898,078 

Dayton  News-S  .  221,742 

Denver  Rocky  Mountain  News-m..  1,149,008 

Denver  Rocky  Mountain  News-S  .  294,175 

Denver  Post-e  .  1,400,320 

Denver  Post-S  .  525,853 

Detroit  Free  Press-m  .  923,475 

Detroit  Free  Press-S  .  342,521 

Detroit  News-e  .  1,438,808 

Detroit  News-S  .  280  889 

Erie  Times-e  &  News-m .  508,748 

Erie  Times-News-S  .  128,948 

Fort  Lauderdale  News-e  .  2,374,092 

Fort  Lauderdale  News-S  .  1,082,750 

Fort  Lauderdale  News-Sat .  1,374,092 

Fort  Wayne  Journal  Gaiette-m  ..  538,854 

Fort  Wayne  Journal  6azette-S  .  18,320 

Fort  Wayne  News-Sentinel-e  .  .  .  855,103 

Fort  Worth  Star-Telegram-m  .  1,944,949 

Fort  Worth  Star  Telegram-e  .  2,234,928 

Fort  Worth  Star-Telegram-S .  870,077 

Fort  Worth  Press-e  .  154,990 

Fort  Worth  Press-S  .  10,884 

Fresno  Bee-e  .  997,132 

Fresno  Bee-S  .  271,995 

Hartford  Courant-m .  357,178 

Hartford  Courant-S  .  151,343 

Hartford  Times-e  .  289,403 

Hartford  Times-S  .  49,185 

Honolulu  Advertiser-m .  1,089.983 

Honolulu  Star-Bulletin-e  .  1,330,370 

Honolulu  Star-Bulletin  & 

Advertiser-S  .  488,895 

Houston  Chronicle-e  .  3,127,152 

Houston  Chronicle-S  .  852,073 

Houston  Post-m  .  2,985,904 

Houston  Post-S  .  551,218 

Indianapolis  News-e  .  1,143,853 

Indianapolis  Star-m  .  1,354,835 

Indianapolis  Star-S  .  408,594 

Jacksonville  Time$-Union-m  .  1,953,831 

Jacksonville  Times-Union-S  .  824,179 

Jacksonville  Journal-e  .  741.311 

Kansas  City  Times-m  .  1,289.500 

Kansas  City  Star-e  . 252,820 

Kansas  City  Star-S  .  400,234 

Little  Rock  Arkansas  Gaiette-m  . .  235,882 

Little  Rock  Arkansas  Gaiette-S  . .  130,997 

Little  Rock  Arkansas  Democrat-e..  175,448 

Little  Rock  Arkansas  Democrat-S. .  39,874 

Long  Beach  Independent-m  & 

Press  Telegram-e  .  789,448 

Long  Beach  Independent  Press- 

Telegram-S  .  141,898 

Los  Angeles  Times-m .  1,508,449 

Los  Angeles  Times-S  .  705,489 

Los  Angeles  Herald-Examiner-e  .  100,538 

Los  Angeles  Herald-Examiner-S  . .  88,281 

Lowell  Sun-e  .  128,403 


188,527 

43,183 

150,118 

13,088 

2,399,303 

28,251 

12,880 

32,520 

5,870 

923,780 

100,242 

10,832 

23,473 

41,339 

857,304 

111,974 

3,791 

4,782 

35,542 

751,788 

10,290 

27,110 

14.222 

45,741 

580,159 

304,851 

39,971 

85,710  : 

348,940 

3,052,480 

342,032 

39,975 

88,883  : 

314,337 

3,399,597 

14,077 

3,709 

42,412  ' 

549,515 

1,172,933 

_ 

5,904 

8,738 

_ 

473.320 

93,181 

58,383 

18,478 

— 

1,080,355 

121,701 

27,153 

30,088 

— 

485,770 

135,033 

24,841 

30,112 

— 

740,827 

— 

1,000 

3,320 

— 

439,817 

114,980 

54,458 

85,782 

3,388 

2,330,989 

8,923 

1,470 

38,122 

22.251 

737,233 

109.400 

28,420 

79,050 

37,740 

842.553 

4,870 

11,097 

2,030 

— 

297.143 

89,088 

38,172 

— 

30,099 

922,981 

10,344 

21,320 

— 

10,992 

188,328 

149,092 

127,145 

52,039 

13,858 

981,135 

151,754 

135,358 

38,947 

10,524 

2,139,138 

19,042 

17,181 

47,008 

8,942 

882,485 

259,488 

27,907 

7,300 

51,498 

843,455 

183,842 

12,010 

1,200 

37,250 

415,487 

119,829 

45,057 

2,400 

— 

842,719 

111,582 

44,844 

8,803 

7,318 

729,418 

19,735 

15,825 

1,250 

113.484 

419,983 

110,857 

19  088 

181,180 

— 

808,117 

8,000 

30,588 

40,125 

— 

587,530 

200,808 

103,520 

231,388 

— 

2,188,139 

42,842 

15,750 

58,582 

17,205 

1,099,575 

120,994 

47,292 

39,328 

97,887 

1,071,919 

118,287 

32,255 

27,047 

98,988 

1,899,051 

23,199 

1,428 

20,777 

15,435 

582,787 

190,281 

23,824 

238,717 

75,395 

2,233,713 

14,970 

— 

108,088 

1,280 

788,955 

233,704 

28,310 

23,545 

25,815 

2,359.711 

219,184 

52,835 

51,213 

41,445 

I.49I.8I7 

4,395 

5,810 

— 

2,520 

208,871 

228,740 

55,818 

33,339 

11,444 

1,504,298 

232,811 

233,921 

79,293 

12,800 

2.888.247 

20,342 

24,048 

23,219 

31,185 

928,302 

149,738 

39,810 

92,848 

34,020 

807,208 

223,402 

27,818 

73,810 

88,825 

3,274.855 

38,895 

15,870 

3,142 

58,883 

1,001,735 

233,174 

35,898 

89,917 

103,747 

3,522,883 

33,528 

9,352 

7,988 

121,574 

1,309,888 

184,188 

35,319 

21,429 

2,772 

931,290 

188,187 

38,590 

25,032 

2,772 

952,839 

22,714 

2,858 

12,434 

— 

259,548 

184,478 

88,000 

117,800 

224,890 

1,721,974 

4,725 

9,800 

8,000 

4,200 

318,700 

350,985 

81,517 

123,889 

784.080 

2,700,531 

12,882 

8,820 

12,243 

158,889 

714,287 

243,348 

128,977 

44,584 

79,334 

1,417,898 

42,829 

10,975 

20,840 

1,500 

418.485 

221,013 

83,578 

51,452 

4,115 

1,798,788 

17,480 

12,030 

18,980 

— 

327.179 

83,439 

24,408 

25,488 

_ 

820,081 

9,450 

— 

89,947 

2,709 

211,052 

121,018 

204,291 

145,194 

190,577 

3,035,172 

2,520 

3,520 

99.812 

— 

1,188,802 

3,804 

— 

9,130 

8,505 

1,395,531 

158,082 

53,343 

1,350 

5,104 

758,733 

2,484 

— 

— 

— 

20,784 

157,339 

57,158 

2,234 

8,408 

1,078,238 

237,028 

23,958 

44,899 

37,281 

2,288,115 

239,487 

23,175 

42.810 

32.488 

2,572.844 

28,280 

3,010 

9,558 

88,703 

977,808 

39,400 

4,800 

4,200 

4,800 

208,190 

— 

— 

800 

1,200 

12.884 

231,853 

28,982 

84,844 

3,000 

1,325,811 

12,915 

20,931 

13.332 

4,500 

323,873 

183,052 

9,785 

125.858 

_ 

855,871 

13,395 

1,180 

8,980 

— 

174,878 

134,097 

18,553 

123,882 

— 

545,915 

8,240 

— 

2,498 

— 

57,921 

241,988 

104,881 

515,803 

— 

1,952,415 

238,125 

108,520 

515,723 

— 

2,190,738 

14,212 

23,345 

78,774 

10,431 

813,457 

274,798 

37,889 

72.421 

301,397 

3,813,855 

11,781 

1,800 

12,990 

348.837 

1,225,481 

239,928 

30,430 

72,573 

208,882 

3,515,717 

4,778 

— 

12,742 

147,148 

715,882 

213,818 

37,133 

48,485 

11,232 

1,452,299 

214,378 

38,755 

41,590 

5,418 

1,854,774 

8,777 

20,818 

5,950 

— 

444,137 

158,448 

284,993 

24,152 

121,095 

2,522,519 

38,922 

35,402 

14,882 

51,782 

785,127 

148,804 

211,928 

24,100 

150,178 

1,274,119 

171,434 

18,088 

8,380 

— 

1,483,380 

124,590 

17,579 

10.848 

— 

405,435 

11,018 

4,978 

35,382 

— 

451,590 

90,747 

28,270 

32.908 

1,818 

389.82i 

14,515 

8,318 

10,748 

— 

182.578 

57.898 

85.290 

18,803 

— 

317,237 

12,073 

3,558 

1,910 

— 

57,215 

222,748 

42.858 

54,421 

258,542 

1,388,013 

_ 

2,931 

2,427 

110,208 

257,484 

285,483 

78,518 

124,113 

88,001 

2,080,582 

5,940 

1,530 

1 1 ,992 

403,188 

1,128,119 

179,300 

47,228 

54,058 

— 

381,120 

— 

1,880 

— 

— 

87,941 

53,887 

8,775 

3,175 

38,780 

230,800 

Auto-  i 

Retail  General  motive  Financial 

Classi¬ 

fied 

Tofal 

Adv. 

Lowell  Sun-S  . 

78,003 

2,400 

10,800 

7.800 

15,830 

112,833 

Macon  Telegraph-m  . 

757,803 

53,935 

90,917 

18,590 

58,248 

975,293 

Macon  News-e  . 

797,875 

55,941  1 

103,377 

19,843 

87,838 

1,044,872 

Macon  Telegraph  &  News-S  _ 

214,897 

2,918 

10,228 

89.281 

19,874 

318,778 

Manchester  Union  Leader-d  . 

128,723 

50,849 

8,288 

2,700 

188,380 

Manchester  New  Hampshire 

News-S  . 

25,287 

8,154 

33,421 

Memphis  Commercial  Appeal-m.. 

1,140,580 

148,204 

55,925 

18,752 

7,380 

1,388,841 

Memphis  Commercial  Appeal-S-. 

474,038 

8,985 

1,230 

10,080 

5,870 

500,001 

Memphis  Press-Scimitar-e  . 

712,098 

142,949 

39,181 

28.858 

13,050 

934,134 

Miami  Herald-m  . 

4,508,855 

330,421  : 

334,148 

143,385 

272,848 

5.592,855 

Miami  Herald-S  . 

1,889,711 

28,851 

70,898 

88,825 

285,152 

2,838,835 

Miami  News-e . 

727,205 

271,308  : 

247,838 

39,735 

318.429 

1,802,315 

Milwaukee  Sentinei-m  . 

849,228 

270,805 

74,423 

133,549 

138,948 

1,288,951 

Milwaukee  Journal-e  . 

2,243,338 

298.887 

88,178 

89,580 

11,100 

2,708,879 

Milwaukee  Journal-S  . 

1,005,598 

39,439 

84,130 

89,592 

178,948 

1,377,705 

Minneapolis  Tribune-m  . 

445,433 

242,118 

184,874 

192,378 

11,290 

1 ,078,093 

Minneapolis  Tribune-S  . 

587,798 

52,824 

27,834 

84,917 

192,089 

925,282 

Minneapolis  Star-e . 

1.045,952 

258,753  : 

218,900 

192,404 

15.875 

1,731,884 

Modesto  Bee-e  . 

554,928 

184,088 

24,185 

51,901 

5,400 

800,500 

Modesto  Bee-S  . 

75,738 

10,153 

3,400 

9,870 

— 

98,981 

Nashville  Banner-e  . 

2,110,788 

181,032  : 

224,903 

187,117 

8,029 

2,871,849 

Nashville  Tennessean-m . 

2,047,488 

182,282 

221,578 

171,984 

38,938 

2,880,248 

Nashville  Tennessean-S . 

572,084 

132,920 

22,398 

44.882 

2,810 

774,872 

New  Orelans  Times-Picayune-m  . . 

2,817,878 

183,592 

98.428 

99,807 

133,500 

3,133.003 

New  Orleans  Times-Picayune-S  .  ■ 

885,898 

1 1 .247 

15,805 

27,740 

720,490 

New  Orleans  States  &  Item-e  . . . . 

1,317,155 

188,845 

55,545 

94,408 

133,500 

1,789,251 

New  York  Post-e  . 

52,824 

141,092 

18,400 

18.040 

— 

228,358 

Newark  Star  Ledger-m . 

814.587 

110,847 

42,948 

10,100 

87,410 

1,045,892 

Newark  Star  Ledger-S  . 

595,773 

8,888 

1,890 

4,283 

82,055 

870,887 

Orange  County  Register-m  & 
Register*e 

841,422 

214,497 

35,510 

57.799 

58,089 

1,007,317 

Orange  County  Register-S  . 

243,405 

8,574 

3,182 

8,550 

292,327 

554,018 

Orlando  Sentinel-m  . 

1.858,027 

118,383 

94,428 

94.249 

281,008 

2,444,073 

Orlando  Sentinel-S  . 

509.488 

15,708 

14,305 

48,253 

19,013 

804,743 

Orlando  Star-e  . 

100,735 

9,218 

2,408 

2,352 

20,313 

135,024 

Philadelphia  Bulletin-e . 

989,975 

189.035 

80,082 

18,800 

8,100 

1  283,992 

Philadelphia  Bulletin-S  . 

Philadelphia  Inquirer-m . 

378,189 

28,575 

18,898 

5,480 

10,800 

435,942 

717,880 

128,033 

92,950 

23,495 

80.800 

1,042,738 

Philadelphia  Inquirer-S  . 

358.492 

10,444 

1,880 

7,440 

— 

378,238 

Philadelphia  News-e . 

371,820 

70,398 

242,400 

8,000 

— 

890,418 

Phoenix  Republic-m  . 

3,854  800 

202,831 

88.859 

258,427 

88,409 

4,248,928 

Phoenix  Republic-S . 

1,493,177 

11,275 

2,858 

88,228 

138,551 

1,734,087 

Phoenix  Gazette-e . 

3,879,535 

198,972 

88,117 

253,481 

80,031 

4.258,118 

Pittsburgh  Post-Gazette  & 

Sun  Telegraph-m  . 

215,982 

117,429 

28,022 

10,080 

389,513 

Pittsburgh  Piess-e  . 

128,785 

137,383 

50,720 

15,120 

— 

329.988 

Pittsburgh  Press-S  . 

199,548 

930 

— 

— 

200.478 

Providence  Bulletin  e  . 

159.898 

82,149 

9,510 

20,250 

— 

271,805 

Providence  Journal-m  . 

134,974 

74,783 

8,547 

18,150 

— 

234,434 

Providence  Journal-S  . 

35,281 

1,982 

— 

900 

— 

38,123 

Quincy  Patriot  Ledger-e . 

148,828 

87,889 

13,094 

14,384 

— 

241,973 

Roanoke  Times-m  . 

708,223 

100,302 

58,281 

30.098 

28,899 

921,803 

Roanoke  Times-S . 

292,018 

8,715 

— 

23,112 

— 

321,843 

Roanoke  World-News-e  . 

738,330 

102,597 

54,778 

27,592 

22,988 

944,283 

Rochester  Democrat  & 
Chronicle-m  . 

811,798 

112,480 

88,048 

19,250 

1,000 

1,012,574 

Rochester  Democrat  & 

Chronicle-S . . 

585.812 

11,020 

7,380 

8,395 

590,807 

Rochester  Times  Union-e  . 

1,002,384 

127,508 

29,715 

18,725 

— 

1,178,312 

Sacramento  Bee-e . 

1,259,784 

279.382 

117,190 

41,855 

14.088 

1,712,279 

Sacramento  Bee-S  . 

258,999 

35.588 

28,518 

1,000 

82,830 

408,713 

Sacramento  Union-m  . 

1,097,074 

188,970 

44,839 

40,093 

20,203 

1,388,979 

Sacramento  Union-S 

130,980 

17.872 

2,110 

1,178 

152,138 

St.  Louis  Globe-Democrat-m 

298,791 

128,595 

83,922 

19.258 

25,110 

533,874 

St.  Louis  Globe-Democrat-we  . 

125,839 

3,299 

27,545 

3,505 

19,530 

179,718 

St.  Louis  Post-Dispatch-e . 

505,517 

89,857 

15,298 

13,945 

824.817 

St.  Louis  Post-Dispatch-S . 

273,318 

13,720 

— 

4,980 

2,790 

294,788 

St.  Petersburg  Independent-e  ... 

1,982,733 

184.382 

42,858 

350,823 

409  508 

2,949,902 

St.  Petersburg  Times-m . 

4.592,580 

182.058 

110,718 

379,757 

507,887 

5,772,758 

St.  Petersburg  Times-S  . 

1.818,888 

10,052 

21,178 

77.148 

184.917 

1,910,179 

San  Antonio  Express-m . 

1,881,358 

150,497 

8,408 

81,444 

23,948 

1,923.853 

San  Antonio  Express-News-S  . . . 

541,983 

4.818 

— 

11,527 

18  385 

574,891 

San  Antonio  Express-News-Sat.  . . 

128,184 

38,052 

1,200 

9,088 

12,781 

189.285 

San  Antonio  News-e . 

1,421,583 

115,294 

7,853 

83.474 

21,232 

1,849,218 

San  Antonio  Llght-e . 

1,888.233 

244,309 

8,428 

89  938 

29,313 

2,058,221 

San  Antonio  Light-S  . 

577,438 

21,347 

-W. 

9.884 

21,588 

830,057 

San  Antonio  Light-Sat .  . 

78,237 

7,792 

950 

2,408 

17,892 

107,079 

San  Bernardino  Sun-m  & 
Tetegram-e  . 

797,552 

198,453 

49,030 

40,423 

138,520 

1,221,978 

San  Bernardino  Sun-Telegram-S 

309,558 

23,282 

1,010 

— 

28,955 

382,783 

San  Diego  Union-m . 

1,053,515 

229,785 

85.118 

158,481 

— 

1,508.897 

San  Diego  Union-S  . 

848,848 

41.910 

19,090 

30,972 

738,818 

San  Diego  Tribune-e  .  . 

San  Francisco  Chronicle-m  . 

1,829.852 

242,544 

81,441 

178.887 

— 

2,130,504 

357,489 

224,235 

33,793 

37,075 

852,592 

San  Francisco  Examiner-e  ... 

358,837 

208,038 

33,489 

39,970 

— 

840,332 

San  Francisco  Examiner  & 
Chronicle-S  . 

88,394 

7,410 

5,285 

_ 

99,089 

San  Jose  Mercury-m  . 

1,547,453 

257,819 

334,378 

72,088 

2,709 

2,214,445 

San  Jose  News-e  . 

1,489,418 

251,555 

334,211 

71,181 

— 

2,128,383 

San  Jose  Mercury-News-S  ... 

321,323 

8,228 

72,850 

3,880 

404,059 

Seattle  Post-Intelligencer-m  . . . 

428,289 

185,312 

25,375 

37,741 

195,134 

871,831 

Seattle  Post-Intelligencer-S  . 

178,379 

41,287 

3,780 

3,220 

4.140 

228,808 

Shreveport  Journal-e  . 

1,221,020 

97,478 

8,841 

19,817 

— 

1,347,151 

Shreveport  Times-m  . 

1,498,217 

113,433 

8,828 

20,100 

40,584 

1,877,180 

Shreveport  Times-S . 

508,433 

19,895 

— 

9.810 

— 

535,938 

South  Bend  Tribune-e  . 

827,804 

133,501 

20,320 

15,884 

1,230 

798.519 

South  Bend  Tribune-S  . 

231,108 

4,595 

14,238 

34,028 

— 

283.985 

Spokane  Spokesman-Review-m  . 

559,182 

130,808 

22,378 

1 1 .887 

— 

724,031 

Spokane  Spokesman-Review-S  . 

253,002 

14,923 

9,392 

8,501 

— 

285,818 

843.445 

138,049 

25,939 

17.978 

2,882 

828,093 

Syracuse  Herald  Journal-e  ... 

1,988,349 

155,494 

25,337 

33,785 

— 

2,202,985 

784,042 

2,424 

3,045 

15,872 

1,130 

78E,SI3 

Syracuse  Post-Standard-m  . 

1,209,838 

138,181 

30,884 

48,987 

— 

1 ,425,488 

853,595 

190,982 

30,221 

23,751 

22,932 

921,481 

159,140 

42,030 

3,791 

2,744 

5,274 

212,979 

1,109,119 

159,211 

13,798 

180,084 

188,782 

1,850,992 

282,804 

8,822 

13,848 

108,812 

81,828 

471.510 

2,598,974 

188,287 

28,857 

181,018 

37,399 

3,034,533 

845,073 

51,842 

1.808 

18,290 

138,240 

853,051 

819,717 

187,545 

19,825 

129,831 

31,325 

1,188,097 

318,955 

27,883 

8,530 

23,343 

— 

378,491 

Trenton  Times  Advertiser-S  ... 

114,810 

5,919 

3,200 

12,150 

— 

138,079 

Trenton  Trentonian-m  . 

318,298 

28,000 

2,200 

27,088 

28,350 

1  399,914 

(Continued  on  page  72) 
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1973  ROP  color  advertising  of  the  first  ten  newspapers 
showing  percentage  relationship  of  ROP  color  advertising 
by  classification  to  all  advertising  carried  by  each  paper 

...  os  measured  by  Media  Records,  Inc. 


RETAIL 

y  y 

TO  t6tAL  GENERAL  TO  t6tAL 

AUTO¬ 

MOTIVE 

% 

TO  TOTAL 

FINAN¬ 

CIAL 

X 

TO  TOTAL 

CLASSI-  %. 

FI  ED  TO  TOTAL 

TOTAL 

ADVERTISING 

hi?. 

ROP 

retail 

ROP 

GENERAL 

ROP  AUTOMOTIVE 

ROP 

FINANCIAL 

ROP 

CLASSI¬ 

ROP 

ADVER¬ 

COLOR 

DISPLAY 

COLOR 

DISPLAY 

COLOR 

DISPLAY 

COLOR 

DISPLAY 

COLOR 

FIED 

COLOR 

TISING 

1.  Miami  Herald — MiS 

6,196,566 

II. 1 

357,072 

7.1 

409,842 

21.4 

230,010 

9.4 

1,038,000 

3.i 

8,231,490 

8.3 

2.  St.  Petersburg — M&S 

6,209,446 

14.4 

192,108 

5.2 

131,894 

9.9 

456,903 

18.4 

692,584 

3.1 

7,682,935 

10.5 

3.  Phoenix  Republic — M&S 

5,147,777 

11.3 

213,906 

5.8 

69,715 

4.8 

346,655 

27.7 

204,960 

0.9 

5,983,013 

8.0 

4.  Fort  Lauderdale  News — E&S 

4,810,934 

9.5 

127,342 

4.2 

207,811 

14.7 

254,136 

11.7 

1 19,082 

0.9 

5,599,305 

6.9 

5.  Houston  Chronicle — E&S 

3,979,225 

9.6 

286,577 

7.3 

39,689 

7.4 

85,411 

9.1 

648,234 

1.9 

5,039,136 

6.1 

6.  Dallas  Times  Herald — E&S 

4,217,173 

10.6 

266,702 

5.8 

45,250 

6.6 

77,905 

10.7 

225,321 

l.l 

4,832,351 

7.3 

7.  Atlanta  Journal  &  Journal 
&  Constitution — E&S 

3,177,610 

8.0 

356,109 

7.7 

43,684 

3.4 

131,275 

7.7 

863,852 

3.1 

4,572,530 

6.0 

8.  Dallas  News — M&S 

3,750,567 

10.2 

262,297 

6.0 

43,286 

5.9 

76,752 

8.9 

143,488 

0.6 

4,276,390 

6.4 

9.  Phoenix  Gazette — E 

3,679,535 

11.4 

196,972 

8.6 

68,117 

5.6 

253,461 

28.7 

60,031 

0.4 

4,258,116 

8.0 

10.  Houston  Post — M&S 

3,517,122 

8.9 

244,704 

5.9 

30,430 

6.2 

85,315 

10.3 

354,028 

1.5 

4,231,599 

6.2 

IMPORTANT  RETAIL  ADVERTISERS  USING  ROP  COLOR 
IN  TEN  CITIES  RUNNING  THE  GREATEST  VOLUME 
OF  RETAIL  COLOR  DURING  1973 


Classification  &  Account 

City 

1973 

1972 

1971 

1970 

DEPARTMENT  STORES 

Burdine's 

Miami 

546899 

549795 

559469 

612929 

Diamond's 

Phoenix 

588998 

428442 

340402 

270519 

Rich's 

Atlanta 

639696 

644961 

627127 

606462 

Sanger  Harris 

Dallas 

735426 

921731 

991377 

1074790 

Sears  Roebuck 

Houston 

539345 

456032 

469817 

454416 

DRUG  STORES 

Skaggs  Albertsons  Drug 

&  Food  Center 

Dallas 

924264 

649656 

408440 

II 1965 

FOOD  STORES 

Chain 

Buddies  Super  Market 

Ft.  Worth 

1003408 

826261 

906518 

199930 

H  E  B 

San  Antonio 

822031 

1073324 

868686 

644552 

Handy  Andy 

San  Antonio 

II48I26 

1373665 

1 188010 

496555 

Hill.  H.  G. 

Nashville 

709929 

622353 

• 

527700 

Weingarten 

Houston 

591505 

556966 

637056 

603721 

Independent 

E  Z  Save 

Phoenix 

501165 

479192 

498456 

445480 

FURN.,  FURNISHINGS  & 
Kennedy  Bros. 

EQUIP.  STORES 

St.  Petersburg 

452307 

308574 

21947 

Levitz 

Atlanta 

649360 

471779 

45752 

101437 

Mangurians 

Ft.  Lauderdale 

878981 

762862 

805214 

850567 

NOTE;  The  retail  advertisers  shown  above  are 

not  the 

IS 

Leading  Retail  Advertisers  in  ROP  Color  Volume. 
They  are  the  important  ROP  Color  advertisers  in  the 
ten  cities  running  the  greatest  volume  of  retail  color 
during  the  year. 

*  Linage  not  available. 


1973  ROP  Color  Total  Advertising, 

Top  25  Media  Records  Newspapers 

City,  Newspaper  &  Edition 

Linage 

1.  Miami  Herald  -  (M&S) 

8,231,490 

2.  St.  Petersburg  Times  -  (M&S) 

7,682,935 

3.  Phoenix  Republic  •  (M  &  S) 

5,983,013 

4.  Fort  Lauderdale  News  •  (E  &  S) 

5,599,305 

5.  Houston  Chronicle  -  (E&S) 

5,039,136 

6.  Dallas  Times  Herald  •  (E&S) 

4,832,351 

7.  Atlanta  Journal  &  Journal  & 

Constitution  -  (E&S) 

4,572,530 

8.  Dallas  News  -  (M&S) 

4,276,390 

9.  Phoenix  Gazette  -  (E) 

4,258,116 

10.  Houston  Post  -  (M&S) 

4,231,599 

1 1.  Milwaukee  Journal  -  (E&S) 

4,086,584 

12.  Tampa  Tribune  -  (M  &  S) 

3,887,584 

13.  New  Orleans 

Times  Picayune  -  (M&S) 

3,853,493 

14.  Columbus  Dispatch  -  (E&S).. 

3,796,549 

15.  Fort  Worth  Star  Telegram  *  (5p 

S)  3,550,452 

16.  Nashville  Tennessean  -  (M  i  S) 

3,434,920 

17.  Denver  Post  -  (E  &  S) 

3,414,798 

18.  Akron  Beacon  Journal  -  (E&S) 

3,323,083 

1  19.  Jacksonville  Times  Union  -  (M  &  S)  3,287,646  1 

20.  Los  Angeles  Times  -  (M  li  S) 

3,188,681 

21.  West  Palm  Beach  Post  & 

Post  Times  -  (M&S) 

3,074,198 

1  22.  Baton  Rouge  Advocate  -  (M&S)  3,068,202  I 

23.  Atlanta  Constitution  -  (M) 

3,052,480 

24.  Orlando  Sentinel-Star  -  (D  &  S) 

3,048,816 

25.  Cincinnati  Enquirer  -  (M&S) 

3,000,668 

1973  ROP  COLOR  ADVERTISING  LINAGE  Compiled  by  Media  Records,  Inc. 

{Continued  from  page  71) 

CUtti*  Total 


Washington  Post-m  . 

Washington  Post-S  . 

Washington  Star-Naws-a  . 
Washington  Star-Naws-S 
Watarbury  Atnarican-a  k 
Rapublican-m  . 


Ratail 

l,«37,S42 

5f5.B2l 

I.3U.537 

3i7,5l3 


Auto- 

Ganaral  motiva  Financial 
204,019  59,789  27.942 

5,174 
41,423 
2,854 


5,871 

190,442 

25,741 


14,187 

5,520 

B.4n 


fiad 

104,820 


122,911 


Adv. 

2,234,132 

421,053 

1,447,253 

404,400 


289,225  35,954  9,282  9,104  —  343,547 


Watarbury  Rapublican-S  . 

Wast  Palm  Beach  Post-m . 

West  Palm  Beach  Timas — a  _ 

Wast  Palm  Beach  Post  Times-S 
White  Plains  Reporter  Dispatch-e 

Youngstown  Vindicator-o  .  720,880 

Youngstown  Vindicator-S  .  243,071 


Auto- 

Classi¬ 

Total 

Retail 

Gtncral  motive 

Financial 

fied 

Adv. 

110,804 

— 

8,272 

3,311 

120,187 

1,883,229 

110,982 

178,812 

15,328 

89,725 

2,357,854 

1,484,011 

101,458 

178,824 

13,930 

14,788 

1,793,007 

887,598 

11,885 

5,105 

27,052 

4,728 

718,344 

70,844 

28,234 

2,188 

— 

99,088 

720,880 

140,477 

27,110 

27,830 

— 

918,297 

283,071 

1,000 

— 

2,520 

— 

288.591 
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IMPORTANT  1973  NEWSPAPER  ROP  COLOR  ADVERTISERS 


Total 

ROP 

Color 

Linage 


Accounts 

AUTOMOTIVE 
GASOLINES  &  OILS 

BP  Oil  Corp .  44,768 

Enon  .  14,784 

Shell  Oil  Co .  4,463 

Union  Oil  Co.  of  California .  18,550 

LEASING  &  RENTALS 

National  Car  Rental .  26,063 

PARTS,  ACCESSORIES  &  SUPPLIES 
Turtle  Wax  .  61,708 

PASSENGER  CARS  (NEW) 

Factory 

Buick  Division  Multi-Cart .  39,548 

Buick  Standard  .  119,580 

Chevrolet  Chevelle  .  67,308 

Chevrolet  Division  Multi-Cars  22,458 

Chevrolet  Standard .  3,970 

Chevrolet  Vega  .  431,329 

Chrysler  Corp.  Multi-Cars  .  28,589 

Datsun .  47,186 

Dodge  Colt .  81,580 

Dodge  Division  Multi-Cars .  26,692 

Ford  Division  Multi-Cars  .  124,386 

Ford  Motor  Co.  Multi-Cars .  188,212 

Ford  Mustang .  13,365 

Ford  Pinto  .  3,070 

Ford  Standard  .  65,989 

Ford  Torino .  30,649 

General  Motors  Corp.  Multi-Cars .  19,988 

Mazda  .  220,216 

Oldsn«obile  Division  Multi-Cars .  36,336 

Plymouth  Valiant .  24,309 

Pontiac  Division  Multi-Cars  .  18,128 

Toyota  .  187,673 

Dealer  Association 

Chevrolet  Standard  9,704 

Chevrolet  Vega  12,533 

Chrysler  Corp.  Mulit-Cars  .  69,956 

Chrysler  Standard  9,265 

Datsun  15,519 

Dodge  Colt .  10,401 

Dodge  Dart .  8,250 

Dodge  Division  Multi-Cars .  106,710 

Dodge  Standard .  21,757 

Ford  Division  Multi-Cars  214,161 

Ford  Pinto .  19,397 

Ford  Standard  . 167,976 

Ford  Torino .  30,356 

Lincoln  Mercury  Division 

Multi-Cars .  51,016 

Oldsmobile  Division  Multi-Cars  116,504 

Plymouth  Division  Multi-Cars  7,310 

Plymouth  Satellite  . .  8,88 1 

Plymouth  Standard .  15,518 

Plymouth  Valiant .  47,355 

Volkswagen  .  7,365 

Local  Dealer 

American  Gremlin  9,809 

American  Motors  Corp.  Multi-Cars  50,701 

Buick  Division  Multi-Cars  93,327 

Cadillac  Division  Multi-Cars  20,222 

Chevrolet  Division  Multi-Cars  838,985 

Chevrolet  Standard .  12,088 

Chevrolet  Vega  .  6,988 

Chrysler  Corp.  Multi-Cars  237,078 

Datsun  .  394,280 

Dodge  Dart .  9,358 

Dodge  Division  Multi-Cars .  319,673 

Ford  Division  Multi-Cars .  972,551 

Ford  Pinto  .  34,423 

Ford  Standard  .  44,733 

Foreign  Multi-Cars .  16,218 

General  Motors  Corp.  Multi-Cars  26,227 
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Lincoln  Mercury  Division 

Multi-Cars .  138,946 

Mazda  .  88,441 

Mercedes-Benz  .  26,900 

Oldsmobile  Division  Multi-Cars .  58,032 

Opel  . 3,900 

Plymouth  Division  Multi-Cars .  4,598 

Plymouth  Valiant .  2,040 

Pontiac  Division  Multi-Cars  .  1,272,972 

Pontiac  Standard  .  36,254 

Several  Make  Cars  .  32,152 

Toyota  .  5,320 

Volkswagen  .  17,887 

TRUCKS,  TRAILERS  &  MOBILE  HOMES 

Chevrolet  Truck  .  3,796 

Dodge  Truck .  .  29,698 

Ford  Truck .  24,246 

International  Truck .  .  11,142 

Shelter  Resources  Corp .  4,800 

Winnebago  Motor  Home  .  70,837 

GENERAL  ALCOHOLIC  BEVERAGES 

Beers 

Andeker  25,081 

Miller  Ale  .  4,980 

Olympia  .  3,593 

Red,  White  &  Blue .  46,536 

Strohs .  9,912 

Liquors 

Ancient  Age  23,377 

Ancient,  Ancient  Age  .  90,083 

Arrow  Cordials .  38,590 

Beams  Choice  . 34,115 

Booths  Vodka  . 11,110 

Canadian  Rich  &  Rare  11,308 

Chivas  Regal  Scotch .  13,060 

Dark  Eyes  Vodka  16,862 

Early  Times  54,395 

Gooderham  &  Worts 

Multi-Products  90,343 

Grand  Macnish  Scotch  14,880 

J  &  B  Scotch  142,055 

James  B.  Beam  Multi-Products  5,168 

Jim  Beam  228,155 

Johnnie  Walker  Scotch  44,360 

Royal  Canadian  54,880 

Seagrams  V.  O.  6,489 

Seagrams  7  Crown  310,546 

Taaka  Vodka .  36,851 

AMUSEMENTS 

Six  Flags  Over  Georgia 
Atlanta,  Ga.  .  14,640 

FARM  &  GARDEN 

Florist  Transworld 

Delivery  Assn.  .  342,701 

Schultz  Lawn  &  Garden 

Fertilizer  .  26,342 

Scotts  Prods.  .  .  26,882 

Toro  Mower  15,924 

Wheel  Horse  Tractor .  15,768 

FOODS 

Bakery  Goods 

Breakfast  Squares  107,258 

Brownbarry  Croutons  .  15,120 

Burny  Bros.  Frozen  Baking  Prods.  16,716 

Burny  Bros.  Frozen  Cakes .  5,596 

Downyflake  Frozen  Waffles .  25,236 

Millbrook  Bread  .  53,148 

Sara  Lea  Frozen  Baking  Prods.  4,950 

Schilling  Frozen  Sourdough  .  29,127 

1776  Bread  .  16,995 

Baking  Mixes,  Flour  &  Ingredients 
Betty  Crocke  Bar  &  Cookie  Mix  19,990 

Betty  Crocker  Cake  Mix  .  14,248 
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Betty  Crocker  Cake  Mix  & 

Frosting  Mix  .  4,813 

Betty  Crocker  Cookie  Mix  .  53,370 

Catherine  Clark  Flour  &  Mixes  .  19,969 

Gladiola  Flour  .  5,965 

Robin  Hood  Flour .  7,015 


BEVERAGES 


Coffee 

Brim  Coffee  &  Freeze 

Dried  Coffee  .  1 1 ,824 

Chase  &  Sanborn  Coffee .  5,010 

Folgers  Coffee  .  47,476 

Luzianne  Coffee .  42,050 

Martinson  Coffee .  34,186 

Maryland  Club  Coffees  .  12,050 

Maxim  Freeze  Dried  Coffee .  54,345 

Maxwell  House  Coffee  .  8,235 

Maxwell  House  Instant  Coffee  6,369 

Tasters  Choice  Freeze 

Dried  Coffee  .  7,885 

Tea 

Luzianne  Tea  25,290 

Tender  Leaf  Tea  . 7,242 

Fruit  &  Vegetable  Juices 

Florida  Grapefruit  Juice  .  151,260 

Florida  Orange  Juice  .  37,550 

Hi-C  Fruit  Drinks  .  21,464 

Hood  Orange  Juice  .  53,420 

Minute  Maid  Frozen  Orange  Juice  33,770 

Minute  Maid  Orange  Juice  .  6,035 

Motts  Beefamato .  9,010 

Motts  Nutrimato  19,030 

Motts  Prune  Juice .  24,855 

Snap-E-Tom  Tomato  Cocktail  .  .  3,660 

Soft  Drinks — Carbonated — Diet 

Diet  Dr.  Pepper .  26,723 

Diet  Pepsi . 8,414 

Diet  7-Up  .  41,160 

Tab  17,925 

Soft  Drinks — Carbon — Non-Diet 

Canada  Dry  9,006 

Coca  Cola  184,905 

Diet  Pepsi  &  Pepsi  Cola  10,280 

Diet  Shasta  &  Shasta  38,295 

Dr.  Pepper  68,851 

Pepsi  Cola  87,235 

Shasta  135,542 

Sprite  15,264 

7  Up  15,038 

Misc.  Beverages 

Echo  Valley  Spring  Water  15,230 

Kool-Aid  7,756 

Mr.  &  Mrs.  T  Bloody  Mary  Mix  6,036 

Tabasco  Bloody  Mary  Mix  27,186 

Cereals 

Kelloggs  Corn  Flakes  .  7,230 

Nature  Valley  Granola  .  14,512 

Condiments 

Best  Foods  Mayonnaise  16,965 

Good  Seasons  Salad  Dressing 

Mixes  .  45,395 

Great  Beginnings  Salad  Dressing 
Mixes  10,731 

Hellmanns  Mayonnaise  13,065 

Ma  Brown  Pickles .  5,000 

Marios  Olives .  7,890 

McCormick  Bag  N  Mix  30,524 

Miracle  Whip  Salad  Dressing  22,025 

Ragu  Spaghetti  Sauce  32,771 

Vlasic  Pickles  .  17,120 

Confectionery  &  Snacks 

Blue  Diamond  Almonds  3,588 

Granny  Goose  Potato  Chips  4,975 

Nalleys  Potato  Chips  3,980 

Dairy  Products 

Bordon  Dairy  Prods.  22,674 

Bordon  Egg  Nog .  4,484 
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ROP  COLOR  ADVERTISERS 

{Continued  from  page  73) 


Bord«n  Milk  .  13,612 

Casino  Ckooso .  3,596 

Coffoo-MaU  .  2,995 

Gilbart  H  Brockmayer  lea  Craam  .  22,388 

Good  Humor  lea  Craam .  7,765 

Knudsan  CoHaga  Chaasa .  53,670 

Knudsan  lea  Craam .  3,608 

Kraft  Chaasa  .  73,032 

Land  O  Lakas  Buttar .  14,744 

Land  O  Lakas  Chaasa .  8,405 

Laan  Lina  lea  Milk  .  14,020 

Maadow  Gold  Milk .  26,672 

Milk  Produears  of  California  .  3,608 

Nulaid  Eggs  .  7,220 

Praam  .  13,614 

Washington  Dairy  Produets  .  7,096 

Weight  Watehars  Niea*N-Craamy  .  14,025 

Desserts  B  Dessert  Ingredients 

Comstoek  Pie  Pilling  .  37,261 

Weight  Watehars  Froian  Dessert .  5,965 

Fruit  B  Vegetables 

Birds  Eye  Frozen  Vagatablas .  8,628 

CamplMlIs  Beans  .  18,135 

Coek  O  The  Walk  Fruits  .  3,600 

Diamond  A  B  Jaek  B  The  Bean 

Stalk  Vagatablas .  8,995 

Dole  Fruits .  12,768 

Florida  Citrus  Growers  . .  .  28,150 

Florida  Grapefruit .  16,271 

Green  Giant  Frozan  Vegetables  123,238 

Green  Giant  Vagatablas .  34,855 

Radpaek  Tomatoes .  6,042 

Rad  peek  Vagatablas  .  27,969 

Snoboy  Apples .  10,920 

Tuttoroso  Vagatablas .  7,080 

Van  Camp  Beans .  40,090 

Maearoni  Produets — Uneookad 

Craamattas  Maearoni  Prods.  .  25,438 

Parfaetion  Maearoni  Prods .  .  3,020 

Meats,  Rsh  B  Poultry 

Armour  Ham  .  5,172 

Armour  Maat  Prods.  .  234,529 

Bob  Evans  Maat  Prods.  . .  8,945 

Bryan  Maat  Prods.  31,161 

Chaekarboard  Farms  Frozan 

Turkey  Prods .  35,515 

Com  King  Maat  Prods .  24,444 

Cudahy  Maat  Prods.  75,189 

Dubuque  Ham  . .  18,484 

High  Linar  Frozan  Rsh  Prods.  4,300 

Hormal  Ham  .  25,183 

Hormal  Maat  Prods.  .  237,237 

Hygrada  Maat  Prods.  .  9,528 

Kahns  Maat  Prods.  17,416 

Morrell  Maat  Prods.  31,050 

Napeo  Maat  Prods.  25,623 

Nauhoff  Maat  Prods.  6,975 

Norbast  Turkey  Prods. .  7,220 

Rath  Ham .  14,466 

Rath  Maat  Prods.  19,784 

Ruperts  Frozan  Rsh  Prods .  7,595 

Spam  Spread  .  4,638 

Superior  Maat  Prods.  19,995 

Van  Da  Kamps  Frozan  Rsh  Prods.  4,000 

Wilsons  Maat  Prods.  25,633 

Prepared  Dinners  B  Dishes 

Chefs  Surprise  Suppers  . 93,134 

Golden  Grain  Dinners  .  35,683 

Grand  Tour  Frozan  Dinners  .  37,020 

Green  Giant  Frozan  Riea  18,987 

Hamburger  Booster .  8,410 

Hamburger  Helper  .  244,007 

Hanover  Salads  . 9,000 

Hormal  Chili  9,084 

Kraft  Dinners  12,225 

Lykas  Family  Dinners  27,140 

McCormick  Dinners  8,015 
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Morton  House  Heat  N  Serve 

Maat  Dishes  .  7,880 

Rica>A-Roni  .  33,939 

Saluto  Frozan  Pizza  .  36,036 

Skillet  Magic  Dinner  Miz .  81,960 

Tonys  Frozan  Pizza .  15,692 

Van  Camps  Prods .  4,965 

Van  Da  Kamps  Frozen 

Mazican  Dinners .  27,025 

Shortenings,  Oils  B  Margarines 

Cooking  Ease  .  5,970 

Raischmanns  Margarine  B  Soft 

Margarine  .  2,970 

Flaischmanns  Sweat  Unsaltad 
Margarine  9,135 

Graggs  Gold  N  Soft  Margarine  7,030 

Land-O-Lakas  Margarine  .  12,125 

Nu  Maid  Soft  Margarine  9,888 

Parkay  Liquid  Margarine  7,060 

Parkay  Squaaza  Margarine  .  19,980 

Soups 

^mpballs  Soup  269,825 

Lipton  Cup-A-Soup  .  19,305 

Sugars,  Syrups  B  Jellies 

Domino  Sugar  .  21,265 

Smuckars  Jellies  B  Preserves  4,800 

Misc.  Foods 

Bison  Brand  Dips  .  4,000 

Catherine  Clark  Stuffing  7,100 

Green  Giant  Prods.  9,055 

Kelloggs  Stuf  StufRng  Mix  122,545 

Laura  Scudders  Peanut  Butter  37,135 

Nalley  Dips  3,016 

Peter  Pan  Peanut  Butter  12,048 

Pillsbury  Rgurines  .  64,056 

Rancho  Francisco  Enchiladas  B 
Tacos  4,885 

Rancho  Francisco  Prods.  7,030 


HOUSEHOLD  FURNITURE  B  FURNISHINGS 


Carrier  Air  Conditioner . . 

Fedders  Air  Conditioner . 

Friedrich  Air  Conditioner . 

...  39,183 

19,792 
...  65,985 

4,040 

Whirlpool  Air  Conditioner . 

. .  1 14,949 

Phonos,  Records,  Tapes  B  Recorders 

Electrophonic  Music  System  . 

63,381 

Radio  B  TV  Sets 

G.  E.  Color  TV 

5,224 

G.  E.  TV 

5,940 

Magnavox  Color  TV 

7,128 

Magnavox  Color  TV  B  Phonograph 

7,671 

Motorola  Color  TV 

17,613 

RCA  Color  TV 

623,480 

RCA  Prods . 

20,989 

Sylvania  Color  TV  . 

4,230 

Zenith  Color  TV  . 

82,516 

.Zenith  Prods. 

30,456 

Ranges,  Stoves  B  Dishwashers 

Whirlpool  Dishwasher 

40,988 

Refrigerators  B  Freezers 

Amana  Refrigerator 

6,958 

Whirlpool  Refrigerator 

153,233 

Washers  B  Dryers 

Whirlpool  Dryer  B  Washer 

119,269 

Whirlpool  Washer 

21,978 

Misc.  Household  Equip.  B  Appliances 

Frigidaire  Prods. 

8,017 

G.  E.  Prods. 

74,068 

Whirlpool  Dishwasher  B  Washer 

16,330 

Whirlpool  Prods. 

434,779 

INDUSTRIAL 

OfRca  Equip.  B  Stationery  Supplies 

Flair  Pencils  B  Pens  6,160 

Parker  Pencils  B  Pens  40,396 


Furniture 

Sealy  Mattress  9 

HOUSEHOLD  HEATING  B  HOME 
HEAT.  B  EQUIP. 

Electric,  Gas  B  Oil  Suppliers 
Oil  Heat  Council  of  N.J.  ! 

Redi  Log  li 

HOUSEHOLD  SUPPLIES 

Aluminum  B  Paper  Products 
Gala  Towels 

Guestware  Paper  Plates  ‘ 

Saran  Wrap 

Scott  Paper  Prods.  1^ 

Scott  Towels  8' 

Soft  N  Pretty  Toilet  Tissue  ! 

Disinfectants  B  Insecticides 
Listerol  Spray  Disinfectant  II 

Raid  Insecticides 

Renuzit  Air  Freshener  I 

Paints,  Wall  Cover  B  Other  Rnish 
Krylon  Paint  l‘ 

Soaps,  Cleansers  B  Polishes 
Dynamo  8i 

Faultless  Pre  Wash  I 

Pine  Sol  ..  / .  10 

Vel  Dishwashing  Liquid  I 

20  Mule  Power  2 

Misc.  Household  Supplies 
WD-40  I 

HOUSEHOLD  EQUIPMENT  B  APPLIANCES 

Air  Conditioning 

Bryant  Air  Conditioner 


Industrial  Materials  B  Machinery 
Youngstown  Steel  4,038 

Misc.  Industrial 

Nobels  Homes  4,112 

INSURANCE 
Life,  Health  B  Medical 

Bankers  Fidelity  Life  Insurance  Co.  30,444 

California  Physicians  14,091 

Conn.  Mutual  Life  Insurance  Co.  12,515 

Hospital  Service  of  Calif.  83,880 

Hospital  Service  of  Southern  Calif.  42,476 

PET  B  PET  SUPPLIES 

Pet  Foods 

Friskies  Meat  Dinners  For  Dogs  15,080 

Ken-L-Ration  Burger  For  Dogs  24,352 

Mighty  Dog  For  Dogs  8,459 

Milk  Bone  Cat  Crackers  20,010 

Poodle  Food  4,000 

Purina  Chuck  Wagon  Dinner  For 
Dogs  40,700 

Purina  Chuck  Wagon  Puppy  Dinner  7,890 

Wayne  Dog  Food  30,164 

PUBLIC  SERVICE  UTIL.  B  COMMUNICATIONS 


IB  oSs  PUBLISHING  B  MEDIA 

t5's06  Radio  B  TV  Services 

Columbia  Broadcasting  System  76,216 

Teleprompter  Cable  TV  3,992 

12,496  SPORTING  B  LEISURE  TIME  EQUIPMENT 
Sporting  Goods 

*  Alouette  Snowmobile  7,042 

Federal  Cartridge  Corp.  8,544 

Federal  Cartridge  Shells  24,172 

5,035  Scorpion  Snowmobile  14,990 
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TOBACCO 

CigarattM 

Carnal  RItar .  1,266,670 

Carlton  King  Charcoal .  3,220 

Doral  RItar  &  Filter  Menthol .  615,330 

Doral  Rhar  Menthol  .  41,024 

Iceberg  10  Filter  Menthol  .  296,062 

Kent  King  Filter  &  lOO's  Filter .  8,295 

Kent  lOO’t  RIter .  9,800 

Kool  King  RIter  Menthol  & 

lOO’i  Menthol .  41,428 

Lucky  Ten  Filter .  29,598 

Marlboro  RIter .  44,259 

Marlboro  Filter  Menthol .  69,162 

Old  Gold  King  Filter  .  77,464 

Pall  Mall  Extra  Mild .  48,394 

Pall  Mall  lOO's  Filter .  21,502 

Salem  Filter  Menthol  235,598 

Salem  Filter  Menhtol  &  lOO't 
RIter  Menthol  1,485,147 

Salem  King  Filler  Menthol  & 

lOO's  RIter  Menthol  522,592 

Salem  lOO's  Filter  Menthol  50,866 

Silva  Thins  lOO's  Filter  3,362 

Tareyton  Charcoal .  1,544 

True  RIter  .  54,365 

True  Filler  &  Filter  Menthol  55,440 

True  RIter  Menthol  39,070 

Twist  lOO's  Lemon  Menthol  946,246 

Vantage  Filter .  18,288 

Vantage  RIter  t  Filter  Menthol  621,136 

Vantage  RIter  Menthol  11,075 

Virginia  Slims  Filter  &  RIter 

Menthol  17,705 

Winston  Filter  164,690 

Winston  Filter  King  985,702 

Winston  King  Filter  &  lOO's  Filter  303,457 

Winston  lOO's  Filter .  38,300 

Winston  lOO's  Filter  &  lOO's 

Filter  Menthol .  24,308 

TOILETRIES  &  TOILET  GOODS 

Dental  Supply  &  Mouthwashes 

Ultra  Brite  Toothpaste .  9,864 

Feminine  Hygienic  Products 
Kotex  Tampons .  9,012 

Toilet  Soaps,  Bath  Powders  &  Deodor. 

Irish  Spring  Soap .  120,232 

Misc.  Toiletries  &  Toilet  Goods 
Wet  Ones  Towelettes .  1 7,080 


TRANSPORTATION 


Airlines 

Domestic 

American .  9,600 

Braniff  International  .  166,80 

Continental  .  41,850 

Hughes  Air  West .  16,401 

Northwest  Orient  .  54,091 

Texas  International .  40,944 

United  . 218,102 

International 

Braniff  International  46,648 

Continental  .  14,065 

Hughes  Air  West .  11,850 

Northwest  Orient .  22,705 

Qantas . .  2,505 

WEARING  APPAREL 

Jockey  Underwear  4,960 

Keds .  13,879 

Leggs  Pantyhose .  8,520 

1st  To  Last  Panty  Hose .  26,440 

GENERAL  NOT  ELSEWHERE  CLASSIFIED 

Cultural  Laureate  Foundation  Inc.  17,104 

New  Jersey  State  Lottery .  8,378 

S  4  H  Green  Stamps .  29,351 

Top  Value  Stamps  .  26,221 


Compiled  by  Media  Records,  Inc. 


GENERAL  AND  AUTOMOTIVE  ROP  COLOR  LINAGE 
BY  MEDIA  RECORDS  CLASSIFICATIONS, 

1973  VS.  1972 

TOTAL  TOTAL 

ROP  %  of  EACH  ROP  %of  EACH  %G AIN 
COLOR  CLASS  N  COLOR  CLASS  N  or  LOSS 
CLASSIFICATIONS  UN  AGE  TO  TOTAL  UN  AGE  TO  TOTAL  1973  vs. 


GENERAL 

1973 

1973 

1972 

1972 

1972 

ALCOHOLIC  BEVERAGES 

Beers 

150489 

OS 

149900 

OA 

+ 

0.4 

Wines 

27205 

0.1 

370812 

1.0 

92.7 

Liquors 

1345523 

4.0 

788287 

2.1 

+ 

70.7 

AMUSEMENTS 

32023 

0.1 

32529 

0.1 

— 

1.6 

CAMERAS,  PHOTO  SUPPLIES 

4  SERVICES 

60885 

0.2 

50246 

0.1 

+ 

21.2 

EDUCATIONAL 

56268 

0.2 

38481 

0.1 

+ 

46.2 

FARM  4  GARDEN 

562530 

1.7 

490026 

1.3 

+ 

I4J 

FOODS 

Baby  Foods 

1005 

0.0 

— 

— 

++ 

Bakery  Goods 

386228 

1.2 

491080 

1.3 

— 

21.4 

Baking  Mixes,  Rour  4  Ingredients 

138689 

0.4 

204289 

0.5 

— 

32.1 

Beverages 

Coffee 

258965 

0.8 

251954 

0.7 

+ 

2.8 

Tea 

21167 

0.1 

30186 

0.1 

29.9 

Fruit  4  Vegetable  Juices 

416109 

1.2 

155054 

0.4 

+ 

168.4 

Soft  Drinks— Carbonated — Diet 

128037 

0.4 

208307 

0.5 

38.5 

Soft  Drinks — Carbon— Non  Diet 

668880 

2.0 

764286 

2.0 

— 

12.5 

Misc.  Beverages 

76223 

0.2 

80539 

0.2 

— 

5.4 

Cereals 

48178 

0.1 

257827 

0.7 

— 

81.3 

Condiments 

275624 

0.8 

548756 

1.4 

— 

49.8 

Confectionery  4  Snacks 

63199 

0.2 

27732 

0.1 

+ 

127.9 

Dairy  Products 

563374 

1.7 

799942 

2.1 

— 

29.6 

Desserts  4  Dessert  Ingredients 

46938 

0.1 

17571 1 

0.5 

— 

73.3 

Fruits  4  Vegetables 

382052 

1.2 

457331 

1.2 

— 

16.5 

Macaroni  Products — Uncooked 

35948 

0.1 

31077 

0.1 

+ 

15.7 

Meats,  Fish  4  Poultry 

1099334 

3.3 

1190276 

3.1 

7.6 

Prepared  Dinners  4  Dishes 

794874 

2.4 

432323 

l.l 

+ 

83.9 

Shortenings,  Oils  4  Margarines 

102125 

0.3 

120492 

0.3 

— 

15.2 

Soups 

304370 

0.9 

378975 

1.0 

— 

19.7 

Sugars,  Syrups  4  Jelli 

51372 

0.2 

91573 

0.2 

— 

43.9 

Misc.  Fo^s 

542389 

1.6 

516432 

1.3 

+ 

5.0 

FRANCHISE  OFFERS 

1200 

0.0 

— 

— 

++ 

HELP  WANTED 

2484 

0.0 

3535 

0.0 

— 

29.7 

HOTELS  4  RESORTS 

Hotels,  Motels  4  Resorts 

84797 

0.2 

61200 

0.2 

+ 

38.6 

Resort  Area  Development 

131479 

0.4 

301164 

0.8 

56.3 

HOUSEHOLD  FURNITURE 

4  FURNISHINGS 

Roor  Coverings 

23937 

0.1 

14691 

0.0 

+ 

62.9 

Furnishings 

1000 

0.0 

— 

— 

++ 

Furniture 

14265 

0.0 

30807 

0.1 

— 

53.7 

HOUSEHOLD  HEATING 

4  HOME  HEATING  EQUIP. 

Electric,  Gas  4  Oil  Suppliers 

32548 

0.1 

84812 

0.2 

— 

61.6 

Heating  4  Plumbing  Equipment 

— 

— 

1272 

0.0 

— 

100.0 

HOUSEHOLD  SUPPLIES 

Aluminum  4  Paper  Products 

187729 

0.6 

271559 

0.7 

— 

30.9 

Disinfectants  4  Insecticides 

32438 

0.1 

5322 

0.0 

+ 

509J 

Home  Building  Materials  4  Tools 

3360 

0.0 

13106 

0.0 

74.4 

Paints,  Wall  Cover  4  Other  Rnish 

62228 

0.2 

64536 

0.2 

— 

3.6 

Soaps,  Cleansers  4  Polishes 

313674 

0.9 

294462 

0.8 

+ 

6.5 

Misc.  Household  Supplies 

18095 

0.1 

31000 

0.1 

41.6 

HOUSEHOLD  EQUIPMENT 

4  APPLIANCES 

Air  Conditioning 

282330 

0.8 

234089 

0.6 

+ 

20.6 

Phonos,  Records,  Tapes  4  Recorders 

104493 

0.3 

68051 

0.2 

+ 

53.6 

Radio  4  TV  Sets 

868936 

2.6 

1 1821 16 

3.1 

26.5 

Ranges,  Stoves  4  Dishwashers 

70329 

0.2 

166005 

0.4 

— 

57.6 

Refrigerators  4  Freezers 

178810 

0.5 

1 12614 

0.3 

+ 

58.8 

Small  Electrical  Appliances 

8844 

0.0 

II2I2 

0.0 

— 

21.1 

Washers  4  Dryers 

163213 

0.5 

124821 

0.3 

+ 

30.8 

Misc.  Household  Equipment  4  Appl. 

569432 

1.7 

639979 

1.7 

— 

11.0 

INDUSTRIAL 

Aircraft  4  Equipment 

5132 

0J> 

8799 

0.0 

— 

41.7 

Industrial  Area  Development 

2404 

0.0 

7384 

0.0 

— 

67.4 

Office  Equip.  4  Stationery  Suppl. 

61346 

0.2 

7162 

0.0 

+  756.6 

Industrial  Mateirals  4  Machinery 

30600 

0.1 

26671 

0.1 

+ 

14.7 

Misc.  Industrial 

32013 

0.1 

14168 

0.0 

+ 

126.0 

INSURANCE 

Life,  Health  4  Medical 

341855 

IJ) 

754019 

2.0 

— 

54.7 

Rre,  Casualty  4  Other 

1204 

0.0 

12080 

0.0 

— 

90.0 

JEWELRY,  WATCHES  4  SIVLERWARE 

399 

0.0 

2863 

0.0 

— 

81.1 

MAIL  ORDER 

8941 

0J> 

16783 

OJ) 

— 

46.7 

(Continued  on  page  76) 
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GM*ral  and  Antofflotivn  Linage  by  classifications 


MEDICAL  PRODUCTS  ft  DRUGS 

1773 

Linage 

%h) 

fetal 

1772 

Linage 

^.Sl 

%galn 
or  Lost 

Vitamins,  Tonics  ft  Reducing  Aids 

1200 

0.0 

— 

— 

Madicatad  Skin  Products 

— 

68368 

0.2 

— 

100.0 

Misc.  Madical  Products  ft  Drugs 

PETS  ft  PET  SUPPLIES 

5981 

0.0 

5717 

0.0 

+ 

4.6 

Pat  Foods 

183369 

0.6 

316743 

0.8 

— 

42.1 

Pats  ft  Pat  Supplies 

4199 

0.0 

9744 

0.0 

— 

56.9 

POLITICAL 

76319 

0.2 

418599 

l.l 

— 

81.8 

PROFESSIONAL  ft  SERVICE 

PUBLIC  SERV.  UTIL 

15296 

0.0 

5709 

0.0 

+ 

167.9 

ft  COMMUNICATIONS 

PUBLISHING  ft  MEDIA 

416696 

1.3 

390101 

1.0 

+ 

6J 

Books 

27438 

0.1 

13080 

0.0 

+ 

109.8 

Magazines 

7456 

0.0 

— 

— 

++ 

Newspapers 

— 

— 

1806 

0.0 

— 

100.0 

Radio  ft  TV  Stations 

551977 

1.7 

355607 

0.9 

-1- 

55.2 

REAL  ESTATE 

SPORTING  ft  LEISURE  TIME 

148078 

0.5 

231615 

0.6 

36.1 

EQUIPMENT 

Sporting  Goods 

65276 

0.2 

19484 

0.1 

-1-  235.0 

Boats  ft  Equipment 

— 

— 

9596 

0.0 

— 

100.0 

Hobbies,  Toys  ft  Games 

2360 

0.0 

— 

— 

++ 

TOBACCO 

Cigars 

— 

— 

503911 

1.3 

— 

100.0 

Cigarettes 

8388073 

25.2 

I2I24I27 

31.4 

— 

30.8 

Tobacco  ft  Smoking  Accessories 
TOILETRIES  ft  TOILET  GOODS 

5025 

0.0 

161 10 

0.0 

— 

68.8 

Cosmetics,  Make-UP  ft  Manicure  Prods 

16369 

0.1 

55433 

0.1 

_ 

70.5 

Dental  Supplies  ft  Mouthwashes 

19614 

0.1 

11005 

0.0 

+ 

78.2 

Feminine  Hygienic  Products 

14600 

0.0 

12550 

0.0 

+ 

16.3 

Men's  ft  Women's  Shaving  Equip. 

1240 

0.0 

210864 

0.6 

99.4 

Toi.  Soaps,  Bath  Powders,  Daodor. 
Women's  Hair  Prods,  ft  Treatments 

135216 

0.4 

317736 

0.8 

— 

57.4 

12459 

0.0 

399 

0.0 

-f3022.6 

Misc.  Toiletries  ft  Toilet  Goods 
TRANSPORTATION 

24472 

0.1 

283480 

0.7 

91.4 

Airlines 

Domestic 

534957 

1.6 

640240 

1.7 

— 

16.4 

International 

182471 

0.6 

260290 

0.7 

— 

29.9 

Bus  Linas 

18600 

0.1 

60444 

0.2 

— 

69.2 

Railroads 

5196 

0.0 

10360 

0.0 

— 

49.9 

Steamships 

31552 

0.1 

133843 

0.4 

76.4 

Tours  ft  Travel  Serivee 

73514 

0.2 

89887 

0.2 

_ 

18.2 

Misc.  Transportation 

26636 

0.1 

23331 

0.1 

-H 

14.2 

WEARING  APPAREL 

GENERAL  NOT  ELSEWHERE 

83410 

0.3 

75490 

0.2 

+ 

10.5 

CLASSIFIED 

291471 

0.9 

148520 

0.4 

-1- 

96.3 

GENERAL  TOTAL 

23650038 

71.1 

30524949 

79.2 

- 

22.5 

AUTOMOTIVE 

GASOLINE  ft  OIL  COMPANIES 

202139 

0.6 

1483356 

3.9 

86.4 

LEASING  ft  RENTALS 

57043 

0.2 

40477 

0.1 

+ 

40.9 

PARTS,  ACCESSORIES  ft  SUPPLIES 

78519 

0.2 

27565 

0.1 

-f 

184.9 

PASSENGER  CARS  (NEW) 

8072126 

24.3 

5827500 

15.1 

-1- 

38.5 

PASSENGER  CARS  (USED) 

647067 

1.9 

209847 

0.5 

-f  208.4 

TRUCKS,  TRAILERS  ft  MOBILE  HOMES 

461906 

1.4 

304583 

0.8 

+ 

51.7 

AUTO.  NOT  ELSEWHERE  CLASSIFIED 

105259 

0.3 

115254 

0.3 

8.7 

AUTOMOTIVE  TOTAL 

9624059 

28.9 

8008582 

20.8 

-1- 

20.2 

GRAND  TOTAL 

33274097 

100.0 

38533531 

100.0 

13.7 

IMPORTANT  1973  GENERAL  &  AUTOMOTIVE 
ADVERTISERS  USING  ROP  COLOR 


Account 

Salem 

Winston 

Ford  Division  Multi-Cars 
Pontiac  Division  Multi-Cars 
Camel 
Twist 

Chevrolet  Division  Multi-Cars 

Doral 

Vantage 

RCA  Prods 

Datsun 

Dodge  Division  Multi-Cars 
Whirlpool  Products 
Chevrolet  Vega 
Rorist  Transworld  Delivery 
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Classification  Linage 

Cigarettes  .  2,294,203 

Cigarettes  .  1,516,457 

Passenger  Cars  (New)  .  1,311,098 

Passenger  Cars  (New)  .  1,291,100 

Cigarettes  .  1,266,670 

Cigarettes  .  946,246 

Passenger  Cars  (New)  .  861,443 

Cigarettes  .  656,354 

Cigarettes  .  650,499 

Radio  &  TV  Sets  .  644,469 

Passenger  Cars  (New)  . 456,985 

Passenger  Cars  (New)  .  453,075 

Misc.  Household  Equipment  &  Appliances  451,109 

Passenger  Cars  (New)  .  450,850 

Farm  &  Garden  .  342.701 


AP’s  color  film 
explains  press 

freedom  to  public 


“The  First  Freedom”,  a  22-minute  color 
film  utilizing  still  pictures  and  produced 
by  a  team  of  Associated  Press  writers, 
photographers  and  editors  is  being  made 
available  to  newspapers  around  the  coun¬ 
try  for  showing  to  community  organiza¬ 
tions  and  during  plant  tours. 

The  film  is  designed  to  give  an  overview 
of  the  Constitution’s  Freedom  of  the  Press 
guarantee  and  the  American  press  at 
work  toady  amid  various  criticisms  leveled 
at  it. 

Hal  Buell,  AP  executive  newsphoto  edi¬ 
tor,  who  worked  with  Sandy  Colton,  direc¬ 
tor  of  photogrraphy,  in  producing  the  film, 
said  that  it  was  made  especially  for  “non¬ 
press  people”  in  showings  at  meetings  or 
during  newspaper  plant  tours.  The  AP 
film  print  is  sold  outright  for  repeated  use 
as  the  newspaper  wishes.  Inquiries  may 
be  directed  to  Dan  Perkes,  AP  Newsfea- 
tures.  New  York. 

An  expanded  version  of  “The  First 
Freedom”  with  additional  footage  of  mo¬ 
tion  and  still  pictures  has  been  completed 
by  Oxford  Films,  Inc.,  Los  Angleles,  for 
rental  to  various  institutions. 

Buell  said  that  response  to  the  film, 
which  was  completed  last  year  with  a 
number  of  specially  made  color  shots  of 
plant  exteriors,  newspaper  stands,  report¬ 
ers  at  work  and  other  atmosphere  shots, 
has  been  good.  He  noted  it  “fills  a  need” 
in  giving  newspapers  this  method  of  ex¬ 
plaining  to  the  public  what  Freedom  of 
the  Press  is  and  what  it  has  meant  to  the 
country’s  development. 

The  film,  with  its  script  by  Sol  Pett,  AP 
special  correspondent,  opens  with  a  pic¬ 
ture  of  the  Constitution  and  narrator 
reading  the  First  Amendment  and  ends 
with  impressive  night  views  of  the  na¬ 
tion’s  capital  today. 

In  explaining  “who”  the  American 
press  is,  the  narration  says  there  are 
thousands  of  members  of  the  press:  curi¬ 
ous  people  who  want  to  be  “where  the 
action  is”, — many  starting  at  small  pa¬ 
pers,  and  mostly  professionals  “who  look 
somewhat  different  from  most  of  you — our 
ears  are  bigger. . .” 

The  press  comes  in  all  sizes,  from  the 
“effete  East”  to  as  far  from  sophistication 
as  possible,  the  Nome  Nugget,  explains 
the  film.  A  recorded  comment  by  the  Nug¬ 
get  editor  Albro  Gregory  explains  what 
the  currently  “hot  stories.” 

“What”  the  press  does  is  provide  a  serv¬ 
ice  of  words — “a  public  and  private  di¬ 
ary” — and  designates  to  the  press  the  role 
of  “antenna”,  serving  the  American’s  na¬ 
tional  characteristic  of  suspicion,  suggests 
the  narration. 

In  skipping  quickly  from  various  news¬ 
room  shots,  to  a  reporter  on  the  street,  to 
an  editor  taking  a  complaining  telephone 
call  that  a  name  was  spelled  wrong — the 
film  makes  the  point  that  under  the  Free¬ 
dom  of  the  Press  guarantee,  citizens 
themselves  decide  what  they  will  read, 
that  no  rulers  do  it  for  them. 
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Deaths 

Lawrknce  B.  Watt,  82,  publisher  of 
the  Grinnell  (la.)  Herald-Register;  Feb¬ 
ruary  22. 

*  * 

Alex  R.  Preston,  61,  Washington 
(D.C.)  Star-News  reporter  for  37  years; 
February  22. 

*  «  * 

Rollie  Bern  hart,  65,  reporter  for  the 
Valparaiso  (Ind.)  Vidette-Messenger; 
March  1. 

*  *  * 

Paul  F.  Craig,  77,  retired  managing 
editor  of  the  Springfield  (Mass.)  Union; 
February  21. 

*  *  * 

Albert  Yamauchi,  61,  photographer 
for  the  Honolulu  Star-Bulletin;  February 
25. 

«  «  * 

John  Sibley,  45,  reporter  for  the  New 
York  Times;  March  7. 

♦  ♦  ♦ 

Lawrence  J.  Caulton,  48,  composing 
superintendent  for  the  Allentown  (Pa.,) 
('all-Chro7iicle ;  March  6. 

*  *  * 

F.  M.  White,  .38,  sports  editor  for  the 
Odessa  (Tex.)  American;  February  22. 

*  «  * 

Mrs.  Ashton  Phelps  Sr.,  58,  wife  of 
the  president  and  publisher  of  the  New 
Orleans  Tinies-Picaytine  and  States-Item; 
February  28. 

#  <=  * 

Frank  A.  Sterret,  78,  retired  chief 
photographer  for  the  Portland  Oregonian 
who  had  snapped  every  president  from 
Harding  to  Nixon;  February  17. 

*  *  * 

Russell  Good.iich,  82,  former  editor  of 
the  Slielbijville  (Ind.)  Republican;  Febru¬ 
ary  2.3. 

*  «  4s 

Arthur  Bosworth  McGinley,  84, 
sports  editor  emeritus  of  the  Hartford 
(Conn.)  Times  and  54  year  veteran  with 
that  paper;  February  19. 

«  ♦ 

Charles  W.  Ettingek,  86,  retired  re¬ 
porter  and  columnist  for  Allentown  (Pa.) 
Call-Chronicle ;  January  29. 

*  «  * 

John  Baldwin  Burwell,  81,  editor  at 
the  Washington  Post  since  1942;  January 
28. 

J(:  C  « 

Wallace  R.  Cowen,  59,  publisher  of 
the  Indepe^idence  (Ore.)  Enterprise-Her¬ 
ald  and  president  of  the  Oregon  Newspa¬ 
per  Publishers  Association;  February  16. 

«  ♦  « 


Albert  P.  Herndon,  74,  retired  assist¬ 
ant  telegraph  editor  at  Chicago  Tribune 
in  1964  and  copy  editor  at  the  Baltimore 
Sun  and  Philadelphia  Record;  March  17. 

♦  ♦  * 

Albert  P.  Weisman,  59,  assistant  vice- 
president  for  public  affairs  of  the  Univer¬ 
sity  of  Chicago  and  former  public  rela¬ 
tions  director  of  Foote,  Cone  &  Belding 
ad  agency  in  Chicago;  reporter  and  night 
city  editor  of  the  St.  Louis  Globe-Demo¬ 
crat;  member  of  Adlai  E.  Stevenson’s 
Presidential  campaign  staff  in  1952 ; 
March  23. 

♦  ♦  * 

George  T.  Hook,  74,  for  13  years  pub¬ 
lisher  of  Iron  Age  magazine  and  former 
reporter,  sports  editor  and  city  editor  on 
various  newspapers;  March  17. 

♦  *  * 

Mrs.  Katharine  (Royce)  Leeds,  81, 
long-time  journalist;  March  17  at  Holy¬ 
oke,  Mass.  She  worked  for  Press  Wire 
Service  in  Paris  in  the  1920s  and  early 
1930s.  During  World  War  II.  she  was  a 
U.S.  Army  lieutenant  and  served  as  press 
aide  for  Col.  Ovets  Culp  Hobby,  director 
of  the  WACs.  Mrs.  Leeds  w’as  also  wom¬ 
en’s  page  editor,  Greenwich  (Conn.) 
Time,  and  a  charter  member  of  the  Over¬ 
seas  Press  Club. 

*  *  * 

Robert  C.  Hunt,  56,  publisher,  New¬ 
port  (Vt.)  Express  and  president  of  Hunt- 
Gilpin  &  Co.,  owners  of  the  afternoon 
daily;  March  16. 

^  ♦ 

James  J.  Craddock,  69,  editor  and  pub¬ 
lisher  of  the  Weatherford  (Okla.)  News 
43  years;  March  16. 

♦  « 

Max  Kase,  73,  former  sports  editor  of 
the  Boston  Record  and  the  New  York 
Journal  American;  March  19. 

Food  editors  elect 
Daum  as  president 

The  newly  formed  Newspaper  Food  Ed¬ 
itors  and  Writers  Association  has  elected 
Peggy  Daum,  Milwaukee  (Wis.)  Journal 
its  president. 

Organization  began  last  November  and 
95  food  editors  and  writers  of  newspapers 
in  the  United  States  and  Canada  joined  as 
charter  members. 

Objectives  of  the  group  are  to  increase 
knowledge  in  all  areas  of  food  writing  and 
editing,  to  establish  a  code  of  ethics,  en¬ 
courage  professionalism,  and  create  a  pro¬ 
fessional  image  visible  to  the  general  pub¬ 
lic  and  to  new’spaper  management. 


Philip  C.  Foster,  81,  editor  of  the 

Dover  (N.H.)  Foster’s  Daily  De^nocrat; 
February  10. 

*  ♦  ♦ 

Mrs.  a.  G.  “Pat”  Mayse,  81,  widow  of 

the  publisher  of  the  Paris  (Tex.)  News; 
February  21. 

*  #  * 

Mrs.  Alan  Delafons,  wife  of  Editor 
&  Publisher’s  London,  England  manager; 
January  7. 


Dirks  to  charge 

Dirks’  Newsletters  on  14  publicly- 
owned  newspaper  stocks  will  be  offered  at 
a  price  of  $175  per  year,  effective  .\pril 
1. 

Published  by  the  Lee  E.  Dirks  Division 
of  Delafield,  Childs  Inc.  stock  brokers,  the 
newsletters  have  been  sent  to  interested 
readers  free  of  cost. 


VAUGHAN-AT-LARGE 

If  all  the  smiles  Bill  Vaughan 
brings  were  laid  end  to  end 
they’d  stretch  from  Bangor, 
Me.,  to  Tacoma,  Wash.  (And 
that’s  not  counting  snickers, 
chuckles,  guffaws,  or 
bellylaughs.) 

Three  times  a  week 
Camera-ready 


UNITED  FEATURE  SYNDICATE 

220  East  42nd  Street,  New  York  N  Y  10017 
(212)  682-3020 


Put  money  in  your 
readers’  hands 

with 


nrizeweek 


Each  week  your  readers  try  their 
crossword  skill  to  win  big  prize 
money.  A  great  circulation  builder. 


UNITED  FEATURE  SYNDICATE 

220  East  42nd  Street  •  New  York,  N.Y.  10017 
(212)  682-3020 
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Copy  editor  urges  second 
look  at  ‘Doublespeak’ 


By  William  M.  Dowd 
Chief  Editor 

Baltimore  News  American 

EUPHEMISM :  1,  The  substitution  of 
an  agreeable  or  inoffensive  word  or  ex¬ 
pression  for  one  that  is  harsh,  indelicate, 
or  otherwise  unpleasant  or  taboo:  allusion 
to  an  offensive  thing  by  an  inoffensive 
expression;  A  polite,  tactful  or  less 
explicit  term  iised  to  avoid  the  direct  na¬ 
ming  of  an  unpleasant,  painful  or  fright¬ 
ening  reality. 

— During  the  fighting  in  Korea  in  the 
1950’s,  the  government  insisted  the  con¬ 
flict  that  was  taking  a  heavy  toll  of  lives 
each  day  was  a  “police  action.”  Fighting 
in  South  Vietnam  was  called  “technical 
assistance”  to  the  Vietnamese  people  in 
the  early  years  of  that  war.  Forays  into 
Cambodia  and  other  areas  of  Southeast 
Asia  by  American  troops  and  planes  were 
dubbed  “incursions.” 

— The  ghetto  disappeared,  becoming  the 
“inner  city”  and  the  people  who  live  there 
are  no  longer  poor,  they  are  “underprivi¬ 
leged”  or  “disadvantaged.” 

— President  Nixon  does  not  lie  or  misre¬ 
present.  His  statements  become  “inoper¬ 
ative”  and  his  Watergate  scandal-tinged 
underlings  define  their  transgressions  as 
“extralegal”  and  wrong  “in  that  time 
frame”  or  in  “that  point  of  time,”  thereby 
making  it  appear  to  be  somewhat  excusa¬ 
ble.  And  the  President  will  not  submit  to 
questioning  but  will  “accept  written  in¬ 
terrogatories.” 

Euphemisms  are  not  always  bad  or  un¬ 
desirable.  If  it  makes  a  bereaved  family 
feel  better  to  say  that  the  deceased  has 
“passed  away”  or  “is  no  longer  with  us,” 
no  harm  is  done  and  the  issue  is  not 
confused. 

But  when  euphemisms  such  as  “police 
action,”  “incursion,”  “inner  city”  or  “in¬ 
operative”  l)ecome  commonplace  in  the 
language  of  officialdom  and  are  not  only 
unquestioned  but  adhered  to  by  the  news 
media,  thereby  making  the  media  an  ac¬ 
cessory  to  the  crime  of  Doublespeak  at  the 
expense  of  the  public,  then  a  stand  must 
be  taken  to  weed  out  such  words  and  put 
them  in  their  place. 

The  use  of  governmental  Doublespeak 
has  probably  always  been  before  the  news 
media.  Sam  Adams,  blustering  away  in 
pre-Kevolution  New  England,  called  the 
English  government  “a  clutch  of  tyrants 
bent  on  exacting  tribute  from  the  common 
man”  when  he  should  have  said  the  min¬ 
ions  of  King  George  III  were  trying  to 
make  him  pay  a  fine  for  smuggling.  But 
Doublespeak  has  seldom  been  criticized  on 
an  industrywide  basis  and  has  not  been 
scrutinized  as  it  should  have  been. 

Newsmen  too  often  blithely  swallow  the 
government  line  and  add  to  the  problem 
by  perpetrating  Doublespeak  in  the  news¬ 
papers  and  magazines  and  on  the  air. 

Reporters  are  the  first  line  of  defense. 
When  an  official  uses  what  is  obviously  a 


Doublespeak  word  or  phrase,  they  should 
be  called  on  it.  Immediately.  They  must  be 
asked  to  define  their  terms  and  explain 
the  difference  between  the  Doublespeak 
they  have  tried  to  foist  off  on  us  and  the 
correct  word  they  avoided.  And  such  ex¬ 
planations  should  be  published. 

The  first  time  the  phrase  “inner  city” 
was  slipped  to  us,  we  should  have  been 
jarred  by  it. 

“What,”  we  should  have  asked,  “is  the 
‘inner  city’?  Is  it  different  from  the  ghet¬ 
to?  If  so,  how?  It  is  not  always  geogra¬ 
phically  correct  to  say  ‘inner  city,’  so  why 
use  the  term?  Does  changing  the  name 
change  the  situation  that  gave  birth  to  the 
name?” 

.And  the  first  time  Presidential  Press 
Secretary  Ronald  Ziegler  told  us  Pres¬ 
ident  Nixon’s  statements  covering  a  cer¬ 
tain  period  of  the  Watergate  scandal 
should  be  considered  “inoperative,”  where 
were  the  diggers,  the  questioners? 

To  be  sure,  many  chuckled  at  the  word 
and  many  set  it  off  in  quotation  marks  in 
their  stories,  but  who  really  pinned 
Ziegler  down  and  asked,  “Why  are  you 
using  that  word?  What  does  it  mean?  Did 
the  President  lie  or  make  an  erroneous 
series  of  statements?  Whv  ‘inoper¬ 
ative’?” 

The  use  of  the  terms  “police  action” 
and  “incursion”  in  our  military  involve¬ 
ment  in  the  Far  East  since  the  1950’s  may 
be  more  readily  understood  as  being  part 
of  the  “My  country,  right  or  wrong”  .syn¬ 
drome.  But  that  does  not  excuse  official¬ 
dom’s  Doublespeak  or  the  news  media’s 
acceptance  of  it. 

When  a  U.S.  military  force  crosses  a 
national  border  to  attack  a  target  belong¬ 
ing  to  another  country,  why  do  we  allow  it 
to  be  called  a  “protective  reaction  strike” 
or  an  “incursion”  when  it  is  an  attack  or 
an  invasion?  If  there  is  a  specific,  sound 
reason  for  such  euphemisms,  we  should 
dig  them  out  and  explain  them.  The  same 
goes  for  “overflying”  targets  on  enemy 
soil  when  what  is  meant  is  a  spy  mission 
or  a  bombing  run. 

Editors  are  not  out  of  this  fray.  They 
should  relentlessly  question  reporters 
when  examples  of  Doublespeak  appear  in 
copy.  They  are  the  last  line  of  defense 
between  officialdom  and  the  public. 

Headwriters  frequently  accept  the  Dou¬ 
blespeak  words  and  phrases  because  they 
fit  so  neatly  in  headlines.  But  that  is  as 
bad  as  accepting  them  from  official  sources 
without  questioning  them. 

Doublespeak  should  not  be  confused 
with  the  fad  words  that  periodically  glut 
our  language  and  add  to  its  corruption. 

.A  decade  ago  the  word  “funding”  would 
not  have  been  uttered  or  written,  but  it  is 
blithely  accepted  by  many  as  a  handy 
term.  The  President  now  “deplanes”  when 
he  finishes  a  flight  and  no  one  bats  an  eye 


No  women — no  booze 

The  Chicago  Club  had  its  liquor  license 
suspended  after  the  Illinois  Liquor  Con¬ 
trol  Commission  found  the  club  gpiilty  of 
sex  discrimination  for  barring  reporter 
Carol  Oppenheim  from  a  luncheon  attend¬ 
ed  by  a  male  reporter. 

Ms.  Oppenheim  was  assigned  by  the 
Chicago  Tribune  to  cover  a  speech  and 
when  she  was  denied  admission  she  com¬ 
plained. 

The  commission  first  suspended  the 
liquor  license  from  March  25  to  28,  four 
consecutive  weekdays.  The  club  appealed 
for  date  changes  and  the  commission 
finally  ruled  that  the  club  will  be  closed 
only  on  Saturday  and  Sunday,  March 
30-31.  Fewer  members  use  the  club’s  facil¬ 
ities  on  weekends. 


although  eyebrows  would  be  raised  in 
merriment  if  he  “de-chaired”  when  he  got 
up  or  “de-feeted”  when  he  sat  down  or 
“de-carred”  when  he  got  out  of  his  lim¬ 
ousine  at  the  White  House. 

These  are  fad  words  of  the  same  lot  as 
“implement,”  “underachiever,”  “precondi¬ 
tion”  (a  redundancy),  “put  it  all  togeth¬ 
er,”  “where  it’s  at,”  “super”  and  “cost  of 
living  spiral”  (spirals  may  go  up  or  down 
but  this  usage  is  virtually  always  dealing 
with  a  rise).  They  are  euphemisms  in  that 
they  are  used  to  replace  better,  proper 
words. 

They  are  bad  but  they  are  not  Double¬ 
speak. 

• 

Don  Noel  appointed 
editor  of  Hartford  Times 

In  a  major  realignment  of  executive 
and  editorial  responsibilities,  Lionel  S. 
Jackson,  publisher  of  the  Hartford  Tiines, 
has  promoted  Charles  A.  Betts,  editor 
since  October,  1973,  to  general  manager. 
The  post  had  been  vacant  for  some  time. 

Betts  will  be  responsible,  under  direc¬ 
tion  of  assi.stant  publisher  Richard  G. 
Harris  and  Jackson,  for  overall  supervi¬ 
sion,  administration  and  operation  of  the 
afternoon-Sunday  newspaper. 

.At  the  same  time,  Don  O.  Noel  Jr., 
editor  of  the  editorial  page  since  1969, 
moves  up  to  editor,  with  responsibility  for 
the  entire  news  operations.  He  will  retain 
supervision  of  the  editorial  page  and  con¬ 
tinue  his  Saturday  editorial  page. 

William  P.  Pike,  managing  editor  for 
news,  was  named  managing  editor,  after¬ 
noon  and  Sunday,  and  Nat  .A.  Sestero, 
managing  editor  for  administration,  be¬ 
comes  assistant  editor  for  administration, 
a  newly-created  post. 

Betts  joined  the  newspaper  in  1967,  and 
prior  to  assuming  the  editorship  last  fall, 
was  executive  editor. 

Noel  has  been  with  the  Times  since 
1958,  covering  most  major  niches  in  the 
news  department. 

Following  a  year  as  an  -Alicia  Patterson 
Fellow  that  included  independent  study  in 
Cambodia  and  Romania,  he  became  assist¬ 
ant  managing  editor  in  1968;  he  worked 
with  Betts  in  the  design  and  development 
of  the  Sunday  edition,  which  first  ap¬ 
peared  that  year. 
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APME  preparing 
code  of  ethics 
for  news  people 

By  Gerald  B.  Healey 

The  Professional  Standards  Committee 
of  the  Associated  Press  Managing  Editors 
Association  is  working  on  a  Code  of  Eth¬ 
ics  to  be  presented  to  the  APME  meeting 
next  fall. 

Scott  Schmidt,  managing  editor  of  Chi- 
cngo  Today,  who  for  two  years  has  been 
active  on  the  committee  gave  an  overview 
of  the  committee’s  work  and  traced  some 
questionable  practices  that  were  going  on 
in  Chicago  many  years  ago  in  a  recent 
speech  to  the  Mid-.\merica  Press  Insti¬ 
tute. 

Schmidt  told  of  a  slot  man  in  the  sports 
department  of  the  defunct  Chicago  h'ravi- 
iner  who  used  to  greet  every  public  rela¬ 
tions  man  who  came  in  the  door  with  p. 
headline  chart.  On  it  was  a  series  of 
headlines  with  a  dollar  amount.  If  the  pr 
man  wanted  a  three-column  head,  it  cost 
him  $50,  down  to  a  filler  headline  that  cost 
him  $2. 

When  Schmidt  went  to  work  with  To¬ 
day’s  predecessor,  the  Chicago  American, 
he  said  the  American  had  a  reporter  cov¬ 
ering  the  Cook  County  building  who  spe¬ 
cialized  in  getting  lawyers  and  judges 
names  in  the  paper.  There  was  nothing 
wrong  in  that,  except  he  ran  an  indepen¬ 
dent  clipping  service  outside  the  office 
that  each  one  of  the  lawyers  and  judges 
subscribed  to. 

In  both  cases  the  culprits  were  eventu¬ 
ally  discharged.  But  cases  such  as  these 
were  not  the  reason  the  .^PME  committee 
was  formed.  It  was  to  look  into  common, 
every-day  events  that  the  profession 
(newspaper)  has  taken  for  granted  for 
years. 

Like  taking  free  theater  tickets,  a  bottle 
of  booze  from  a  pr  man,  writing  stories 
for  the  programs  of  local  sports  teams, 
free  airplane  tickets  to  cover  so-called 
“news”  events,  or  allowing  staff  members 
to  moonlight. 

Work  makes  impression 

The  committee’s  work  is  continuing  be¬ 
cause  it  has  made  an  impression  on  man¬ 
aging  editors  around  the  country,  Schmidt 
said.  “We  were  finally  talking  about  a 
problem  that  had  plagued  them  for  a  long 
time.” 

He  believes  the  committee  is  serving  a 
useful  function  by  determining  there  is 
widely  diversified  opinion  on  just  what  the 
newspaper’s  role  is  today. 

Schmidt  brought  up  some  points  which 
perhaps  indicate  there  is  no  way  to  ever 
be  able  to  formulate  a  true  formula  for 
running  a  newspaper. 

On  the  premise  that  the  Professional 
Standards  Committee  is  trying  to  set 
standards  that  should  be  followed  by  ev¬ 
ery  newspaper  in  the  country,  Schmidt 
asked  what  if : 

You  work  in  a  competitive  town  and 
your  paper  is  a  struggling  operation.  If  a 
free  airplane  trip  didn’t  come  along  occa¬ 
sionally,  you  probably  wouldn’t  be  able  to 
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BRIEFING — More  than  250  Chicago-area  busi¬ 
ness  leaders  were  given  a  special  briefing  by 
the  Chicago  Sun-Times  and  Chicago  Daily  News 
Washington  bureau  correspondents  on  current 
happenings  in  Washington.  The  panelists  in¬ 
cluded  for  the  Daily  News  (left  to  right);  editor 
Daryle  Feldmeir,  Washington  bureau  chief  Peter 
Lisagor,  and  correspondent  William  Eaton;  for 
the  Sun-Times;  syndicated  columnist  Charles 
Bartlett,  Washington  bureau  chief  Thomas  Ross 
and  managing  editor  Ralph  Otwell. 


got  your  staff  out  of  town  because  the 
money  just  isn’t  there  except  for  the 
barest  essentials. 

Again,  you  work  in  a  competitive  town 
and  one  of  the  major  department  stores  in 
town  does  not  advertise  with  you.  But  its 
pr  department  is  extremely  active.  Do  you 
run  the  material  from  the  pr  staff  to 
promote  the  store,  when  the  store  doesn’t 
think  enough  of  your  newspaper  to  invest 
its  money  in  it? 

You  have  a  totally  honest  sports  writer 
who  never  pulls  the  punches  when  he 
writes  a  story.  Do  you  not  allow  him  to 
pick  up  some  extra  money  serving  as  an 
official  scorer  for  your  professional  base¬ 
ball  team? 

You  work  for  a  smaller,  one  newspaper 
city  on  a  paper  which  has  been  owned  by 
the  same  family  for  years,  and  the  owners 
are  some  of  the  leaders  of  the  community. 
Does  this  hamper  you  from  putting  out  an 
honest  newspaper? 

Many  different  answers 

As  with  most  long-range  problems  as 
these,  there  are  many  different  answers. 
.4nd  the  majority  of  the  problems  can  be 
solved  by  using  the  one  ingredient  which 
all  must  employ  every  day  in  our  newspa¬ 
per  lives — good  judgment. 

Schmidt  drew  attention  to  a  Code  of 
Ethics  written  by  Joe  Shoquist  for  the 
Milwaukee  Journal,  of  which  Shoquist  is 
managing  editor.  Shoquist  is  chairman  of 
the  Professional  Standards  Committee 
this  year.  The  Journal’s  code,  de.scribed  by 
Shoquist  as  rules  and  guidelines  apply  to 
reporters,  writers  and  editors  on  the  pa¬ 
per.  Shoquist  said  the  intention  was  to 
strengthen  the  Journal’s  reputation  for 
integrity  and  high  standards. 

It  covers  free  tickets  or  passes  which 
cannot  be  accepted  or  solicited  by  staff 
members,  except  by  working  reporters. 

A  staff  member  who  needs  to  attend  an 
event  for  background  purposes  should  buy 
a  ticket  and  turn  in  an  expense  voucher; 
no  season  passes  to  movies  accepted;  staff 
members  may  not  accept  any  gifts  or 
liquor,  wine  or  beer;  gifts  of  insignificant 
value  may  be  accepted. 

The  Journal  will  pay  all  costs  of  travel 
for  news  coverage  or  background  informa- 
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tion  for  staff  members,  including  meals, 
hotels  and  incidentals;  exception  will  be 
made  when  free  or  reduced  rate  transpor¬ 
tation  is  the  only  means  available  to  cover 
an  event;  staffers  may  travel  on  chartered 
planes  and  reside  in  hotels  with  a  sports 
team  or  political  candidate  provided  the 
Journal  Company  is  hilled  for  the  full  cost 
involved. 

Loan  or  cut-rate  purchases  or  merchan¬ 
dise  or  products  is  not  allowed  and  staff 
members  should  pay  for  meals  and  drinks 
when  on  company  business.  Dinner  or 
cocktail  parties  are  allowed  if  the  event 
relates  to  news  coverage  or  if  it  is  valu¬ 
able  for  background;  no  free  club  mem¬ 
berships  will  be  accepted. 

• 

Subsidy  of  gallery 
debated  in  Ontario 

A  report  submitted  by  the  Deputy  Min¬ 
ister  of  Government  Services  reveals  that 
the  Ontario  Government  subsidizes  the 
press  gallery  covering  Queen’s  Park  to 
the  tune  of  $75,722  annually. 

The  government  provides  rent-free 
office  and  lounge  space  worth  $40,000  a 
year,  by  its  calculation.  Wages  totalling 
$19,000  go  to  two  stewards  who  distribute 
the  daily  reports,  speeches,  and  govern¬ 
ment  announcements  to  the  reporters.  An¬ 
other  $16,722  represents  the  gallery’s 
share  of  the  government’s  telephone  serv¬ 
ice  at  Queen’s  Park. 

Members  of  the  gallery  are  debating 
the  question  whether  members  of  their 
news  organizations  should  be  paying  for 
services  the  government  provides.  Some 
organizations — including  the  Toronto 
(Hohe  and  Mail  and  Toronto  Star — have 
attempted  to  pay  rent  for  their  offices, 
but,  so  far,  have  been  rebuffed  by  the 
government.  Others  feel,  that  they  have  a 
right  to  free  space.  The  offices  are  neither 
large  nor  plush,  according  to  a  Globe  and 
Mail  reporter. 

Some  members  feel  that  the  news  orga¬ 
nizations  should  pay  the  salary  of  one  of 
the  t\yo  stewards  since  his  major  function 
is  pouring  drinks  for  reporters. 

• 

ITU  and  Guild  vie 
for  representation 

The  Newspaper  Guild  and  International 
Typographical  Union  are  seeking  news¬ 
room  representation  at  the  Arkansas 
Gazette  and  Arkansas  Democrat. 

A  group  of  37  Gazette  staffers  voted 
unanimously  for  the  Guild  at  a  February 
17  meeting.  At  the  Democrat,  editorial 
employees  voted  13  to  6  to  seek  ITU  rep¬ 
resentation. 

The  Guild’s  petition  involved  80  employ¬ 
ees  at  the  Gazette.  The  ITU  filed  for  58 
employees  at  the  Democrat. 

• 

Wood  names  Pascarella 

Wood  Industries,  Inc.  has  named  John 
A.  Pascarella  to  the  post  of  vice  president 
in  charge  of  sales.  Pascarella,  formerly 
Wood-Hoe’s  sales  manager-newspaper 
presses,  joined  Wood  Industries  in  1970  as 
eastern  sales  manager  when  the  company 
acquired  the  Hoe  press  business. 
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the  other  is  full  page  output.  Experiment¬ 
ing  will  begin  this  year  with  pagination, 
initially  with  the  makeup  of  tabloid-size 
newspaper  pages  via  the  VDT.  Full  page 
size  photocomposition  units  will  follow. 
Finally,  it  is  expected  to  have  a  VDT 
terminal  to  makeup  the  entire  newspaper. 

What  about  savings?  Eight  years  ago 
the  composing  room  productivity  was  8.94 
manhours  per  page.  By  1971,  the  hours 
had  dropped  to  4.29.  In  1973  that  figure 
had  declined  to  2.39  manhours.  As  of  Jan¬ 
uary  1,  1974,  the  T-D  employed  12  full¬ 
time  and  three  part  time  people  in  its 
composing  room.  Manhours  per  page  ob¬ 
jective  for  1974  is  less  than  an  hour  per 
page.  And  by  the  end  of  this  year  the 
composing  room  will  be  under  full  oper¬ 
ational  control  of  the  editorial  depart¬ 
ment. 

The  goal  was  to  reach  a  point  where 
newsroom  costs  would  e.xceed  composing 
room  costs.  That  goal  has  now  been  at¬ 
tained  with  all  of  Lee’s  daily  newspapers. 

• 

1973  plant-equipment 
outlay  at  all  time  high 

Daily  newspapers  in  the  United  States 
and  Canada  combined  spent  more  than 
$256.8  million  in  1973  for  plant  expansion 
and  modernization,  according  to  the 
American  Newspaper  Publishers  Associa¬ 
tion. 

The  ANPA’s  annual  survey  also  indi¬ 
cated  a  new  U.S.  high  expenditure  of 
$243.1  million  for  821  dailies,  in  1973. 

Twenty-seven  Canadian  dailies  spent 
$13.7  million  in  1973  for  capital  outlay. 

In  1972  the  ANP.\  annual  survey 
showed  731  U.S.  dailies  investing  $233.5 
million  for  capital  outlay.  For  the  same 
year  twenty-three  Canadian  dailies  spent 
$16.5  million.  The  year  1972  was  the  all- 
time  high  year  for  Canadian  dailies. 

The  821  U.S.  newspapers  replying  to 
the  1973  ANPA  survey  represent  54  per¬ 
cent  of  total  U.S.  daily  newspaper  circula¬ 
tion,  and  27  Canadian  dailies  replying 
represent  30  percent  of  total  daily  news¬ 
paper  circulation  in  Canada.  ANPA 
makes  no  assumptions  about  capital  outlay 
of  newspapers  not  participating  in  the 
survey. 

The  survey  indicates  plant  expansion 
and  modernization  in  1974  to  be  at  the 
$210.6  million  level.  The  1974  figure  in¬ 
cludes  planned  expenditures  for  797 
dailies  in  U.S.,  Canada,  U.S.  Possessions 
and  the  Caribbean  Islands.  The  761  U.S. 
dailies  surveyed  expect  to  spend  $200.3 
million,  in  1974,  29  Canadian  dailies  ex¬ 
pect  to  spend  $7.7  million,  and  7  dailies  in 
the  U.S.  Possessions  and  Caribbean  Is¬ 
lands  plan  to  spend  $2.5  million. 

• 

Ford  at  AP  meeting 

The  Associated  Press  announced  that 
Vicepresident  Gerald  Ford  will  be  guest 
speaker  at  the  annual  luncheon  meeting  of 
members  of  the  AP  on  April  22  at  the 
Waldorf  Astoria  hotel  in  New  York. 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 

AffilUtad  PubMcationt  (AMEX)  . 

Amarican  Financial  Corp.  (OTC)  . 

Booth  Nawtpapars  (OTCJ  . 

Capital  Citias  Comm.  (NYSE)  .  . 

Com.  Corp.  (OTC)  . 

Cowlas  Comm.  InVsE)  . 

Dow  Jonas  (OTC)  .  . 

Downa  Comm.  (OTC)  . 

GannaH  (NYSE)  . 

Gray  Comm.  (OTC)  . 

Harta  Hanks  (NYSE)  . 

Jaffarson-Piiot  (NYSE)  . 

Kniqht  (NYSE)  . 

Laa  Entarprisa  (AMEX)  . 

Madia  Ganarat  (AMcX)  . 

Multimadia  (OTC)  . 

New  York  Timas  (AMEX)  . 

Panai  (OTC) 

Post  Corp.  (Wise.)  (OTC)  . 

Ouabacor  (AMEX)  . 

Riddar  Publications  (NYSE)  . 

Southam  Prass  (CE)  . 

Spaidal  (OTC)  . 

Thomson  Nawspapars  (CE)  . 

Tima  Inc.  (NYSE)  . 

Timas  Mirror  (NYSE)  . 

Toronto  Star  (CE)  . 

Washington  Post  (AMEX)  . 

SUPPLIERS 

Abitibi  (CE)  . 

Addrassograph  Multi.  (NYSE)  . 

Alden  Elactronics  (OTC)  . 

Altair  (OTC)  . 

Ball  Corp.  (NYSE)  . 

B.  C.  Forast  (CE) 

Barkay  Photo  (NYSE)  . 

Boisa  Cascada  (NYSE)  . 

Compugraphic  (AMEX)  . 

Compuscan  (OTC)  . 

Crown  Zallarbach  (NYSE)  . 

Cutlar-Hammer  (NYSE)  . 

Dayco  (NYSE)  . 

Digital  Equipmant  (NYSE)  . 

Domtar  (AMEX)  . 

Dow  Chamical  (NYSE)  . 

Dymo  (NYSE)  . 

ECRM  (OTC)  . 

Eastman  Kodak  (NYSE)  . 

Ehranraich  Photo  (AMEX)  . 

Eltra  (NYSE) 

Ganaral  Elactric  (NYSE) 

Gaorgia  Pacific  (NYSE)  . 

Graca,  W.  R.  (NYSE)  . 

Graat  Lakas  Papar  (CE)  . 

Graat  No.  Nakoosa  (NYSE) 

Harris  Intartypa  (NYSE)  . 

Inmont  (NYSE)  . 

Intarnational  Papar  (NYSE)  . 

Itak  Corp.  (NYSE) 

Kimbarly  Clark  (NYSE)  . 

Log  Elactronics  (OTC) 

MacMillan,  Bloadal  (CE)  . 

Milgo  Elactronics  (AMEX)  . 

Millmastar  Onys  (AMEX) . 

Minnasota  Min.  t  Mfg.  (NYSE)  . 

Richardson  (NYSE)  . 

Rockwall  Inti.  (NYSE)  . 

Singar  (NYSE)  . 

Southland  Papar  (OTC)  .  . 

Southwast  Forast  Ind.  (NYSE)  . 

Sun  Chamical  (NYSE) 

Whealabrator-Frya  (NYSE)  . 

Whita  Consolidatad  (NYSE) 

Wood  Industrias  (AMEX)  . 

ADVERTISING  AGENCIES 
Battan,  Barton.  Durstina,  Osborn  (OTC) 
Doramus  (OTC) 

Doyla,  Dana.  Barnbach  (OTC)  . 

Foota,  Cona,  Balding  (NYSE)  . 

Gray  Advartising  (OTC)  . 

Interpublic  Group  (NYSE)  . 

Needham,  Harper  t  Steers  (OTC)  . 

Ogiivy,  Mather  (OTC)  . 

PKL  Co.  (OTC)  . 

J.  W.  Thompson  (NYSE)  . 

Tracy-Locka  (OTC)  . 

Wells  Rich  Graena  (NYSE)  . 
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Walter  W.  Krebs  dies 

Walter  W.  Krebs,  80,  president  of  the 
Johnstown  (Pa.)  Tribune  Publishing  Co., 
died  in  a  Naples,  Fla.  hospital  March  26. 
Death  was  caused  by  complications 
brought  on  by  a  stroke  suffered  March  21 
while  he  was  vacationing  in  Naples.  Krebs 
retired  as  publisher  of  the  Tribune  in 
1963  and  as  editor  in  1973.  He  continued 
as  president.  He  was  a  past  president  of 
the  Pennsylvania  Newspaper  Publishers 
.Association. 


News  complaints 

(Continued  from  page  IS) 


first  anniversary  of  the  Supreme  Court 
abortion  decision  for  omission  of  anti-abor¬ 
tion  views  espoused  by  groups  not  affiliated 
with  the  Catholic  church. 

At  its  meeting  the  Council  also  dis¬ 
cussed  the  complaint  by  a  reader  of  the 
Kansas  City  (Mo.)  Times  who  claimed 
that  a  syndicated  article  by  Anthony  Lew¬ 
is  was  not  clearly  labeled  as  an  opinion 
piece  in  an  issue  of  that  paper.  Although 
the  Council  decided  that  the  complaint 
was  unjustified,  it  pointed  out  the  impor¬ 
tance  of  the  “truth  in  packaging’’  issue. 
Several  members  of  the  Council  described 
the  confusion  frequently  created  for  the 
reader  by  newspapers  which  do  not  clear¬ 
ly  differentiate  between  opinion  and  news 
articles. 

In  another  case,  an  anonymous  reader 
lodged  an  informal  complaint  about  an  ad 
in  The  New  York  Times  which  he  felt  was 
demeaning  to  Mexican  Americans.  The 
Council  decided  it  had  no  jurisdiction  in 
this  case,  and  referred  the  matter  to  a 
newly-formed  advertising  watchdog  coun¬ 
cil. 

The  Council  is  waiting  for  a  response 
from  Newsweek  magazine,  which  has  been 
charged  by  A.I.M.  with  inaccurate  report¬ 
ing  in  an  article  listing  the  number  of 
bodies  in  the  morgue  in  Santiago,  Chile. 
A.I.M.  and  El  Mercurio,  the  Santiago 
newspaper,  claim  that  Newsweek  exag¬ 
gerated  the  actual  figure. 

The  Council  is  also  investigating  a  num¬ 
ber  of  cases  involving  the  broadcast  me¬ 
dia.  They  include:  charges  by  Robert  Ed¬ 
wards  against  the  Mutual  Broadcasting 
System  for  frequent  broadcasting  of  a 
promotional  story  represented  as  a  news 
story;  charges  against  NBC  for  “unfair 
treatment  of  President  Nixon  as  a  news 
item’’  in  coverage  of  his  visit  to  Hunts¬ 
ville,  Ala.  on  Washington’s  Birthday; 
charges  by  Horace  P.  Rowley  against  the 
Corporation  for  Public  Broadcasting  of  an 
imbalanced  presentation  of  political  views 
in  an  April,  1973  “Black  Journal’’  pro¬ 
gram  on  a  housing  controversy  in  New¬ 
ark;  charges  by  the  Mobil  Oil  Company 
against  ABC  for  “vicious,  inaccurate,  ir¬ 
responsible,  biased,  and  shoddily  re¬ 
searched”  reporting  in  its  news  closeup 
“Oil:  The  Policy  Crisis.” 

• 

Photograph  of  Allende 
before  coup  wins  prize 

A  photo  of  President  Salvader  Allende 
Gossens  taken  September  11,  on  the  day 
he  died  in  a  military  coup  by  an  uniden¬ 
tified  member  of  the  Chilean  leader’s  staff, 
won  the  grand  prize  in  the  annual  World 
Press  Photo  Contest. 

The  picture,  showing  Dr.  Allende  enter¬ 
ing  the  main  courtyard  of  the  presidential 
palace  in  Santiago,  wearing  a  helmet  and 
carrying  a  pistol,  and  accompanied  by 
armed  guards,  was  distributed  by  New 
York  Times  pictures  in  January. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


BOOKS 


QUIZZES 


BOOKVIEWS 


NEED  A  LIGHT,  rcfreshini;,  thoupcht- 
provokin^r  column  ?  Try  my  “Name 
Quiz*'.  Will  send  samples.  Midwest 
Your  readers  are  book  renders.  Hard  News  Service,  30043  Club  House  Lane, 
cover  and  pniierbncks.  Give  thorn  the^  Farmington  Hills,  Mich.  48024. 
latest  news,  weekly  or  monthly  at  the 


lowest  cost.  For  samples  write  Box  157, 
Maplewood,  N.J.  07040, 


E  DUCAT  lOIS 

-YOU.  YOUR  CHILI)  AND  SCHOOL.*’! 
Spotlight  on  education.  What  parents 
houUl  know.  DistributtMl  by  CPI  ami 
CNS  over  10  years.  Now  offered  direct* 
ly,  K(*ader  iiuestions  answered.  Contact 
David  Nydick,  22  lA'sley  Dr.,  Syosset, 
N.Y.  11791  or  (516)  6S1-4161. 


GAKOEMyO 


PHOTO-POWEllED,  600  WORDS 
WEEKLY.  Reader  impact  ,;iiarantee<l ! 
Walter  Masson,  Bo.\  66.  Needham, 
Mass.  02I9'2. 


HIDDEIS  THE  iSiJRES 


TREASURE  HUNT.  Weekly  column 
slanteil  to  backpackers,  coin  shooters 
ith  their  metal  detectors,  armchair 
adventurers  interested  in  lost  mines, 
burieil  treasure,  sunken  iralleons  an<l 
overlookeil  iKinanzas  in  attics.  Clues  of 
[where  to  look  and  news  of  the  lucky 
•  »nes.  Samples.  Don  A.  Stewart,  P.  O. 
Box  6630,  Tropico  Station,  Glendale, 
California  91205. 


TV  EEATVRES 

TV  STAR  SCRAMBLE.  TV  puzzle  now 
in  its  12th  year  of  syndication.  100% 
TV  oriented.  Samples.  Loo  White  Pro<l., 
16S  Strasser  Ave.,  Westwood.  Mass 
02090. 


WOKOS 


TRICKY  DICTION 
HOBBLE  THAT  BOBBLE.  Weekly  how-] 
to  in  diction,  pronunciation,  syntax 
Humorous  twists  and  rhymes  ti>  pre¬ 
vent  Iksi-Ihkis  in  Enirlish.  Samples.  T 
H.  Hartman,  1462  Danlierry  Circle. 
Tu.stin.  Calif.  926S0.  Ph :  (714)  k3x-| 
2ior,. 


SYNDICATED  FEATURES 


BE  YOUR  OWN  syndic.ate  boss!  Fea 
tore  your  feature  in  FEATURES! 
AVAILABLE  and  watch  your  syndicate 
sales  soar!  Last  year  a  fellow  writim;| 
a  TV  column  placed  an  ad  in  FEA 
TUBES  AVAILABLE,  left  it  runninRl 
a  few  months,  and  received  more  than| 
300  replies!  That,  of  course,  doesn 
happen  in  all  cases,  hut  when  it  does 
that’s  what  we  call  being  well  read ! 


.ANNOIJNCKMKNTS 

BUSINESS  OPPORTUNITIES 

ASSOCIATE  PUBLISHER  WANTED. 
Tire<l  or  sellinjf  for  someone  else?  STOP  ! 
And  START  selling  for  yourself.  A 
younK  dynamic  publishing  firm  has  a 
program  that  necHls  your  abilities.  A 
small  investment  will  open  the  diMir  to  a 
irround  floor  opportunity.  Call  Larry 
Grossmann  ;  (314)  442*6931. 

NORTHWEST  CANADA,  owners  want 
to  team  up  with  couple  in  expamlinK 
weekly  );roup :  writing  and  ad  sales 
skills  essential:  only  a  small  investment 
neeiUMl.  Box  473,  Eilitor  &  Publisher. 

^^l^iEWSPAPER^APPRMSE^ 

APPRAISALS  FOR  ESTATE  TAX. 
partnership,  loan  and  insurance  pur* 
poses.  Sensible  ft‘es.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654. 

APPRAISALS  FOR  ALL  PURPOSES 
New8(>aper  Service  Co.,  Inc.,  P.O.  Dr. 
12428,  Panama  City,  Fla.  82401. 


NEWSPAPER  BROKERS 


IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
seliintr. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich,  48858 


ALAN  G.  LEWIS 
Me<)ia  Broker 

On  file  —  over  300  active  qualified 
buyers  for  your  daily,  top  weekly  or 
shopiier.  Ridge  Road,  Hardwick,  Mass. 
01037.  Phone  (413)  477-6009. 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


ROBERT  N.  BOLITHO 
Newspaper  ssilcs.  appraisals,  consulting. 
Krehbiel  -  Bolitho  Newspai>er  Service, 
P.O.  Box  7133,  Shawnee  Mission,  Kans. 
66‘207.  Olfice  (913)  236-5280;  Res:  (913) 
381-6815. 

JOSEPH  A.  SNYDER  BROKER 
VVestern,  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal.  92806 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers’’ 
SALES.  SERVICB7S,  MANAGEMENT 
5464  Government  Blvd. 

Mobile.  Ala.  (205)  666-0893 

Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSO.. 
6614  Rutgers  Street 
Houston.  ’Texas  77005 
Ph  (713)  664-9414 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day¬ 

time;  (813)  733-8053  nights;  or  write 
Box  3.364  Clearwater  Beach.  Florida 
33515.  No  obligation,  of  course. 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPEltS  Weekly 
W.  B.  GRIMES  &.  CO. 

National  Press  Building 
Washington.  D.C.  20004 
(202)  NAtional  8-1133 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 

PRIZE-WINNING  WEEKLY.  National 
Blue  Ribl>on  Newspaper,  exclusive  terri* 
tory,  college  town,  in  path  of  rapid 
suburban  {growth.  Owners  have  other 
interests.  Upstate  New  York.  Princi¬ 
pals  only.  Box  446,  Editor  &  Publisher. 

FLORIDA  offset  weekly  (possible  daily). 
Lnrfre  printing;  business.  Excellent 
growth  potential,  complete  tyiKisettin^, 
mailroom,  camera,  press  equipment.  Rea) 
estate,  contract  for  a<)equate  newsprint. 
Principals  only.  Box  373,  Editor  & 
Publisher. 

SUBURBAN  NEW  YORK  CITY,  three 
weeklies,  $225,000  sales,  net  over  20' J, 
lonK  establishe<l,  potential  for  $500,000 
sales.  Outright  sale  or  partnership. 
Minimum  cash  $60,000.  Box  484,  Editor 
&  Publisher. 

WEEKLY 

NEWSPAPER 

Growing;  industrial/ residential  area. 
Rea<ler-advertiser  confidence  showing 
continuing  profit  return.  Information  to 
principals. 

Richard  E.  Vowles 
Sales-Newspaper/  Printing  Companies 
212  Edgehill  Road. 

York,  Pa,  17403 

MASSACHUSETTS  —  Bright,  young, 
growing  offset  tab  weekly.  Cold  type 
equippe<l.  gross  $30,000;  4185  paid  cir¬ 
culation;  sell  $27,000,  Box  335,  Editor 
&  Publisher. 

Rocky  Mountain  Newspapers 
BILL  KING  ASSOCIATES 
2025  Foothills  Rd.,  Golden.  Colo.  80401 
(303)  279*6345 

FINE  COMMUNITY  weekly  in  prosper¬ 
ous  northern  Indiana  resort-agricultural 
renter,  1,100  paid,  modern  composition 
equipment,  grossing  $1HM  ;  smaller  let- 
t<‘rpress  wt*ekly  northern  Indiana,  agri¬ 
culture  center,  price<l  umler  $9M  gross; 
pair  of  free  distribution  pai>ers  in  Big 
10  city.  price<l  un<ler  gross  at  $40M,  in- 
cludc^s  camera-ready  equipment;  Ohio 
letterpress  weekly  and  job  shop,  own 
building,  stable  residential  and  farm 
center  town,  $27M,  terms.  For  infor¬ 
mation  on  any  or  all,  write  W.  W, 
Spurgeon,  550  Merchants  Bank  Build-  I 
ing,  Muncie,  Ind,  47305,  or  call  (317) 
289-9966. 


NEWSPAPERS  WANTED 

EX-PUBLISHER  has  capital  for  pur¬ 
chase  of  good  weekly  or  daily,  any  pub¬ 
lication.  Must  l>e  profitable.  Confidential. 
Box  374,  Editor  &  Publisher. 

EXPERIENCED  EDITOR,  39,  wants 
to  buy  working  partnership  in  estal>- 
lished  weekly  or  small  daily.  Up  to 
$25,000  down.  Box  511,  Editor  & 
Publisher. 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
sttictly  confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


MACHINERY  &  SUPPLIES 

FOR  SALE— PHOTON  200A’s  and 
200B’s,  complete  with  font  discs  and 
paper  magazines.  $500  each.  W.  R. 
Stahler,  P.O.  Box  150,  Napa,  Calif. 
94558.  (707)  226-3711. 


COPYSTAR  USERS-Order  Systems- 
Ten  (S-10)  Proofing  Pni)er,  newly-form¬ 
ulated,  highspce<l/ contrast — get  full 
(luality  control.  All  sizes  plus  18"  for 
Warren.  Write/phone:  LUTZ  CO..  116 
Warwick  Dr.,  Walnut  Creek,  (jalif. 
94598.  (415)  934-3368. 

LINOFILM  EQUIPMENT 
2  Photo  Units,  high  speed 

anil  function  analyzer  ....each  $7950 
2  Photo  Units  . each  4500 

4  Keylmards  with  Linomix  .  .each  2750 

Save  on  package  deal  with  grids 
MISCELLANEOUS  EQUIPMENT 

5  Monarchs,  4-molds,  Star  equipiied 
Linotypes,  Model  31.  #72778  and  73430. 
Many  other  late  machines. 

COLOR  KING,  2  units  with  counter- 

stacker,  electric  hoist  . $28,500 

E.  H.  Richey  Co..  1417  Georgia  St. 
Los  Angeles,  Calif.  90015 
(213)  748-5954 

ELECTTRO/SET  435  PMCK  perforating 
keylxiard,  Varityper  phototypesetting 
system,  88  keys  on  keyboard;  16  format 
keys  ;  50  characters  per  second.  Call  Roy 
Lach  at  (201)  777-0588  or  write  Royal 
Graphics  Inc.,  461  River  Rd..  Clifton, 
N.J.  07015. 


If  you  want  TOP  DOLLAR  for  your 
newspaper,  contact  The  Newsmeilia 
Company,  newspaper  management  con¬ 
sultant  anil  meilia  brokers.  James  E. 
Hickey,  Jr..  P.O.  Box  12195.  North- 
side,  Station.  Atlanta,  Ga.  30305. 

^InmucATW?^^ 

E.STABLISHED,  PROFITABLE  SUB¬ 
URBAN  MAGAZINE  in  Metropoli¬ 
tan  New  York  Area.  Ideal  opportunity 
for  journalist  or  .advertising  executive 
contemplating  retirement.  Owner  would 
consider  remaining  as  active  partner  or 
consuitant.  Principals  only.  Box  412, 
Editor  &  Publisher. 


EDITOR  8C  PUBLISHER  for  March  30,  1974 


COMPUGRAPHIC  4961,  Compugraphic 
7200,  Automix  keyboard,  Ektnmatic 
processor,  type  strips.  Complete  pack¬ 
age  ready  for  proiluction,  $10,000.  Let 
us  put  together  a  typesetting  package 
designed  for  your  needs.  O.N.E.,  P.O. 
Box  362,  Tucker,  Ga.  30084.  (404)  939- 
4831. 

USED  IBM  SELECTRIC  COMPOSER 
with  6  type  fonts.  $3000.  For  informa¬ 
tion  phone  (815)  758-0696. 

AVAILABLE  NOW 
Justape — Serial  No.  2151 
Hyphenation  and  Justification 
Justape—Serial  No,  2031 
No  Hyphenation 

The  Greenville  News-Pieilmont  Co. 
P.O.  Box  1688 
Greenville,  S.C.  29602 

FOR  SALE:  PHOTC/N  713-10,  Ex- 
Iiandeil  M€*mory  with  3  drums.  9  film 
strips,  many  spare  parts.  PDP-8  systems 
taiK>  available.  Machine  presently  in  op¬ 
eration.  available  in  ai>proximate)y  30 
days.  Asking  $8,250.  Call  (516)  872-6660. 

FOR  SALE;  2  wule  range  super  quick 
photo  setters  with  P'  film  mag,  test 
boanls,  <iuadders,  option  cabinets  and 
numerous  grids.  6  pt.  thru  72  pt.  tyiie  in 
Bodoni,  Spartan,  Caledonia  anil  Corona 
faces.  Both  machines  in  excellent  condi¬ 
tion.  Serial  Nos.  608,  609.  $5000  each. 
Contact:  Jerry  Wells 
St.  Petersburg  Times 
P.O.  Box  1121 
St.  Petersburg.  Fla.  33731 
Phone  (813)  894-1111 

2  FAIRCHILD  SCAN-A-GRAVERvS— 
One  “Standard**  model.  Other  is  “Illus¬ 
trator**  with  changable  cylinders  for 
enlarging.  Both  65-line  screen.  Make 
plastic  halftone  cuts  up  to  8x10  inches. 
Best  offer.  The  Brockton  Enterprise, 
Brockton,  Mass.  02403.  Attn:  C.  N. 
Fuller. 

JUSTOWRITERS  —  COMPUGRAPHIC 
All  models.  Service  provided  by  manu¬ 
facturer,  FHN  Business  Products, 
Church  Rd.  Mt.  Laurel,  N.  J.  08057. 
(609)  235-7614. 


NEWSPRINT 

ROLL.S  ALL  SIZES-BEHRENS  Pulp 
&  Paiier  Corp.,  1896  Westwooil  Blvd., 
Los  Angeles,  Cal.  90025.  (218)  474-6525. 
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I  CLASSIFIED 

AdvertUing  Rate$ 

POSITIONS  WANTfD 
IPoyobl*  with  order  I 

I  4-wHki . $1.15  per  lint,  ptr  itiut 

I  S-weeki . $1.25  ptr  lint,  ptr  issut 

:  2-wttki . $1.35  ptr  lint,  ptr  issut 

I  1-wttk  . $1.45  ptr  lint. 

j  OTHSR  CLASSIFICATIONS 

f  I  Romlffaneo  tfeeold  accompany  clast* 
Mod  copy  wkon  submlttod  mtlatt 
credit  feat  boon  otfablltfeod.l 

4-wttkt . $1.70  ptr  lint,  ptr  issut 

f  3-wttks . $1.80  ptr  lint,  ptr  issut 

j  2-wttks . $1.90  ptr  lint,  ptr  issut 

j  1-WKk  . $2.00  ptr  lint. 

Count  5  avtrppt  words  ptr  lint 
or  35  charaettrs  and/or  spacts 
3  lints  minimum  (no  abbrtviations) 

I  Add  50c  per  insertion  for  box  service  and 

I  count  as  an  additional  lint  in  your  copy. 
^  Air-mail  service  on  box  numbers  also 
I  available  at  $1.00  extrsL 

I  DISPLAY— CLASSIFIfD 

,  The  use  of  borders,  boldface  type,  cuts  or 
I  other  decorations,  changes  your  classified 
ad  to  display.  The  rate  for  display-classified 
is  $3.60  per  agate  lint — $50.40  per  column 
inch  minimum  space. 

ClotsMod  Contract  Ratos  Avalloblo 
On  Roquost 

j  Editor  &  Publisher 
!  850  Third  Avo.,  N.Y..  N.Y.  10022 
-  (212)  752-7050 


MACHINERY  &  SUPPLIES 

rerforatoiTtape 


MACHINERY  &  SUPPLIES 
PRESSES  &  MACHINERY 


HEIJ>  WANTED 

^'^'academi^ 


NOW  STATIC-FREE  perf  tape*  at  our  LIKE  .NEW  30  ft.  Cutler  Hammer  PHOTOGRAPHY-AGRICULTURAL 
same  prices — lowest  In  U.S.A.  All  Channej-nex  convtqror  ineluuinpr  press  Journalism  teacher.  Masters  essential. 


colors.  Top  quality. 

Call  or  loritr; 

PORTAGE  (216)  929-4465 
Box  6600,  Akron,  Ohio  44313 

'^jRESSEf^luACHINE^ 


GOSS  SUBURBAN  FOLDER,  excellent 
comlition.  1  SUBURBAN  UNIT,  new 
1968.  IPEC  Inc..  401  N.  Leavitt  St.. 
Chicago.  III.  60612.  Ph:  (312)  738-1200. 

GOSS  ITRBANITE,  5  units,  excel¬ 
lent  condition. 

GOSS  4  unit  Suburban. 

GOSS  SUBURBAN  6  unit,  new 
1967. 

GOSS  COMMUNITY,  6  unit,  new 
1967. 

GO.SS  UNIVERSAL  FOLDER. 
COTTRELL  4  or  5  unit  V-15 
excellent  condition. 

COTTRELL  VANGUARD,  22Vj  x 
31,  2  unit. 

COTTRELL  6  unit  V-15A,  new 
1969. 

COrrRELL  V-702-B 
FAIRCHILD  NEWSKING.  2  unit 
and  folder, 

HOE  ALLER  units. 

IPEC,  Inc. 

401  N.  Leavitt  Street. 

ChicaKO,  Illinois  60612 
Phone:  (312)  738-1200 


FAIRCHILD  COLOR  KING.  4  units. 
New  1965.  22*)4  x  36.  complete  with 
oven,  chill  rolls  and  folder.  Excellent 
condition.  IPEC  Inc..  401  N.  Leavitt 
St.,  Chicago,  Ill.  60612.  Ph :  (312) 

738-1200. 


Channel-flex  conveyor  including  press  Journalism  teacher.  Masters  essential, 
connection,  vertical  rise  ami  «lrop.  de-  phD  desirable.  Fall  1974.  Salary,  rank 
livery  table,  controls.  Paddock  Publi-  negotiable.  Head,  Dept,  of  Journalism, 
cations.  Arlington  Heights,  III.  60006.  Kansas  State,  Manhattan.  Kans.  66506. 

COLOR  DECK  and  BALLOON  FORM-  Z  tZ 

ERS  for  1936  Roller  Bearing  Newspa-  FULLTIME  FACU^Y  mem^r  for 
per  Press,  4  plate  wide  with  22-%"  rapidly  growing  department  of  journal- 
cutoff.  PhD  desired.  Master  s  degree  neces- 

UNIVERSAL  printing  EQUIPMENT  “JJ^ey  ™n“opT  «litVng  aXnewspC^ 
-  t-zU.,  tivi,.  layout  essential.  The  ability  to  teach 

Lyndlmrst,  ^w  Jersey  courses  in  areas  such  as  radio  and  tele- 

_ t^utl  *00-01** _  vision,  public  relations,  advertising  and/ 

or  photography  is  highly  desirable. 
(X)MPLETE  HOT  METAL  shop  for  Salary  and  rank  commensurate  with 
small  daily  or  weekly.  Located  in  Zone  qualiflcations.  Please  send  application 


3.  Cull  or  write  Totld  Clay.  Daily  and  resume  to  Dr.  George  Hafer,  Chair- 
Review,  Clifton  Forge,  Va.  24422.  (703)  man.  Department  of  Journalism.  Uni- 
862-4139.  versity  of  Wisconsin-Whitewater,  White- 

-  water.  Wise.  .53190.  The  University  of 

NEWS  KING  unit.  1971,  very  good  con-  Wisconsin-Whitewater  is  an  Equal  Op- 
dition.  $10,800.  O.N.E.,  P.O.  Box  362,  portunity/ Affirmative  Action  Employer. 
Tucker.  Ga.  30084.  (404)  939-4831.  Applications  from  women  and  members 

_  ^  ^  ^  ^  ^  ^  ^  ^  ^  of  minority  groups  are  encouraged. 

STEREOTYPE  - 

_ _ _ _ _  NEAVS-EDITORIAL  position  open  in 

*  r  i  w  A  .IK.  A  expanding  journalism  degree  program  to 

SPECIAL  LITOL<>W  MATS  ^stom  teach  reporting,  eiliting.  writing;  PhD 


engravetl.  Fast  delivery.  Jack  Moore. 
3444  Country  Club,  Medina,  Ohio  44256. 

WANT^lrO^B^^ 

REWINDEIR  for  rolls  up  to  36".  Con¬ 
tact  E.  L,  Carson,  The  Journal  Pub¬ 
lishing  Co.,  3  Prosiiect  St.,  Vernon, 
Conn.  (203)  875-0706. 

WANTED:  A  usc<l  Graphic  Electronics 
Photo-Lathe.  F.  L.  Greenway,  196 — 14th 
St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


I  CLASSIFIED  ADVERTISING  | 

m  m 

I  Order  Blank  I 


or.  iHissibly,  ABD,  plus  solid  news  and/ 
or  college  teaching  background.  $11,500 
upward  depending  u|)on  qualifications. 
Send  resume  and  salary  requirements  by 
April  15  to; 

W.  J.  Stone 

Department  of  Communication 
Carlisle  Hall 

The  University  of  Texas  at  Arlington 
Arlington,  Texas  76019 


Photo-Lathe.  F.  L.  Greenway,  196— 14th  THE  UNIVEU-SITY  OF  WYOMING  De- 
!  St.  N.W.,  Atlanta,  Ga.  30318.  (404)  partment  of  Journalism  has  an  aliening 

873-3257.  for  an  associate  professor  effective  with 

the  Fall  Semester.  1974.  Persons  with  a 
I  minimum  of  the  Master's  degree,  signi- 

».  NEWSP.\PER  SERVICES  ficant  professional  mass  media  exiieri- 

th  _ _ _  ence  of  more  than  five  years,  and  uni¬ 
at  llVKIIIt  4X'fL'  versity  teaching  experience  will  lie  con. 

tt  ....  lIrSU U.-tlil.tj  siiiered.  Te.aching  fields  should  include 

J)  ^  communication  law.  advanceil  re- 

!  WEEKLY  PUBLISHERS:  New,  most  Ijorting  and  writing,  and  eiliting.  Ahil- 
i  comprehensive  liliel  insurance  program  teach  graphics,  history  of  Amen- 

!  ever  onfercil.  Developeil  by  the  larprest  or  other  Ri>ecia|t>es 

||f?  I  newspaper  insurance  underwriters  R‘*«IJ'n»ibilitie8  will  inclutle  J^th 

=  ,  in  the  world.  Now  ijet  protection  similar  unileiyraduat^  and  K*‘*'duate  tea^inn. 
=  ;  to  ANPA  memliers  program.  Protection  University  of  Wyoming  is  an  Equal 

=  I  includes  punitive  dama^^es  and  defense  OpIHU'tunity  EmpUiyer  ami  encourajees 
=  costs.  Low  deductible.  Premiums  as  low  applications  from  all  iiersons  regardless 


!  WEEKLY  PUBLISHERS:  New,  most 
i  comprehensive  liliel  insurance  program 
!  ever  ofTered.  Developeil  by  the  largest 
newspaper  liliol  insurance  underwriters 


ns  $100  per  year.  Inquire  airmail: 
Potomac  Insurance  Company,  Inc.,  Box 
U79E.  Reid  House,  Hamilton,  Bermuda. 
Or  call  22244. 


of  race,  sex  or  national  origin.  Apply 
to:  W.  J.  Roepke,  Search  Committee, 
I>ept.  of  Journalism,  University  of  Wyo¬ 
ming,  Laramie.  Wyo.  82071. 


Address 


_ State. 


-Zip _ i 


Authorized  by 


PHOTOCOMPOSITION 


NEWSPAPER.  SHOPPER  and  MAG¬ 
AZINE  Photocomposition— New  York 
metro  area.  Complete  service  from  gal- 


g  Clatsiflcation 


MIDDLE  TENNESSEE  STATE  UNI¬ 
VERSITY  seeks  a  faculty  memlier  to 
teach  writing  and  allied  courses  in  the 
News-Editorial  Sequence  for  Fall  1974. 
PhD  with  a  minimum  of  five  years 
media  experience  rei|uired.  Salary  and 
rank  oiien.  Equal  Opiiortunity/ Affirma- 


leys  to  camera  ready  paste-ups  includ-  jj'yp  ActioA  Employer.  Write;  Dr.  Ed- 
'"■Au  ^  tones  Ad  tyjKigraphy  shop  I  ^^.nrd  Kimbrell.  (Chairman,  Department 
with  clean.  m«lern  tyw  selection  and  |  „„„  Ckimmunications,  Box  51. 

layouts.  PhotoryiKigijijhers.  Inc.  .562  Middle  Tennessee  State  University. 

(201)  Murfreesboro,  Tenn.  37130. 

43 1 -3 100.  Have  a  nice  day!  ' 


PRESS  TIME  AVAILABLE 


ADMINISTRATIVE 


a  QUALITY,  CONVENIENCE.  Modern  |  PUBLISHED  AND  EDITOR  of  Anglo- 
m  i  plant  with  8  Goss  Urbanite  units,  two  |  Jewish  newspaper.  Saturation  coverage 
iS  folders,  upper  former.  Just  off  New  Jer-  I  of  Jewish  community  in  lovely  Mid- 
a.  sey  Turnpike  Exit  9.  Call  Bill  Canlno  ^  western  city.  Opportunity  for  dcvelop- 
S  (201)  254-7000.  I  ment  and  growth  with  old.  established 

§  I  '  paper  going  through  substantial  reno- 

B  I  '  vation  and  development.  Box  517, 

3 _ I  Eklitor  &  Publisher. 


r  Help 
I  Wanted . 


□  Assign  a  box  number  and  mail  my  replies  daily 


PRESS  ASSOCIATION  MANAGER 
Build  and  serve  Newspapers  In  the 
I  Bluegrass  state  I  KENTU(?KY  PRESS 
I  ASSOCIATION  wants  innovative,  en¬ 
ergetic  self-starter  to  replace  present 
Secretary-Manager,  who  is  retiring,  but 
will  help  successor  break  in  until  Jan¬ 
uary  1st.  Must  be  interested  in  helping 
newspapers  improve  editorially,  finan¬ 
cially  ;  be  able  to  deal  with  educators, 
advertisers,  legislators,  young  iieople 
coming  into  the  field.  Plan  two  conven- 


1  To  Run: 


.Till  Forbidden 


AC  AnVMU'  '"dl  help  successor  break  in  until  Jan- 

r  .***'_  uary  1st.  Must  be  interested  in  helping 

newspapers  improve  editorially,  finan- 
MAGAZINE  JOURNALISM  TEACHER.  daily ;  be  able  to  deal  with  educators, 
successful  magazine  and  teaching  ex-  advertisers,  legislators,  young  iieople 
perience,  graduate  degree,  competent  to  coming  into  the  field.  Plan  two  conven- 
teach  in  one  or  more  other  journalism  tions  yearly,  edit  monthly  newspaper, 
areas.  Salary  and  rank  appropriate  to  |  information  bulletins,  operate  advertis- 


I  Please  indicate  ex^  classification  in  which  ad  is  to  appear. 

I  Mail  to:  editor  &  publisher  .  850  Third  Ave.  •  New  York,  N.  Y.  10022 

iingiiMMiirar-  TainniuBiiiiimiiiiiiimiiimmiiiiMiiiiiiiiiiiiiiiiiiiiMimiiiui^^ 


creilentials,  highly  competitive.  Drake 
J-School  well  staffeil  and  equipped,  ac- 


ing  service.  Starting  salary  in  five  fig¬ 
ures  will  remain  competitive  as  new 


creiiited  programs,  ideally  locateil  in  a  i  iierson  develops  association.  Integrity, 
Midwest  publishing  center,  cultural  cen-  |  commitment  to  professional  journalism 
ter.  state  capitol.  Equal  Opportunity  <  essential.  Excellent  fringes.  Send  re- 


i  Employer.  Rush  letter  and  resume  to 
1  Dean  Wayne  Rowland,  School  of  Jour- 
j  nalism,  Drake  University.  Des  Moines, 
i  I  Iowa  50311. 


sumes  to  George  Wilson.  63  Fountain 
Place,  Frankfort,  Kentucky  40601  before 
April  15th.  Position  will  be  filled  by 
June  1st. 
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HELP  WANTED 


ADMINISTRATIVE 


HELP  WANTED 


ADMINISTRATIVE 


HELP  WANTED 


ADMINISTRATIVE 


HELP  WANTED 


DISPLAY  ADVERTISING 


MANAGEMENT 

POSITIONS 

COPY  EDITOR  To  *12,000 

For  25,000  daily.  Area  2.  Must  have 
«litini{  and  layout  ex|)crience.  Good 
growth  |)otentia1,  degree  preferred. 

miTOR  To  *16,000 

For  small  daily.  Area  5.  Experience  in 
head  writing,  layout,  photography  re- 
i|uire4l. 

COPYEDITOR  To  *10,000 

For  small  daily  located  in  Area  7. 
Report  to  the  managing  editor  and 
suiiervise  S.  l)egi-ee  reiiuired  plus  4 
years  editorial  and  layout  ex|)erience. 

COPY  EDITOR  To  *18,000 

For  large  metro  daily  located  in  Aren 
2.  Several  years  rim  experience  plus 
he.nd  writing  ability  requirerl.  Degree 
highly  desirable, 

MANAGING  EDITOR  To  *17,000 

For  small  daily  located  in  Area  1.  Re¬ 
port  to  the  eilitor  and  su|)ervise  a  staff 
of  fourteen.  Degree  required  plus  a 
thorough  knowledge  of  reiwrting,  edit¬ 
ing  and  |>ersonnel  management. 

MANAGING  EDITOR  To  *18,000 

For  group  of  pa:d  circulation  weeklies. 
Area  7.  Ke|H>rt  to  publisher  and  sulier- 
vise  staff  of  2(1.  Strong  management 
ability  ami  community  journalism 
skills  requirerl. 

EXECUTIVE  EDITOR  To  *18.000 

For  this  zoned  weekly  with  total  circu¬ 
lation  in  <*xcess  of  200,000  bH*at<Ml  in 
Area  8.  Must  understand  community 
reporting  and  news,  as  well  as  all  func¬ 
tions  of  zone  erliting. 

MANAGING  EDITOR  To  *20,000 

For  small  daily  located  in  Area  2.  Re¬ 
port  to  e<litor  and  su|iervise  a  staff  of 
16.  Rarkgroun<l  on  comparable  sizerl 
proiierty  is  re<iuired. 

MANAGING  EDITOR  To  *20,000 

For  metlium  sizeil  ilaily.  Area  I.  Re- 
IMirt  to  publisher  and  supervise  staff  of 
40.  Ideal  individual  is  degitssl  and  cur- 
renily  No.  2  iierson  for  a  larger 
pro|K-rty. 

URBAN  NEWS  EDITOR  To  *2.5,000 
For  large  metro  daily  in  the  Midwest. 
ileiKU't  tf>  managing  erlitor  imd  sui>er- 
vise  staff  of  12.  Degix'e  re<|uii‘e4l  and 
background  in  minority  relations  high¬ 
ly  desirable. 

CUA.SSIFIED  AD  .MGR.  To  *18.000 
For  .50.000  ilaily.  Area  8.  Su|H*rvis<' 
staff  of  II  an<l  report  to  advertising 
director. 

AD  DIRECTOR  To  *16,000 

l‘<ir  this  15,000  daily.  Area  I.  Supervise 
staff  of  8.  Df>gre4‘  requiixsl  and  retail 
and  classifiisl  b.'ickground. 

(T.ASSIITED  AD  MGR.  To  *17.000 
For  this  100,000  daily.  Area  6.  Reiairl 
to  ad  diiector,  should  have  strong 
lackgrouiid  in  phone  r<M)m  oi>eratiun. 

AD  MANAGE-R  To  *20.000 

For  large  urban  weekly.  Area  8.  Ke- 
IMirt  to  general  manager,  suiervise 
staff  of  20. 

CIRCULATION  DISTRICT 
MANAGERS  To  *13.000 

For  this  iarge  metro  daily  located  in 

Area  6.  Due  to  expansion,  several  dis¬ 
trict  managers  are  needed. 

CIRCULATION  MANAGER  To  *20.000 
For  this  35,000  suburban  daily  locatetl 
in  Area  5,  Strong  background  in  com¬ 
biner!  daily  operation  is  essential, 

ASSISTANT  CIRCL’LATION 
DIRECTOR  To  *20,000 

For  70,000  rlaily  in  Area  2.  Must  have 

exi>erience  in  an  AM  oiieration. 

All  Positions  Fee  Paid 
Robert  H.  Holdswoith 
GORDON  W.\HLS  CO. 
Executive  Search  Consultants 


MANAGEMENT 


POSITIONS 


PROGRAMMER  To  *16,000 

For  50,000  daily  in  Area  2.  Prefer  in¬ 
dividual  with  production  and  commer¬ 
cial  exiierience, 

PROGRAMMER  To  *18,000 

For  large  metro  daily  located  in  Area 
2.  Experience  with  DEC  computers  de- 
sirerl.  Interupt  Driven  System  experi¬ 
ence  highly  desireable. 


SYSTEMS  ANALYST  To  *20,000 

For  corporate  head(iuarters  located  in 
Area  2,.  Serve  as  internal  EDP  con¬ 
sultant  to  all  properties  within  the 
group.  Degree  required  and  two  years 
exiierience. 


INTERNAL  AUDITOR  To  *23,000 
For  this  group  of  dailies  locaterl  in 
Area  9.  This  is  a  corporate  level  po¬ 
sition  and  individual  should  be  degreed 
with  public  accounting  experience. 


INTERNAL  AUDITOR  To  *18,000 
For  the  corporate  staff  of  this  larjje 
metro  daily.  Reixirt  to  internal  awlit- 
ing  manager  and  assist  in  financial 
audits  of  sulisidiary  companies.  Degree 
re<iuire<l. 


.STAFF  ACCOUNTANT  To  *17,000 
For  this  group  of  weeklies  located  in 
Midwest.  Degree  preferred  and  two 
years  newspaiier  experience  required. 


CONTROLLER  To  *16,000 

For  this  50,000  daily  in  Area  5.  News¬ 
paiier  background  and  auditing  experi¬ 
ence  requir^. 


PRODUCTION  MANAGER  To  *18,000 
For  this  weekly  located  in  Area  5. 
Strong  tyiiesetting  background  re¬ 
quired. 


ASSISTANT  DIRECTOR 
OF  PRODUCTUVN  To  *25,000 

For  corporate  headquarters  located  in 
Area  8,  Should  have  a  liackground  in 
systems  and  computerization.  Degree 
preferred. 


ASSISTANT  PRODUCTION 
MANAGER  To  *17,000 

For  this  large  metro  <laily  located  in 
Area  9.  F  vfer  individual  with  strong 
background  in  press  area. 


ASSISTANT  TO  PRODUCTION 
MANAGER  To  *20,000 

For  large  metro  daily  located  in  Area 
2.  Pnxluction  background  and  auto¬ 
mation  experience  desireable.  Degree 
preferred. 


COMPOSING  ROOM 
FOREMAN  To  *24,000 

For  large  metro  daily  located  in  Area 
5.  Report  to  production  manager  and 
must  be  familiar  with  Harris  equip¬ 
ment. 


PRODUCTION  MANAGER  To  *30.000 
For  large  metro  daily  locaterl  in  Area 
2.  Strong  management  background  re- 
quirerl  with  a  proven  track  record  of 
achievement. 


TECHNICAL  ADVISOR  To  *25,000 
For  large  metro  daily  located  on  East 
Coast.  Must  be  familiar  with  compu¬ 
terized  mailroom  operation  and  data 
processing  equipment. 


All  Positions  Fee  Paid 
Robert  H.  Holdswoith 
GORDON  W.4HLS  CO. 
Executive  Search  Consultants 


CONTROLLER 

A  major  U.S.  newspaper  group  is 
seeking  a  controller  for  one  of  its 
medium  sized  operations. 

Excellent  starting  salary,  benefits, 
community. 

If  interested,  please  send  full 
resume,  including  experience  and 
data  processing  applications,  bud¬ 
geting  and  fiscal  control. 

Box  470,  Editor  A  Publisher. 


CIRCULATION 


IF  YOU  are  looking  to  prove  yourself 
ns  a  top  daily  newspaper  Circulation 
Manager — and  have  the  necessary 
knowledge  and  background  (regardless 
of  your  years  of  experience)  to  operate 
a  smooth  department  at  the  same  time 
you’re  prmlucing  growth — we  have  the 
job  for  you.  We’re  looking  for  ambi¬ 
tion,  drive,  enthusiasm,  and  RESULTS. 
You  will  find  our  salary,  fringe  bene¬ 
fits,  and  plans  for  yours  and  our  fu¬ 
ture  to  be  quite  inviting.  If  you  are 
up  to  the  challenge,  write  today  to 
Box  449,  Ekiitor  &  Publisher. 


AREA  MANAGER.  6-day  morning, 
city  territory  experience.  Take-charge 
Iierson  for  new  expanded  area  in  virgin 
territory.  Must  be  sales  minded.  Field 
oiieator  essential.  No  chair-warmer. 
Future  excellent  if  you  can  produce. 
Send  complete  record  of  your  actual 
record  of  what  you  have  done  and  sal¬ 
ary  re<iuirements  to  Box  516,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  large 
scale  hand  delivery  operation  Zone  2. 
Top  salary  plus  bonus,  only  top  qual¬ 
ity  iiersons  nee<l  apply.  All  details  first 
letter  please.  Box  508,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


LET’S  TRADE 
You  trade  us  your  knowledge  and  ex¬ 
pertise  in  Classified  for  our  unique  op- 
liortunity  to  grow  and  prosper  in  a 
young,  aggressive  organization.  Phone 
room  experience  essential.  100-thousand 
daily  in  ideal  Gulf  Coast  location.  Send 
background  to  Box  456,  Editor  and 
Publisher. 


DISPLAY  ADVERTISING 


GROUND  FLOOR  OPPORTUNITY  for 
energetic  advertising  salesman.  Subur¬ 
ban/ mountain  growth  daily.  Superb  news 
pro<luct,  distribution  system  and  offset 
plant.  Subsidiary  of  Kansas  City  Star. 
ex|)erience.  Jerrv  Emerson.  Publisher, 
Write,  state  salary  requirements  and 
The  Transcript.  P.O.  Box  32,  Golden, 
Colorado  80401. 


I  BI-LINGUAL  (in  Spanish),  energetic 
salesman  with  some  experience  in  off¬ 
set  layout  to  manage  advertising  staff 
of  progressive  English-language  weekly 
in  Costa  Rica.  Low  base,  but  good  com¬ 
mission.  Apartado  7-2730,  San  Jose, 
Costa  Rica.  Send  Airmail. 


ONE  OF  THE  NATION’S  advertising 
and  circulation  leaders,  dominant  in  our  I 
market,  we  sell  from  strength  against 
intensive  comi)etition.  We  seek  strong, 
exi>erienced  aggressive  people  who  know 
how  to  control  accounts.  People  with  the 
confidence  and  ability  to  handle  a  major 
territory  that  will  produce  at  least 
$300,000  a  year.  If  you  are  this  kind  of 
l>erscn,  send  me  a  letter  that  tells  where 
you’ve  l)een  and  why  you  should  be  here. 
Box  482,  Eilitor  A  Publisher. 

ADVERTISING  SALESMEN,  retail  and 
classified,  for  daily  newspapers  in  EAP 
Zones  5,  7  ami  8.  Send  complete  type¬ 
written  resume,  references  to  Inland 
Daily  Press  Assn.,  100  West  Monroe, 
Chicago,  Ill.  60603. 


ADVERTISING  MANAGER  —  Must  he 
experience*!  and  willing  to  work.  lOM 
community,  fast  growing  industrially. 
Apidy  to  Thomas  E.  West.  Publisher, 
Morris  Daily  Herald,  Morris,  Ill.  60450. 


NORTH  CAROLINA  daily  with  growth 
|)otential.  Want  ad  manager  with  clas- 
sifieil  background.  Salary  open.  Full 
resume.  Box  518,  Editor  A  Publisher. 


ADVERTISING 

DIRECTOR 

Our  preaent  ad  director  juat  became 
a  publisher. 

Now  we  need  another.  A  person  who 
can  plan,  organize,  train,  motivate  and 
lead  both  staff  and  newspaper  through 
an  enormoua  growth  period.  The  Caro- 
linas  have  l>een  called  the  high  growth 
area  of  the  coming  decade  .  .  .  and  we 
are  right  in  the  middle  of  it. 

Rock  Hill  is  one  of  the  country’s  top 
mmlel  cities;  just  starting  a  totally 
new  "town  center’’  downtown:  on  1-77 
s>M>n  to  be  the  quickest  way  from  the 
Midwest  to  the  Atlantic  Ocean  and 
Florida ;  home  of  the  new,  larger-than- 
Disneyland  Carowinda  ’Theme  park ; 
with  two  whole  lakeside  planned  com¬ 
munities  under  development:  a  new 
nuclear  energy  plant;  a  major  new 
discount  store  in  early  1975  ;  and  much 
more. 

The  opportunity  is  here.  All  that’s 
needed  is  the  right  person.  Someone 
who  can  be  part  of  a  team ;  who  can 
work  with  goals  and  objectives  planning 
and  performance ;  who  believes  in  help¬ 
ing  everyone  else  achieve  their  maxi¬ 
mum  iiotential. 

We  want  a  lot.  We  also  think  we  offer 
a  lot  ...  in  salary,  fringe  benefits, 
opi>ortunity  for  performance  and  per¬ 
sonal  development. 

If  you  think  you  are  the  right  person, 
contact  Roger  Sovde  or  Wayne  Patrick, 
Evening  Herald,  P,0.  Box  11707,  Rock 
Hill,  S.C.  29730.  Ph:  (803)  327-7161. 


EDITORIAL 


EDITOR  for  weekly  marketing  asso¬ 
ciation  house  organ.  Business  writing 
experience  helpful,  also  layout,  adver¬ 
tising  solicitation  and  some  public  re¬ 
lations  work.  Good  opportunity  for  a 
creative  person.  Salary  and  commission 
on  advertising.  Write:  Sales  Executive 
Club  of  New  York,  Roosevelt  Hotel, 
New  York,  N.Y.  10017. 


WOMEN’S  EDITOR 
We  want  an  aggressive  person  with 
several  years  experience  to  handle  a 
2-person  department.  Must  be  strong  on 
makeup  and  local  coverage.  Must  like 
to  mingle  and  write.  Contact  Editor, 
Gazette,  Gastonia,  N.C.  28052. 


EXPERIENCED  NEWS  EDITOR  for 
growing  Mississippi  weekly  operation. 
Must  know  news,  ad  makeup.  *175. 
Box  459,  Editor  &  Publisher. 


AWARD-WINNING  northwest  New 
Jersey  daily  seeking  desk  personnel. 
Contact  Rod  Odell,  The  Daily  Advance, 
87  E.  Blackwell  St.,  Dover,  N.J,  07801. 


EDITORIAL  ASSISTANT 
Editorial  assistant  for  New.  York  City 
based  non-profit  research  and  publish¬ 
ing  organization  in  the  education  and 
business  industries.  Must  have  good 
typing  skills.  Salary  *165  week.  Send 
resume  listing  editorial  experience  to: 

Mr.  Sheldon  Satin 
Throckmorton/ Satin  Associates 
880  Third  Ave., 

New  York,  N.Y.  10022 


CITY  EDITOR,  for  20M  6-day  in  grow¬ 
ing  Southeastern  city,  who  can  provide 
aggressive,  tactful  leadership  for  12- 
person  staff.  Someone  who  will  con¬ 
centrate  on  the  content  and  leave  the 
paragraph  marking  to  others.  Must  be 
able  to  relate  state,  national  and  inter¬ 
national  developments  to  the  regional 
level  and  explain  their  impact  on  a  per¬ 
sonal/family  level.  Person  must  have 
solid  news  sense  and  be  able  to  deal  with 
newsmakers  and  news  readers  fairly  and 
amicably.  Must  have  quick  eye  for  photo 
and  graphic  possibilities  and  be  able  to 
crop  and  supervise  display  of  photos  to 
liest  advantage.  This  position  opening 
in  June  or  earlier.  Send  resume  to  Box 
404.  EMitor  &  Publisher. 
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Post  Office  Box  30 
Media,  Pennsylvania  19063 
(215)  565-0800 


Post  Office  Box  30 
Media,  Pennsylvania  19063 
(215)  565-0800 
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HELP  WANTED 


HARD-WORKING,  responsible  person 
to  edit  and  write  news.  Send  letter, 
resume  and  salary  desire<l  to  Tribune, 
Box  139,  Oak  Hill,  West  VirKinia. 


EXPERIENCED,  upwardly  mobile  e<li- 
tor  to  run  local  staff  of  competitive 
medium  daily.  Hanl-nosed  pro  who  can 
manage  people  fairly  but  firmly,  organ¬ 
ize  and  keep  on  top  of  busy,  complex 
local  news  flow.  $17,000  up  depending 
on  your  track  record.  Box  422,  Editor 
&  Publisher. 

MANAGING  EDITOR 
to  head  staff  of  22  in  a  fast  growing 
university  community.  We  cover  a  nine 
county  area  and  expect  strong  commun¬ 
ity  coverage.  State  salary  requirements 
and  include  resume  in  first  letter.  Write 
Dan  J.  Rooker,  c/o  THE  DAILY 
PROGRESS.  P.O.  Box  1287,  Charlottes¬ 
ville,  Va.  22902. 


BI-LINGUAL  (in  Spanish)  reporter 
who  wants  to  beat  the  ordinary  ex¬ 
istence.  Prefer  person  with  prior  travels 
or  work  in  Latin  America.  English- 
language  weekly  in  Costa  Rica  needs 
editorial  help.  Apartado  7-2730,  San 
Jose,  Costa  Rica.  Send  airmail, 

MANAGING  EDITOR  for  large  moun¬ 
tain  state  weekly  (Zone  7)  soon  going 
daily.  Send  complete  resume  including 
ralary  requirements,  references,  samples, 
to  Box  431,  Editor  &  Publisher. 

EDITOR 

Owens'CorniriK  Fiberslas  Corp.  is  seek* 
ini?  creative,  enerifetic  employee  com¬ 
munications  e<litor  for  corix>rate  publi¬ 
cation.  Excellent  opportunity  with  irrow- 
ini?,  communications-conscious  oriraniza- 
tiun.  Candidates  should  have  1-3  years 
in<iustry  ex|>erience.  Heavy  emphasis  on 
writini?  ability,  news  and  features,  but 
also  visually  oriented-  usini?  words  and 
pictures  to  communicate.  Interested 
professional  communicators  send  resume 
and  writini?  samples  to  William  K. 
Hamilton,  Manairer,  Internal  Communi¬ 
cations,  Owens-Cornini?  Fll)erKla8  Corp., 
Toledo,  Ohio  43659. 

EDITOR/ REPORTER  — Experience*!  in 
all  facets  of  rejiortinK,  editinp:  and 
makeup  for  awnrd-winnini?  weekly  tyi>e- 
set  newsletter  and  interpretive  news 
service  with  statewide  circulation  cover¬ 
ing  major  Midwest  (Zone  5)  state  i;ov- 
ernment  and  lei?islature.  Must  be  able  to 
di|?  behind  surface  issues  to  develop  in¬ 
terpretive  reports  on  wide  rani?e  of  state 
issues.  Send  resume,  letter,  samples  and 
salary  requirements  to  Box  325,  Editor 
&  Publisher. 

MANAGING  EDITOR  for  Illinois  State 
Journal.  57,000  AM  in  state  capitol. 
Should  be  innovative,  able  to  deal  di¬ 
rectly  with  other  news  executives,  re¬ 
porters  and  backshop  personnel.  Ex¬ 
perience  with  new  technology  in  news¬ 
room  would  be  an  asset.  Salary  nego¬ 
tiable.  Send  resume  or  phone  Orval  R. 
McGuire.  Personnel  Manager,  313  S. 
6th  St.,  Springfield.  Ill.  62701. 

SOCIETY  EDITOR — Growing  offset  PM 
laily,  south  Florida,  wants  i>ers«n  who 
can  take  over  women’s  section.  Must  b^ 
goofl  on  typewriter,  fast  and  imaginative 
at  head  writing  an<l  layout,  good  PR. 
Top  area.  Box  4S6,  Eilitor  A  Publisher. 


URBAN  GOVERNMENT  BUREAU 
HEAD  REPORTER 

We  have  an  afternoon  daily  with  a  keen 
interest  in  local  affairs;  we  have  a  pro¬ 
gressive  community  of  150.000  in  state 
capitol,  making  notable  strides  in  im¬ 
proving  local  government:  we  need  a 
sharp,  experienced  reporter  who  can  put 
it  all  together  to  head  an  urban  govern¬ 
ment  bureau.  Respond  with  resume  and 
work  samples  to  Jack  Hart,  Managing 
Editor,  Lincoln  Journal,  P.O.  Box 
81689,  Lincoln.  Neb.  68501. 


COMBINATION  EDITOR /  REPORTER 
for  women’s  page.  Small  southwest 
F'lorida  daily.  Send  resume  and  salary 
requirements  to  Box  477,  Editor  i 
Publisher. 


NATIONAL  SPORTS  WEEKLY  neeils 
ambitious  journalist  with  strong  back¬ 
ground  in  college  and  professional  foot¬ 
ball  and  basketball.  College  degree. 
Must  be  good  at  details.  Attractive 
starting  salary  plus  benefit  program. 
Must  be  available  by  June  15th.  Send 
resume  and  writing  samples  to  Box  478, 
Ekiitor  Si  Publisher. 


HELP  WANTED 
EDirORIAir' 


EXORCIST  to  cover  the  hell  out  of  the 
religion  beat.  Experienced,  able  to  re¬ 
late  church  actions  to  big  city  problems. 
Enterprising  enough  to  dig  out  the  news 
on  the  religious  scene,  able  to  evaluate  it 
and  write  it  well.  Send  resume  and 
samples  to  Box  500.  Editor  &  Publisher. 


REPORTERS.  DESKMEN  for  daily 
ncwspaiiers  in  EAP  Zones  5,  7  and  8. 
Experienced  or  qualified  beginners.  Send 
complete  tyiwwritten  resume,  references 
to  Inland  Daily  Press  Assn.,  100  West 
Monroe,  Chicago,  III.  60603. 


EDITOR 

Challenging  opiiortunity  on  northwest 
Michigan  20.000  circulation  daily.  Must 
have  e<liting  and  newsroom  management 
experience.  If  you  are  available  for  an 
exceptional  opportunity,  send  complete 
resume  to  Elton  Hall,  Publisher,  Tra¬ 
verse  City  Record-Eagle,  120  W.  Front 
St..  Traverse  City,  Mich.  49681.  Ph: 
(616)  946-2000. 

DAILY,  SUNDAY  MIDWEST  pai*r 
seeks  person  with  at  least  two  years 
experience,  preferably  on  a  morning 
paiier.  Start  as  combination  person  on 
night  shift,  doing  some  general  report¬ 
ing,  some  sports  work  and  some  copy 
cxiiting  on  general  and  siiorts  desk. 
Right  iierson  will  eventually  become  a 
night  shift  copy  e<litor.  Only  those  in- 
terestetl  In  night  shift  work  and  a  future 
in  desk  work  need  apply.  Box  498, 
Editor  &  Publisher. 


PHOTOGRAPHY 


NEWS  PHOTOGRAPHER.  exi>eri- 
enced,  for  expanding  offset  PM  daily, 
20M  circulation.  Must  he  able  to  handle 
busy  schedule.  Darkroom  exiierience 
necessary.  Box  513,  Editor  &  Publisher, 


PRESSROOM 


PRESSROOM  SUPERINTENDENT  — 
Zone  8.  Experienced  Goss  Urbanite  and 
Community  presses,  2  shifts  each  press. 
Excellent  |>ay  ami  benefits  for  the  right 
|)erson.  An  Equal  Opt>ortunity  Employ¬ 
er.  Box  474.  Editor  &  Publisher. 


PRomicTioy 


MAILROOM  FOREMAN 

Large  West  Coast  daily  and  Sunday 
newspai)er  is  looking  for  a  toi>-fiight 
foreman  with  proven  leadership  ability. 
Must  fully  understand  oi>eration  of  cir¬ 
culation  mailroom  foreman  under  terms 
of  ITU  contract.  Challenging  oppor¬ 
tunity.  with  goo<l  salary  and  fringe 
benefits.  Reply  should  include  full  de¬ 
tails  as  to  education,  experience,  earn¬ 
ings,  etc.  Box  515,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 

PRODUCTION  MANAGER— Strong  on 
coordination,  human  relations,  work 
flow  from  copy  to  press,  quality  and 
cost.  Cold  type,  but  hot  retread  wel¬ 
come.  North  Jersey,  $12,000.  Box  506, 
Editor  &  Publisher. 


PUBLIC  RELATIONS 

DIRECTOR 

INTERNAL 

COMMUNICATIONS 

Eastern  utility  has  v.acancy  for  pro¬ 
fessional  to  supervise  and  further  de¬ 
velop  award-w'inning,  multi-phase  in¬ 
formation  program  aime«l  at  employees 
and  retirees.  Ability  to  identify  and  de- 
I  fine  communications  objectives  ami  se- 
I  lei't  l)est  tools  for  achieving  them  will 
be  as  important  as  writing  and  e<litlng 
skills.  Program  inclmles  tabloid,  maga- 
I  zine,  8|>ecial  literature,  audio-visual 
I  aids,  meetings  ami  motivational  cam¬ 
paigns.  Candidiate  probably  shouhl 
'  have  4-10  years  related  experience.  Full 
I  relocation  ex|>enses  paid.  Send  resume, 
I  salary  history  and  cover  letter  to  Box 
454,  Editor  &  Publisher. 

‘  An  Equal  Opportunity  Employer 


Positions  Wanted ... 


ACADEMIC 


ADVERTISING  INSTRUCTTOR  with 
Journalism  MA  and  8  years  pro  ex¬ 
perience  seeks  job  change  in  Zone  2. 
Box  460,  Editor  &  Publisher. 

VERSATILE— Desire  position  on  col¬ 
lege  publicity  or  PR  staff;  4  years  radio 
and  TV,  3  years  advertising ;  BS,  28, 
married.  Box  519.  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  with  Mar- 
keting  ilegree  and  experience  in  comi>e- 
titive  market  seeks  new  i^osition.  28 
years  obi  with  excellent  record  of  i>er- 
foimance.  Top  references  can  lie  8ui>- 
plie<i.  If  you  need  an  analytical,  take 
action,  growth-oriented  Circulation  Man¬ 
ager,  1‘eply  to  Box  492,  Editor  St 
Publisher. 


ADMINISTRATIVE 

VERSATILE  MANAGER  completing 
successful  rebuilding  of  newspaper  in 
Euroiie.  19  years  experience  all  facets 
publication  management:  General,  news, 
advertising,  photo  and  pro<luction,  in¬ 
cluding  offset  conversion  consulting.  Ex¬ 
cellent  growth,  leadership  record.  Avail¬ 
able  for  general  or  departmental  man¬ 
agement,  other  challenge  anywhere. 
Available  for  interview  ANPA  April 
21-27.  For  resume  write  David  T.  Hay- 
how,  Avenue  de  Sumatra  35,  1180 

Brussels.  Belgium. 


29.  MARRIED.  EMPLOYED.  12  years 
experience.  A  Circulation  Director  who 
has  a  proven  record  const  to  coast. 
Presently  on  a  medium  size  daily  that 
has  enjoye*!  a  10' f  gain  in  the  past  year. 
Seeking  a  Circulation  Consultant  i>osi- 
tion  for  a  small  chain  or  a  Circulation 
Ilirector  on  a  larger  publication.  Cost 
conscious,  strong  on  lea<lership.  Salary 
negotiable.  Box  501,  Editor  St  Publisher. 

COLLEGE  EDUCATED,  29-year-oId 
married  man  ilesirrs  position  in  circula¬ 
tion.  8  years  sales,  marketing  and  sales 
management  exiwrience  in  the  con¬ 
sumer  protiucts  industry.  Will  relocate. 
Box  514,  E*litor  St  Publisher. 


GENERAL  MANAGER— Young,  aggres¬ 
sive  a<lmini8trator  with  proven  record. 
Experienced  all  phases,  esi^ecially  lal>or 
relations  and  negotiations.  Let  me  direct 
and  inspire  your  staff  to  increase*!  rev¬ 
enue  with  expense  budgeting  control. 
Box  443,  Editor  &  Publisher. 

NEWSPAPER  LAWYER  with  full 
range  of  exi>erience  in  legal  side  of 
newspapers  gaine*l  at  major  New  York 
City  law  firm  wants  to  move  into  oper¬ 
ation.  Seeks  position  in  management 
(e.q.  publisher’s  assistant).  Age  29.  Box 
441,  Editor  St  Publisher. 

GENERAL  MANAGER,  Z*>ne  I  news- 
pa|>er  chain  of  60,000  circulation.  C*>n- 
ditioned  for  growth  sales,  profit  and 
expansion.  Metal  an*l  offset  e\i>erience. 
Box  388,  Editor  St  Publisher. 


Call  Me  Anything — 

PUBLISHER 

GENERAL  MANAGER 
BUSINESS  MANAGER 
'  DIR.  OPERATIONS 
i  MARKETING  V.P. 

I  If  y*>u  need  fully  t|ualifie*l.  experience*!. 

I  highly  c*>mi)etitive  lea*lershii>- - 

If  the  job  is  challenging,  and  the  salary 
ade<iuate 

j  1  DON’T  CARE  ABOUT  TITLES 

I  <lo  care  al>out  producing  atlvertising 
and  circulation  revenue,  controlling 
costs,  overcoming  obstacles  an<l  running 
an  e4iitorially  excellent,  successful  news- 
p:i|K*r.  Best  references. 

I  For  an  imm«*diate  interview  before  or 
tluring  ANPA,  write  Box  499,  Editor 
&  Publisher. 

PERCEPTIVE  ad  manager  of  excellent 
weekly  seeks  management  test  or  train-  I 
ing.  Capable.  Comfietitlve.  Congenial.  I 
Strong  in  business.  newspai>er  graphics. 
Gra<luate  of  top  flight  journalism  school, 
197(J.  30  years  old.  Marrie*!.  Diversifie*! 
background  with  l>oth  e<litorial  and  ad 
sales  experience.  Box  183,  E*)itor  St 
Publisher. 

MANAGERIAL  TALENT-5  years  as 
publisher.  Know-how.  Heavy  sales,  pro¬ 
motion.  etlitorial.  Seek  take-charge  slot 
for  absentee  owner,  chain.  $25,000 
I  minimum.  Details  first  letter.  Zone  1. 

,  Box  480.  Eilitor  &  Pulilisher. 

^  ACHIEVER,  legal  degree,  20  years  ex- 
I  perience  in  all  phases,  wishes  oppor- 
'  tunity  with  me*lium  size  or  larger 
I  daily.  Box  510,  E*litor  St  Publisher. 


CARTOONISTS 


CIRCULATION  DIRECTOR  with  18 
years  exi)erience  in  all  phases  or  cir¬ 
culation  and  promotion  on  <lailies  and 
weeklies.  Looking  for  challenge.  Box 
512,  Editor  St  Publisher. 

CIRCULATION  DIRECTOR— 14  years 
soli<l  newspaper  management  back¬ 
ground.  Butlgets,  mailroom  systems 
and  o|NM'ati*)ns.  sales  promotions.  Me*l- 
ium  size  morning,  evening.  Sunday 
c*)mlK)s,  group  weekly  operations.  Ag¬ 
gressive  successful  administrator. 
North,  East,  West  or  South.  Let’s  talk. 
38-year-old  family  man — no  problems. 
Box  509,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


ADVERTISING  MANAGER.  Successful 
Retail,  Classifie*!,  National  exi>erience. 
Heavy  promotion  knowledge.  Record 
linage  gains  over  past  12  months. 
Presently  on  20,000  daily.  Seeking  Ad 
Director  or  Administrative  position. 
Prefer  Area  1  or  2,  will  consi<ler  re¬ 
location.  Box  471,  E*litor  St  Publisher. 

AD  DIRECTOR  capable  of  training 
staff  for  sales,  layout,  promotion,  credit 
control.  Backgrouncl  includes  award¬ 
winning  weeklies  and  dailies.  Box  447. 
E*litor  St  Publisher. 

I’M  LOOKING  for  a  promotion  to  work¬ 
ing  ilisplay  advertising  manager.  20 
years  in  newspai>er.  Prefer  smaller 
cities.  Weekly,  daily,  offset  or  letter- 
press.  Minimum  $275  salary.  Available 
on  30-day  notice  to  present  employer. 
Reply  Box  439,  Editor  St  Publisher. 


EXPERIENCED  NEWSPAPER  and  Ad 
Agency  salesman  seeks  |>osition  with 
newspa|K»r  or  magazine  rep  firm  in 
Zones  4,  5  or  6.  College  gra*l,  references. 
B*>x  497,  Editor  &  Publisher. 

AD  MANAGER-SALESMAN— Pnxlucer 
with  small  <laily  and  metro|M>litan  ex- 
l>erience  ilesires  position  with  oppor¬ 
tunity.  College  graduate.  Box  505, 
E<litor  St  Publisher. 


EDITORIAL 

TENNIS  writer,  other  sports.  Expert 
reporting  on  growing  sport.  BJ,  news- 
pa|)er,  magazine  experience.  Box  455, 
E<litor  and  Publisher. 

PHOTOJOURNALIST,  BSJ,  former 
assistant  e<litor  of  trade  magazine,  ex- 
I)erience<l  in  all  facets  of  publishing. 
Zone  1  or  2.  Vernon  Weiss,  1440  Bea¬ 
con  St.,  Brookline,  Mass.  (617)  734- 
4934. 

REPORTER,  25,  with  small  East  Coast 
daily,  seeks  work  on  a  city  daily,  any 
Zone.  Have  covered  police,  local  govern¬ 
ment,  school  boards,  and  written  fea¬ 
tures.  Some  desk  experience,  BA  and 
some  graduate  work.  Box  416,  Editor 
St  Publisher. 


HAVE  PEN  WILL  TRAVEL.  Editorial 
cartoonist,  age  31,  12  years  experience, 
seeks  me<lium  size  conservative  <laily. 
Will  do  other  art  for  right  location. 
Clips.  Box  386,  Editor  &  Publisher. 


WIRE  SERVICE  picture  newsman  de¬ 
sires  a  newspaper/ magazine  spot.  Pic¬ 
ture  editing-caption  writing  experience. 
Knowletige  of  national  news  wires.  Box 
452,  Editor  &  Publisher. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


HARD  WORKING  CITY  EDITOR  of 
12-man  staff  seeks  same  job  or  assistant 
editorship  of  paper  on  its  way  up. 
paper  that  puts  pi-emium  on  koo*1  writ- 
inir  and  koo<I  coverage  and  believes  that 
money  put  into  eNcellence  is  a  wise  in¬ 
vestment.  Used  to  breakinir  in  new  re- 
poi-ters.  Further  information  on  re¬ 
quest.  Box  475.  E<Iitor  &  Publisher. 

SEASONED  PRO  seeks  editor's  slot, 
small  daily.  Want  to  raise  family  in 
less  urban  environment.  Offer  15  years 
experience,  strong  writing,  mature 
news  judgment.  Box  458,  Editor  & 
Publisher. 

EDITOR,  writer,  photographer  seeks 
copy,  photo,  wire,  state  or  city  eilitor- 
ship  or  No.  2  to  city  editor.  Presently 
working  l>enenth  too  many  hats  to 
excel  at  any.  Box  468,  Editor  & 
Publisher. 

BEGINNING  REPORTER.  24,  versatile: 
looking  to  learn :  previous  city  desk 
assignments;  BA  U.  of  Wisconsin; 
fluency  in  languages;  overseas  exjieri- 
ence.  Box  426,  Editor  &  Publisher. 

EDITOR-REPORTER  over  15  years 
wants  desk  or  writing  job  in  Mid- 
Atlantic  state.  Wide  experience,  look¬ 
ing  for  newspaper  "home.”  Box  457, 
E<litor  &  Publisher. 

HORSE  RACING  WRITER  chomping 
at  bit  to  display  talents.  4  years  ex- 
I>erience,  college  gr.ad.  25.  willing  to 
help  your  daily  paper.  A  sure  bet.  Box 
418,  Editor  &  Publisher, 

COPY  EDITOR — 10  years  PR.  15  news; 
now  working.  Box  409,  Editor 
Publisher. 

SOLID  COMMUNITY  NEWSPAPER 
experience  (5  years),  politics,  features, 
opinion  pieces,  supervision,  makeup,  27, 
J-grad,  aggressive,  talenterl.  State  posi¬ 
tion  and  salary  range.  Zones  7,  8,  9. 
Box  451,  Editor  &  Publisher. 

YOUNG  PRO  seeks  slot.  Paper  folderl 
liut  I  didn’t.  Served  ns  reporter,  copy 
editor  and  layout  man.  Will  do  any  or 
all.  Location  no  problem.  Box  469, 
Editor  &  Publisher. 

SPORTS  WRITER.  21.  looking  for 
start,  anywhere.  Sixirts  editor  of  small 
college  weekly.  Have  won  awards  for 
sports  columns.  Very  eager  and  willing 
to  work.  Clips  available.  Bo.x  376,  Eklitor 
&  Publisher. 

BACK  TO  THE  APPLE 
Managing  editor  national  tr.ade  weekly 
in  Southwest  desires  return  to  New 
York  or  major  East  Const  city.  Depart¬ 
ment  editor  2  years  250M  Midwest 
daily:  4  years  New  York  ndvertising- 
PR.  Major  league  experience  sports  and 
entertainment;  also  welcome  copy  desk, 
features,  general  assignment.  Present 
salary  high  teens,  but  loc.ation  more 
important.  Box  448,  Editor  &  Publisher. 

LOOKING  for  active  reporting  o|)- 
portunity.  1973  English  grad.  Case 
Western  Reserve  U.  Experience  in  re¬ 
porting,  layout,  headlines  and  photogra¬ 
phy.  Want  to  learn  and  can  work  hard. 
Will  come  for  interview  Zones  1.  2,  5, 
7.  8.  9.  Call  (813)  251-2612;  64  Bahama 
Circle,  Tampa,  Fla.  33606. 


SPORTS  DESKMAN  with  12  years  ex¬ 
perience  (also  in  sports  writing)  look¬ 
ing  for  position  in  South-East.  Scottie 
Helt,  10024  Purcell  Rd.,  Richmond,  Va. 
23228.  (804)  264-0280. 


J-GRAD  seeks  reporting  job;  7  years 
writing  experience — science,  health,  en¬ 
ergy,  business.  Wide  interests.  Available 
July.  Box  362,  Editor  &  Publisher. 


SPORTSWRITBR  —  Sports  editor  of 
major  college  daily.  Will  relocate  any¬ 
where.  Box  226,  Eklitor  &  Publisher. 


A  WRITER  who  knows  sports  and 
Iieople  seeks  spot  on  medium,  metro 
daily  or  magazine.  Will  relocate.  Em¬ 
ployed,  unhappy  after  3  years  as  uni¬ 
versity  Sports  Information  Director. 
Honors  M^  grad.  Solid  feature,  column 
experience  on  Zone  7  metro  daily.  26, 
single.  Resume,  clips  on  request.  Box 
365,  Editor  &  Publisher. 


EDITORIAL 


EXPERIENCED  REPORTER  of  wom¬ 
en's  news,  strong  on  features,  seeks 
newspaper  job  in  Baltimore-D.(j.  area. 
Box  264,  Editor  &  Publisher, 

JANUARY  PHOTOJOURNALISM  grad 
seeks  job  with  monthly  or  weekly,  or 
someplace  where  writing  experience  can 
lie  used,  Interneil  with  small  daily;  also 
radio  newswriting.  16mm.  copy  camera 
ex|ierience.  Larry  J.  Clark,  756  N. 
Strathmore  Ave.,  Lindsay.  Calif.  93247. 
(209)  562-4361. 

I  WANT  OUT  of  this  small  town. 
Hard-working  wire  editor,  ex-city  re¬ 
porter,  Mainly  West,  East  coast  for 
newspaper.  PR  or  ?  Box  466,  Editor 
&  Publisher. 

REPORTER,  27,  4  years  on  resi^cted 
metro  AM-PM  writing  and  e<liting, 
seeks  challenge  in  Zones  1  or  2.  Maga¬ 
zine  or  feature  work,  city  or  managing 
editor  of  small  daily,  or  top  spot  on 
rtrong  weekly.  Box  461,  Editor  & 
Publisher. 

EXPERIENCED  SPORTS  EDITOR 
seeks  position  on  small  PM  newspaper. 
Extensive  reporting  and  promotion  back¬ 
ground.  BA  degree.  Available  immedi¬ 
ately.  Write  El  E7del  Hotel,  Rm.  225, 
Las  Vegas,  New  Mexico, 

REPORTER/ WRITER:  June  BA:  Eng¬ 
lish-French  seeks  job  with  daily  or 
weekly.  Zone  4.  then  9.  8,  etc.  5  years 
offlee  clerk.  Done  much  sports  re-writ¬ 
ing.  4  years  university  paper  all  areas, 
including  Paris  correspondent,  sports. 
Call  (617)  924-8726. 

AGGRESSIVE  reporter,  26,  for  40M 
daily:  2'.5  years  experience  includes 
work  for  Milwaukee  Journal-  BA  with 
honors  in  Journalism  and  working  on 
MA  in  same.  Top  writer,  have  done 
imlice,  general  assignment  and  features. 
Seek  challenge  on  75M-)-  daily  in  any 
Zone.  Goal :  Investig.ative  reporting.  Box 
411.  Eklitor  &  Publisher. 

REPORTER — 2  years  experience  on 
26,000  Zone  2  daily  seeks  more  re¬ 
sponsibility  on  larger  daily.  Can  also 
edit.  Box  337,  Editor  &  Publisher. 

HEAVY  DUTY  WRITER  -  EDITOR  - 
PROMOTION.  27  years  experience  in 
all  editorial  fields,  want  good,  solid  job 
with  paper  with  some  old-fashioned 
guts.  Politically  moderate  but  coura¬ 
geous  citizen.  11  years  in  current  job  as 
news,  advertising  and  PR  director. 
Heavy  duty  worker,  no  drink  or  smoke, 
good  references.  Strong  on  city  gov¬ 
ernment,  big  sports,  oil  well  drilling- 
production.  flying,  columns,  people-to- 
people.  Can  lead  with  discipline  and 
talent,  can  teach  with  plain  old  know¬ 
how.  Zones  6,  8,  9  only.  Can  take  full 
charge  or  be  your  best  reporter.  P.O. 
Box  937,  Chula  Vista,  Calif.  92012. 

•rO'P-NOTCH  NEWSPAPERMAN,  with 
1 2  years  experience,  seeks  iwsition  where 
he  can  put  keen  news  judgment,  excel¬ 
lent  ropy  e<liting  and  sparkling  layout 
skill  to  goo<l  use.  Box  494,  ^itor  & 
Publisher. 


METROPOLITAN  COLUMNIST.  Early 
50s.  Sports  or  general.  Wry  humor.  Seek 
move.  Zones  7,  '8,  9.  Box  496,  Editor  & 
Publisher. 


COLLEX5E  ENGLISH  TEACHER.  BA 
Journalism,  MA  Englisl^,  experienced 
hook  reviewer,  feature  writer,  photogra¬ 
pher  and  reporter,  seeks  Sunday  Eklition 
position.  Zones  1,  2,  5.  Box  502,  Editor 
&  Publisher. 


JUNE  GRADUATE  of  Miami  Univer¬ 
sity  would  like  a  reporter  position.  3 
years  experience  on  college  newspaper. 
Box  503,  Editor  &  Publisher. 


REPORTER  —  Experienced  Iowa  Jour¬ 
nalism  graduate  with  extensive  clips 
seeks  reporting  or  desk  job  in  any  Zone. 
Box  488,  Elditor  &  Publisher. 


AGGRESSIVE.  SHARP  reporter.  23. 
seeks  outstanding  daily  with  challenge. 
Experience  on  Midwest  weekly  and  re¬ 
porter  and  editor  on  40.000  morning 
daily.  June  grad  BA  Journalism.  Box 
491,  Eklitor  &  Publisher. 
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$100  REWARD  —  E’or  the  newspaper 
which  has  the  courage  to  hire  a  highly 
exiierienced  reitorter  with  guts.  Hard- 
hitt'ng,  accurate  and  honest  reporter 
will  go  anywhere  if  paper  will  back  him 
up.  Box  495,  Eklitor  &  Publisher. 

COPY  EDITOR  seeks  general  news 
desk  editing  job  in  Canada  from 
August  1974.  MA  in  English.  14  years 
experience,  last  10  years  on  British 
newspapers.  Ex-deputy  News  Elditor 
Indian  national  English  daily.  S. 
Chopra,  5  Dalmeny  Road,  London  N7 
OHG,  U.K. 


RE'PORTER.  10  years  experience,  wants 
change  from  daily  with  hack  writing 
standards.  Some  makeup,  photography. 
Have  covered  all  beats.  Prefer  small- 
medium  Midwest  daily.  Box  490,  Editor 
&  Publisher. 


SERIOUS-MINDED  writer-photograph¬ 
er  with  MA  has  reached  point  of 
diminishing  returns  with  medium  daily 
after  2  years.  Seeks  challenge  with 
magazine  or  larger  newspaper.  Box 
504.  Eklitor  &  Publisher. 


SPORTS  "AGATE  COLLECTOR”— 10- 
year  vet  stymie<I  on  metro  sports  desk  of 
department  run  on  star-system  basis.  I 
am  not  looking  for  "a  great  community 
in  which  to  raise  children  with  good 
hunting  and  fishing  close  by”,  nor  am  1 
seeking  a  company  that  pays  with  by¬ 
lines  and  free  passes.  I  am  a  competent 
professional  desiring  an  opportunity  to 
prove  I  am  capable  of  doing  better 
things  than  taking  bowling  scores,  high 
school  wrestling  matches  and  softball 
results  over  the  phone.  I  do  have  a  num¬ 
ber  of  clips  to  back  up  my  contention. 
Box  479,  Editor  &  Publisher. 


MANAGING  EDITOR  — SEASONED 
REPORTER  WHO  HAS  GROOMED 
SOME  O'F  THE  NATION’S  LEADING 
WIRE  SERVICE  REPORTERS  DE¬ 
SIRES  MANAGERIAL  POSITION  TO 
MOTIVATE  STAFF.  15  YEARS  EX¬ 
PERIENCE  ON  ALL  BEATS.  WITH 
■STRONG  INVESTIGATIVE  BACK¬ 
GROUND  ON  MAJOR  DAILIES.  BOX 
489,  EDITOR  &  PUBLISHER. 


IT’S  A  MAD.  MAD  AD  WORLD— 
Young  newsman  seeking  to  rejoin  news- 
paiier  staff  as  reporter-writer.  Degree 
and  Journalism  school  training.  Ikli- 
torial  exi)erience  on  weeklies,  daily.  Box 
481,  Editor  &  Publisher. 


NEWSMAN.  10  years  experience  seeks 
managing,  city  e<litor,  or  assistant’s  job. 
Small.  me<Iium  daily.  Zones  1,  2,  3,  5. 
Box  485,  Editor  &  Publisher. 


REPORTER.  26,  MSJ,  award-winner,  4 
years  experience,  state  and  local  political 
coverage,  wants  position  on  larger  metro 
daily.  Zones  1.  2  or  5.  Box  487,  Editor 
&  Publisher. 


EDITORIAL 


AVAILABLE — University  of  Alabama 
male  J-grad,  27.  5  years  reporting 

experience.  Living  in  Florida.  Prefer 
career  job  in  public  relations,  sales, 
magazine  writing,  advertising,  etc.  J. 
E.  Reynolds,  P.  O.  Box  823,  Boca 
Raton,  Fla.  33432.  Ph:  (305)  391-9159. 


BEGINNING  REPORTER:  BS  Psychol¬ 
ogy  '73.  college  radio  news  director 
and  newspaper  photo  editor,  last  5 
months  stringer  for  Boston  daily.  Will 
work  anywhere.  Box  507,  Editor  & 
Publisher. 


PHOTOGRAPHY 


HELP  I  Multiple  award-winning  news¬ 
paper  photographer  trapped  on  a  non¬ 
photo  daily.  Want  a  chance  in  a  big 
market.  Have  clips  to  back  it  up.  Box 
428,  Editor  &  Publisher. 


PHOTOJOURNALIST  can  do  a  goo<l 
job  for  paper  in  any  Zone.  4  years  varied 
experience.  Goeff  Manasse,  3I2S  Brook- 
dale  Rd.,  Studio  City.  Calif.  91604.  (213) 
654-1092. 


PRESSROOM 


PRESSMAN,  knowledge  of  Urbanite, 
Community.  Cottrell  V-15A.  camera, 
plate  making,  also  hot  metal.  Desire 
Iiosition  in  Areas  5,  6,  7,  8.  Box  445, 
Editor  &  Publisher. 


PRODUCTION 

ASSISTANT  PRODUCTION  MAN  ACER 
for  major  metropolitan  newspaper  seeks 
Pro<luction  Manager  i»sition.  Under¬ 
graduate  degree  in  Engint^ring.  Gradu¬ 
ate  degree  in  Labor  Relations.  34  years 
old.  MarEie<l.  With  current  company  8 
years.  Willing  to  move  to  any  part  of 
the  country.  Reply  to  Box  493,  Editor  & 
Publisher. 


PRODUCTION  MANAGER  —  Knowl- 
e<lge  from  composing  room  to  transpor¬ 
tation;  hot  to  cold  tyi)e:  stereo  to  thin 
relief ;  strong  data  processing  back¬ 
ground.  Tom  Mazzitelli,  294-C  Woosa- 
monsa  Rd.,  Pennington,  N.J.  08534. 


PRODUCTION  MANAGER,  hot  or  cold 
type:  raw  copy  to  press;  TTS/IBM 
1130;  Li  notion  505,  others.  Successful 
union  contract  negotiations,  grievance, 
arbitration.  Desire  future  growth  from 
this  level.  Relocate.  Box  387,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 

NEWSMAN  who  can  do  _  everything 
except  sell  ads  wants  PR  job,  prefer¬ 
ably  for  college  or  medically  oriented 
organization.  Box  464,  Editor  & 
Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Plateless  printing 


In  September  1972  ANPA  assembled 
executives  of  the  nation’s  leading  scien¬ 
tific  companies  at  Massachusetts  Institute 
of  Technology  to  alert  them  to  the  future 
need  of  the  newspaper  business  for 
“plateless  printing”  and  the  market  po¬ 
tential  for  successful  research  in  this 
field.  We  were  privileged  to  attend  the 
sessions  (E&P,  Oct.  7,  1972,  pgs.  9  and 
40). 

That  meeting  set  in  motion  a  chain  of 
events  that  may  revolutionize  the  newspa¬ 
per  publishing  business. 

Dr.  Eugene  Fubini,  former  research  di¬ 
rector  of  the  Department  of  Defense  and 
now  one  of  ANPA’s  four  scientific  advi¬ 
sors,  presided  at  the  meeting.  He  was 
persuasive  in  presenting  the  case  that 
plateless  printing  of  daily  newspapers  in 
ten  years  is  a  realistic  objective.  He  was 
supported  by  the  other  three  top  scientists 
who  serve  as  ANPA’s  Scientific  Advisory 
Committee. 

In  the  year  and  a  half  since  that  meet¬ 
ing  took  place.  Dr.  Fubini  has  consulted 
privately  with  several  companies  which 
are  working  on  various  approaches  to 
plateless  printing  of  big  volume  materials 
such  as  daily  newspapers.  These  compa¬ 
nies  have  also  visited  the  ANPA  Research 
Center  in  Easton  for  more  detailed 
briefings  on  newspaper  production  needs 
and  the  potential  newspaper  market. 

ANPA  will  not  discuss  the  individual 
companies  or  their  approaches  to  plateless 
printing  because  of  the  proprietary  inter¬ 
ests  of  the  companies. 

However,  the  idea  of  plateless  printing 
has  excited  a  number  of  leading  scientists 
and  scientific  organizations.  At  the  annual 
meeting  of  the  American  Association  for 
the  Advancement  of  Science  (AAAS)  in 
San  Francisco  in  late  February,  a  special 
scientific  session  was  devoted  to  printing 
technology.  The  AA.4S  membership  in¬ 
cludes  the  nation’s  top  scientists. 

The  session  on  printing  technology  was 
arranged  by  Gerry  B.  Andeen,  senior  re¬ 
search  engineer  at  Stanford  Research  In¬ 
stitute.  Dr.  Richard  G.  Sweet  of  Stanford 
University,  an  early  pioneer  in  ink  jet 
technology,  presented  a  research  paper  on 
ink  jet  control.  Dr.  Gerald  L.  Pressman  of 
ElectroPrint  Inc.,  presented  a  paper  on 
“Controlled  Ion  Flow  Electrostatic  Print¬ 
ing.”  Dr.  R.  Hugh  Van  Brimer  of  Mead- 
Dijit,  Inc.,  made  a  progress  report  on 
their  work  on  multiple  ink  jet  imaging. 
Dr.  J.  James  Stone  of  A.  B.  Dick  Compa¬ 
ny  presented  a  paper  on  their  image 
formation  research  work  with  deflected 
ink  droplets.  Each  of  the  papers  presented 
was  highly  technical  and  pertained  to  bas¬ 
ic  research  work  by  leading  scientists. 

William  D.  Rinehart,  vicepres¬ 
ident/technical  of  ANPA,  participated  in 
this  session,  speaking  on  “Newspapers 
and  Current  Technology.”  Rinehart  point¬ 
ed  out  the  continuing  evolution  of  newspa¬ 
pers  from  hot  metal  to  electronic  systems. 
Rinehart  told  the  scientists: 

“The  next  step  is  scheduled  for  1977 
when  all-electronic  full-newspaper-page 
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generation  will  be  put  into  use.  The  tech¬ 
nology  now  exists  and  systems  people  are 
hard  at  w’ork  generating  the  computer 
software.  IBM  has  a  contract  with  a 
group  of  newspapers  to  deliver  the  sys¬ 
tem.  There  are  others,  too,  w’orking  to 
develop  all-electronic  full-page  composi¬ 
tion  systems  and  hardware  so  there  is 
little  doubt  that  the  systems  will  be  up 
and  running  extensively  at  the  end  of  this 
decade. 

“This  means  at  that  time  we  will  have 
full  pages,  type,  pictures  and  artwork  all 
electronically  stored  in  computer  memory 
and  be  able  to  set  entire  pages  in  a  min¬ 
ute  or  so.  However,  at  that  point  we  will 
still  need  an  iron  monster  press  actually 
printing  the  newspaper.  A  newspaper 
press  weighs  300  tons,  is  usually  30  feet 
high  and  90  feet  long — it  places  one-fifth 
of  an  ounce  of  ink  on  64  pages  of  news¬ 
print. 

“We  recognize  that  this  is  a  leftover 
from  the  early  1800’s  and,  consequently. 
Dr.  Eugene  Fubini  and  the  ANP.\  Re¬ 
search  Institute  have  made  the  needs  for 
electronic  imaging  of  newspapers  known 
to  those  leading  U.S.  research-oriented 
companies  in  September  1972.  We  know 
that  by  1980  there  will  be  a  substantial 
market  for  electronic  newspaper  imaging 
equipment  making  it  a  very  attractive 
research  objective.” 

However,  Rinehart  and  Dr.  Athelstan 
F.  Spilhaus,  chairman  of  the  ANP.A. 
Scientific  Advisory  Committee,  cautioned 
newspaper  management  against  assuming 
that  plateless  printing  is  just  around  the 
corner.  Both  indicated  it  will  be  at  least 
ten  years  before  the  first  practical  news¬ 
paper  plateless  printing  unit  goes  into 
operation.  As  Rinehart  explained  to  the 
scientists,  full-page  computer  makeup 
must  be  developed  and  proved  before 
newspapers  can  consider  the  next  step  of 
plateless  printing. 

The  papers  presented  at  the  AA.\S 
meeting  indicate  that  significant  basic  re¬ 
search  on  plateless  printing  is  being  con¬ 
ducted  to  make  the  forecast  of  ten  years 
for  newspaper  imaging  realistic,  we  are 
told. 


Knowland  declines 
to  publish  SLA  tapes 

In  a  signed  front  page  editorial  March 
10,  Joseph  W.  Knowland,  editor  and  pub¬ 
lisher  of  the  Oakland  (Calif.)  Tribune, 
said  his  paper  will  no  longer  print  in  full 
statements  from  Patricia  Hearst’s  kidnap¬ 
pers,  the  Symbionese  Liberation  Army,  as 
demanded  by  the  SLA. 

Knowland,  who  was  named  to  the  post 
of  editor  on  March  5,  said  he  had  “issued 
a  policy  directive  to  the  Tribune  nullify¬ 
ing  the  SLA  demand  to  the  Tribune  and 
other  media  to  publish  SLA  communica¬ 
tions  in  their  ‘exact  form,  not  omitting 
any  area.’  ” 

In  explaining  his  reason  for  this  deci¬ 
sion,  Knowland  said: 

Free  Press  is  the  keystone  of  all  of 
your  other  basic  freedoms  granted  by  God 
and  preserved  and  protected  by  our  Con¬ 
stitution. 

“The  SLA’s  extortion,  placing  tyranni¬ 
cal  demands  on  the  Hearst  family,  the 
public  and  the  media  alike,  seeks  to  en¬ 
slave  us  all  .  .  .  the  public  as  well  as  the 
press. 

“The  “power  of  the  press”  and  the 
“Freedom  of  the  Press”  carry  with  them 
“Responsibility.”  One  of  the  primary  re¬ 
sponsibilities  of  the  press  is  to  PROTECT 
your  remaining  freedoms  from  any  and 
all  tyrants,  be  they  governmental  agen¬ 
cies,  foreign  powers  or  revolutionary  or¬ 
ganizations. 

“To  Miss  Patty  Hearst,  1  say:  If  you 
are  indeed  alive,  and  are  held  captive, 
may  God  bless  you  and  protect  you. 

“To  my  colleagues  in  the  news  media,  I 
say:  NOW  is  the  time  to  protect  our 
country’s  freedoms,  not  “tomorrow”;  for 
if  not  “now,”  there  will  be  no  “free  tomor¬ 
rows.” 

“To  the  SLA  I  quote  Thomas  Jefferson, 
who  174  years  ago  said  it  far  more  suc¬ 
cinctly  than  1  could:  ‘I  have  sworn  upon 
the  altar  of  God  eternal  hostility  against 
every  form  of  tyranny  over  the  mind  of 
man.’  ” 

• 

20^  daily 

The  Bangor  (Me.)  Daily  AVjc.s-  has  in¬ 
creased  its  price-per-copy  from  15  to  20 
cents. 
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We^re  making  it  easy  for  you! 


ACROSS:  SALES  OPPORTUNITIES 


DOWN:  SALES  OPPORTUNITIES 


Scripps-Howard  newspapers  are  published  in  large,  medium,  and 
small  markets;  from  California  to  Pennsylvania.  Colorado  to  Puerto 
Rico. 

In  1972,  just  the  recognized  Standard  Metro  Areas  served  by 
these  newspapers  exceeded  $57  billion  in  Net  Effective  Buying 
Income. 

More  than  $57  billion  in  free  consumer  choice! 

That's  a  huge  target.  Collectively  these  markets  are  national, 
but  individually  each  is  unique.  And  each  has  its  newspaper  as  the 
common  bond;  reporting,  exposing,  entertaining. 

The  advertising  columns  of  Scripps-Howard  newspapers  help 
their  retail  and  manufacturer  customers  communicate  effectively 
with  readers.  These  customers  have  shared  in  the  more  than  $31 
billion  in  retail  sales  generated  in  those  Metro  Areas  alone. 

Such  results  are  expected  because  more  dollars  are  Invested 
In  newspaper  advertising  than  In  any  other  medium. 


Source:  Sales  Management's  Survey 
of  Buying  Power,  1973,  estimates  of 
EBI  and  Retail  Sales. 


SCRIPPS-HOWARD  NEWSPAPERS 


ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST  HERALD  •  CINCINNATI  POST  &  TIMES  STAR/RENTUCKY  POST  &  TIMES  STAR  •  PITTSBURGH  PRESS 
EL  PASO  HERALD-POST  •  EVANSVILLE  PRESS  •  MEMPHIS  COMMERCIAL  APPEAL  •  CLEVELAND  PRESS  •  COLUMBUS  CITIZEN-JOURNAL 
DENVER  ROCKY  MOUNTAIN  NEWS  •  KNOXVILLE  NEWS  SENTINEL  •  MEMPHIS  PRESS  SCIMITAR  THE  STUART  (FLA  )  NEWS  •  FORT  WORTH  PRESS 
HOLLYWOOD  (FLA  )  SUN-TATTLER  •  THE  SAN  JUAN  (PUERTO  RICO)  STAR  •  FULLERTON  (CALIF )  DAILY  NEWS  TRIBUNE 

AdYcrtisffig  Dept.,  ZOO  Park  Avenue.  New  York  City  Atlanta  Chicago  Dallas  Detroit  Los  Angeles  Philadelphia  San  Francisco 


